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THE MUSIC THAT GIVES... 

HiJRRICAHE RELIEF 

THE MUSIC INDUSTRY CHARITY RECORD FOR HURRICANE RELIEF 
INCLUDING MORE THAN 80 ARTISTS PERFORMING ON 35 TRACKS ON A 2-CD SET 

RIAA will donate 100% of its net proceeds from the sale of this CD-at least $l5-in equal parts to the 
MNERICMI RED CROSS, HABITAT FOR HUMANITY, and MUSiCARES® HURRICANE RELIEF 2005, for their hurricane relief efforts. 
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OPINION 



EDITORIALS COMMENTARY! LETTERS 



College Music Subscriptions 
Serve A Vital Piupose 



BY DAVID M05ER 

Barry Sosnick's commentary in the 
Nov. 12 issue of Bi((fcoard criticizes the 
major record labels for supporting low- 
priced college music subscriptions 
through such online companies as Nap- 
ster and Rhapsody. 

Although it is true thai profit margins 
are very thin, college subscription services 
are serving a more important purpose than 
boosting short-term profits. They are ac- 
climating college students to the idea of 
paying for music online, a practice that is 
by no means second nature to today's 
young people. 

Absent low-priced music offerings, the 
majority of students will likely resort to 
obtaining music illegally through file- 
sharing services, rather than purchasing 
CDs from retailers or even purchasing 
full-priced subscription plans or individ- 
ual 99-cent downloads. 

While Sosnick believes that low-priced 
online music offerings "are eroding 
music's value and jeopardizing the in- 
dustry's revenue stream," I would suggest 
that this has already happened — because 
of illegal downloading. 

The proliferation of illegal file sharing 
has created a mentalit)' that music should 
be free. The music industry now faces the 
daunting task of re-educaling consumers. 

College students are an important de- 
mographic group for the record industry, 
as they tend to be avid consumers of music. 
However, today's college students have 
been able, throughout their teens, to ob- 



tain almost any recording they wanted for 
free (albeit illegally). 

Although lawsuits and the ensuing 
media attention have made it clear that 
unauthorized file sharing of copyrighted 
works is illegal, that has not deterred a 
large number of people from continuing 
to obtain music illegally. 

The record induslr>''s legal campaign 
against file sharing will have little prac- 
tical benefit if it is not supported by re- 
alistic efforts to turn file sharers into 
purchasers. Offering discount-priced 
subscriptions to students is one way to 
stimulate that conversion. 

Even though this may not be highly prof- 
itable for labels, getting people to pay even 
a relatively low price is better than having 
them not pay at all. Further, successful low- 
priced offerings have the potential to lead 
to higher-priced offerings as students grad- 
uate and enter the job market. 

Universities, record labels and online 
music companies should be commended 
for making music available to college stu- 
dents at low prices. If anything. I would 
like to see an expansion of these efforts. 
Record labels can benefit by creatively 
using college online music offerings to 
brand themselves, market artists and de- 
velop new business models. 

It may even be worthwhile to incorpo- 
rate some type of educational component 
to help college students gain an apprecia- 
tion for the difference between legally and 
illegally obtaining music online. Such a 
message will be better-received if the music 
industry provides relatively low-priced. 



legal opportunities to obtain music. 

Like it or not. the music industry has 
changed, and relying on past business mod- 
els is not likely to help it out of its slump. 

Instead, innovative business models 
and educational efforts may ultimately lead 
to a culture where music is once again val- 



ued and record labels and others can earn 
reasonable profits from making it avail- 
able to people in numerous ways. That 
said. I await the announcement of the first 
university to offer a legal file-sharing sys- 
tem to students. • • ■ 

David Moser is an entertainment attorney 
and professor at the Curb ColUge of 
Bntertaintmnt and Musk Business at 
Belmont University. 



AN ASSAULT ON RETAILERS 



I know I Speak for all traditional music re- 
tailers when I say thanks for your editorial 
"An Exclusive Protest" (Billboard. Nov. 5). 
Having been at this for the last 25 years. 
I have grown weary with the blatant fa- 
voritism the labels show the big-box play- 
ers with respect to exclusive content. 

For the sake of a possible big first- 
week ranking, some front-page flier ex- 
posure and power-aisle placement (next 
to the greeting cards or candle rack), the 
labels have sold their souls to a sector 
that has not developed an act, will not 
develop an act and has no desire to de- 
velop an act. All the big boxes care about 



is loss'leading and add*on transactions, 
and they do not care where the add-ons 
come from. 

In the process, the labels have allowed 
their products to be devalued in the eyes 
of the consumer, thereby creating a sit- 
uation where the traditional players look 
like thieves for expecting the same mar- 
gin on sales as the big boxes get — only 
we have to do it without the benefit of a 
lawn-and-garden department. 

In the face of this egregious assault on 
those retailers that helped build the music 
business and nurtured as developing acts 
the superstar artists it holds so dear today. 



we continue to persevere. My company 
has successfully differentiated our stores 
and added entertainment-based lifestyle 
lines (long before Virgin did), and still 
enjoys showcasing unknown talent — 
with endcaps and sections, with overhead 
play and, especially, with staff members 
who are passionate about what they do. 

Too often our voice is unheard. I appre- 
ciate you using your influence to speak 
for the little guys. 

Brian K. Smith 

VP of store operations 
Value Music Concepts 
Marietta, Ca. 



Let your colleagues know what's on your mind. Send letters to Ken Schlager, Executive Editor. Billboard. 770 
Broadway, 6th Floor. New York. NY. 10003. or e-mail to lenerso billboard.com. include name, title, address and 
phone number for verification- Letters should be concise and may be edited All submissions published shall 
become the sole property of Billboard, which shall own the copyright m whole or part, for publication. 
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Laura Pausi ni ' s 
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a superb concert. 
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NY W Nashville 

Keith Urban wins big 
at CMA Awards 



Kids Bop Tech 

Disney device plays 
in MP3 sandbox 



Any Volunteers? 

Jefferson Airplane, 
Hilfiger join in ad 





Tall Order 

DoCoMo picks up 
Tower Japan stake 



Haynes For Holidays 

Jam king brings 
back Christmas show 



WEST'S 
ACHIEVEMENT 

Kanye West will 
receive the Artist 
Achievement Award 
at the 2005 
Billboard Music 
Awards, which will 
be held Dec. 6 at Las 
Vegas' MGM Grand 
Garden Arena and 
broadcast live on 
Fox. Carrie 
Underwood joins the 
list of performers, 
which includes 
Green Day, Toby 
Keith and R. Kelly. 
50 Cent, LilJon, 
Linkin Park and Chris 
Brown will also make 
special appearances. 

> EMI'S 
FIRST-HALF 
SCORE 

Solid hits from 
Coldplay, Gorlliaz 
and the Rolling 
Stones, plus ongoing 
growth in digital 
revenue helped EMI 
Group score its first 
sales jump since 
2000. The company's 
first-half results were 
reported Nov. 16. In 
the six months to 
Sept. 30, group profit 
from operations rose 
by 12.6% to £86.7 
million ($150 million). 
At the same time, EMI 
Group saw sates 
Improve to £924.6 
million ($1.6 billion), 
up S.8% compared 
with the same period 
last year 

»>SSE-V2DEAL: 
ALMOST DONE 

Sheridan Square 
Entertainment is 
close to acquiring 
the assets of V2 
North America, 
according to 
sources. The pact 
has been signed off 
on by both parties, 
and the final steps 
are being taken to 
close it. Terms of the 
deal are not 
expected to be 
disclosed 
immediately, but 
Billboard estimates 
that Sheridan 
Square Is paying 
about $15 million for 
V2's assets. 

CINGULARIS 
STREAMING 

Cingular Wireless has 
introduced a 
streaming music 

conhnucd on >>p12 




MANAGEMENT 



BY SUSAN BUTLER and GAIL MITCHELL 



Sanctuary Group Fires 
Three Urban Managers 



The Sanctuary Group terminated the contracts of three 
managers on Nov. TI, raising the possibility that the com- 
pany may t>e ending its ties to urt>an music. 

Tony Davis, Troy Carter and Julius Erving III, son of bas- 
ketball great Julius "Dr. J" Erving, were fired "for cause" 
and have hired noted litigator Stanton "Larry" Stein, who 
is considering a lawsuit against the company. 

The managers represent marquee nan^s In the urban/ 
pop industry, including Nelly, Mario, Eve, Fat Joe, Kelis 
and others. 

A source close to the three nvinagers tells Billboard that 
Sanctuary's "for cause" claim is unfourxled and that ur>der 
the terms of the trio's five-year contracts, Sanctuary was 
required to give notke, specify the cause arKt give the man- 
agers the right to cure any breach of contract But the source 
says no reason for cause was specified in the notices. 



BY BRIAN GARRITY | 




"It's pretty strange that all of a sudden these three did 
something at the same time that constitutes cause," the 
source says. 

Sanctuary attorney Howard Weitzman conflmis that 
the n^anagers were terminated for cause. Sanctu- 
ary declined a request for comment 

Since Septemtier, atxxjt 40% of Sanctuary's 
45 managers have been let go, according to 
the source. Sanctuary announced plans for a 
company-wide cost-cutting on Oct. 7 Its urt>an 
division formerly numbered six managers and 
included Max Gousse, who departed last 
nxxith after reaching a settlement agreement, 
arxJ Gousse's partner Jeremy Geffen, who re- 
mains at SarKrtuary. 

The pair's Arsenal continued on »pl2 



Sony BMG Recalls CDs 

Major Pulls Product In Wake Of XCP Copy-Protection Challenges 



Sony BMG is pulling millions 
of copy-protected CDs from U.S. 
store shelves in response to a 
mounting controversy over soft- 
ware contained on the discs that 
behaves like spyware. 

The music giant announced 
Nov. 1 5 that it is recalling recent 
releases from Amerie, Neil Di- 
amond, Trey Anastasio. Celine 
Dion, Natasha Bedingfield, 
Switchfoot, Ricky Martin. Van 
Zant and others because they 
feature XCP content-protection 

I software from U.K. security spe- 

> cialist First 4 Internet. 

n 

: Microsoft and a number of 
■ computer security firms — in- 
eluding Computer Associates, 
I F-Secureand Symantec — have 
; designated XCP as spyware 
i and/or malicious software. 
i charging that it monitors con- 
; sumer behavior, is difficult to 



uninstall and creates vulnera- 
bility to viruses. 

At least one virus that attacks 
computers installed with XCP 
software is already in circulation. 

The recall, which comprises 
52 titles in all and 24 front-line 
releases, will cost Sony BMG 
roughly $6.5 million in return 
fees and added manufacturing 
costs, industry sources estimate. 
Sony BMG sources say that 
more than 4.7 million units fea- 
turing XCP software shipped to 
retail, and roughly half of them 
(2.1 million) have been sold so 
far. A complete list of tides can 
be found at cp.sonybmg.com/ 
xcp/english/titles.html. 

In connection with the recall 
the label is offering an exchange 
on all XCP-protected CDs that 
consumers have purchased. 
They will have the chance to 



swap their existing CDs for ones 
that do not have the digital rights 
management software on them. 
The new versions of the CDs are 
expected to ship Nov. 25, retail 
sources say. 

Sony BMG announced the 
recall less than a week after a 
Nov. 11 declaration that it 
was temporarily suspend- 
ing its use of the XCP tech- 
nology, citing the virus 
issue. The label also 
placed its entire content- 
protection program under 
review. It continues to dis- 
tribute copy-protected 
titles from technology part- 
ner SunnComm. 

A Sony BMG statement 
said the company "deeply re- 
gret[s] any possible inconven- 
ience this may cause." 

The continued on >>p12 
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j4 The terminated Sanc.tuary 
; managers will now handle 
' .Much arti^t^ as EVE 
through <fieir newly 
launched company; the . , 
Coalition. I • • 
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service called MobiRadio, 
the first music delivered 
from partner MoblTV. 
MobiRadio includes 40 
music channels 
programmed by Music 
Choice. Cingular is 
charging $6.99 per 
month for the service, 
which is not exclusive to 
the carrier. Users without 
a flat-rate data plan will 
need to pay additional 
airtime charges for the 
minutes used while 
streaming music. 

»>VIRGIN DIGITAL 
REDUX 

Virgin Digital has 
relaunched an expanded 
and updated Red Pass, 
an online music 
subscription service. 
Red Pass costs $7.99 per 
month for fixed and 
portable subscriptions. 
Red Pass also includes 
updated search, 
navigation and music 
recommendation 
features. 

»>PULLINGTHE 
i2HUBPLUG 

The i2Hub college- 
based file-trading 
network shut down 
suddenly Nov. 14, 
apparently the result of 
ongoing legal 
challenges in the wake 
of the Grokster 
Supreme Court ruling. 
Founder Wayne Chang 
has not made any 
public comments about 
the closure. 

CANADIAN 
BROADCASTERS 
FIGHT TARIFF 

In a Nov. 14 filing to the 
Federal Court of Canada 
in Toronto, the Canadian 
Assn. of Broadcasters 
requested a judicial 
review of the Copyright 
Board of Canada's Oct. 

14 decision on 
commercial radio tariffs 
for the years of 2003- 
2007. The board's 
decision on two tariffs 
boosting the amount 
radio stations pay 
SOCAN and NRCC for 
the rights to play music 
are expected to 
generate more than $55 
million Canadian ($46.1 
million). The old rates 
would have generated 
about $44 million 
Canadian ($36.9 
million). 

»>UNIVISION'S 
Q3 GAINS 

Unlvislon 
Communications 

continued on >>pl4 
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from »pn 

Entertairvnent management ros- 
ter includes D12 and the Young- 
bloodz. Mathew Knowles, who 
manages Destiny's Chlkd as well 
as the group's Individual mem- 
bers, is also still with Sanctuary. 

Meanwhile Davis, Carter and 
Erving launched a new enter- 
tainment company, the Coali- 
tion, almost immediately (Nov. 
17), with offices In Los Angeles, 
St Louis and Philadelphia. They 
will specialize In talent man- 
agement, urban lifestyle mar- 
keting and film and TV produc- 
tk>n. They bring with them their 
roster of clients, which also 
includes Floetry, Lll Wayne, 
Jazzy Pha. Tatyana All. Fam- 
lay, Murphy Lee, the St Lunatics 
and others. 

The Coalition has several TV 
projects in production: "Eve" 
currently on UPN; "Untitled Fat 
Joe Pitot" at Fox Television Stu- 
dios; "Married to the Game," a 
reality show based on the world 



of NBA wives set up at Fox Tele- 
vision; and a reality show fo- 
cused on the various business 
ventures of Nelly. 

Their motion picture unit will 
go into productran In earty 2006 
with adaptations of the best- 
selling urban novels "Getting 
Unstuck" by Conckxjs on Show- 
time and "True to the Game" by 
Terri Woods, which is being 
funded through private equity. 

Sanctuary launched Its foray 
into urban music in October 
2003, when the Sanctuary 
Group acquired Knowles' Hous- 
ton-based Music World Enter- 
tainment management firm for 
$10 million. Simultaneous with 
that announcement, Knowles 
was appointed president of 
Sanctuary's new urban and 
gospel division. 

In June 2004, Sanctuary ac- 
quired Carter and Erving's 
Philadelphia-based company, 
Erving Wonder. Carter and Erv- 



ing iolr>ed Sanctuary as execu- 
tive VPs. In October of that year, 
St. Louis-based Tony Davis 
Management joined the fold. 

Gousse and Geffen's Los An- 
geles-fc>3sed Arsenal Entertain- 
ment was the most recent re- 
cruit coming onboard in April. 

Gousse coukJ not be reacfied 
for comment. According to 
Sanctuary, he plans to launch a 
Universal-distributed label in 
January and start production on 
afilm starring Usher. Gousse also 
will continue to represent music 
and film clients. 

Knowles says his joint ven- 
ture with Sanctuary— encom- 
passing the Music World Music 
label, merchandising and a 
booking agency— is Intact. He 
declined comment about the 
future of Sanctuary's urban 
operation or the terminations, 
noting that Davis, Carter and 
Erving "are good managers 
and I support their efforts." 



SONY BMG (cont) 
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major also is stepping up its ef- 
forts to distribute a patch that it 
claims helps remedy the vul- 
nerabilities the XCP technology 
created, offering links to its con- 
tent protection support site on 
all Sony BMG label and corpo- 
rate sites. 

But computer security ex- 
perts charge that the patch, as 
well as a much maligned unin- 
stall solution provided for XCP, 
create their own security holes 
and stability problems. Right 
now they are the only remedies 
available to consumers with 
XCP software. 

As the major scrambles to 
address the situation, litiga- 
tors are quickly lining up 
against the company. One 
class action has already been 
filed against Sony BMC, and 
others may be pending. 

Despite the uproar over XCP. 
retailers say there have been al- 
most no returns of the copy-pro- 
tected titles so far. Many XCP 
discs have been on the market 
for months. And Sony BMG says 
it stands by its strategy to use 
content-protection technology 
to safeguard copying of its titles. 

Sony BMG stresses that XCP- 
prolected discs play in traditional 
CD and DVD players without 
any side effects. 

"These are just safety meas- 
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ures to make sure the artist is 
getting compensated for their 
work, and I'm all for that," says 
Ross Schilling, manager for 
Van Zant. The Columbia South- 
ern rock act, which has been at 
the center of much of the press 
coverage surrounding the XCP 
issue, has seen its sales rise 
during the last two weeks, 
Schilling says. 

The Recording Industry Assn. 
of America also continues to ad- 
vocate copy- protection .solutions. 

"The digital marketplace is 
one that by definition relies on 
DRM." RIAA chairman/CEO 
Mitch Bainwol says. "What we 
had in this case was an appli 
cation of copy-control tech 
nology that didn't pan out 
very well." 

According to NPD Group 
research, consumers ac- 
quired almost 30% of their 
music last year through rip- 
ping and burning of CDs. 

However, not all retailers are 
convinced that copy protection 
is the answer to the Indus 
try's piracy woes. 

"It's too late to 
put that one back 
in the bag," says 
Joe Nardone. VP of 
Wilkes-Barre. Pa.- 
based Gallery of 
Sound. "Copypro- 



tection is like putting a band- 
aid on a knife wound." 

Other retailers are concerned 
that the issue could negatively 
impact sales- 

Don Van Cleave, president of 
the Coalition of Independent 
Music Stores, says. " Right here 
before the 'make or break' time 
of the year the customer base is 
given a huge reason to be para- 
noid and choose another gift for 
their cousin." 



Additional reporting by Ed 
Christman in New York. 
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IFPI Takes Aim At 
File Traders With 
Slew Of Suits 



LONDON— Just one week 
after the landmark U.S. 
Grokster settlement, inter- 
national trade bodies are 
shifting gears in an attempt 
to rein in file sharing. 

The International Federa- 
tion of the Phonographic In- 
dustry and its national trade 
group members on Nov. 15 
unveiled 2.100 new legal 
cases against individual peer- 
lo-peer file sharers. The fig- 
ure almost doubles the 
number of international 



soon-to-be published statis- 
tics from the London-based 
firm will show that file-shar 
ing levels in Europe are sta 
lionary — at best. 

Simon Dyson, senior ana 
lyst with London-based re 
search firm Informa Medi: 
Group. adds. "In the shor 
term, [the lawsuitsj don" 
seem to be turning people off 
[ from] doing it. The numbers 
are still going up." 

The IFPI, which represents 
more than 1,450 companies. 



This latest action nearly 
doubles the number of 
music industry suits 
overseas. 




cases brought by the indus* 
try to date and represents the 
biggest of the four waves 
since lawsuits began in 
March 2004. Including the 
United States, some 19.000 
lawsuits have been filed 
worldwide. 

Against a backdrop of 
growth in broadband usage, 
the IFPI is confident that its 
ongoing campaign is begin- 
ning to reap results. A com- 
plete elimination of illegal 
downloading, however, is 
some time off. IFPI chair- 
man/CEO John Kennedy ad- 
mits. "I suppose in an ideal 
world we would be looking 
for more than containment, 
but our experience so far is 
that that is what we are 
achieving," he says. 

IN THE TRENCHES 

Analysts say the industry is 
still not winning the battle. 
"The overall IFPI strategy, I 
feel, is the correct one," 
Jupiter Research director 
Mark Mulligan says. "They've 
been very careful to balance 
out the carrot and the stick, 
while promoting and educat- 
ing about legitimate music 
services. But the signs are not 
positive that [the lawsuits] 
have had the desired effect." 
According to Mulligan, 



reports that the number of il- 
legal music files on the In* 
ternet rose only slightly to 
around 900 million in the first 
half of 2005 despite double- 
digit growth in broadband 
penetration. 

The latest campaign ex- 
tends for the first time to 
individuals in Sweden, 
Switzerland. South America 
(Argentina) and the Far East 
(Hong Kong and Singapore), 
bringing to 17 the number of 
countries involved in litiga- 
tion worldwide. The actions 
are being brought by the na- 
tional record industry associ- 
ations, and in some cases, by 
record labels themselves. 

In its latest push. IFPI 
members targeted "major 
uploaders" and extended its 
dragnet to users of all unau- 
thorized P2P networks, in- 
cluding FastTrack. Gnutella. 
eDonkey. DirectConnect. 
BitTorrent. WinMX and 
SoulSeek. 

Lawsuits in each country 
will continue for the foresee- 
able future, the IFPI warns. 

"The press, politicians and 
even the public are sympa- 
thetic to what we are doing 
now," Kennedy says, "because 
they can see the conse- 
quences of illegal P2P file 
sharing." •••• 
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"SANTANA SHINES. A NEW RELEASE THAT 
SOUNDS LIKE A COLLECTION OF HITS."™«^s 



Santana all that i am 




"Carlos Santana continues his collaborative magic. With Mary J. Blige, Steven Tyler, reggae star Sean Paul 
and Los Lonely Boys, the guitar god covers the full spectrum. Fresh and funky is 'My Man' on which Blige 
and Outkast's Big Boi bring out the fly guy in Santana and 'Twisted' with Anthony Hamilton, his soulful side. 
On four tracks Santana fires up his trademark spicy Latin-rock jams. Very Good." People Magazine 

I 

"'All That I Am' enlivens the original Supernatural mold by featuring compositions worthy of its contributors. 
From OutKast's Big Boi to Aerosmith's Steven Tyler, the songs themselves co-star including 'I'm Feeling 
You', fronted by Michelle Branch. 'My Man' (Mary J. Blige) has melodic heft and 'Just Feel Better' gives Tyler 
his most fluid pop song since 'Don't Wanna Miss a Thing." N.Y. Daily News 

"Santana's brilliant guitar style is very much present. He and Los Lonely Boys are absolutely perfect for 
each other. 'My Man' sets off urban thunder. Very Good Album." Newhouse News Service 

"The Santana band astounds. The 'All That I Am' album is full of catchy hits and great musicianship. 
"Roger Friedman. Fox News I 

ALBUM DEBUTS AT #2 ON SOUNDSCAN'S TOP 200! 

POPULAR DEMAND: THE NEW S 



RED HOT AND MAKING HISTORY TOGETHER 



SANTANA AND STEVEN TYLER 

"Just Feel Better' Produced by John 




www.santana.coni 



wwwansta.com 2005 ARISTA RECORDS. A UNIT OF SONY BMG MUSIC ENTERTAINMI 
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reported strong 
financial results for the 
third quarter ending 
Sept. 30. The company 
posted a net revenue 
increase of 4%, from 
$477.4 million in 2004 
to S497.5 million in 
200S. Univision says all 
departments were up 
for the third quarter, 
including music and 
radio. 

»>MTV CANCELS 
LATIN VMAs 

The MTV Video Music 
Awards Latin America 
will not take place this 
year. On Nov. 15 
organizers decided 
they would not be able 
to stage the awards, 
which was originally 
postponed due to 
Hurricane Wilma, 
before year's end. 
Instead, winners of the 
2005 VMALA awards 
will be announced 
during programming 
that will air in 
December. 

- OUTKAST 
ALBUM IN 2006 

Originally planned for 
release earlier this year 
and then bumped to 
December, the 
soundtrack to the 
OutKast film "Idlewild" 
has now been removed 
from LaFace/Jive's 2005 
schedule. Group 
member Big Boi said at 
the Nov. 15 Vibe Awards 
that it would appear 
sometime during first- 
quarter 2006, but a label 
rep says a date is not 
confirmed. 

>> WMA/FMR 
DEAL OK 

The Australian 
Competition Consumer 
Commission on Nov. 16 
approved Warner Music 
Australia's acquisition of 
leading Aussie indie 
label Festival Mushroom 
Records. WMA's 
acquisition, which 
covers FMR's Australian 
and New Zealand 
operations, takes effect 
Nov. 28. The combined 
company will operate as 
WMA. As previously 
reported, sources value 
the deal at about $10 
million Australian ($7.32 
million). 

Compiled by Chris M. 
Walsh. Reporting by Lars 
Brandle, Antony Bruno. 

Ed Christman. Leila 
Cobo. Jonathan Cohen, 
Christie Eliezer. Larry 
LeBlanc. Gail Mitchell 
and Joy Mitchell. 
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Country Goes Urban 

Keith Urban, Lee Ann Womack Top Winners At NYC CMA Awards 



NEW YORK— What a differ- 
ence a year makes. Just ask Lee 
Ann Womack. 

"Last year I watched the 
CMAs on my couch in my pa- 
jamas, and this year I'm in 
Alexander McQueen in the 
front row," Womack said after 
winning three trophies at the 
39th annual Country Music 
Assn. Awards. 

The Nov. 15 show was tele- 
cast live on CBS from Madison 
Square Garden here. It was the 
first time the show was held 
outside Nashville. 

Womack won single of the 
year for the traditional ballad 
"I May Hate Myself in the 
Morning," album of the year 
for "There's More Where That 
Came From" and vocal event 
of the year with George Strait 
for "Good News, Bad News." 

The evening's other big 
winner was Australian Keith 
Urban, who nabbed the male 
vocalist and entertainer of the 
year trophies. "I thought it 
was going to be Kenny [Ches- 



ney],' Urban said, referring 
to last year's entertainer of the 
year winner. 

\on Randall and veteran 
singer/songwriter Bill Ander- 
son won song of the year hon- 
ors for "Whiskey Lullaby." 
recorded by Brad Paisley and 
Alison Krauss. 

Gretchen Wilson was named 
female vocalist of the year. Ras- 
cal Flatts picked up its third 
consecutive vocal group of the 
year accolade. 

Brooks & Dunn earned an 
unprecedented 1 3th trophy in 
the vocal duo category. "It's a 
dream come true," Ronnie 
Dunn told Billboard. 

Dunn and partner Kix 
Brooks hosted the show, which 
concluded a flurry of CMA- 
sponsored concerts and events 
around the New York metro- 
politan area. 

Famed dobro player Jerry 
Douglas won the musician of 
the year award, and Dierks 
Bentley got the Horizon Award 
for best developing artist. The 



A Shortlist 
No Longer 



LOS ANGELES-The Short- 
list Music Prize appears to 
have come to an enc*. Artist 
manager and Shortlist co- 
founder Tom Sarig Is plan- 
ning a like-minded new 
award for next year. 

Sarig and Greg Spotts 
founded the Shortlist in 2000 
to bring exposure, and a hand- 
some cash prize, to lesser- 
known acts. But it appears the 
two have grown apart. 

"It's nothing acrimonious," 
Sarig says. "We mutually de- 
cided not to continue." 

But that is news to Spotts, 
who says he wanted to award 
a 200S prize, and is Investi- 



gating legal options. "It's not 
just some kind of ego clash," 
Spotts says. "There's real 
money at stake." 

Sarig is now planning the 
"New Pantheon Award" and 
says the nomination panel will 
Include Elton John, Keith 
Urban and Dave Matthews. He 
hopes to anrxxjnce finalists the 
week of Nov. 28 and stage a 
concert in Los Angeles two 
weeks before the Feb. 8 
Grammy Awards. 

"I wish [Spotts] the best," 
Sarig says. "We had a great 
thing ... I hope to make It 
even better with this new 
endeavor." 



music video of the year was 
Toby Keith's "As Good As I 
Once Was," directed by Mich- 
ael Salomon. 

Alabama, Deford Bailey and 
Glen Campbell were inducted 
into the Country Music Hall of 
Fame. "I remember standing in 
a cotton field with a pair of pants 
on that my mama made from a 
fertilizer sack, looking up in the 
sky. seeing airplanes overhead." 
Alabama's Randy Owen told 
BUlboard. "And to think because 
of country music that 1 flew up 
here in a private jet." 

Campbell honored the mem- 
ory of johnny Cash by dressing 
in black. The veteran entertainer 
revealed that Keith had ap- 
proached him about collabo- 
rating with songwriter Jimmy 
Webb on a project for Keith's 
new label. Show Dog Nashville. 

Backstage, the artists 
praised the CMA for taking the 
show to New York. "It was great 
for country music to come to 
New York City to try to widen 
the scope of what we do as a 




genre and kind of dispel some 
misconceptions people may 
have about country music in 
general." Rascal Flatts mem- 
ber Jay DeMarcus said. 

Along with top country tal- 
ent, Paul Simon, Norah Jones. 
James Gandolfini, Bon Jovi and 
Billy Joel — all of whom are 
closely associated with the New 
York area — made appearances. 

Even New York Mayor Mich- 
ael Bloomberg took part, in- 
troducing Garth Brooks, who 
performed his new single. 



"Good Ride Cowboy," in Times 
Square. The song is a tribute 
to late rodeo champion/coun- 
try artist Chris LeDoux, who 
was honored with the Chair- 
man's Award. "A lot of us like 
to wear hats, but Chris LeDoux 
was a real cowboy," Kix Brooks 
said backstage as he presented 
the award to LeDoux's sons 
Ned and Will. 

In 2006. the CMA Awards 
will return to the Gaylord 
Entertainment Center in 
Nashville. •••• 




BY BILL HOLLAND | 



Biz To Congress: 
Make Radio Pay Up 



WASHINGTON. D.C.— The 
record industry and artists 
groups are asking Congress 
to secure a performance right 
for sound recordings broad- 
cast over radio. 

The shot across the bow 
came at a recent House sub- 
committee on Courts, the In- 
ternet and Intellectual Property 
panel hearing on broadcast and 
audio flags (fitllboard, Nov. 12). 

Recording Industry Assn. of 
America chairman/CEO Mitch 
Bainwol, anticipating the arrival 
of high-deflnition radios that 
will allow consumers to copy 
songs directly from a digital 
broadcast, said such technology 
would cost his industry in sales. 

"Creators must be ade- 
quately compensated for the 
valueof their works," said Rep. 
Howard Berman, D-Calif., the 
ranking Democrat on the panel, 
in his opening statement. 
"Truly adequate compensation 
would probably involve pro- 
viding a full performance right 
for sound recordings." 

Bainwol says Herman's com- 



ment "provided a foundation 
for an argument for a perform- 
ance right at the appropriate 
time," which, he hinted, "is not 
that far around the comer." 

The RIAA, SoundExchange. 
the Recording Academy, the 
Recording Artists' Coalition 
and the music unions are also 
to win the songwriting and 
music pubhshing community 
over to their cause. 

These organizations admit 
that their legislative strategy is 
in its first stages and might take 
several sessions of Congress to 
reach their goal. 

A performance right would 
mean that radio stations would 
pay new royalties to labels and 
artists for the performance of 
their recordings. These would 
be in addition to the fees they 
have long paid to songwriters 
and music publishers for the 
underlying music. 

The groups say traditional 
over-the-air analog stations and 
those that switch to digital 
broadcasting would be subject 
to the royalty. 



SoundExchange. the Ameri- 
can Federation of Musicians 
and the American Federation 
of Television and Radio Artists 
say they are plarming legislative 
education meetings as the first 
step of the campaign. 

The mantra for supporters 
is "parity over platforms." The 
argimient goes that since web- 
casters. Web simulcasters, 
satellite broadcasters and cable 
now pay royalties to labels and 
artists for music value, radio 
should too. 

During the 1970s, the broad- 
cast industry convinced Con- 
gress that the recording industry 
was adequately compensated for 
airplay by the publicity and sales 
that airplay generated. 

Clear Channel Communi- 
cations executive VP/chieflegal 
officer Andy Levin calls talk of 
a performance right "counter- 
intuitive. . . What they'd be ul- 
timately doing is keeping their 
songs from consumers, be- 
cause we certainly couldn't em- 
brace HD radio like we're 
committed to now. " • • • • 
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THE RECORDING ACADEMY and the 
ENTERTAINMENT INDUSTRY FOUNDATION 
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CELEBRATING the MUSIC 

/STEVIE WONDER 

22-TIME GRAMMY' 




PRESENTED BY 

Mercedes-Benz 



FILM, MUSIC, & TELEVISION INDUSTRIES WORKING 
TOGETHER ON BEHALF OF ARTS & MUSIC EDUCATION 



EXECUTIVE PRODUCER: RICKEY MINOR 
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FEATURED 
PERPORMERS 



TICKET 
INFORMATION 



Stevie Wonder 
Indu.Arie 
Spensha Baker 
Erjc Ben£t 
George Benson 
Chris Brown 



Dean DeLeo 
Robert DeLeo 
George Duke 
Josh Groban 
Ellis Hall 



Herbie Hancock 
Heather Headley 
Tamia 

HOOTIE & THE BLOWnSH 

Randy Jackson 



Ray Parker Jr. 
Raphael Saadiq 
Slash 

Angie Stone 
and many more! 



Anthony Hamilton Aaron Neville 
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PACKAGES ARl'. W AILVBLE. 



FOR MORE INFORMA l U ).\ 
CONTACT 5B EVENTS AT 310.559.9334 



GRAMMY JAM- PROUDLY SUPPORTS EIF'S 

Nation.'il arts and music education initiative which raises awareness about the 
need for arts and music education and funds exemplary arts program to 
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MIKE REID 
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'Jersey Boys' Light Up B'way 

Musical Bucks Trend; Can Johnny Cash Show Follow? 



Undeterred by recent casual- 
ties, shows featuring the music 
of the Four Seasons and Johnny 
Cash are the latest catalog- 
based musicals vying for the 
Broadway spotlight. 

"Jersey Boys," based on the 
songs of Frankie Valli & the 
Four Seasons, opened Nov. 6 
at Broadway's August Wilson 
Theater. The Cash-inspired 
"Ring of Fire" is set for a Feb- 
ruary bow at the Ethel Barry- 
more Theater. 

The shows arrive on the 
heels of a bleak year for the 
genre. In the past 12 months. 
Broadway has chewed up and 
spit out shows inspired by the 
Beach Boys ("Good Vibra- 
tions"). Elvis Presley {"All 
Shook Up") and john Lennon 
("Lennon"). "All Shook Up" had 
the best run of the three, with 
213 regular performances. 

"There's something very cyn- 
ical about the 'jukebox musi- 
cal,' " says Leonard Jacobs, 
national theater editor for Bill- 
board sister publication Back- 
stage. "If s based on the idea that 
if you take a pre-existing cata- 
log of very familiar popular 
songs and sort of ladle over it a 
thin veneer of a story line, au- 
diences will eat it up." Clearly, 
that has not been the case of late. 

"Jersey Boys." directed by 
Tony Award winner Des Mc- 
Anuff. is bucking the trend. 
The show was greeted with 
rave reviews, and advance sales 
since the opening have reached 
S 1 million per week, according 
to a representative of the pro- 
duction. "I can't think of very 
many jukebox musicals that 
iiave gotten this kind of recep- 
tion," Jacobs says. 

Authenticity seems to help. 
Bob Gaudio, who co-founded 
the '60s vocal group, is cred- 



ited with the "Jersey Boys" 
score; his original Four Sea- 
sons co-producer/wriler/ 
arranger Bob Crewe is credited 
with the lyrics. 

Meredith Blair, president of 
the Booking Group, also sees 
an upside for "Jersey Boys." 

"The story is cleverly told and 
compelling, and not completely 
reliant on people being famil- 
iar with the songs." she says. 



Up" grossed S14 million; 
"Good Vibrations," S5.5 mil- 
lion: and "Lennon," $3 million. 

Jed Bernstein, president of 
the League of American The- 
aters and Producers, says the 
success of such shows "de- 
pends on the same thing that 
makes any show attractive and 
successful — great music, com- 
pelling storylines and charac- 
ters that people are rooting for." 



In a bad season for 
'jukebox musicals,' 
the Four Seasons' 
songs fuel a hit. 



Of course, there are other 
success stories. Blair's com- 
pany books the ABBA-inspired 
Broadway hit "Mamma Mia," 
widely considered the pioneer 
of the jukebox musical. The 
show made its Broadway debut 
in 2001 at the Cadillac Winter 
Garden Theatre and, through 
Oct. 23, has grossed S196 mil- 
lion from 1.684 performances, 
according to playbill.com. 

The Billy Joel-inspired 
"Movin' Out," another suc- 
cessful jukebox musical, has 
grossed $94 million from 
1.247 performances. 

"It explores a subject of great 
emotional importance to the 
baby boom generation — the 
Vietnam War — so the Billy Joel 
songs are almost secondary." 
Jacobs says. "That means less 
is freighted on the score's 
shoulders." Of course, another 
draw is that "Movin* Out" was 
conceived, directed and cho- 
reographed by Twyla Tharp. 

In comparison, "All Shook 



Although he hesitates to 

predict how "Ring of Fire' 
will do on Broadway. Bern- 
stein says that those who 
caught the premiere of the 
show at Studio Arena Theatre 
in Buffalo, N.Y., were "very 
positive and excited." 

Tony Award winner Richard 
Maltby Jr. directed the musical, 
which features 38 songs from 
Cash's catalog, including "1 
Walk the Line." "Country Boy" 
and "I've Been Everywhere." 

Also currently running is 
the off-Broadway "Almost 
Heaven: The Songs of John 
Denver." which opened Nov. 9. 
Directed by Tony Award nom- 
inee Randal Myler, the story of 
the political and social unrest 
of the late 1960s and early 
1970s is told through Denver 
hits like "Rocky Mountain « 
High," "Sunshine on My | 
Shoulders" and "Leaving on a c 
Jet Plane." The tracks were | 
reinvented by musical super- 1 
visor Jeff Waxman. £ 
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Digital Music, Wireless & Gaming @ DEMXPO 



You can't afford to miss the industry's top leaders 
discussing tlie most important topics in digital music, 
wireless, and gaming. With content gathered together 
by Billboard Executive Editor Tamara Conniff, this 
event is a must-attend. 

Topics include: 

• Keynotes from industry leaders such as Hugh Panero 
(CEO. XM Satellite Radiol and Christie Hefner ICEO. 
Playboy Enterprises) 

• A Viev/ from the Top: Industry Expert Discusses the 
State of Music and Digital Entertainment - Robert 
Tercek gives you the state of where things are... 
and will be! 

• The Kids are Alright: Young Consumers Tal<en on 
the Music Biz - Yes... with a panel of real young 
adults ready to let you know what they think! 

• Politics and the Future of Digital Entertainment: 
Association execs, government officials, and industry 
leaders give you the low-down on this key topic! 

• On the Radio: The Wild West of Non-Traditional Radio 

• Buzz Marketing: Reaching Consumers In The New World 

• Billboard Q&A: One-on-One Interview with Evan Harrison 

• A New Day: Emerging Business Models in Digital 
Music Distribution 

• The Big Debate: Subscription, Download, and the Next 
Big Thing 

• The Music Beat of Gaming 

■ Networl( with today's thought leaders 

■ Mal<e deals with prospective partners 

■ Discover new business models 

■ See emerging digital technology platforms 

■ Honor the industry's best at the DEMX Awards gala 



ONE WEEK 
TO THE SHOW 

SAVE $200 off 
the onsite price! 
www.demxpo.com 
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The 2nd annual 
Billboard Digital Entertainment & Media Awards 
returns in 2005 as 
THE DEMX AWARDS, the grand finale of DEMXPO! 

Century Plaza Hotel, Los Angeles 
Thursday, December 1, 2005 

The Digital Entertainment Gi Media Awards honor vision, innovation, 
entrepreneurship and brand development in digital entertainment. 

Judga^ty an elite group of digital entertainment industry executives, 
hono "vvill be recognized vtfith 22 awards in 4 categories including: 
MUSIC • FILM/TV & VIDEO • GAMES • BEST OF SHOW 

SPECIAL. LIVE PERFORMANCES BY: 



LOURDS 




THE DIRTY 



Don't miss the chance to get your company 
in front of this powerful audience. 

Build your brand through sponsorships! 
Karl Vontz 415.73S.0745 

For tickets S reserved tables: 
Michele Jacangelo 646.654.4685 

Awards Information: 
Ned Sherman 3S3.6SS.093B 

BUY YOUR TICKET ONLINE TODAY! 

WWW.BILLB0ARDEVENTS.COM 



The DEMX Awards is the grand finale of the 2.day DEMXPO, 

an exposition and conference program with over 1500 attendees, developed 
by Adweek Magazines, Billboard, and The Hollywood Reporter, 
with research from the Nielsen companies. 
For more information visit: www.demxpo.com 
or call Andrew Q. Kraft e46.8B4.7B7S 
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Legal Mattel's 

SUSAN BUTLER sbutler@blllboard.eom 

Grokster Shackled 

Settlement Gives Former File-Sharing Network Little Wiggle Room 



Grokster seems securely 
bound and gagged by the 
structure of the settlement 
reached with the motion pic- 
lure studios, record labels, 
publishers and songwriters 
{Billboard, Nov. 19). While the 
terms of the settlement agree- 
ment are confidential, the 
related consent judgment 
makes it clear that the owners 
of the peer-to-peer system will 
be tied to a short leash for the 
foreseeable future. 

Judge Stephen Wilson with 
the U.S. District Court for the 



among them will share in any 
money collected, 

The Grokster parties must 
immediately shut down any 
servers — and stop assisting in 
the distribution of any soft- 
ware — that enable users to 
connect to the Grokster sys- 
tem or any other file-trading 
network. They must also stop 
operating, or assisting in the 
operation of. grokster.com. 
swaplor.com and any com- 
puter server, Web site or soft- 
ware that in any way relates to 
any such file-sharing network 



Finally, they are enjoined 
from nearly every act that 
could even remotely relate to 
rights under copyright, such 
as linking to a copyrighted 
work or assisting other file- 
trading networks to reproduce, 
distribute or link to the plain- 
tiffs' works. 

MORE PODDER: Cop)Tight 
and iPods continue to attract 
legal questions. 

In the last installment of 
Legal Matters, experts noted 
that copying music from a CD 



• •• 



The related consentiudgment 
makes it clear that urokster's 
owners are tied to a short leash. 
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Central District of California 
signed the Nov. 7 order. The 
case reached his courtroom 
after the U.S. Supreme Court 
unanimously held in June that 
the company could be held 
liable if the District Court 
found that Grokster "induced" 
users to infringe copyrighted 
movies and music. Rather 
than riskinga huge judgment, 
Grokster settled. 

The judgment and injunc- 
tion bind Grokster, Swaptor 
and the brothers Rung — 
Daniel, Matthew and Michael. 
Since they settled rather than 
letting the court decide the 
outcome, the entertainment- 
industry plaintiffs did not 
have to limit the injunction 
they wrote to activities that 
may have fallen under the 
Supreme Court's definition of 
inducement. 

And they didn't. There is a 
broad range of do's and don'ts. 
with the court retaining juris- 
diction to enforce them. 

On the "do" side of the list, the 
Grokster parties must pay $50 
million. This amount is expected 
to be shared equally among the 
three groups; motion picture 
studios, record labels and pub- 
lishers/songwriters. The last 
group was certified as a class, so 
they must go through certain 
procedures to determine who 



as Grokster and Gnutella. 

The Grokster parties must 
revoke the licenses or author- 
ity that they granted to any 
third parties to distribute the 
software. They must send 
cease-and-desist notices to 
any known, unauthorized dis- 
tributors. They must assign 
to the plaintiffs all rights or 
claims that the Grokster par- 
ties would have against those 
who refuse to honor the rev- 
ocations or the cease-and-de- 
sist notices. 

On the "don't" side of the list, 
the Grokster parties cannot sell 
or license any significant part 
of the business, equity, opera- 
tions or assets of the Grokster 
system or software unless the 
purchasing or licensing parties 
agree that they will be bound by 
the terms of this judgment and 
the injunction. 

Specifically, they may not sell, 
give away or distribute any soft- 
ware, source code, object code, 
technology, domain names, 
trademarks, brands, assets or 
goodwill related to Grokster 
without this agreement. 

The Grokster parties are also 
prohibited from infringing 
(directly or indirectly) upon any 
copyrighted works — now in 
existence or later created — that 
the plaintiffs own or control 
under any law worldwide. 



to iTunes is probably a fair use. 
It is therefore a "lawful" use 
under the first-sale doctrine, 
which permits someone who 
lawfully obtained a copy to dis- 
pose of that individual copy. As 
a result, a copy as an M P3 file 
may be kept on iTunes while 
another copy is sold with the 
iPod. The CD may also be sold 
{Billboard, Nov. 12). 

Other copyright experts re- 
sponded, but asked that their 
names not be used. 

They argue that fair use pro- 
vides a 'safe harbor," protect- 
ing someone from being liable 
for copyright infringement. 
The Audio Home Recording 
Act does the same thing. No 
law gives someone a "right" to 
copy someone else's copy- 
righted work. 

Being insulated from an 
infringement action does not 
mean that the copy was law- 
fully made, the lawyers argue. 
So copies protected by fair use 
may not be sold without the 
copyright holder's permission. 

They add that making a 
copy from a CD so that one 
can then sell the CD does not 
fall under fair use. That copy 
doesn't qualify under the def- 
inition of fair use — especially 
since it displaces a sale. When 
the CD is sold, the copy must 
go, too. 



Or; 
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iPOD POPULARITY DIP 
The social status of the IPod 
may be slipping, according to 
a report by consulting firm 
the Diffusion Group. Based on 
a sampling of 2,000 internet 
households with mobile 
phones, about 11% said they 
bought iPods primarily to im- 
prove their social status, or to 
"look cool," the report says. 
But almost one-third of these 
consumers say they are likely 
to switch brands when the 
time comes to replace it. 
"When everybody owns an 
iPod, owning an IPod Is no 
longer special or cool," Dif- 
fusion Group president Mich- 
ael Greeson says. However, 
the report is quick to note 
that quality of interface and 
brand familiarity are more 
likely reasons for buying an 
iPod, and people with these 
motivations are much less 
likely to churn, at 6% and 8%, 
respectively. 

BEST BUY'S NEW BABY 
Best Buy has added CD Baby's 
catalog of more than 100,000 



albums from Independent mu- 
sicians to its online store, best- 
buy.com. A link to a Best Buy- 
branded version of CD Baby's 
database will be featured on 
the main music site of best- 
buy.com. CD Baby will pay Best 
Buy a portion of each sale, but 
CD Baby artists will be com- 
pensated like any other sale 
that takes place on its site, the 
company says. 

NEW RATINGS SYSTEM 
CTIA-The Wireless Assn. un- 
veiled a content ratings sys- 
tem that it has been develop- 
ing In conjunction with the 
major U.S. wireless carriers 
{Billboard, April 30). The sys- 
tem divides content that can 
be accessed via carrier portals 
into two categories— general 
and restricted— using stan- 
dards created by existing 
movie, TV, music and gaming 
rating systems. Participating 
carriers, which include all of 
the leading U.S. services, say 
they will not sell restricted 
content until they are able to 
provide controls to block It. 



Majors On Board With Snocap 



BLACK EYED 
PEAS set a 

new record at 
Yahoo Music 
for most videos 
streamed in 
one week for 
a non-premiere 
video with 1.2 
million streams. 



YAHOO! MUSIC 

TOP 20 STREAMS 
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SHAKIRA IS 

the star 
of the new 
Vahoo Music 
campaign 
set to hit 
next month. 



With the recent signing of 
Warner Music Group. Snocap 
now has all major labels and 
many Independents on board 
with its vision of providing a dig- 
ital music copyright manage- 
ment and di^triiMitinn system. 




That it took more than a 
year for Snocap to sell the 
four majors on the concept is 
a telling sign of the com- 
plexity of the technology and 
the business. 

Snocap. founded by Nap- 
ster inventor Shawn Fanning, 
uses audio fingerprinting 
technology to identify music 
files traded over peer-to-pecr 
services and allows partici- 
pating labels to set conditions 
for their use via a database 
that Snocap also maintains. 

This ability to I D songs and 
restrict their availability — 
based on rules that labels can 
dictate — is considered a 
crucial element for "legiti- 
mate" P2P file trading serv- 
ices to survive. 

Although the company an- 
nounced itself to the public 
last December, COO Ali Aydar 
says Snocap began negotia- 
tions with music companies 
as early as 2003. From a busi- 
ness standpoint, Snocap had 
to convince skeptical labels to 
pay a monthly hosting rate for 
maintaining their content in 



its registry. 

More challenging was prov- 
ing the system worked. 

" Part of our obligation is 
that the technology must 
work as advertised." Aydar 
says. "The audio fingerprint- 
ing is not the chal- 
lenging part: Thut 
works fine. The 
^ ^ challenging part is 
determining who 
owns what, what 
should be filtered 
and what shouldn't 
be filtered." 

When a song is 
traded in a Snocap- 
powered service, 
the system must 
first identify the 
song and then 
match it against the 
appropriate entry 
in the registry. La- 
bels are responsi- 
ble for maintaining 
that registry and 
setting the rules for 
each track. 

If three versions 
of the same song 
exist, but the label 
has information for 
only one in the registry, there's 
nothing the system can do to 
stop the other two versions 
from being traded freely. 

DEALING WITH LEAKS 

This is something that the 
newly relaunched iMesh is 
learning firsthand- To date, 
iMesh is the only formerly 
open P2P service to reemerge 
with the backing of the music 
industry. Its beta service went 
live in late October, and since 
then close to 500.000 people 
have downloaded it. 

The company uses audio 
fingerprinting technology 
from Snocap competitor Au- 
dible Magic, which only han- 
dles the identification of the 
song. iMesh built and man- 
ages its own database/registry. 

Many of these early users 
have successfully downloaded 
copyrighted music that other- 
wise should have been blocked 
and charged for. illustrating 
the concept's difficulty. 

"The challenge is having the 
content present in the data- 
base," iMesh president Tal- 



mon Marco says. "It's not al- 
ways as straightforward as one 
may think. We discovered it's 
pretty complicated." 

Once a copyrighted song 
does slip through the net, how- 
ever, labels are able to set rules 
for the newly identified tracks 
to prevent future abuses. 
Marco says iMesh has identi- 
fied "tens of thousands" of pre- 
viously unclaimed tracks since 
the service went Jive. 

Snocap. meanwhile, com- 
bines the fingerprinting and 
the database with its service. 
But any service implementing 
Snocap must still work with la- 
bels individually for access to 
their digital music catalogs. 

Mashboxx — the first and. to 
date, only digital music serv- 
ice announcing plans to use 
the Snocap system — has yet to 
offer even a beta version of its 
product. The company has 
been collectinge-mail requests 
from interested beta testers, 
but still has not issued any in- 
vitations to do so. 

"We can't do that yet, be- 
cause the content hasn't been 
delivered." Mashboxx chair- 
man Wayne Rosso says. 

So far, Mashboxx 
has onlv finalized con- 



tent agreements with Sony 
BMG. Rosso says deals with 
EMI Music Croup and Uni- 
versal Music group are im- 
minent. Mashboxx had to wait 
for Snocap to sign the WMC 
deal before making progress 
on that front. 

That Mashboxx— designed 
from the ground up as a le- 
gitimate service — is not yet 
available to the public is a 
sobering reality for P2P serv- 
ices like eDonkcy and Lime- 
wire, which are scrambling to 
find and apply a legal business 
framework across their de- 
centralized networks in the 
wake of the landmark Crok- 
ster Supreme Court ruling 
(BiUhoard. Nov. 19). 

Aydar concedes that simply 
integrating the Snocap system 
is not enough. 

"They would all have to go 
through some type of transi- 
tion." he says. "It might take 
some time and some creative 
solutions put in place. But 
nothing is impossible." • 




DISNEY MIX STICKS AIM FOR KIDS 

Disney Electronics is bringing digital music to kids 
with a line of MP3 players designed and priced for 
preteens and teens. The Disney Mix Sticks line 
includes four portable models, available in Chrome, 
Forever Princess, Tinker Bell and one branded after 
the "Ttiafs So Raven" TV show. 

Kids can download MP3 or WMA files to the 
device from any PC. But Disney also is selling 
128MB memory sticks, each preloaded with about 
60 songs, which can be inserted into the SD/MMC 
card slot. Four such Mix Clips are available for $50 
each, alt loaded with tunes from Disney TV shows 
and movies and other kid-friendly songs. 

Additional accessories include headphones, pink 
or grey carrying cases and a Disney Jam Stand 
jukebox-like charging stand and stereo speaker 
port for $40. 

The Disney Mix Stick players are available at 
Target, Sears, Limited Too. Wal-Mart and Disney's 
Web site for $50. —Antony Bruno 
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TV Series Stay Hot On DVD, 

But Careful Marketing Is Required 



LOS ANGELES— Preserving consumer interest in the hugely 
popular TV DVD category will take creative marketing, a keen 
focus on product release dates and better organization at 
retail, according to participants at the TV DVD 3 conference 
Nov. 7-8 at the Marina del Rey Marriott here. 

"It was easier in the past to just release product," said Jeff 
Brown, senior VP/GM of Warner Home Video's nontheatrical 
franchise division. "Going forward, we need to come up with 
more value-added content for these [TV series] sets and work 
with the TV side to promote these DVDs." 

Though TV DVDs have taken off significantly in the last four 
years, today's big concern Is marketing to the consumer and 
helping them navigate through the sheer volume of releases. 

Sales of TV DVDs will generate between $2.8 billion and $3.3 
billion by year's end, according to conference presenter Home 
Media Retailing. Back in 2001, the category accounted for 
$400 million. In 2002, revenue was $880 million. It grew to 
$1.46 billion in 2003, and last year it topped $2.3 billion. 

Additionally, TV DVDs' percentage of total DVD sales has 
been rising. For this year through Oct. 23, TV DVDs comprised 
16.6% of all DVD sales, up from 14.9% last year. In 2003. the 
category accounted for 14.1% of sales for the format. 

The big question, according to MTV executive VP of pro- 
gramming enterprises Jeff Yapp, is, "Are we killing things by re- 
leasing too much?" 

Industry executives said that determining the best time to 
market a new TV DVD release and how to stand out from the 
clutter on retail shelves will sustain growth. 



Tlie Indies 



"There Is a problem of discovery for consumers, because 
the shelf is crowded," HBO Video senior VP/GM Cynthia Rhea 
said. "We have to gain insight on how consumers shop." 

Studios said they will increasingly market a TV DVD package 
in conjunction with a series' season launch and will include 
extra features that extend the show's brand power. 

Sony Pictures Home Entertainment VP of catalog and tele- 
vision marketing Marc Rashba noted that for the season-one 
DVD of FX series "Rescue Me" (released June 7), a special fea- 
ture teased the storylines of the second season, which debuted 
soon after the DVD's release. 





Executives said that it is difficult for consumers to find all 
of a show's seasons at one retailer because of shelf space. 

"We will make space for what customers are looking for," 
Hastings Entertainment senior director of video software Vic- 
tor Fuentes said. "But as you release more seasons, it's harder 
to carry the older ones. We'll keep the key ones that you have 
to have, but will flow a lot of product to rental." 

Fuentes places new TV DVD releases on new-release walls 
next to theatrical new releases, a strategy that studios wish 
more retailers would adopt. 

"People go to the new-release wall for new TV product," 
Rhea said, "not the TV DVD section. We can give in and 
let chaos reign, but there are consumers who want to find 
this product." 

Brown agreed. He also noted: "Lack of organization is an 
issue at retail. This period of time is critical for merchandising 
TV DVD. TV DVD needs to be sorted by branded lines and by 
genre in stores." 

Retailers and studios are endorsing smaller packages to al- 
leviate space concerns. As Rashba noted, "Thin is in, for the 
most part." 

The industry is also looking ahead, expecting that TV pro- 
gramming will be a hit on the PlayStation Portable format UMD 
and on mobile or other digital services like the video iPod. 

"What will work . . . who knows?" Yapp asked. "Technology 
will definitely expand the market." 

The conference was produced in cooperation with the Dig- 
ital Entertainment Group and The Hollywood Reporter. • • 
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'Criminal' Plan Brewing In Atlanta 



Music Retailer Eric Levin Diversifies With Local Coffee Chain 



s the founder of the Alii* 
^■^^ ance of Independent 
^m^^^ Media Stores and At- 
^V^^^^ lanta's Criminal Rec- 
ords, Eric Levin is 
tuned into the challenges fac- 
ing the independent music re- 
tailer. He believes he has found 
a solution to keep his store thriv- 
ing well into the future: coffee. 

Levin recently closed on the 
purchase of Atlanta's two-store 
Aurora Coffee chain. One store 
is next door to Criminal Rec- 
ords, and the other is in the Vir- 
ginia Highlands area, near the 
former location of indie Corner 
CD, which closed this year. 
Levin has already brought in a 
listening and video post to the 
latter store. 

"There's a question mark for 
every music retailer." Levin 
says. "For me. this replaces the 
question mark at the end of my 
business with an exclamation 
point. This seems like a com- 
bination that is going to with- 
stand any of the software issues 
we may face, as in how people 
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are going to ingest their media." 

A number of indie retailers 
have expanded their inventory 
beyond music in recent years, 
and the idea of bringing a cof- 
fee-shop atmosphere to a music 
outlet has long been discussed. 
(See New York's Cake Shop as 
an example of a music store/cof- 
fee shop/bar/live venue.) With 
the purchase of Aurora, Levin 
not only has two additional lo- 
cations to stock CDs and hold 
in-stores, but he can sell higher- 
margin items like apple pie. 

Levin says his thoughts on 
music retail have changed dras- 
tically. Originally, he says, he en- 
visioned Criminal Records as a 
destination outlet and resisted 
expansion. Today. Levin points 
to Brighton, Mass.-based chain 
Newbury Comics as an example 
for indie store owners to follow. 

"The future is multiple, agile, 
smaller units." Levin says. 
"That's the Newbury Comics 
model, plus coffee. People want 
a return of neighborhood stores, 
and it's a community experi- 



ence, with coffee and in-stores 
and free WiFi. I think that's 
replicatable." 

Levin says each Aurora out- 
let gets about 350 customers per 
day, and Aurora sells about S2 
million annually between the 
two locations. He resisted the 
temptation to tear down the wall 
between Criminal and Aurora, 
which once had four stores in 
the area. 

Additionally. Aurora has a 
wholesale business that services 
local restaurants, which would 
allow Levin to help other indie 
store owners set up mini-coffee 
shops, should he decide to go 
that route. 

"We're not ordering as much 
[inventory], and I think that's 
indicative of the way people are 
buying," Levin adds. "Things 
just don't have as long a shelf 
life. Labels arc complaining 
that big-box guys are shrinking 
their catalog, but so are we. The 
stuff isn't turning, and I m pay- 
ing real estate on it. So, at this 
point. I'm putting in a table and 



chair and hoping people will 
join me for coffee." 

Criminal isn't the only AIMS 
store expanding. In San Diego. 
M Theory just opened a third lo- 
cation in the Mission Hills 
neighborhood. 

NEW AT KOCH: Port Wash- 
ington. N.Y. based Koch Enter- 



tainment Distribution has added 
Legit Ballin Records. Real Talk 
Entertainment and Blank Stare 
Films to its exclusive North 
American distribution roster. 

Chicago's I^git Ballin, previ- 
ously distributed by IDN, is the 
label Twista helped launch. 

Hip-hop imprint Real Talk 
Entertainment is based in Sacra- 



mento, Calif. This is its first na- 
tional distro deal. Upcoming re- 
leases feature Brotha Lynch 
Hung and Layzie Bone. 

Blank Stare Films is the 
Bloomington. Ind.-based DVD 
imprint operated by Secretly 
Canadian, whose music releases 
are handled by Alternative Dis- 
tribution Alliance. • • 
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Power Returns 
To U.K. Live Biz 



Vince Power, the British live- 
music entrepreneur who sold 
his iconic Mean Fiddler Music 
Group to a Clear Channel En- 
tertainment venture in April, is 
kick-starting a new entertain- 
ment empire, the Vince Power 
Music Group. 

Officially launched in August 
with a £15 million C$25.7 mil- 
lion) investment built partly 
from the approximately £13 mil- 
lion ($22.3 million) Power col- 
lected from his portion of the 
MFMG sale and from other 
deals, VPMG has unveiled its ini- 
tial portfolio of London live- 
music venues and nightclubs. 

On Nov. 15, Power opened 10 
West, a 250-capacity, "Miami- 
inspired" lounge bar featuring 
live big-band music and food. 
In January, the group will open 
Pigalle, a 3S0-seat. 1940s-sty1e 
cabaret/restaurant in the for- 
mer ABC Cirvema theater. It will 
feature a house band support- 
ing guest performers. 

These clubs join three other 
operatk>ns: Bar 101. Power's and 
classical-music venue Bartok. 
Power also recently acquired 
Italian restaurant Spiga, which 
features the new Camouflage 
nightclub. 

Despite his profit from sell- 
ing MFMG to Hamsard Ltd.. 
which is jointly owned by CCE 
and Irish promoter MCD Pro- 
ductions, Power says he could 
not stay away from the live- 
music business. 

"At a time when the record 
companies are having a bit of 
a tough time, we've never had it 
so good in live music," he tells 
Bit/board. 

"Also, there was the fear of 
retiring and being lost; that's 
why 1 returned so quickly. I dont 
want to be a 'whatever hap- 
pened to him?* -type of person. 
I need to get up for something 
to do each morning. Other- 
wise," Power quips, "I'll be an 
alcoholic in six months." 

He also says he is enjoying 
his new independence. "I am 
now my own boss again. And 
while emotionally I'll always be 
attacf>ed to the Mean Fiddler, 
it was a publk, limited company 
in its last five years." 

Power's status in the inter- 
national live-music sector was 
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established as Mean Fiddler 
grew from a small northwest 
London country music venue 
in 1982 to 30 venues ar>d events, 
including the London Astoria, 
Jazz Cafe, the Leeds and Read- 
ing festivals, and an interest in 
Europe's biggest festival, Glas- 
tonbury in the United Kingdom. 

The determination with 
which Power's MFMG helped 
Glastonbury retain rts license in 
2002— following a crowd-con- 
trol dispute with the local 
Mendip Council— before taking 
over the festival's operations, 
has been repeated at Pigalle. 
Located near Piccadilly Circus. 
Pigalle has one of London's rare 
licenses to stay open until 4 a.m. 

"We had a bit of a battle and 
had to go to court, because the 
[London] council complatrted." 
Power explains about Prgalle. 
"But the judge came down on 
our side, because I've got a 
good track record and there are 
no residents nearby." 

VPMG also plans to invest in 
festivals on continental Europe 
with local partners, starting 
next year. "There will be huge 
openir>gs in the former Eastern 
European countries, such 
as Romania and Bui 
garia, where there 
is currently no 
infrastructure 
for festivals," 1 
he says. ' 

Power is 
also consid- 
ering artist nvin- 
agement for the first 
time. "At Mean Fiddler, 
we've always been in- 
volved in promotions. 
But I am talking to a few 
small management 
conr^nies which coukj 
do with coming under 
an umbrella group like 
ours," he says. 

Meanwhile, an MFMG 
spokeswoman denies its 
new owners plan to re- 
structure the group with 
the possible sate of its 
venues. "It is owned by a 
joint venture and is a sep- 
arate entity from Clear 
Channel," she says. "The 
Mean Fiddler brand will also 
continue to have a separate 
identity." 



JEFFERSON AIRPLANE SCREED 
BECOMES PREPPY LURE 



^ . hen Jefferson 

VVmA Airplane's "Vol- 
™T unteers" peaked 

at No. 6S on The 
Bililward Hot lOOin 1%9. 1 was 
but a kid. I recall my older sis- 
ter and brothers playing the 
song and embracing it as if it 
were a call to arms. And though 
I was loo young to realize it. 
that's precisely what it was. 

Penned by bandmates 
Marty Balin and Paul Kantner. 
"Volunteers" perfectly cap- 
tured the mood of America's 
anti-war youth. 

Fast-forward to today: The 
powerful song has been co- 
opted by Tommy HLinger for its 
latest ad campaign. Conceived 
and created byToth Brand Imag- 
ing in Concord, Mass.. the TV 
spot is pure fun — with nary an 
iota of political angst or rebol- 
lion. Rebels are we? Not for the 
kids in this ad. Confused? You're 
not alone. 

"The first lime 1 saw the ad 



I was scratching my head." 
Saatchi & Saatchi VP/music 
director Eric Korle says. 

But the creatives at Toth say 
the rationale for the song was 
straightforward. 

"It's a great song and works 
well in ovir spot," says Tyrone 
Sayers, a management supervi- 
soron the Hilfiger account. "The 
song is used as a soundtrack be- 
hind the imagery. There's no 
greater message intended." 

Korte. who is "oid enough to 
be a child of the '60s," acknowl- 
edges that the ad is not aimed at 
someone in his age bracket, but 
"affluent 20- to 25-ycar-olds" who 
are unlikely to be familiar with 
the song's origins. 

And while the lyrics remain 
relevant, we are sure that those 
watching the ad — particularly 
the target demo — are not con- 
necting the dots between then 
and now. In fact, the way the 
song has been edited, much is 
lost in translation. 



But this is nothing new in ad- 
vertising. A few years ago, a 
Wrangler spot — also crafted by 
Toth — featured the sounds of 
another Vietnam War-era song. 
"Fortunate Son" by Creedence 
Clearwater Revival. 

"It is unsettling and confus- 
ing and disturbing when you 
lake a song and totally rob it of 
its original meaning." Korte 
says. "It's a shame that they are 
trivialized in this manner." 

Sayers sees it differently. 
The benefit of using a 36-year- 
old classic rock song is that it 
eclipses lime and circum- 
stances, he says. 

For Tma Wells. CEO of Buzz 
Marketing Group, which spe- 
cializes in the youth market, this 
is not lost on today's kids. She 
does not think there is a dis- 
connect between the Hilfiger 
brand and the music. And she 
credits this to iTunes. which she 
says exposes teens and tweens 
to music not heard on the radio. 



"Brands are definitely think- 
ing of ways to market music 
from the '60s and '70s," Wells 
says. She predicts such retro 
sounds will become more pop- 
ular in TV ads next year. 

Pausing for a moment, she 
adds. " Even war movies are hot 
right now. Look at Jake Gyllen- 
haal and 'Jarhead.' ' 

If there's a disconnect. Wells 
says it's with the overall Hilfiger 
brand. She believes the company 
needs to re-identify itself with 
the youth market, with which it 
has lost through the years. 

"Tommy Hilfiger is missing 
what American Eagle and Ralph 
Lauren picked up on: urban 
prep." Wells says. 

So, if Hilfiger wants to re- 
connect with teens and young 
adults. Wells' advice is simple: ' 
Go with Kanye West. 

GOOD STUFF: Beginning 
Nov. 20. Tracy Chapman's 
"Change" will form the musical 
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Trans World's Q3 Sets 
Off Biz Concern 
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Trans World Entertainment reported 
its third-quarter numbers last week, 
howing a surprisingly big loss compared 
with the corresponding period last year. As 
expected, the results are causing industry con- 
cern about not just Trans World, but traditional 
record stores in general. 

The Albany. N.Y.-based chain reported a loss of 
$1 1.5 million, or 36 cents per diluted share, on 
sales of S241 .4 million, for the three-month period 
ending Oct. 29. For the year to date, the chain 
reported a loss of S19.4 million, or 60 cents per 
diluted share, on sales of $779.9 million. That 
compares with net income of $7.2 million, or 1 1 
cents per diluted share, on sales of $851.7 miUlon 
for the same period last year. 

" I have a high level of confidence in fIVans World 
chairman/CEO Bob] Higgins and his ability to 
manage ahead of any critical moment in thein- 
stry's development." one label's senior fi- 
incial executive says. "Those results bring 
srth all sorts of concerns and questions about 
where traditional music retail is going." 

M usidand Group in particular is being 
^ measured against Trans World's results. 
B But, the label exec says, "dependingon 



how far you look ahead, you can question any brick- 
and-mortar format over time." While he sees de- 
mand for physical product continuing for quite 
some time — maybe always — he wonders when 
the industry will begin to question how many re- 
tailers can supfwrt the sale of CDs. 

As it was. Trans World saw a 7% decline in com- 
parable-store sales for the third quarter, with music 
down by 8%. That loss reflects the U.S. market- 
place as a whole, Hi^ns said in a conference call 
with Wall Street analysts. The top SO titles at the 
chain sufiered a 1 5% comparable-store drop, while 
the top five were down 26%. 

Music represented 58% of the chain's overall 
third-quarter business, executive VP/CFO (ohn 
Sullivan said. Albums by Green Day, Kanye West. 
Disturbed and Black Eyed Peas were among its 
best-selling releases during that period. As po- 
tential big sellers for the year. Higgins cited 50 
Cent's "Get Rich or Die Tryin' " soundtrack and 
upcoming "Bulletproof" videogame. Other acts 
whose releases he expects will help the chain in 
the fourth quarter are System of a Down, Luda- 
cris, OutKast. the Notorious B.LG. and Eminem. 

Higgins added that while this December's music 
releases will be stronger than la.st December's, the 
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bed of HBO's promo spots for 
its original series program- 
ming. The campaign, which 
runs through Jan. 1 . could also 
jump-start sales of her Elek- 
tra/Atlantic album, "Where 
You Live." The collection has 
sold 98.000 copies since its 



Sept. 13 release, according to 
Nielsen SoundScan. 

On Nov. 22. Carole King 
makes her third appearance as 
Sophie Bloom on the WB series 
"Gilmore Girls." The show's 
opening theme is King's 
"Where You Lead," newly 



recorded by the artist and her 
daughter Louise GofTin. The 
tune is included on King's live 
two-disc set. "Living Room 
Tour" (Rockingale/Starbucks 
Hear Music/Concord), which 
debuted at No. 17 on The 
Billboard 200 in July. 



chain faces its main challenge this month. 

DVD sales dipped 3% for the quarter, with 
video overall down 8%. Video represented 27% 
of the chain's total third-quarter sales. Higgins 
said upcoming DVD releases look promising, 
citing such movies as "Star Wars 111: Revenge of 
the Sith." "War of the Worlds." "Charlie & the 
Chocolate Factory" and "Mr. & Mrs. Smith." 

Meanwhile, videogames were down 13% on a 
comparablc-slore basis. That category represents 
6% of the chain's volume for the quarter. Despite 
the drop, videogames are expected to perform well 
in the fourth quarter, with the Nov. 22 release of 
the Xbox 360. Even though the hardware and soft- 
ware are being allocated. Higgins said. "We will 
have ample supply and will maximize the sell- 
through of hardware, software and accessories 
with an impactful promotional plan." 

Another problem Trans World faces is ebbing 
profits, with gross margin slumping from 37% 
for third-quarter 2004 to 34,4% this time around. 
That represents a drop of 260 basis points, which 
Sullivan chalked up to a much more competitive 
environment. Within that, music sales were down 
90 basis points. Also, distribution and freight, 
which Trans World includes in its cost of goods, 
increased 70 basis points because of the lower 
sales volume for the quarter 

The chain also lost 80 basis points to reduced 
discounts and vendor allowances, but it expects 
to recoup some of that as it sells inventory. De- 
spite having 52 fewer stores, its inventory rose 




from $459.2 million in the previous third quarter 

to $477.7 million. Sullivan attributed the increase 
to an early buildup for the holiday season. 

Although Trans World is cautious about the 
fourth quarter, it has been planning for a "suc- 
cessful holiday selling season," Higgins said. "We 
are working to introduce new price points and 
promotions on catalog product to drive sales." 

On the other hand, with profits already off. Hig- 
gins expects this year's competitive pricing to be 
more aggressive than last year's, particularly 
around Black Friday. " We will do well on Black Fri- 
day, no matter what the promotions are that are 
out there," he said. 

Meanwhile, the chain's selling, general and ad- 
ministrative expenses increased to 38.8% of total 
revenue, compared with 37.4% at the end of last 
year's third quarter. 

While the sales did not match Trans World ex- 
pectations — the chain downgraded its earnings- 
per-share guidance twice — Higgins noted that the 
company has the "advantage of a strong balance 
sheet in these difficult times." making it well-po- 
sitioned should opportunities arise for store open- 
ings or acquisitions. 

HONOR ROLL: SuperD.theone-stop based in 
Irvine. Calif, is No. 304 on Inc. magazine's list of 
America's 500 fastest-growing private companies. 
Super D reported revenue of J87 million for the 
fiscal year ending July 31 , compared with $16 mil- 
lion for the fiscal year ending July 31. 2002. 
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NOTICE OF BANKMIPTtY TDUSTCE'S REQUEST FOR OFFERS TO PURCHASE THE MUSIC CATAUK BELONGING 
TO THE BANKRUPTCY ESTATE OF STANLEY KIRK BURREU, AKA M.C. HAMMER, AKA HAMMER: 

PLEASE TAKE NOTICE THAT William H. Broach ("Trusiee '). trustee ol ttie Chapter 7 bankruptcy estate of Stanley 
Kirk Burrell, also known as M. C. Hammer, anri also known as Hammer, intends to sell the music publishing, 
artist's royalties anrl copyright assets belonging to the bankruptcy estate, including such assets in the name of 
the following dba's used by Mt. Burrell: Bust It Publishing. Buslin' Publishing. Rap and More Music. Too Legit 
Publishing. Proper Publishing. Hammer and M. C. Hammer, together wrth all associated good will (hereinafter, 
collectively referred to as the "Burrell Music Catalog"). In connection with such sale, the United Stales 
Bankruptcy Court for the Northern District of California. Oakland Division, that has jurisdiction over the Burrell 
Chapter 7 bankruptcy estate in Case No. 96-42564 NR (the "Bankruptcy Court") has approved the bidding 
procedures for the sale of the Burrell Music Catalog. 

A complete copy of the Bidding Procedures tor Sale of Catalog that have previously been approved by the 
Bankruptcy Court will be attached to the Confidentiality Agreement that potential purchasers will be reguired to 
execute in order to obtain additional informaUon with regard to the Burrell Music Catalog. ANY PROPOSALS FOR 
THE PURCHASE OF THE BURRaL MUSIC CATALOG MUST BE RECEIVED NO LATER THAN FEBRUARY 28. 2006. 

FOR FURTHER INFORHATIOM, AND IN ORDER TO OBTAIN A COPY OF THE CONFIDENTIALITY AGREEMENT 
AND THE AHACHED BIDDING PROCEDURES, INTERESTED PARTIES SHOULD CONTACT WIXEN MUSIC 
PUBLISHING, INC.. THE BANKRUPTCY COURT APPOINTED ADMINISTRATOR OF THE BURRELL MUSIC 
CATALOG, AS FOLLOWS: 

Wixen Music Publishing, Inc. Attn: Randall D. Wixen 

24025 Park Sorrcnlo, Suite 130 • Calabasas, CA 91302^003 • Telephone; (818) 591-7355 • racsimile: (8181591.7178 
Doled: November 1 . 2005 Willtum H, Bruodi. Trustee 
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DoCoMo On The Line 

Japanese Biz Assesses Telecom's Tower Records Deal 



TOKYO — Industry observers 
in japan are weighing the 
implications of an unprece- 
dented deal that will see the 
country's leading mobile- 
phone operator take a 42% 
stake in the nation's second- 
biggest music merchant. 

Telecom giant NTT DoCoMo 
is paying 12.8 billion yen 
($108.2 million) to become 
the largest shareholder in 
TowtT Records japan, whitli 
operates 109 stores nationally. 
The purchase should close 
later this month. 

DoCoMo and TRj execs are 
tight-lipped about the deal's 
mutual advantages. "Our cor- 
porate vision is lo evolve from 
being the best retailer to being 
the best music "complex." pro- 
viding music information to 
OUT customers." TR] CEO 



Hiroyuki Fushitani says. 

The two companies agree, 
however, that they have no 
plans to offer mobile-based 
music downloads. "We want to 
look at the music business 
from a more comprehensive 
perspective." DoCoMo senior 
VP of multimedia services 
Takeshi Natsuno says. 

One initial plan to link the 
firms involves extending Do- 
CoMo's "inobilc wallet" serv- 
ice, which currently claims 7 
million users. Technology al- 
lowing customers to buy goods 
using the debit card-style fea- 
ture on their phones will be in- 
stalled at all TR| stores. 

In addition. Tower will pro- 
vide music news and informa- 
tion for 45 million subscribers 
to DoCoMo's mobile-based 
Internet access service. 



Finance company Nikko 
Principal Investments acquired 
TR] three years ago from Cali- 
fornia-based MTS, Inc. After 
the DoCoMo deal, Nikko will 
hold 16.5% of TRj. General 
trading company Itochu Corp. 
and mobile content provider 
Dwango each retain 8.1%, and 
the remaining equity is held by 
private investors. 

Confirmation of the Do- 
CoMo deal came soon after 
TRJ and Napster established 
joint venture Napster japan 
(billboard.biz. Oct. 25). set to 
launch by spring 2006. 

Industry sources here ex- 
pressed surprise at the Tower- 
DoCoMo deal but also see the 
logic behind it. "It makes 
sense for DoCoMo to have 
high-profile retail partners for 
the 'mobile wallet.' " says 




Steve Myers, president of 
Tokyo-based software devel- 
oper Theta Music Technolo- 
gies. "But they probably don't 
need to buy a $100 million 
piece of Tower for that. They 
must have something in mind 
involving Napster and mobile 
distribution." 

"DoCoMo has been falling 
behind Irival telecom KDDI] in 
terms of music services," one 
industry source adds. "And 
TRj must have thought (hat it 
should do something to com- 
pete with iTunes and other 
download services." 

Fushitani and Natsuno were 
noncommittal on a possible fu- 
ture public offering of TRJ 
shares. One industry insider 
suggests the DoCoMo deal 
may have been drawn up be- 
cause Nikko was unsure of the 
prospects for an initial public 
offering of TRJ shares, given 
concerns about the retailer's 
profitability. 

"It's hard to sec institu- 
tional investors wanting to 
take a risk if they'd launched 
an I PO in the near future," he 
says. "For DoCoMo, [this deal) 
is small change. It gives them 
a credible brand to promote 
music products and an edge 
over their rivals. It gives 
Tower an advantage with Do- 
CoMo customers but proba- 
bly locks them out of other 
telecoms' services." 

TRJ 's current management 
structure will remain intact, al- 
though Natsuno says DoCoMo 
may add "non-full-time direc- 
tors" to the TRJ board. 

The International Federa- 
tion of the Phonographic In- 
dustry estimates that Japan's 
music market was worth $5.2 
billion at retail in 2004. Offi- 
cial market-share figures are 
not available, but industry es- 
timates place the Tsutaya chain 
in the lead with 11%, ahead of 
TRj 's 9.6%. They are followed 
by Amazon Japan (8.6%), the 
Shinseido chain (8.3%) and 
HMV (6.6%). 

"So far. HMV and Amazon 
have been ahead of Tower on- 
line," one source says. "But 
suddenly Tower [could] be 
streaking ahead on the mobile- 
phone front, and some people 
think that is the key channel 
for Japan." 
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>>> JAPAN DEFERS iPOD TAX 

A Japanese government committee has recommended 
that any decision on a so-called IPod tax on portable 
digital music players be postponed for more than a 
year. 

Music industry bodies are lobbying to extend a levy on 
sales of MIntDIsc, DAT and DVD player/recorders to 
include portable digital players (.Billboard, Oct. 29). Such 
public Interest groups as the Consumers Union of Japan 
oppose the plan. 

In delaying the proposed tax. the Cultural Affairs 
Agency subcommittee said more time is needed to 
examine it in the light of users' convenience, price 
structure and international trends. —Steve McClure 

>»CHRYSALIS PROFITS FALL 

Chrysalis Group is upbeat on its prospects, despite 
reporting on Nov. 14 a 72% decline In annual pretax 
profit. 

The British music and media company blamed 
ongoing pressures on advertising revenue and weaker- 
than-expected sales at Its recorded-music division for a 
shortfall that saw operating profit for the year ending 
Aug. 31 drop to £2.7 million ($4.7 mitlion), from £9.5 
million ($16.5 million) the previous year. 

Revenue in 2004-2005 was £133.6 million ($233 
million), a drop of more than 2% from the previous 
year's £136.7 million ($238 million). The group 
comprises radio, record label, music publishing and 
distribution operations. 

Group CEO Richard Huntingford said in a statement 
that the current fiscal year "will be a successful year for 
the group." —Lars Brandle 

»>VPL COLLECTIONS RISE 

Brttlsh collecting society Video Performance Ltd. 
reported a 9.5% gain in full-year license fee income 
collections. Such collections rose to £8.7 million ($15.15 
million) for the year ending 
December 2004, the London- 
based nonprofit organization said 
Nov. 10. 

"The proliferation of music 
video channels and the increasing 
number of public performance 

M sites showing music videos has 
enabled us to grow this income 
for our members," said Fran 
Nevrkia, chairman/CEO of VPL 
and sister collecting society 
Phonographic Performance Ltd. 
VPL was established in 1984 to 
administer broadcast, public 
(>i;>iuciii<iii<.<;aiiu uuuuing rights in music videos. It has 
some 900 member companies and a registry of 50,000 
music videos. —Lars Brandle 

»>SPAIN LOWERS CERTIFICATIONS 

Spanish labels body Promusicae has reduced the number 
of shipments necessary for gold or platinum certification. 

Effective immediately, platinum album awards require 
shipments of 80,000 units, down from 100,000. Gold 
discs will be issued for shipments of 40,000 instead of 
50,000. Levels for singles certification have been 
reduced from 50,000 to 20,000 for platinum discs and 
from 25,000 to 10,000 for gold. 

Promusicae cites declining sales resulting from high 
piracy levels forthe move. —Hotvell Llewellyn 

»>LEADING EC ROLE FOR QUINTIN 

Odile Quintin has been named the top civil servant in 
charge of music issues within the European 
Commission, the European Union's executive body. 

Quintin was director general for the EC's employment 
and social affairs department, where she served for 23 
years. 

She was promoted to director general of the EC's 
culture and education department, which deals with 
most audiovisual Issues. 

Quintin replaces Germany's NIkolaus van der Pas. In 
her new role, she will work closely with culture and 
education commissioner Jan FIgel from Slovakia and 
Information society and media commissioner VIviane 
Reding, from Luxembourg. —Leo Cendrowicx 
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CANADIAN ACTS GAINING 
FROM GOV'T PROMOTION 



TORONTO — Canada's government is in- 
creasingly using its embassies and consulates 
worldwide to gain greater exposure for the 
country's music. 

Most recently, the Canadian Consulate in Los 
Angeles organized a two-day trade mission to 
raise awareness of Canadian music in Holly- 
wood during the Hollywood Reporter/Billboard 
Film&TV Music Conference, held Nov. 15-16. 

A delegation of 15 Canadian label and pub- 
lishing representatives travelled to Los Ange- 
les to meet film/TV music supervisors and 
attend the conference. 

"The Canadian music industry is really in- 
terested in film placement," says [ennifer Price, 
consul/trade commissioner at the Canadian 
Consulate in Los Angeles. "It provides an al- 
ternative cash flow and exposure." 

Companies participating included Toronto- 
based Marquis Records, whose president Earl 



Rosen agrees that the mission was a useful in- 
troduction to new revenue sources. "As music 
sales shrink," he says, "wc need to find alter- 
native uses for our catalog." 

The November mission was in line with a 
business-development strategy launched three 
years ago by Canada's government and the 
Canadian Independent Record Production 
Assn.. fiinded by federal and provincial sources. 

Ihit strategy initially led to a CIRPA-organizcd, 
government- funded 2003 visit to Los Angeles by 
14 Canadian companies to meet film studio and 
TV network executives. Since then, government 
funding has seen the Canadian Consulate in Los 
Angeles bring film and TV execs to Canada to at- 
tend several film and music-related events. 

Canadian embassies and trade missions 
now provide significant support for domes- 
tic artists, particularly in Europe, Japan and 
the United States. That includes coordinat- 
ing showcases with artists' labels or man- 
agement and providing introductions to local 
trading partners. 

Funding for such events regularly comes 
from federal department Heritage Canada, 
which promotes the country through visual 
arts, music, literature, film and TV. Other 
state funding comes from Department of For- 
eign Affairs & International Trade programs 
centered on the development of trade in the 
cultural industries. 

For the past three years the Canadian Con- 
sulate General in New York has organized a se- 
ries of shows at Joe's Pub, featuring such 
Canadian acts as Natalie MacMaster, Buck 65 
and Martha Wainwright. 

"The series has led to [ further) bookings of 
anadian acts the Duhks, Kathleen Ed- 
wards and Jorane at the club," says 




|efr Breithaupt. cultural affairs officer at the 
Consulate General. "It's become a home away 
from home for Canadian acts." 

"Canadian consulates in London and DubUn 
have also been very helpful," adds Toronto-based 
Patrick Sambrook, president of Eggplant Enter- 
tainment, which manages Edwards and Sarah 
Harmer. There were hundreds of people in Lon- 
don for our IMarchJ showcase with Kathleen. 
Food, production and drinks were all covered." 

Meanwhile, Michel Cdt^, first secretary of cul- 
tural industries at the Canadian High Com- 
mission in London, says he is plaiming a one-day 
pre-MIDEM event in January to introduce Cana- 
dian and British contacts to Canadian talent 
ahead of the annual trade show in Cannes, set 
for Jan. 22-26, following previous year's events 
in London, Paris and Berlin. 

"There is a desire from Canadian and 
British parties to have a closer relation- 
ship," Cote says, "so this is timely." 

KATHLEEN EDWARDS played a 
Canadian government-organized 
showcase in March in London. 
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Downtown Music Lift 

New York Concert Series Out To Boost Interest In Lower Manhattan 



With the Inaugural Music 
Downtown concert series In 
full swing, its coordinator is al- 
ready expecting the New York 
event to become a lower Man- 
hattan tradition. 

"We have gotten over- 
wbelmlrtg response," says t4oah 
Pfefferblrt, president of Wall 
Street Rising, the nonprofit or- 
ganization running the series. 
"An annual event may be am- 
bitious, but we woutd tove to do 
this again maybe in two years." 

Music Downtown is a week- 
long group of free concerts 
aimed at revitalizing and fos- 
tering a sense of comnxinity In 
areas of New York affected by 
the events of Sept 11, 2001. 

Shows are taking place at the 
913-seat Trib«ca Performing 
Arts Center, and mos^ feature a 
double-bill. 

Already concluded are per- 
formances by the Blind Boys 
of Alabama and Cat Power 
(Nov. 14), Shemekia Copeland 
and Buddy Guy (Nov. 15), Nels 
Cline and Jeff Tweedy (Nov. 
16) and Glenn Kotche and 
Tweedy (Nov. 17). 

Ryan Adams & the Cardinals 
will perform Nov. 18, Vic Ches- 
nutt and Rickie Lee Jones are 
slated for Nov. 19 and Keren Arm 
and Aimee Mann are on the bill 
for Nov. 20. 

"One of the things we did 
fairly early on was a survey de- 
termining what people want 
and need in downtown Man- 
hattan," Pfefferblit says of Wall 
street Rising. "Some of the 
things that kept coming up was 
that people felt there wasn't 
eixxjgh cultural entertainment" 

To fill that need, Wall Street 



Rising first created Art Down- 
town, a series of free, nHiseum- 
quality art displays that de- 
buted in 2002 and was again 
produced last year. 

"People love to see art, but 
they are very passionate about 
music, and we wanted to tap 
into that" Pfeffert^lit explains. 

Working with Michael Dorf, 
founder of the Knittir>g Factory 
venues In New York and Los 
Angeles, Wall Street Rising 
started assembling a bill of acts 
eariier this year. 

Though Pfefferblit wouki not 
reveal the talent txjdget he says 
that the goal of recruiting a di- 
verse group of musicians was 
easily fulfilled. 

"We had a dream list and we 
ended up with many of them, 
though there were some we 
couldnt afford." Pfefferblrt says. 
"We picked artists that would 
attract the broadest range of 
people to lower Manhattan, in- 
cluding young adults, graduate 
students, people who haven't 
determined where they want to 
live and settle." 

The cost of producing the se- 
ries was covered by the event's 
sponsors, which Include Citi- 
group, AT&T and New York 
state assembly speaker Shel- 
don Silver. 

Additionally, Cipriani Wall 
Street donated proceeds from 
seven high-profile concerts it 
hosted this year to Wall Street 
Rising and Music Downtown. 
Participants In that series In- 
cluded Rod Stewart, Sheryl 
Crow and Beyonc^. 

Music Downtown show tick- 
ets were handed out at an in- 
formation booth across from 



the New York Stock Exchange 
and distributed four hours after 
they becan>e avallat>le Oct. 17, 
says Linda Herring, executive 
director of the Tribeca PAC. 

"Music Downtown will help 
people find out about other 
events that take place here t>e- 
yond ttw Tribeca Film Festival,'* 
Herring says. "I might not see 
the return immediately, but 
once they see an ad someplace 
or hear something on the radio, 
it will trigger something." 

Ticket holders also receive 
discounts at more than 40 
lower Manhattan restaurants 
the week of the coricerts if they 
present their ticket stub. 

Artist representatives say 
that booking their acts for a 
show tierwfiting a good cause 
helps burld the act's following 
in the New York market 

Bruce Solar, txx>king agent 
for Jones at the Agency Group 
in Los Angeles, says, "It's not 
cheap to see any of these artists 
elsewhere. This gives people a 
chance to see artists they might 
not normally see." 

For some of the artists par- 
ticipating, It Is mainly about 
supporting the community. 

Metro Blue artist Keren Ann 
says that for her, "It's not atxxjt 
expanding my audience, It's 
about a beautiful week of mu- 
sic. It will t>e so gratifying. New 
York Is also so much about mix- 
ing everything together, art arxi 
music and day-to-day life." 

Wall Street Rising has not 
created Music Downtown- 
branded merchandise for the 
series, though some artists will 
sell their own goods at the 
Tribeca PAC. 
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Spanish Publishers Body Gives 
Labels Online Assistance 



MADRID — Experts from 
Spanish authors society 
SGAE are teaching digital 
technology to record labels in 
an unusual collaboration 
aimed at helping turn around 
the domestic industry's ailing 
fortunes. 

SGAE's digital arm, sDae, 
is offering to set up online 
stores for individual labels to 
sell their own repertoire. Like 
all services sDae provides to 
the Spanish industry, the work 
is free. 

The SGAE-owned non- 
profit label Sello Autor has its 
own site, selloautor.com; 
Barcelona-based indie label 
Ventilador Music will be the 
first outside company to take 
advantage of sDae's expertise 
when it opens ventiladormu- 
sic.com by year's end. 

The goal is to revitalize cat- 
alogs from labels in Spain 
and Latin America that cur- 
rently have no window to the 
online world. 



"Our ultimate aim is to 
strengthen online Latin reper- 
toire by getting these dormant 
catalogs in Spain, Cuba, Brazil 
— wherever they are — all on- 
line," sDae marketing direc- 
tor Mario Rigote says. "And 
we'll do it free." 

Rigote says sDae executives 
were alarmed to discover at a 
recent "open door" week of 
events the society organized 
in Madrid that many music 
business professionals with 
online responsibilities were 
in the dark about how to ex- 
ploit digital technology. 

As a result, sDae is or- 
ganizing a series of work- 
shops and new-product 
presentations for labels and 
publishers. 

sDae already operates a 
technology services platform, 
La Central Digital, which aims 
to digitize independent Latin 
product. It offers download- 
able content from 300 Span- 
ish and Latin indie labels. 



And, if the labels are inte- 
rested. sDae will set up their 
own online stores for them. 

"We don't produce or sell 
anything," sDae CEO Jose 
Neri says. "We offer digital 




content via La Central Digi- 
tal, and our technology 
guarantees protection and 
distribution." 

Initially, sDae will concen- 
trate its educational efforts 



on indie labels and publish- 
ers, with the hope that their 
interest will seep through to 
the majors. 

"The indie sector is more 
dynamic and has fewer barri- 



gional offshoot Apecat have 
welcomed the sDae initiative. 

Apecat has provisionally 
arranged for sDae to hold a 
series of one-day workshops 
in Barcelona. The trade body 



'Our message about 
possibilities opened 
by new technology is 
tremendously 

optimistic. ' -jose neri. sdae 



ers impeding change, while 
the majors are stilt distrustful 
and apprehensive of our ini- 
tiatives." Neri says. 

Spanish independent labels 
body UFI and its Catalan re- 



claims its 21 member com- 
panies account for nearly 
20% of record sales in 
Catalonia. 

"The decision to digitize all 
Latin content is very positive," 



Apecat manager Eva Faustino 
says. "We support any move 
to ease adoption to new tech- 
nologies — we want to know 
more about promotion tech- 
nologies on the Internet." 

Rigote calls 2005 "a year of 
change" for sDae. "Last year," 
he says, "we had 60,000 titles 
in La Central Digital for 
streaming promotion only. 
We now have 27.000 titles ac- 
tually on sale, and these in- 
clude 8.000 songs from 
Cuban labels" {Billboard, 
June 25. 2005). 

Neri says sDae's 150-person 
staff is striving to "put the 
music of our cultural envi- 
ronment online, empowering 
it with systems of protection, 
distribution and promotion." 

"Our message about busi- 
ness possibilities opened up 
by new technology is 
tremendously optimistic," he 
adds, "despite the cata- 
strophic image of the tradi- 
tional marketplace." 
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Haynes' Holiday Gift 

Guitarist Holds His 17th Annual Charity Jam In Asheville, N.C. 





Warren Haynes may be tour- 
ing's iron man. but he gets a 
soft heart every fioliday season. 
This year will be his 17lh an- 
nual Warren Haynes Christ- 
mas ]am in his hometown of 
Asheville. N.C. a December 
throwdown set once again for 
the Asheville Civic Center. 

The jam started at a small 
club in Asheville as a way for 
local musicians to play together 
for a cause. "This was the one 
lime of year that it seemed like 
everyone was in town." says 
Haynes. a member of such out- 
fits as the Allman Brothers 
Band. Phil Lesh & Friends and 
his own Gov't Mule. "Wc would 
just give \s ' h a t e \ ' e r small 
amount of money we raised to 
some sort of charity." 

Tlie event outgrew a succes- 
sion of venues before landing 
at the 7.674-capacit>' Asheville 
Civic Center several years ago. 
Habitat for Humanity has be- 
come the primary iK'tieficiary. 

In addition to Haynes and 
Gov't Mule, this year's lineup 
inrhidesTrey Anastasio. Elec- 
tric Hot Tuna. Audiey Freed. 
Kevn Kinney. Ray LaMontagne. 
Edwin McCain, )ohn Medeski. 
Ivan Neville. |ohn Scolleld. 
RalpU Slante)', Mart> Stiiart.and 
Paterson Hood :ind |ason Isbell 
trorii Drive-Bv Truckers, More 



artists are expected. 

The conmion link between 
the performers is musician- 
ship and a knack for improvi- 
sation. "I've found llial people 
who arc genuine music lovers 
listen to all types of music and 
don't limit themselves by 
genre." Haynes says. "So for 
those people, myself included. 
It's just great to see such a di- 
verse lineup." 

And a diverse lineup keeps 
things interesting during the 
course of a lengthy show that 
sometimes nms until .J:30a.m. 
Such after-hours jamming 
would normally lead to a stout 
stagehand bill. 

"Yeah, but you know, every- 
body involved is wonderful to 
work with and has the charity 
in mind, and bends over back- 
wards to make it work." Haynes 
says. "We've had those kind of 
obstacles in the past, and in the 
long run people always say. 
'Hey, it's charity, let's just do 
what we got to do." " 

The loose structure of the 
event does not allow for much 
rehearsal. "We have a little bit 
of rehearsal time the night be- 
fore for the people that come in 
a day early, and then that day of 
the show people that request a 
sound check gel a short amount 
of time to work on things." 



Haynes says. "But for most of 
it. everybody kind of needs to 
be ready at show time witJiout 
a lot of preparation." 

The artists are generally used 
to creating onstage alchemy "So 
much of the wonderful music 
that gets created is due to hap- 
penstance and people rising to 
the occasion in a situation 
where not everybody knows 
what the hell is going on," 
Haynes says. "There's people 
playing onstage together that in 
some cases have just met for the 
first time." 

Groups have designated time 
slots to perform, but a band's 
lineup seems to grow as the set 
progresses. "After a few songs 
they'll start bringing people on 
to play with them." Haynes says. 
"There's bands and there's in- 
dividuals, and every now and 
then a band kind of gets created 
on the fly." 

Not surprisingly. Haynes 
generally spends more lime 
playing than anyone. "I wind up 
onstage quite a bit throughout 
theniglit." he says. "I'm usually 
the first person onstage and the 
last person onstage and [am on] 
intermittently throughout the 
show. It's a long night, but it's 
such a beautiftil experience that 
when it's over you feel like 
you've riin a marathon." • • 



D 

B 
B 
B 
B 
B 
B 
B 




$7,083,989 

12S 

$3,649,232 

$49 &0 

$3^15,876 

STSa'S75/$-J0 



$2,706,545 



$2,105,150 

J25O/S50 



$1,948,380 

S2S0/t50 



I. Oct a. 22. Nov. 14 



PAUL MCCARTNEY 



■Jifit.-. A-«c 

pfv)r« i";. '".'f. j:"-cer& 

POH MOHE BOXSCORES GO TO: 
Promoter B.LLBOARDfi.Z 



AEG Liv«, Avalon Atlrscttont. N»dortand»r 



$1,527,128 

»150/$97.5C 



PAUL McCartney 



KcyArcna. SMtll*. Mov. 3 



PAUL McCartney 



AEROSMITH, LENNY KRAVITZ 



Avalon Attractions. AEG Live 



Concern Wcst/AEG Uw. Marshall Arts. MPL 



Arena Hanagemant. Tarry Bastan Praiantt 



The Next Adventure 



Bill Graham Presenti 



Blli Graham Present! 



Bill Graham Preienti 



Jim Kopllk Presents 



B 
B 
B 
B 
B 
B 
B 



B 

B 

B 
S 

s 
s 

3 

s 
s 

3 

a 



S1.482.110 

$8VS55 

$1,331,225 

S49 7VJJ9 75 

$1,315,882 

Sl25;t85.'HO 

$1,304,995 

US 

$1,285,945 

$1,095,296 

$1,093,538 

J25750/4I7S7V 
J84J5/l2i;5 

$915,260 

(9.SS2:63a peKK) 

csmwsooKs 
$844,833 

$839,943 

$705Q/S55 

$795,185 

JK»76/$52 50 
$765,171 



BRUCE SPRINGSTEEN 



Tea Parly Coneerta 



BRIDGE SCHOOL BENEFIT: DAVE MATTHEWS S OTHERS i 



BiH Graham Pravtntl 



BRUCE SPRINGSTEEN 



AEROSMITH, LENNY KRAVITZ 



12,501 



Bill Graham Presents 



Bill Graham PraMtits 



Electric Factory Concerts 



The Cellar Door Cos , Muslcentre Productions 




OCESA Pre«enH 



ELTON JOHN 



FedEx Forum. Memphis, Nov. 4 



PACE Concerts 



GWEN STEFANI, THE BLACK EYED PEAS 



NINE INCH NAILS, QUEENS OF THE STONE AGE 



14.9S3 
M.485 



Ron Dvlscfwr PreMnti 



Ron Debcicf Presents 



5up«f Comerciol y D«Dort«t SA OE CV 



$763,015 



$752,845 
$704,039 

$688,490 



BRUCE SPRINGSTEEN 



HILARY DUFF 



Electric Factory Corvcerts 



Rompeotas (Cesar Satnz) 



GWEN STEFANI. THE BLACK EYED PEAS 



Electric Factory CorKerts 



GWEN STEFANI, THE BLACK EYED PEAS 



12,Oa3 



Tea Party Concerts 



$646,699 
$541,491 

■M9 GO 

$492,324 

»I00 50/^^0 50 
$489,398 

$453,905 

$452,409 

$429,399 

S?9 



GWEN STEFANI, THE BLACK EYED PEAS 



Jam Productions 



NINE INCH NAILS, QUEENS OF THE STONE AGE 



Electric Factory Concerts 



VICENTE FERNANDEZ, ANA BARBARA 



Mauser Entertainment 



NINE INCH NAILS, QUEENS OF THE STONE AGE 



Bell Centre, Montreal, Nov. n 



VICENTE FERNANDEZ, ANA BARBARA 



Toyota Center. Houston. Oct. 29 



5,657 



Mauser Entertamment 




EDGEFEST; AUDIOSLAVE, BOYS NIGHT OUT S OTHERS 



Mouse of Blues Cortcerts 



BRUCE SPRINGSTEEN 



OCESA PresanU 



BACKSTREET BOYS, JESSE MCCARTNEY 



Point Theatre, Dublin. Oct. 23 



8,148 



Aiken Premotions 



c. 



Jterial 



UpFrc nt 




I 



I ohn Rudolph specializes in bridging the gap between the 
financial world and music companies. 
The founder and president of Music Analytics, an Aspen, 
Colo.-based boutique firm providing advisory services to buy- 
ers and sellers of music publishing and recorded-music assets, 
Rudolph has been involved in many of the major music catalog 
sales of the last three years. 

Since 2003, he has advised Leiber & Stoller on the sale of Trio and Quartet Music Publishing 
to Windswept Holdings; the Edgar Bronfman Jr.-led investor group on its acquisition of Warner 
Music Group; DreamWorks Music Publishing on its sate to Dimensional Associates; and Com- 
pendia Music on its sale to Sheridan Square/Artemis. 

Rudolph first made a name for himself as CFO of Windswept Pacific, where he helped engi- 
neer the 1999 sale of Windswept to EMI Music Publishing for a reported $200 million. That 
deal set the stage for Music Analytics, which he formed in 2001 to help clients prepare, nego- 
tiate and close a sale or purchase. 

"Our goal is helping the two sides understand each other," Rudolph explains. "It is an extremely 
fragmented market. The channels ... for making a property available are pretty limited." 

Music Analytics also is expanding its business development services, helping companies in 
areas like peer-to-peer technology get off the ground. 



BY BRIAN GARRITY 



Q: How has the demand formusic 
assets evolved in recent years? 
A; It has really grown with the 
enlightenment of the publish- 
ing business. Demand has in- 
creased in parallel with the 
mergers and acquisitions ac- 
tivity in publishing over the last 
three years, and also with the 
entry of private-equity money 
into the music business. 

Q: How did Time Warner's saU 
of Warner Music Croup affect 
private equity's interest in the 
music business? 

A: The Warner Music Group 
deal turned a lot of private- 
equity investors' attention to 
music. Prior to the WMG deal, 
if you were shopping a decent- 
sized music company, there 
was a list of 1 5 people you could 
go to between industry and 
money people. Now. that list is 
about 50 — and it's domestic 
and foreign. Today, if you are 
shopping a deal, you are deal- 
ing with investors in the U.K. 
as well as Australia and, in 
some cases, Germany too. 

Q: What do you expectjbr the pace 
of deal jlow? 

A: At the end of this year, early 
next year, you are going to see 
a flurry of announcements. 



JOHN RUDOLPH 

1995: Joins business 
management firm 
Johnson Management 
Group, serving LA. Reid. 
LaFace Records, Tony 
Rich, Darryl Simmons, 
Collective Soul and 
others and managing 
Stiff Shirt Music 
Publishing for Reid 

1996: Assists in the 
creation of Hitco Music 
Publishing, a joint venture 
between Windswept 
Pacific and Reid 

1996: Joins Windswept 
Pacific as CFO 

1999: Leads negotiations 
with Windswept CEO 
Evan Medow and 
attorney John 
Frankenheimer on the 
sale of Windswept to 
EMI Music Publishing for 
a reported $200 million 

2001: Founds Music 
Analytics 

2003: Advises Leiber & 
Stoller on the sale of 
Trio and Quartet Music 
Publishing to 
Windswept Holdings 

2004: Advises on the 
private equity-led 
purchase of the Warner 
Music Group and the 
sales of DreamWorks 
Music Publishing and 
Compendia Music 



There has been a lot of quiet 
money in the market. 

Q: How is finana looking at the 

music market? 

A: Investors are looking at 
ways to unlock and utilize 
music assets. A lot of times 
they are looking at doing it in 
partnership with the asset 
holder, rather than through a 
purchase. As the record busi- 
ness becomes more focused 
and hit-driven, there are a lot 
of assets sitting out there. In- 
vestors are saying: "You have 
these rights, they generate this 
amount of money What are the 
requirements to change the 
earnings on these assets.^" 

Q: what are some other invest- 
ment approaches to music? 
A: The other thing you are see- 
ing is service-driven ideas. 
There are a couple of different 
private-equity plays focusing 
on the service business. 
They're looking at very mun- 
dane things like data process- 
ing and analytical work. They 
are also looking at traditional 
businesses in music publish- 
ing, like administration. 

Q: What is the attraction to those 
parts of the music business? 
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A: Financial players are look- 
ing for opportunities with 
meaningful growth. Tliey say. 
"OK, if I'm not going to own 
iTunes, somebody has to pro- 
vide this other level of service, 
too." If it istransactional-ba.sed. 
there has to bean opportunity. 

Q: What is the impact of the pres- 
ence of private-equity investors on 
the music business? 
A: In the past, there was a cer- 
tain amount of underwriting 
of important music by record 
companies that maybe didn't 
sell a lot. The underwriting of 
that music has taken an im- 
pact, it can be painful for 
artists who had been subsi- 
dized by majors in the past. 
But whenever the labels 
tighten up like that, it creates 
an opportunity for more niche- 
oriented labels who want to be 
in that business. 

Q: what becomes of the inde- 
pendent artist in a music business 



shaped by private equity? 
A: A lot of artists are going to 
want to control their own 
rights. In the future, there is 
going to be a volume of dif- 
ferent services that are avail- 
able to the artist, almost like 
on a menu. On top of pub- 
lishing administration firms, 
there are going to be things 
like marketing firms and in- 
dividual distribution compa- 
nies. The artist is going to be 
able to choose the people that 
have the expertise in their par- 
ticular niche and that they 
want to work with going for- 
ward. It's not going to be all in 
one bundle. 

Q: How signijicant is that change? 
A: That's a big issue: How 
does the artist control rights 
and the record company still 
make money.' A lot of time the 
value of a record company is 
based on the catalog. If you 
look at what the analysts say 
about the public companies. 



they always come back to the 
catalog to justify the valua- 
tion. Catalogs are not going to 
grow as much as they used to, 
because more artists want to 
own their own rights and 
fewer artists are going to be 
on major labels. So there is 
going to be a vortex of re- 
corded music and publishing 
rights that are going to have 
to be administered and serv- 
iced by other companies, 
whether it's marketing or dis- 
tribution or whatever. 

Q: How does the quality of music 
affect catalog valuations? 
A: The problem we have — and 
no one knows the answer for 
yure — is. What is an ever- 
green.' Who are the Led Zep- 
pelins, the U2s. the Rolling 
Stones of today? You would be 
hard-pressed to put your fin- 
ger on that today. Look at the 
1990s. Who are the legendary 
artists from the '90s? It's a 
tough thing to identify. 

Q: How are valuations changing? 
A: Valuations have settled 
into a range based on the size 
of the catalog and the quality 
of the assets. If a catalog is 
making over $3 million [in] 
net publishers share, it is 
probably going to drive a mul- 
tiple in the 14- to 18-times 
NPS range. Anything $3 mil- 
lion [down] to $1.5 million 
NPS, you are looking at 10 to 
13; $500,000 to $1 million is 
eight to 10. 

Q: What t^ofassets are available? 
A: The days of the $3 million 
NPS catalogs are scarce. At 
the next tier there are a lot 
of things. But a lot of in- 
vestors won't go after it be- 
cause when they look at the 
cost of acquiring it, their re- 
turns do not look as good. In 
the short term, there is some 
issue in that. 
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MUSIC BUSINESS SEEKS ITS OWN WINDFALL 
AMID SATELLITE RADIO'S SPENDING SPREE 



BY BILL WERDE, WITH REPORTING BY 
SUSAN BUTLER AND TONY SANDERS 

In October 2004. Sirius Satellite Radio convinced 
shock jock Howard Stern to leave terrestrial 
radio, luring him away with promises of glori- 
ous freedom of speech and ungodly amounts 
of money; half a billion dollars for five years. 

The world took notice. Sirius and its larger 
competitor XM Satellite Radio, still well in the 
red roughly four years after their respective 
launches, clearly had the capital to steal ter- 
restrial radio's top talent. 

Perhaps no one took a greater interest, how- 
ever, than the music industry. No doubt, many 
executives scratched their heads while doing 
some quick math. Stern got SlOO million per 
year for five years from one satellite company. 
Sirius and XM, it has been widely reported, 
have paid labels and artists a tump sum of only 
$80 million. As in both companies, combined. 
As in, total, for a period that stretches from 
launch to the end of 2006. 

By the music industry's timetable, that means 
negotiations are just around the corner. 

"We have seen what Sirius has paid for 
Howard Stem and what both services have paid 
for baseball, football and other content." 
SoundExchange executive director John Sim- 
son says. "And we know that the music, the 
single most important reason people sub- 
scribe, is even more valuable." 

Most record industry executives sur- 
veyed by Billboard echoed the senti- 
ment, and they probably have a 
point — and an opportunity. The la- 
bels and satellite companies are 
already turning their thoughts 
toward negotiations; moving 
forward, a recording royalty rate 
will be established to pay la- 
bels and artists. 

Terrestrial radio does not 
pay a sound-recording per- 
formance royalty, but the 
Digital Performance Right 
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From left, Howard Stern ($500 million), 
Martha Stewart ($30 million) and the 
NFL ($220 million) represent a few of 
the big-name brands receiving top 
dollar from satellite broadcasters. 



in Sound Recordings Act and the Digital 
'>-^ Millennium Copyright Act in the mid- 
1990s established such a payment for 
digital transmissions. In 2000. the Re- 
cording Industry Assn. of America cre- 
ated SoundExchange to collect and 
negotiate those royalties; it spun ofT 
from the RIAA in 2003. SoundEx- 
change will sit across the table from 
satellite industry executives when negotia- 
tions begin, likely some time in [anuary. 
"XM and Sirius pay what are presum- 
ably marketplace rates for content that 
is not subject to statutory licensing, 
such as Howard Stern," SoundEx- 
change general counsel Gary 
Creenstein notes. "And while the 
statute doesn't require a market- 
place rate [for music], there is 
nothing that prohibits one." 

The majors gave away the 
music store, so to speak, in 
2002. negotiating a flat rate to 
give then-fledgling satellite 
companies some fiscal room 
to breathe. Now, record execu- 
tives and collecting societies are 
marveling at satellite's cardio- 
vascular health. 
Publicly, Wall Street analysts ex- 
pect XM and Sirius to start generat- 
ing positive cash flow around 2007 and 
for subscribership to keep growing at a 
fast clip. Long-range estimates for the com- 
bined subscribership in North America cen- 
ter on 40 million individuals some time between 
2010 and 2015. Currently, XM boasts more than 
3 million subscribers; Sirius. 2.2 million. Laraine 
Mancini, chief broadcast securities analyst for 
Merrill Lynch, says she expects combined sub- 
scribership for XM and Sirius to exceed 40 mil- 
lion, with the two satcasters roughly at parity on 
numbers, some time around 2010. 

"Now that their business is becoming more 
established and more secure, they can pay fairer 
compensation than they have," one major-label 
executive says. "They're underpaying the cre- 
ators of the music that is one of the primary at- 
tractions for their service." 

It is pretty dear that satellite radio is not com- 
pensating the music industry in line with 
music's presence on the broadcasts. XM. for ex- 
ample, offers 154 channels, 44% of which are 
music. Sirius breaks down even more favorably 
to music: More than half of its 120 channels are 
dedicated to it. One satellite radio executive, 
speaking on condition of anonymity, acknowl- 
edged that, excluding broadcasts of mator news 
or such sporting events as the Super Bowl or 
World Series, music channels lend to generate 
the most listenership. 

Several record industry executives pointed 
to an interview USA Today conducted with XM 
CEO Hugh Panero at the end of September. Re- 
ferring to XM's sports programming, he said 
that "what people really love is music" — words 
that Panero will likely hear again, come nego- 
tiation time. 
Yet satellite's cash outlay does not follow suit. 



industry executives say. Satellite radio execu- 
tives provide Wall Street with guidance that the 
two companies each pay about 7% of their rev- 
enue to the music industry. 

Sirius' third-quarter report, released Nov. 1. 
revealed year-to-date revenue that slightly ex- 
ceeded $160 million. That would mean a music 
industry payday of about $1 1 million. Assum- 
ing that publishers are getting about 3.5% of 
satellite revenue — not much of a leap, as ter- 
restrial radio and webcasters pay about this 
amount — that means labels and artists would 
diwy up a little more than $5 million. 

That pales in comparison to some of satel- 
lite's most recent splashy deals. Sirius paid (220 

THE PATH OF RATE 
NEGOTIATIONS 

BY SUSAN BUTLER 

Jan. 1, 2007, may seem a long way away, 
and SoundExchange general counsel Gary 
Greenstein remains optimistic that rates 
can be negotiated. But if they are not, the 
rate-setting legal process can take two 
years. This is why negotiations will begin in 
earnest, soon. 

XM. Sirius, Music Choice and Muzak will 
be lumped togettier for rate setting, 
Greenstein says. The Copyright Royalty 
Board— based in Washington, D.C., and 
empowered by copyright law to arbitrate 
copyright royalty rates— is expected to an- 
nounce a rate review in January. Any af- 
fected parties have a month to file peti- 
tions and then three months to voluntarily 
negotiate the rates. If they cannot agree, 
they file "direct cases" with the CRB four 
to five months later. 

The copyright royalty judges then per- 
mit the parties to conduct a discovery 
process to flesh out the reasons for every- 
one's positions. Afterward there is a 
mandatory settlement period of 21 days 
when satellite broadcasters and SoundEx- 
change could further negotiate. If they still 
cannot agree on rates, there will be a hear- 
ing similar to a trial, which can take sev- 
eral weeks. Then there is a break of an- 
other month or two while the parties 
prepare for a rebuttal hearing. 

After that hearing, there will be another 
break when the parties prepare the con- 
clusions ("findings") that they hope the 
judges will make and the legal authority 
that supports these conclusions. 

There Is then another interlude for each 
party to respond to the other's findings. 
Sometimes the judges will ask for the par- 
ties* lawyers to present final arguments in 
person. The judges must then make a de- 
cision by Dec. 15, 2007. Typically it will take 
them about three months to write their re- 
port after the final arguments. 

The decision may then be appealed to 
the federal Court of Appeals for the Wash- 
ington, D.C., circuit. 



million for five years of the NFL. and will pay 
NASCAR $107. 5 million for five years begin- 
ning in 2007. XM shelled out $650 million for 
11 years of baseball. 

"I disagree with the premise of your ques- 
tion," Panero told a KxWhoard reporter when 
asked about the music industry's grumblings 
that satellite seemed less willing to pay for music 
than for sports and talk programming. 

"XM has created one of the most impor- 
tant new revenue streams for the record in- 
dustry as welt as an important promotional 
platform," Panero says. "In fact, satellite radio 
is the single largest contributor of perform- 
ance royalties to artists and record labels . . . 
Obviously music is at the core of our offer- 
ing to consumers. What we've been seeing 
lately is the usual saber rattling that precedes 
any renegotiation." 

If recent negotiations between SoundEx- 
change and other digital music services are any 
indication, Panero's assessment may prove a 
bit optimistic. 

A rate dispute between SoundExchange and 
webcasters over royalty rates has now gone to the 
Copyright Royalty Board (see story, this page), and 
the music industry has never seemed more seri- 
ous — some would say crazed — about getting new 
digital music services to replenish lost revenue 
from falling album sales. The Nov 3 SoundEx- 
change filing with the CRB seeks a minimum of 
30% of webcasters' revenue — this compares with 
the 5.5% the Digital Media Assn. proposed in its 
filings and the current rate of 10.9%. 

In Europe, terrestrial radio pays sound- 
recording royalties, typically between 4% and 
5% of gross revenue, says Laurie Rechardl. 
deputy general counsel for the International 
Federation of the Phonographic Industry. Satel- 
lite radio would be akin to multichannel music 
services, so he expects that rates should be sub- 
stantially higher, since they offer 100% music 
without commercials- 
Wall Street analysts who cover the satellite 
radio industry say it is difficult to pin down a 
relative value of music versus talk and celebrity 
programming for satellite radio. In part, this is 
because satellite radio does not publically re- 
veal or monitor — a la terrestrial radio's Arbi- 
tron measurements — what customers arc 
listening to. 

One analyst says, "In terms of listenership. 
music is probably getting the majority of the 
audience." Another says that music is worth 
a similar value to satellite as to terrestrial: 
"The only difference is that satellite compa- 
nies are paying a lot more for talk and 
celebrity content." 

"We certainly hojie that an agreement can be 
negotiated in the marketplace between the satel- 
lite services and SoundExchange." Greenstein 
says. "But in the absence of a settlement, the 
arbitrators will set a rate that is appropriate. 
These services are certainly capable of paying 
marketplace rates, as their other deals for con- 
tent have shown." 



For an txdu^vt ivitJ* XM CEO Hugfc 
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CLEAR CHANNEL 
IS TAKING ITS 
% CONCERT 
> BIZ PUBLIC. 
HOW WILL 
IT CHANGE / / 
- ^ THE INDUSTRY - ' 

THIS TIME? 

BY RAY WADDELL 
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Clear Channel promoted this year's Coldplay tour of North America; it will work with the U.K. band post-spinoff In 2006. 



^ s the world's largest live entertainment com- 
pany prepares to step away from its parent 
into the great unknown, speculation is ram- 
i^^^pant as to how investors will respond and 
^^what the new landscape will look like for 
^^1^^ the touring industr>'. 

While it appears some potential buyers have 
kicked the tires, offers to buy Clear Channel 
Entertainment never reached the S2 billion price 
sources say parent Clear Channel Communi- 
cations was asking. 

As a result, CCE, currently operating as CCE 
Spinco. will separate from CCC by year's end, 
when it will become a free-standing, publicly 
traded company under president/CEO Michael 
Rapino. 

How much the CCE Spinco spinoff will change 
the concert business depends largely on the cap- 
ital structure of the new company and how Wall 
Street responds to an initial public offering. 

Because of a Securities and Exchange Com- 
mission-imposed quiet period before the split. 
CCC and CCE Spinco officials cannot comment 
on the IPO. Rapino. speaking publicly for the 
first time of the planned ofTering. staled Oct. 
26 at the Billboard Touring Conference that the 
corporate spinoff would give the new entity "in- 
credible new freedom to operate as a more nim- 
ble and dynamic young company." 

Hopes are that the split will bring some stabil- 
ity to an industry that has been anything but since 
Robert Sillerman began consolidating promoters 
in the late-1990s rollup that created SFX. CCC 
purchased SFX in 2000 for more than $4 billion. 

Wall Street seems to consider the sell-off 
more a relief for the parent than an opportu- 



nity to invest in an exciting new live entertain- 
ment company. 

"We view the spinofTof the live entertainment 
division as a wise decision by Clear Channel 
management." says analyst Maurice McKenzie. 
VP of media research for Friedman. Billings. 
Ramsey & Co. 

"The spin will allow Clear Channel senior 
management to focus on its core businesses — 
radio and outdoor — while allowing investors lo 
diversify their own portfolios." he continues. 
"As a stand-alone entity, we expect the enter- 
tainment division to continue to encounter the 
vicissitude of a seasonal entertainment bus- 
iness, and [they) could see that volatility reflected 
in the stand-alone shares of Clear Channel 
Entertainment." 

Many investors view CCC's move into the live 
entertainment market as a somewhat failed 
experiment or at best an unpredictable one. 

"It's fair to say that Clear Channel encoun- 
tered challenges monetizing cross-promotional 
synergies from the combination Iwith] SFX and 
that that has been a major impetus in unwind- 
ing this previous acquisition," McKenzie says. 
"To characterize [CCE] as an unprofitable busi- 
ness, 1 think, is unfair. But it's not a business I 
think you can reasonably forecast for multiple 
years because of the nature of the product that 
they sell, which is completely dependent upon 
artists' schedules." 

Indeed, the slim margins and unstable nature 
of the live entertainment business may prove 
unpalatable for some investors. "We know that 
the underlying business has been a dirficult 
business, in our opinion, to manage and has 



shown much more volatility than Clear Chan- 
nel's overall business." McKenzie observes. 

However Rapino and CCE Spinco are moving 
to streamline the operation by laving off employ- 
ees and dosing unprofitable offices (billboard.biz. 
Oct. 20}. Rapino said the changes would lead to 
"a much more focused approach to the business 
than what we've done in the last few years." Inves- 
tor reaction is likely to be positive. 

"This i-s a business that lias to manage itself 
seasonally and through ups and downs in the 
entertainment calendar." McKenzie says. '*As 
such, the company needs to be flexible enough 
to remove excesses to drive bottom-line profits." 

Still carrying a heavy debt load as a hangover 
from the consolidation years, CCE has yet lo 
show a profit- But when earnings before inter- 
est, taxes, depreciation and amortization are 
examined, the company can claim some posi- 
tive performance numbers. 

McKenzie says if one assumes that EBITDA 
accurately illustrates the operating cash flows 
of the business, CCE made $150 million in *01, 
$158 million in '02, $191 million in '03 and $156 
million in '04, and is forecasting EBITDA of 
$1 30 million this year — a decline that mirrors 
the overall industry slump. 

"From an operating-cash-flow perspective. 
[CCE] hasn't been a money loser." McKenzie says. 
" But if you look at those numbers, you see a trend 
that isn't the best of trends. That implies to me 
something that is very difficult to manage." 

True, under Rapino's leadership many be- 
lieve some discipline has been brought to bear 
in terms of buying talent, which investors should 
view favorably. "The cost discipline is an import- 



ant aspect to riuining a business like this and 
maintaining enough flexibility so that in lean 
years yotir expenses are properly aligned with 
your revenue opportunity." McKenzie says. 

IPO EXPECTATIONS 

Much depends on the results of the IPO and 
CCC's plans for capitalizing the new company. 
If CCE Spinco begins its new life without being 

saddled with millions of dollars in debt. EBITDA 
might be a truer gauge of potential profitability. 

"If we exclude debt and assume that the cap- 
ital structure [of the new company] didn't 
include debt — which I'm not saying is my 
assumption — I think your profitability would 
have a much stronger relationship to EBITDA," 
McKenzie says. 

In an April conference call. CCC CFO Ran- 
dall Mays said CCE Spinco would "be appro- 
priately capitalized for its business and its 
growth needs." He added. "Levels in the amount 
of debt within CCE are going lo be subject to 
capital market conditions closer to the execu- 
tion of the spinoff." 

So it does not seem Ukely that CCE Spinco 
will be set entirely free from a mountain of debt. 
"My expectation is. what is good for Clear Chan- 
nel shareholders also is good for those share- 
holders who will receive as a portion of their 
value the CCE spin." McKenzie says. "They're 
going to ensure that it is a capital structure that 
is appropriate for the volatility" in this market. 

Even so. McKenzie does not sense huge antic- 
ipation on the part of investors regarding the 
CCE Spinco IPO. "The buzz is really around the 
streamlining, as we see it, of Clear Channel 
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Communications." he says. "We continue to see 
[CCE] as a somewhat volatile business. That said, 
it's going to have an appeal to investors that want 
that type of volatihty in their portfolio." 

Rapino sees decreased profits as more indic- 
ative of industry-wide artist-development prob- 
lems rather than any flaw in the CCE Spinco 
business model. 

"We're up on per-show attendance, we're up 
on per-show profit, we're up on per-show exit 
surveys in terms of consumer satisfaction." 
Rapino said at the Billboard Touring Confer- 
ence. "So we're making strides to do a better job 
at our venues; we just don't have enough shows 
in the pipeline to feed it continually." 

The live entertainment business will closely 
watch the I PO, and no one is ready to make any 
predictions. 

■' It is hard for me to give you any type of ana- 
lytical comment about the spinoff since I have 
no idea what the eventual market cap of the new 
entity will be and how deep their Financial 
resources will be absent their 800-pound par- 
ent." AEG live CEO Randy Phillips says. "Rapino 
says it will be a 'more nimble and dynamic young 
company,' so I will take him at his word, since 
the predecessor was anything but." 

NEW WORLD ORDER 

Independent promoter Jerry Mickelson, a vocal 
opponent of CCE business practices who re- 
mains mired in a multimillion-dollar lawsuit 
with the company, has his doubts about how 
CCE Spinco will fare in the I PO. 

"While Rapino seems like a nice guy, I do not 
believe Wall Street will buy into him, due to his 



lack of experience in running a publicly traded 
company." says Mickelson, co-CEO of Chicago- 
based Jam Productions. 

McKenzie. however, does not think Rapino's 
lack of experience steering a publicly traded 
company is much of a factor. "Rapino will have 
a challenge on his hands, whether he was a sea- 
soned manager or otherwise in the CEO role," 
McKenzie says. 

Whatever happens with CCE Spinco. it's safe 
to say that the concert industry will change in 
2006. If CCC will be able to focus more on its 
core businesses, so loo will the newly spun live 
entertainment company. 

"At the end of the day. we're a music company." 
Rapino said in New York. "We make 90% of our 
profit as a venue and music concert company." 

Alex Hodges, executive VP at House of Blues 
Concerts, agrees the new Rapino-led company 
should be more focused. "The question will be 
about raising capital and their ability to make 
offers more representative of an artist's ability 
to draw in the marketplace." he says. 'I think 
they will have to act differently in that sense." 

If a "kinder, gentler" company culture 
emerges, competitors seem ready. "In my tenure 
at AEG Live. I have found that today's com- 
petitors are tomorrow's partners," Phillips says. 
" Hopefully, (CCE Sptncol will operate in a less 
anti-competitive nature going forward and the 
industry will embrace that." 

Rapino has hinted that the new company will 
be more cooperative, perhaps even opening up 
CCE venues to other promoters. 

"At AEG Live, we are in many joint ventures 
with other players and have never excluded any- 



one from using our facilities if they are the 
choice of the artist and their reps." Phillips says. 
" If this is the type of change Rapino is alluding 
to. we. speaking for AEG. will meet them with 
open arms and an open mind." 

And as CCE Spinco severs lies with its radio 
conglomerate parent, the relationships between 
radio and the concert industry at large may 
change. Hodges believes. 

" 1 think the lack of synergy with radio that 
ICCEj experienced will probably change things 
in general in that the promoters and radio sta- 
tions will have a more familiar, historic rela- 
tionship," Hodges says. "Actually, thai may 
improve things for all promoters, including 
[CCE| promoters." 

Could there be a new promoter hierarchy 
among the big three? In terms of gross box of- 
fice dollars reported, last year CCE was the No. 
1 promoter at $1.4 billion, followed by AEG Live 
($454 million) and House of Blues ($250 mil- 
lion), according to Billboard Boxscore. 

Phillips says AEG Live has already outlived 
the expectations of many and created healthy 
competition- "Many in the industry didn't think 
that AEG Live was here to stay and our private 
owner [billionaire Phillip Anschutz] would tire 
of the tight margins and the inherent limita- 
tions in the business model we all operate 
under." Phillips points out. "Well, time has 
proven the naysayers wrong. In the future, 
Spinco will always be the No. 1 company in our 
business just by size and sheer volume, and 
AEG Live will continue to be that more 'nim- 
ble* and creative out-of-the-box-acting No. 2." 

Hodges agrees the hierarchy will remain the 



same, providing CCE Spinco is properly capi- 
talized. And if the company does not raise the 
necessary capital? "Then you'll see the land- 
scape change significantly," Hodges says. 

For now, Mickelson is one who believes con- 
solidation has hurt the concert business and 
will continue to do so. He and some other in- 
dependents believe that corporate promoters, 
primarily CCE, have led to talent costs out of 
reach of local promoters, resulting in higher 
ticket prices, poorly promoted shows and stag- 
nant artist development. 

But other indies, including Gregg Perloff. 
president of Another Planet Entertainment in 
San Francisco, find Rapino's leadership 
refreshing. 

**! don't feel that Draconian influence that 
used to be there" at CCE, Perloff says. "I get the 
sense that they're trying to run the company in 
a very proper way. It just gives them a chance 
to be successful." 

As he stated at the conference. Rapino is con- 
vinced consolidation Is natural and CCE has 
fostered artist development. 

"We do more club and theater shows than any- 
one else in the world," he said. "In 2004 we lost 
close to $100 million at the door, this year we 
lost probably $50 million at the door. So if there 
is someone else in this room that subsidizes 
music and young artists to that level, stand up." 

And on the topic of consolidation, Rapino 
added, "In five years, regardless of consolida- 
tion, we seem to still get 61 million fans com- 
ing to the shows, and we still do over 15,000 
shows a year with 4,000 artists coming to the 
[CCE] store for some value." 
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an Hawkins, guitarist for U.K. band the Oarltness, is 
blunt about his group's career. 

"Half the people absolutely cannot bear us and 
think we're a joke, and the other half absolutely love 
us and think that we're the saviors of rock'n'roll," 
he says. 

"But really, quite honestly, we couldn't give a shit either 
way, you know? As long as our fans are happy and we make 
good records that our fans really enjoy, the rest of it doesn't 
really matter." 

Anyone who ate up the over-the-top classic rock style of 
the band's debut, "Permission to Land" (Must Destroy/At- 
lantic), will love "One Way Ticket to Hell . . . and Back." Hawkins, 
his younger brother Justin (vocals/guitars), Ed Graham (drums) 
and Richie Edwards (bass) present more guitar solos, falsetto 
singing and arena-ready choruses on the sophomore album, 
due Nov. 28 internationally and Nov. 29 in the United States 
through a multi-album deal with Atlantic. 

A generous recording budget allowed the Darkness room 
to experiment, and orchestration, panpipes and bagpipes flesh 
out what Justin calls "a massive, massive rock album." 

The band's party-time sound is intact (listen to "Knock- 
ers" or "Is It Just Me?") but some lyrics focus on not-so-upbeat 
topics like hair loss ("Bald") and drug-induced heart attacks 
(the title cut). 

The subject matter reflects Justin's perspective, which Is 
that of the average Joe. "I think people can't relate to singing 
at>out being in the back of a bus and being jaded and things like 
that. What made us popular in the first place is we have normal 
problems," he says with a laugh. 

The Darkness is strongly influenced by Queen. Detractors 
who think the quartet is imitating the legendary group will 
surely howl about the band's choice of producer: Roy Thomas 
Baker, who helmed such Queen masterpieces as "Bohemian 
Rhapsody." The band picked Baker after he and Dan met and 
hit it off at a Los Angeles party, not because it wanted to ride 
someone's musical coattails. 

"We're confident, and our souls are clean," Dan says. "We're 
not retroactivists, and we don't steal from people. We're heav- 
ily influenced, as any other band is, by our peers. It's just great 
to work with someone like Roy. and he's got the experience to 
just do anything." 

The band will not try to win over its critics, either. Justin says, 
"We could try and do something serious, and then we'd end up 
serious and holier than thou and more ambiguous and less in 
your face ... If we did that, people would go, 'Ah, look at that, 
they sold out. They've never stood by their principles.' So we 
just do what we do." 

Countering the critics are the 683,000 U.S. fans who bought 
"Permission to Land," according to Nielsen SoundScan. (The 
album has sold 3 million-plus copies globally since its July 
2003 release, according to Warner Music International.) 

In fact, the Darkness is one of the few British bands in re- 
cent years to makes waves on the U.S. side of the pond. In- 
dustry observers believe that is largely because the music is 
about having a good time. 

Active rock WIYY Baltimore PD Dave Hill says that some lis- 
teners are tired of the "oh, woe is me" stories that dominate the 
genre. "Suddenly we're allowed to have fun again," he says. 
"Suddenly it's fun to go to a show." 

Since its Oct. 3 release, reaction to "One Way Ticket" has 
been mixed. It has gained airplay, but as of this issue, it has not 
charted. Atlantic says it has just begun a serious radio push 
for the single. 



Joe Bevllacqua. Clear Channel director of FM programming 
for Denver, including modern rock KTCL, says he has not "heard 
of anybody losing their cookies to jump on this record." He 
calls it a fun song, but the buzz surrounding it is "a lot less 
enthusiastic" than it was for the Darkness' hit "I Believe in a 
Thing Called Love." 

Mainstream rock WXRK (K-Rock) New York, which is known 
as the first U.S. station to back the Darkness, is spinning "One 
Way Ticket" 10-15 times per week. Assistant PD/music direc- 
tor Mike Peer thinks the single and album are "fantastic." How- 
ever, he says that this time there is less of a reaction to the 
band because its fans knew what to expect. And, he says, 
"there's not a ton of new believers." 

Atlantic executives say an integral part of marketing and 
promoting "One Way Ticket to Hell . . . and Back" is getting 
press, retailers, radio and fans to hear the entire album. That is 
where the Internet comes in. 

Atlantic senior VP of marketing and artist development Livia 
Tortella says myspace.com is an essential part of the launch. It 
premiered the single Oct. 4, and starting Nov. 22 will begin 
streaming the full album. An iTunes "tune book" containing 
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video footage and artwork will be available, and there will also 
be a contest with the winner flying to London to see the Dark- 
ness perform. 

The video for "One Way Ticket" is another key element that 
will be pushed to many lifestyle channels. Fuse is a big target. 
"The video is going to explain what they mean and what they 
represent." Tortella says. "They represent fun, but they're also 
a serious rock band." 

The band is doing numerous interviews, with such maga- 
zines as Rolling Stone and Maxim providing coverage, as well 
as reaching out to musician-oriented publications like Guitar 
One. There is an extensive co-op campaign for the fourth quar- 
ter; advertising will continue through January and February 
to sustain the album's momentum as the band prepares for a 
U.S. tour around March. Another contest will be held in con- 
junction with K-Rock and a U.S. record release party. 

Atlantic Records chairman/CEO Craig Kallman declines to 
set specific sales goals for the release. "Obviously, the goal is 
to grow their fan base or extend further beyond what we accom- 
plished the first time around." he says. 

Madonna, Depeche Mode and Destiny's Child are among the 
heavyweights vying for attention with new releases in the 
fourth quarter, but Kallman and retailers think the Darkness 
can hold its own. 

"I don't think it's a risk at all." says Tony Castillo, rock 
buyer/product specialist at Tower Records at Lincoln Center in 
New York. "It's better that they put it out now instead of in the 



spring time, when traffic actually dies down." 

Jerry Suarez, divisional merchandise manager for music at Vir- 
gin Entertainment Group, says. "Musically over the last one, I think 
it's much better. The production's better, the song structures are 
better It's just [that], you know how fickle the public can be." 

WMI executives are confident the album is set for a healthy 
chart run. 

Atlantic U.K. managing director Max Lousada says the band 
"delivered a mature, hits-driven record that can maintain their 
existing fan base, that can grow the rock audience and that 
can compete on a global platform." 

In September, Lousada was quoted as saying, "We have to 
get the message across that this is the biggest rock record of 
the last decade— and it will be!" 

Asked about the statement, Kallman says, "I totally under- 
stand Max's bravado, because he's got a singularly unique group 
that really I think's made an album that stands out from the pack." 

That the Darkness is Britain's pre-eminent new rock act was 
confirmed when it won three Brit Awards last year. Album ship- 
ments have reached six-times platinum (1.5 million-plus copies) 
at home, according to Atlantic U.K. 

Despite the strong sales, sections of Britain's notoriously 
trend-conscious music press still consider the band a tongue- 
in-cheek novelty act and downplay prospects for repeat success. 

At home, the band has had a particularly difficult relationship 
with weekly music magazine NME. which gave the Darkness 
poor reviews early in its career. The band was nominated in 
four categories at the 2004 NME Awards but failed to win any 
of them. 

Lousada is confident the Darkness will again triumph. 

"When we first signed them, people didn't think they would sell 
an album," he says. "They went and sold 1.5 million in the United 
Kingdom . . . People said the band wouldn't be able to sell tick- 
ets, and they went on to multiple arenas and headline [Britain's 
annual] Reading Festival. People say they aren't going to be 
able to do a follow-up record. They've always been second* 
guessed, but the band have always out-proven the detractors." 

The perception of the band elsewhere tends to be "less cyn- 
ical" than the attitude in some quarters of the British press, 
WMI executive VP of marketing John Reid explains. 

WMI is working "One Way Ticket to Hell . . . and Back" with 
a back-to-basics approach. So far, Reid says, the radio reac- 
tion in several markets has been strong. 

"This is marketing a rock band. We're not trying to be too 
clever on this. It's really a matter of getting it out on the street 
now." Reid says. "We had a record that was delivered fairly 
late. It literally came out of mixing in L.A., and boom, we're in 
play. We're trying to do it as straightforward as possible- 
record marketing and tour marketing, in that order." 

Aside from North America and the United Kingdom, major 
markets shaping up for the release include Japan, Australia 
and northern Europe. 

"Most of Europe has its hand up for this record. It's a matter 
of getting access to the band's time for promotion," Reid says. 

The single "One Way Ticket" has attracted A-list rotation 
on BBC Radio 1, Britain's leading top 40 national station, and 
alternative Xfm. and is in rotation at Virgin, Capitol and Radio 
2, among others in the United Kingdom. 

The Darkness will perform a handful of U.K. shows prior to 
Christmas and will embark on an extensive run of Europe, North 
America and Asia in the first and second quarters of 2006, begin- 
ning Feb. 4 at 8,500-capacity venue the Point in Dublin. 

Additional reporting by Lars Brandle in London. 
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Quincy, 

Congratulations on all 
that you have achieved. 
Paramount Pictures is proud 
to be your partner on 
"Get Rich or DieTryin.'" 
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And that is still not counting the 27- 
time Grammy Award winner's forth- 
coming new album, "Po No Mo." on 
interscope, featuring collaborations with 
Jermaine Dupri, Jamie Foxx and Snoop 
Dogg. Or co-producing the Broadway- 
bound musical version of "The Color 
Purple," a project that reunites him with 
production partner Oprah Winfrey. 

From bebop to hip-hop: Talk about 
bridging the generation gap. Very few 
musicians from that era— only Miles 
Davis comes to mind— have been able 
to make that kind of transition. The abil- 
ity to grow beyond his creative nexus 
while remaining a contemporary influ- 
ence speaks volumes about Jones' mu- 
sical calling. 

"I've never known anyone whose DNA 
looks like a music staff; G clefs and C notes 
everywhere," quips Lesley Gore, whose 
early hits were produced by Jones. 

Sporting a middle name that was a 
portent of the music to come, Quincy 
Delight Jones Jr. was born during the 
Great Depression on March 14, 1933. 
Home was the south side of Chicago. 
Dad was a master carpenter; mom was 
a smart and musically talented woman 
whose mental illness unfortunately led 
to confinement in a hospital. 

At the age of 10, Jones relocated to 
the Seattle suburb of Bremerton with 
his father, brother Lloyd and a new step- 
mother. The music bug bit him hard in 
elementary school, where he joined the 
choir and the band. His main instrument 
at first was the trombone. But that even- 
tually gave way to the trumpet, which 
was a gift from his father. 

The musically precocious Jones began 
tinkering with writing and arranging 
music as early as 13, grabbing pointers 
from touring musicians making 
stopovers in Seattle, like fellow trum- 
peter Clark Terry and bandleader Count 
Basle. It was around this time, too, that 
he first met another local singer/pianist 
who was two years his senior: Ray 
Charles. Teaming up to play club and 
wedding gigs, the duo formed an en- 
during friendship that lasted until 
Charles' death in 2004. 

Jones' musical education began in 
earnest in 1950. The 17-year-old high- 
school graduate had won a scholarship 
to Boston's Berklee College of Music 
(then known as the Schillinger House 
of Music). There he met bassist Oscar 
Pettiford, who asked Jones to write 
some arrangements. 

With Pettiford in New York, he met 
Davis, Charlie Parker and Dizzy Gille- 
spie, among others. However, he 
dropped out of Schillinger after ac- 
cepting bandleader Hampton's offer to 
go on the road. 

"There was something that was placed 
in him as a child," producer Rickey Minor 
says, "something in his spirit that won't 
recognize the word 'no.' " 

The Hampton experience opened the 



door to various opportunities as a free- 
lance arranger. As the '50s progressed, 
so did Jones' list of credits while based 
in New York: Charles, Tommy Dorsey, 
Clifford Brown, Count Basie, Duke 
Ellington, Dinah Washington and Can- 
nonball Adderley. 

In 1956 it was back on the road for 
the 23-year-old, this time as musical 
director/arranger with Gillespie's band 
on a U.S. State Department tour of the 
Middle East and South America. 

A year later, after recording his first 
albums as a bandleader for ABC Para- 
mount Records, Jones' musical curios- 
ity and wanderlust kicked in again. 
Relocating to Paris in 1957, he studied 
composition with the famed Nadia 
Boulanger and also doubled as music 
director for Mercury Records' French 
distributor, Barclay Records. From there 
he was tapped as musical director of 
Harold Arlen and Johnny Mercer's jazz 
musical "Free and Easy." 

The show's European tour closed in 
Paris in 1960, before finishing its run. 
But the experience gave Jones yet an- 
other idea. 

He assembled his own 18-member big 
band, culled from the Arlen show. Eu- 
ropean and American tours that fol- 
lowed earned acclaim, but not enough 
cash to sustain their momentum. (Band 
members' families came along on the 
road, boosting the costs of the tours.) 
That is when an in-debt Jones grabbed 
a life preserver from Mercury Records 
co-founder Irving Green. 

Green recruited the bandleader in 
1961 to do A&R for Mercury. Jones made 
history the next year when he earned a 
promotion to VP— the first black per- 
son to hold a VP post at a white-owned 
record company. 

While at Mercury, Jones donned sev- 
eral hats: producer, arranger, touring mu- 
sical director. He also staked his first claim 
in the pop realm with 16-year-old Gore, 
producing her 1963 hit "It's My Party." 

He was "masterful at finding material," 
recalls Gore, who last worked with Jones 
in 1976 on her "Love Me by Name" album. 

But Jones and Gore almost missed 
their chance to make "It's My Party" a 
hit. The great multitasker had recorded 
three songs at Bell Sounds Studios in 
New York with the young singer: "It's 
My Party" and two songs written by Paul 
Anka. He was soon due to head off for 
a six-week tour in Japan. 

Gore picks up the story from here: "I 
went home after the session, and Ouincy 
went to Carnegie Hall for a Charles Az- 
navour concert. Phil Spector arrives 
there as well, running up to Ouincy to 
tell him he was going to record one of 
the best songs he'd heard, with the Crys- 
tals, 'It's My Party.' 

"After sitting through the concert, 
Quincy ran back to Bell, grabbed the 
tape and woke up Phil Ramone. They 
ran off 100 acetates that were put in 




Jones' longtime colleagues have included Ray Charles, top. a friend since his teen years, 
and Frank Sinatra, bottom, for whom he produced the acclaimed 1984 album 'L A Is My 
Lady,' for his Qwest label 



the mail that Monday morning to the 
top radio stations." 

By the time Jones had returned from 
Japan, Gore's record had shot to No. 1 
on The Billboard Hot 100. 

That was not enough. Soon Jones was 
eyeing yet another transition, this time 
into film soundtracks. 

Drawing upon the training he received 
in orchestration and composition under 
Boulanger in Paris, Jones accepted an 
invitation from director Sidney Lumet 
to score his film "The Pawnbroker." 

His success with the project prompted 
Jones to leave Mercury and relocate to 



Hollywood in 1965 to pursue more film 
scoring work— an arena notable then 
for its lack of African-American com- 
posers and arrangers. 

With the support of such key figures 
as composer Henry Mancini and jazz 
artist Benny Carter, Jones slowly broke 
down the color barrier. 

In addition to scoring such films as 
"Mirage," "The Slender Thread" and "In 
Cold Blood," he wrote and produced 
signature theme songs for TV's "San- 
ford and Son," "Ironside" and the 1969 
incarnation of "The Bill Cosby Show. " 

But it was his continued on >>p40 
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"Through the years, you've had my back and I've had yovirs." 
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score for the 1967 Sidney Poitier film "In 
the Heat of the Night"— featuring Charles' 
unforgettable rendering of the title 
song— that became a major milestone 
for Jones. It also forged another long- 
lasting professional and personal friend- 
ship with neighbors Marilyn and Alan 
Bergman, who wrote with him on the film. 

Alan Bergman reflects: "What makes 
him unique? Whatever worl<place he's 
in, whether a studio or at a dinner table, 
he constructs an environment filled 
with love. And that brings out the best 
in people." 

The late '60s and '70s found Jones 
recording a host of A&M-issued albums 
popular among the urban cognoscenti: 
"Walking in Space," "Gula Matari," 
"Smackwater Jack" and "You've Got It 
Bad, Girl" (on which he sang). 

He achieved crossover success with 
1974's "Body Heat," which hit No. 1 on 
the Billboard R&B album chart and No. 
6 on the pop album chart. 

Meanwhile, Jones' social conscious- 
ness increased. He became a major sup- 
porter of Dr. Martin Luther King Jr.'s 
Operation Breadbasket, served on the 
board of the Rev. Jesse Jackson's PUSH 
organization and furthered apprecia- 
tion of African-American music and cul- 
ture by helping establish the Institute 
for Black American Music. 

Then in 1974, Jones suffered a cere- 
bral aneurysm. He defied death, thanks 
to two neurological operations. 

He returned to the R&B and pop album 
charts in 1975 with "Mellow Madness" 
and wrapped up his A&M contract with 
"I Heard That!"; a soundtrack to the land- 
mark miniseries "Roots"; "Sounds . . . 
And Stuff Like That!"; and "The Dude." 

In 1978, Jones decided to follow the yel- 
low brick road, accepting Lumet's invita- 
tion to score his film "The Wiz." During 
his work on the film, Jones worked for the 
first time with a young Michael Jackson. 
The connection would prove momentous. 

"Everyone at CBS didn't want Quincy 
to do [Michael Jackson's album] 'Off 
the Wall,' " record industry veteran 
Clarence Avant recalls. "They thought 
he was too jazzy. But history was made." 

While "Off the Wall" was a hit-it 
peaked at No. 3 on the Billboard pop 
album chart in 1979— no one could have 
dreamed of what Jones and Jackson 
would accomplish together next. 

The pair returned in 1982 with the 
landmark album "Thriller." The best- 
selling album in pop music history, 
"Thriller" spun off an unprecedented 
six top 10 singles including "Billie Jean" 
and "Beat It." According to the Record- 
ing Industry Assn. of America, the album 
has sold 27 million copies— and that is 
just in the United States. 

Three years later the duo collaborated 
again, this time eliciting the help of Lionel 

Jazz remains Quincy Jones' first love. For 
more, visit billboard.biz/quincyjones. 



Richie and a host of superstars who mem- 
orably were asked by Jones before a 
recording session to "check their egos at 
the door." 

The result? "We Are the World," the 
USA for Africa benefit single, which 
went on to earn Grammy Awards for 
record and song of the year and set a 
new standard for pop activism. 

But the indefatigable Jones was still 
hungry. And now he had a label to run, 
Qwest, distributed through Warner Bros. 



pie take notice. It made them say, 
'There's something about this record.' " 

Another key Qwest release came in 
1984 with Frank Sinatra's album "L.A. Is 
My Lady." They had previously worked 
together with Count Basie some 20 years 
earlier for Ol' Blue Eyes' seminal "It Might 
As Well Be Swing," which featured their 
still-tasty take on "Fly Me to the Moon." 

In addition to Sinatra, Qwest served 
up albums by Jones himself and releases 
by artists recording a diverse range of 




'Everyone at CBS didn't want 
Quincy to work with Michael 
Jaclison. They thought he 

was too jazzy, -clarence avant 



The Qwest label debuted In 1980 with 
George Benson's album "Give Me the 
Night." Featuring Patti Austin, the Broth- 
ers Johnson, Herbie Hancock and oth- 
ers, the album was recorded in a then- 
new digital process called Soundstream. 

"Quincy is not afraid to try anything 
new," Benson says. "Later he told me 
he wished he'd hadn't used the process 
because the album would have sounded 
better on analog. But it did make peo- 



music ranging from gospel and jazz to 
rap and pop. 

In 1985, Jones expanded his reper- 
toire yet again, co-producing his first 
feature film, "The Color Purple." Steven 
Spielberg directed the screen version 
of the acclaimed Alice Walker novel with 
two actors making their feature film de- 
buts—Winfrey and Whoopi Goldberg. 

"Quincy brings a cachet that is ex- 
perience-filled and story-filled," Gold- 



berg says. "He is beyond icon. He floats 
in a whole different realm." 

That was apparent in 1989 when Jones 
released the platinum album "Back on 
the Block." The project saw him doing 
what he does best: molding a diverse 
array of talent into a combustible yet 
cohesive mix. 

The title track, for example, brought 
together rappers Ice-T, Melle Mel, Big 
Daddy Kane and Kool Moe Dee with 
singer Tevin Campbell, gospel's Andrae 
Crouch, jazz man Josef Zawinul and 
Jones' own son, QD3. The album won 
seven Grammy Awards. 

"Quincy sees no musical boundaries," 
producer Minor reflects. "It's not about 
R&B, rap, pop, jazz, Latin or country. He 
just sees music." 

After staging President Bill Clinton's 
1993 inauguration concert, "An Ameri- 
can Reunion" with TV executive David 
Salzman, he and Salzman formed Quincy 
Jones/David Salzman Entertainment. 

The two then partnered with Time- 
Warner and launched ventures includ- 
ing hip-hop magazine Vibe and hit 
NBC-TV series "The Fresh Prince of Bel 
Air" starring rapper/actor Will Smith. 
Ever the businessman, Jones also set 
up Quincy Jones Music Publishing and 
Qwest Broadcasting. 

"He's one of the few entertainment ge- 
niuses I've ever been exposed to," "Soul 
Train" founder Don Cornelius says. "And 
it doesn't in any way go to his head." 

On the contrary, Jones has found time 
to focus on the needs of others. One of 
the projects close to his heart is the 
Quincy Jones Listen Up Foundation. It 
was created to foster initiatives and pro- 
grams to empower and inspire children 
around the world. 

In 2004 Jones and the Glocal Forum 
produced "We Are the Future." A mu- 
sical celebration of peace and hope for 
children, the event was staged at Rome's 
Circus Maximus and broadcast to 167 
countries. Among the performers and 
celebrities on hand were Alicia Keys, 
Carlos Santana, Josh Groban, Winfrey 
and Angelina Jolie. 

In Cambodia this year, Jones' foun- 
dation launched the Q Prize, a leader- 
ship and awards program honoring 
young visionaries in six regions. 

"He's not only in touch with the world; 
he's a world figure because he is of the 
world, promoting world peace and un- 
derstanding," songwriter Marilyn Bergman 
says. "The only other person I can think 
of with this global vision in music is Bono." 

As he marks his six decades in music, 
"Quincy is always busy with 1,000 ideas," 
longtime friend and colleague Avant says. 
"He's a true legend who's very curious 
about everything but doesn't have to 
prove anything to anybody. Let's just 
face it: Quincy is brilliant." 

Additional reporting by Joy Mitciieil in 
Los Angeles. 
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Your creativity 
is the benchmark of excellence 
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Your briiliance 
continues to inspire generations. 




Your music is timeless 



Thank you, Q, for 60 years of artistic genius 





TimeWarner 
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QUINCY JONES: 

UP FROM THE 'HOOD 




BY TAMARA 
CONNIFF 



C^^^ uincy Jones is getting on a plane to Cambodia in five hours. He 
is leading a coalition in conjunction with UNICEF to bring atten- 
^1 tion to the region's desperate need for heath care. 
While there, he will present his inaugural Q Prize— an accolade 
^fe^ to recognize young leaders, who in many ways just like Jones, are 
overcoming what many consider insurmountable odds to help 
their people and country. 

It ia all part of his Quincy Jones Foundation, a nonprofit whose mission it is to 
"foster a global dialogue" and help children have better lives all over the world. 
Jones has partnered on numerous global charitable projects with U2's Bono in- 
cluding Live 8. 

"From Mozambique to Bolivia and the Ivory Coast, it just blew my mind what 
you can do if you just try." Jones says. "We're just a raggedy Irish rock'n'roller 
and a bow-legged bebopper from Chicago with no agendas making a difference. 
It's a nice feeling. It's good to give back, especially if you've become successful. 
Giving back is important." 

Jones says he loves to travel for his causes because it opens his mind and cre- 
ativity. It also reminds him that there is something much bigger than himself. 

His friend, jazz great Ben Webster, gave Jones the advice of a lifetime when 
he said, "Young blood, wherever you go in the world, eat the food the people eat 
there, listen to the music they listen to and learn 30 or 40 words of each lan- 
guage." Jones says he took Webster's works "very, very seriously," and now he 
can converse in a number of languages, from Spanish to Greek. 

In preparation for his Cambodian trek, Jones had been working to get the 
score done to 50 Cent's film "Get Rich or Die Tryin'." He has just wrapped his new 
album, "Po' No' Mo' "—a tribute album of his greatest hits recorded by some of 
today's top talent. In addition, he is producing an animated series titled "The 
Dude" for MTV and producing the Broadway version of "The Color Purple." 

In his spare time. Jones has an endorsement deal with SLS Speakers. They have 
even produced a special product called the "Q Line," a high-end home sound 
system with recording studio quality. 

Jones is 72 years old and shows no sign of slowing down. His work and pas- 
sion keep him young at heart. 



Jones, center, 
shares a sense of 
social r.-TT'—-.^nt 
with I nd 



How was working on the 50 Cent Blm "Get Rich 
or DieTrjin' "? 

Amazing. You have probably the biggest rapper 
in the world, who is also a nice person, which 1 
was very happy about. That's my primary con- 
sideration always. And )im Sheridan, the direc- 
tor, is a genius. He brought two of his composers 
to the film: Gavin Friday and Maurice Seezer. All 
three of us were working together. 

Has this been a different kind of experience for 
you than other films you have done? 
It's a whole different thing, it's the street aware- 
ness. I identify with 50 Cent a lot because there 
are a lot of similarities in the neighborhoods we 
came up in. It's much more intense now. They 
didn't have automatic weapons when I was 
young. They had switchblades and ice picks, but 
it hurt just as bad. I identify with him. and 1 
think he's a beautiful human being. This film 
is a real human story and represents a lot of 
what life in the 'hood is about. I was raised in 



the biggest 'hood in America, in Chicago dur- 
ing the Depression, so it's familiar territory. 

You are very active in numerous philanthropic 
organizations including your own Quincy Jones 
Foundation. Why are charitable causes so im- 
portant to you? 

Two years ago we took five gang- bangers and 
went to South Africa with Habitat for Hu- 
manity and built 100 homes as a Christmas 
present to Nelson Mandela, who's like my 
brother. Tolstoy said. "My piece of bread only 
belongs to me when I know that everyone else 
has a share and no one starves while I eat." 
That says it all for me. 

What about the half-hour animated series "The 
Dude" you are producing with MTV? 

It's something I've been tr>ing to get people to 
understand since 1985. The aim of the show is 
lo get more street awareness. It basically will be 
like the urban "The Simpsons. " It will have very 




cutting-edge things like teenage motherhood. 
My friend Aaron McCnider just did it with "Boon- 
docks." In fact, I'm in the Christmas episode. 
Once "The Dude" gets off the ground, we'll have 
some of the characters visit each other. 

What was the turning point in your life that put 
you on your path? 

I didn't have a mother. I don't know what that 
word means. I had a mother that went into a men- 
tal institution when I was 7. She was a very bril- 
liant woman; went to Boston University in the 
'20s and spoke 10 languages. But she had de- 
mentia praccox [the mental illness now known 
as schizophrenia]. I used to sit in this closet, this 
small little closet and say to myself. "Well, some- 
how you've to turn this darkness into light." You 
have two choices in life, to get bitter and turn it 
against yourself, which is self-destructive, or you 
can find a way lo turn it into light. That has been 
my way of dealing with life. They say if you can 
imagine it. then you can be it. 



What was it like living in the Seattle area 

as a child? 

I moved to the Northwest when I was 10 years 
old, they didn't even know who black people 
were. We weren't even in the books and there 
were no [black] television shows, so it was like 
we didn't exist. Ray Charles and I used to talk 
about that. Who do we emulate? We didn't have 
the Michael jordans and the Oprahs. 

Who were your role models then? 

We didn't know who to be. In radio, from an 
imagination standpoint. I used to make the Lone 
Ranger black. It was just in my imagination, but 
hey. you have to be somebody. It was an inter- 
esting challenge. Thank God it's not the same 
way now. 

Are you ever going to stop working? 

No. I love it. baby. I can't help it. There you 
go. There you go. You should never finish. 
Never finish. 
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Quincy, 

Being one of the most successful producers of our generation... the world 
should know how you always have time for your family and friends. 
Thank you for being not only a great godfather to our daughter but also, 
an incredible friend and inspiration to all who know you. 

We love you Q! 

Emilio, Gloria, Nayib and Emily 
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Congratulations to our founder 
Quincy Jones for his 60 years 
in the music business. 
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Rhino Records released a 
four-CD boxed set, "Q: The 
Music Biography of Quincy 
Jones," in 2001. The second 
disc, titled "Gone Holly- 
wood," sums up his music for films and 
TV shows with 23 tracks. 

But truth be told, the highlights of 
Jones' film and TV scores could fill their 
own boxed set, with the selections 
spanning from the mld-'60s through 
the present. 

Jones has scored films ranging from 
1965's "Mirage," starring Gregory Peck, 
to the new 50 Cent biopic, "Get Rich or 
Die Tryin'." 

In between, he has produced music 
for the big-screen version of Broadway 
hit "The Wiz" and contributed poignant 
sounds to two landmark projects 
chronicling the African-American ex- 



perience: the 1979 TV miniseries 
"Roots" and the 1985 film epic "The 
Color Purple." 

Jones has scored 34 films in all and 
earned seven Academy Award nomi- 
nations. In 1995, he received the Jean 
Hersholt Humanitarian Award from the 
Academy of Motion Picture Arts and 
Sciences. He has also composed mem- 
orable themes for such TV shows as 
"Ironside," "The Bill Cosby Show" and 
"Sanford and Son." 

"He really is a renaissance man in the 
truest since of the word," says Marilyn 
Bergman, who collaborated with her 
husband, Alan, and Jones on 1967's 
Grammy Award-nominated "In the Heat 
of the Night" and several other film and 
TV songs. "That speaks for the breadth 
of his talent." 

The Bergmans began working with 



Jones in the mid-'60s when the com- 
poser, who was their neighbor at the 
time, knocked on their door. Today Mar- 
ilyn marvels at her old friend's versa- 
tility and longevity. 

"He can write a score like the one he 
wrote for 'The Pawnbroker,' which is 
brilliant in an almost classical film-score 
sense, to this really original score that 
he wrote for 'In Cold Blood' and 'In the 
Heat of the Night.' And now he's [done] 
the Jim Sheridan movie with 50 Cent." 
she says. "It's amazing." 

Jones' work is so cinematic and ahead 
of its time that it has been revived 
decades later for films the composer 
never would have dreamed of. Such was 
the case with his 1962 footnote "Soul 
Bossa Nova"— Jones' attempt to jump 
on a musical fad of the moment— that 
sprung out of obscurity in 1997 to be- 



come the theme for Mike Myers' "Austin 
Powers: International Man of Mystery." 

The composition had such staying 
power that it returned on the sound- 
track to the "Austin Powers" sequel, 
"The Spy Who Shagged Me," remixed 
by Dimitri From Paris and retitled "Soul 
Bossa Nova (Dim's Space-a-Nova)." 

Similarly, Quentin Tarantino unearthed 
Jones' theme to "Ironside," the TV se- 
ries starring Raymond Burr as a wheel- 
chair-bound detective, and put it to 
startling use in 2003's "Kill Bill Vol. 1" 
and 2004's "Kill Bill Vol. 2." 

"When it's really good, it's universal 
and it can work in various contexts," 
Alan Bergman says. 

Marilyn Bergman adds: "When some- 
one is ahead of the curve, like Quincy 
always is, it can sound contemporary 
25 years later, be- continued on »p48 
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Renaissance man, race man, 
genius of the soul. 

Happy Anniversary, Q 
Love, Skip 
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Here's to the next 60! 



It's a privilege to be a part 

of your life. 



love from 
all your friends at 
Oajvg, Tyre, Ramer & Brown 

**** 




SCORING WITH BRILLIANCE (cont.) 



from >>p46 

cause It was Innovative 25 years before." 

Aside from Jones' magnetic person- 
ality, perhaps It Is his technique that 
endears him most to filmmakers. 

"Any really good composer for film Is 
essentially a dramatist," Marilyn says. 
"What they're doing is commenting, 
supporting or enhancing, no matter hovi/ 
obliquely, the screenplay or images. 
Quincy has a great sense of story and 



Despite his success In the jazz world 
and as an ASR executive for Mercury, 
Jones ran Into some closed doors when 
he attempted to cross over Into film, an 
Industry that had few black composers. 
He had to rely on Impassioned testimo- 
nials from fellow composer Henry Mancini 
and TV director Sidney Lumet— the hus- 
band of his friend Lena Home— to get his 
first big break in Hollywood, scoring 



'Quincy has a great sense of 
story and drama and that 
makes him a very interesting 
film composer.' -marilyn bergman 



drama. I think that, coupled with every- 
thing else, makes him a very interest- 
ing film composer." 

He has also been an innovator, as the 
Bergmans point out. For "In the Heat of 
the Night," Marilyn recalls, Jones used 
bottles for sound effects and turned to 
the unique talents of artist/composer 
Don Elliott. "He sang and made these 
breathy percussive sounds with his 
mouth," she says. "And Quincy used that 
In a couple of cues in the movie that 
were fascinating. You don't quite know 
what you're listening to, but It really 
made that chase scene thrilling." 



Lumet's "The Pawnbroker" in 1964. 

The fact that Jones was a relative new- 
comer appealed to the director, who 
wrote In his 1995 autobiography, "Mak- 
ing Movies": "Very often, because of the 
nature of the work, composers develop 
their own set of musical cliches when 
they've done too many pictures." 

Because Jones was well-known In the 
jazz world, he was able to enlist an Im- 
pressive lineup for the sessions. Includ- 
ing Dizzy Gillespie and John Faddls on 
trumpet, Elvin Jones on drums, Jerome 
Richard on lead saxophone and George 
Duvlvler on bass, continued on »p50 
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Anyone involved in sound knows that a movie's not worth jack without a kick ass sound 
track. So, why listen to a home theater system that uses ordinary, conventional speakers? 

Instead, feast your ears on the SLS Q-Llne Gold. Co-produced with the golden ears and 
expertise of Quincy Jones, the SLS Q-Line Gold provides a straightforward sound that's so 
pure and clean. It'll make every movie look better. 

So, give sound its due The Q-Llne Gold. By Quincy Jones and SLS Audio. It's the sound 
professionals listen to. 




www.slsaudio.com 
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Thanks, Quincy 




/or making us a part 




of your extended family. 




Bruce & Bea Swedien 
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"It was a magnificent score, and the 
recording sessions were the most ex- 
citing I've ever been to," Lumet wrote. 

The soundtracl< boasted versions of 
the theme sung by Marc Allen and Sarah 
Vaughan. The tune, co-written by Jack 
Lawrence, had such an impact that Tony 
Bennett covered it a year later on "The 
Movie Song Album"— with Jones serv- 
ing as arranger/conductor. 

The sessions for "The Pawnbroker" were 
no fluke. Jones would continue to draw 
on top-notch talent to bring his scores to 
life. Ray Charles lent his pipes and piano 
to the title track of "In the Heat of the 
Night," while B.B. King sang and played 
guitar on "You Put It on Me," written by 
Jones and a young poet named Maya An- 
gelou for 1968's "For Love of Ivy." 

In the '70s, he worked with more leg- 
ends, from Little Richard on "Money 
Runner/Money Is (Medley)" for the film 



Jones debuted as a producer 
with Steven Spielberg's 



wife Peggy Lipton recalled him weeping 
at his piano. Jones' work on "Roots" won 
an Emmy Award, and the soundtrack 
reached the top 10 of the R&B album chart. 

In the 1980s, Jones returned to the 
film world, adding a producer's credit 
to his resume in 1985 with "The Color 
Purple." He worked tirelessly on the 
movie with director Steven Spielberg. 

"You could say I took a filmmaking 
degree from USS— the University of 
Steven Spielberg," Jones once said. "In 
doing a soundtrack, you are only in- 
volved after the movie is completed. 
But this was the first time I had hands- 
on experience over a full 11 months, from 
start to finish. It was real hard work, and 
I loved every minute of it." 

His involvement in the production of 
the film left him in a crunch when it came 
time to compose the music. 

Jones turned to longtime collabora- 




"$ (Dollars)" to Michael Jackson and 
Diana Ross on "Ease On Down the 
Road," the hit single from "The Wiz." 

That film marked Jones' first collab- 
oration with Jackson; the two would go 
on to make pop history with "Thriller." 
(Jones also had a cameo In "The Wiz," 
appearing at the piano in the "Gold" 
segment of "Emerald City.") 

Just as intriguing as the artists whom 
Jones brought to the sessions were the 
films he chose. In 1969 alone, his credits 
included the western "MacKenna's Gold," 
the thrillers "The Italian Job" and "The 
Lost Man," the sexual farce "Bob & Carol 
& Ted & Alice," the romantic comedy "The 
Cactus Flower" and the romantic drama 
"John and Mary." 

In the TV realm, Jones pushed the en- 
velope as one of the first composers to 
prominently use a synthesizer in a theme 
with the intense opening squall of "Iron- 
side." For "Hikky-Burr," the theme for 
"The Bill Cosby Show," Jones allowed 
the star of the show to take the spot- 
light on the recording as well with his 
unique, comic scatting. 

Perhaps no project meant more to 
Jones than "Roots," the landmark mini- 
series based on Alex Haley's book. In fact, 
Jones was so overcome with emotion 
while working on the score that his ex- 



tor Rod Temperton and Lionel Richie 
for assistance, and the trio came up with 
"Miss Celie's Blues (Sister)." Alice 
Walker, whose novel the film was based 
on, found the song so sympathetic to 
her character that she could not believe 
men had composed it. 

Fast-forward to 2005. Jones has just 
completed work with one of today's 
hottest stars, 50 Cent, and filmmaker Jim 
Sheridan, whose credits include "My Left 
Foot" and "In the Name of the Father." 

"Q Is nothing less than a legend," 
Sheridan says. "After more than six 
decades in music, he still doesn't miss 
a beat. 50 [had been] hard at work lay- 
ing down his tracks for the film's song 
score, and we both thought that Quincy 
would complement his sound perfectly." 

Jones is equally enthused about his 
latest work for the big screen. In a 
statement, he said: "The last time I 
came across a film project that inspired 
me to write a score was 'The Color Pur- 
ple.' 'Get Rich or Die Tryin' ' has all the 
elements I look for: This is an exciting 
action-drama that culminates in a pos- 
itive and uplifting message. I'm excited 
about the possibilities that will come 
from working with Jim and 50— they're 
both highly creative individuals burst- 
ing with musical ideas." 
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QUINCY'S TOP 50 HITS 

Quincy Jones is credited as an artist with 13 chart entries on The Billboard Hot 100 and 25 chart entries on the Hot R&B/Hip-Hop 
Songs chart. His first was "Killer Joe," which cracked both charts in May 1970. In later years, his albums of collaborations with other 
jazz, pop and R&B stars yielded some of his top charting hits. 

"Back on the Block" in 1989, for example, included the singles "I'll Be Good to You," featuring Ray Charles and Chaka Khan, 
and "The Secret Garden," featuring Al B. Sure!, James Ingram, El DeBarge and Barry White. Both hit No. 1. 

Those two songs are included in this ranking of Jones' top 50 hits on the Hot 100 as a producer. Not surprisingly, however, 
this chart is dominated by songs Jones produced but did not perform— most notably the record-setting string of hits he 
recorded with Michael Jackson for the albums "Off the Wall," "Thriller" and "Bad." 

Data compiled by Chart Beat columnist Fred Bronson, based on a point system developed for the third edition of "Billboard's Hottest 
Hot 100 Hits." 
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TITLE 


YEAR 


LABEL 












2 


Michael Jackson 


Rock With You 


1980 


Epic 












4 


USA for Africa 


We Are the World 


1985 


Columbia 




6 

m 

8 


Patti Austin with James Ingram 


Baby, Come to Me 


1983 


Qwest 


Michael Jackson 


Man in the Mirror 1988 
1 Just Can't Stop Loving You 1987 


Epic 


10 


Michael Jackson and Siedah Garrett 


Epic 


12 


Michael Jackson 


Bad 

Dirty Diana 


1987 


Epic 


14 


Michael Jackson 


1988 


Epic 




16 


George Benson 


Give Me the Night 


1980 


Warner Bros. 


18 


Michael Jackson 


Thriller 


1984 


Epic 












20 


Lesley Gore 


She's a Fool 


1963 


Mercury 


22 


Donna Summer 


Love Is in Control 


1982 


Geffen 


24 


Michael Jackson 
Lesley Gore 


She's out of My Life 


1980 


Epic 


26 


Judy's Turn to Cry 


1963 


Mercury 


28 


Quincy Jones feat. James Ingram 


Just Once 


1981 


A&M 


30 


Michael Jackson 


P.Y.T. (Pretty Young Thing) 


1983 


Epic 




32 


James Ingram with Michael McDonald 


Yah Mo B There 


1984 


Qwest 




34 


Quincy Jones feat Ray Cliarles and Oiaka Khan I'll Be Good to You 


1990 


Qwest 




36 


Lesley Gore 


Maybe 1 Know 


1964 


Mercury 




38 


Quincy Jones 


Stuff Like That 


1978 


A&M 




40 


Quincy Jones 


Ai No Corrida 


1981 


A&M 


42 


Brothers Johnson 


Get the Funk Out Ma Face 


1976 


A&M 
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44 


Rufus and Chaka Khan 


Do You Love What You Feel 


1980 


MCA 


45 


James Inaram. Barrv White and Al B. Sure! The Secret Garden .^^^^1 


11990 


Qwest^H^^^^^^^^I 


46 


Aretha Franklin 


Master of Eyes 


1973 


Atlantic 




48 


Donna Summer 
Lesley Gore 


State of Independence 


1982 


Geffen 


50 


1 Don't Wanna Be a Loser 


1964 


Mercury 
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Artists and executives were 
asked by Billboard to cite their 
favorite album performed or 
produced by Quincy Jones. 

"Nothing* that I can 
think of was any 
better than Off the 
Wall; Thriller' and 
'Bad." Three great 
records that set all 
kinds of records." 

-CLARENCE AVANT. 
INDUSTRY VETERAN 

" 'Sounds . . . And 
Stuff Like Thatr is 
one of my favorite Q 
albums. He honors 
me with a fabulous 
version of 'Love Me 
By Name.' " -lesley gore 

"When you look at 
what he's done, it's 
just too much. Look at 
the scores and the 
arrangements. Listen 
to [his work with 
Frank] Sinatra and 
Dinah [Washington]. 
Your jaw drops." 

-WHOOPI GOLDBERG, 
ACTRESS 

" 'Back on the Block" 
was revolutionary 
and will remain such. 
Play it today— it's 
historical and a 
landmark. It is still 
relevant." 

-RICKEY MINOR, PRODUCER 

" 'Soul Bossa Nova,' 
which inspired 
'Number One Spot,' 
is innovative and 
timeless because 
It's a good song 
musically. Quincy 
Jones understands 
and hears real music." 

— LUDACRIS 
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Qiiincy continues to show us that love is wisdom, 
and that the celebration of life 
is expressed in major 
and minor keys... 



With love and respt.. 
Glen Ballard 







singing Solo Dunn Deal Rockin' Return Jazzy Juniors 

Ex-Creed frontman Kix Dunn replaces ABC Rebecca St James Concord opts for youth 
Scott Stapp is ready Radio trast Bob Kingsley rocks again on new set acts like Christian Scott 
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JILL KIPNIS AND EMMANUEL LEGRAND 



ENYA EXPANDS LYRICAL LANGUAGE 



Inya's forthcoming Reprise/Warner 
- Bros, album, "Amarantine." reaches a 
' new level of ethereality. 

Though the Irish chanteuse has a 
I proven track record— she has sold an 
astounding 65 million albums worldwide, ac- 
cording to her label— she is not afraid to take 
risks on her first new studio release in five years. 

The 12-track set is filled with Enya's signa- 
ture celestial vocals and haunting arrange- 
ments. Linguistically, however, the project- 
due Nov. 22 in the United States and a day 
earlier tnlernationally— showcases her voice 



like never before. 

Past albums have featured Enya singing in 
English and Gaelic, and occasionally in Latin, 
Welsh or Spanish. On "Amarantine," she per- 
forms three tracks in Loxian, a language cre- 
ated by her longtime lyricist, Roma Ryan. 

The new project also includes one track in 
Japanese, with the remaining songs in English. 

"When you are in the studio, your past suc- 
cess doesn't help you," Enya says. "I leave that 
outside the door so I can capture 12 diverse lit- 
tle stories. I don't focus on being commercial." 

Diarmuid Quinn, executive VP at Warner 



Bros, in the United States, says that though 
Enya's singular sound is even more pronounced 
with ttiis album, it may be the biggest U.S. seller 
in her almost 20-year career. 

"This record may have a much broader 
palette," Quinn says. "The language element 
will resonate with her fans, but anytime you 
have someone who can sell 7 million records 
just in the U.S. [for 2000's "A Day Without 
Rain"], there is ro way that is a niche market Al- 
most anybody could surprise you and be into 
Enya." 

Expectations are also continued on »p56 




>>>URBAN HONORED 

Kerth Urban was surprised at a Nov. 12 
reception at the Australian Consulate in 
New York when the Country Music Assn. 
presented him with its International Artist 
Achievement Award. The honor 
recognizes outstanding achievement by 
an artist who contributes to the awareness 
and development of country music 
outside of North America. Previous 
winners include Dolly Parton, Dixie Chicks, 
Reba McEntire, Shania Twain and Trisha 
Yearwood. —Phyllis Stark 

>>>STILETTO FOR GUARINI 

Justin Guarini, the runner-up in the first 
season of "American Idol" and star of the 
instant movie classic "From Justin to 
Kelly," has signed with Stiletto 
Entertainment for management. Guarini, 
who previously released an album on 
RCA, is shopping a jazz standards 
collection. Stiletto also manages former 
"Al" contestant Ktmberley Locke, as well 
as Barry Manilow and Diane Schuur. 

—Melinda Newman 

>>>CHAPMAN'S HBO TUNE 

Tracy Chapman's current single, 
"Change," has been chosen by HBO for 
the cable network's series of spots 
promoting its original programming. The 
ads run Nov. 20 through Jan. 1 on all HBO 
channels. It is the first time Chapman has 
allowed her music to be used in a 
commercial. —Melinda Newman 

>>>KING STILL BLOOMS 

Carole King will reprise her role as Sophie 
Bloom, the acerbic proprietor of Sophie's 
Music Shop, on the Nov. 22 episode of the 
WB's "Gilmore Girls." This will be King's 
third appearance on the show, which 
features her "Where You Lead I Will 
Follow" as its opening theme. 

—Melinda Newman 
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ENYA (cont.) 
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high because her projects sell 
well for months after release 
around the world. 

John Reid, executive VP of 
international marketing for 
Warner Music International in 
London, says her key global 
markets are the United King- 
dom, Japan and Germany. 

"Her albums always sell over 
a long period of time," Reid 
says. "She has a solid fan base, 
but she does not play the pop 
game and record an album 
every two years." 

Her last album, "A Day With- 
out Rain," sold 13 million copies 
worldwide to become her best 
seller, according to Reprise/ 
Warner Bros. 

That album was the fourth- 
biggest seller in the United 
States in 2001, peaking at No. 2 
on The Billboard 200, where it 
spent 103 weeks. The project 
earned Enya her third Grammy 
Award for best new age album. 

It also featured the single 
"Only Time," which became a 
post-Sept 11 anthem (although 
it was recorded prior to the 
tragedy) and a No. 1 AC and 
adult top 40 hit. 

Enya's second-best-selling 
project is 1991's "Shepherd 
Moons" (Reprise/Warner Bros.), 
which has sold 10 million units 
worldwide. Her breakthrough 
was her 1988 debut on Warner 
Bros.. "Watermark," which sold 
8 million copies worldwide 
and featured her first hit, 
"Orinoco Flow." 

Enya says the recording of 
"Amarantine" proceeded the 
same way as her previous stu- 
dio albums, taking nearly two 
years to complete. 

For each track, Enya writes 
a melody and then brings it to 
producer/arranger Nicky Ryan 

and his lyricist wife. 

The Ryans have worked with 
the artist since her 1987 self-ti- 
tled Atlantic debut. Previously, 
Nicky Ryan managed the band 
Clannad, featuring Enya and 
members of her family. 

"The melody comes first," 
Enya says. "Nicky will create an 
arrangement, and Roma will 
write lyrics. We always felt, why 
not sing in other languages if it 
suited the song?" 

The impetus for the Loxian 
language was Enya's presen- 
tation of tf>e new melodies and 
influences from her work on the 
soundtrack to 2001's "The Lord 
of the Rings: The Fellowship of 
the Ring." 

"When I came In with a song, 
I would sing sounds along with 
it to capture its feeling," Enya 
recalls. "Roma used some of 
these sounds to create this 
language. We had used the 
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fictional language Elvish on 
'Lord of the Rings,* and it was 
very lovely." 

Enya says that as she collab- 
orated with Roma Ryan on the 
new album track "Water Shows 
the Hidden Heart," they real- 
ized the lyric was not working 
in English. Gaelic or Latin. 

"Roma suggested a fictional 
language for singing and tried 
to create a culture and history 
behind it," Enya says. "The Lox- 
ians live on another planet and 
are looking out, wondering, 
'Are we the only ones who 
exist?' It's a beautiful idea." 

Ultimately, two additional 
tracks— "Less Than a Pearl" and 
"The River Sings"— were also 
performed in Loxian. 

The title track, which is in 
English, is the first single. 

U.S. AC stations are latching 
onto the song, which is about 
everlasting love. Jim Ryan, sen- 
ior VP of adult contemporary 
programming at Clear Channel 
and music director at WLTW 
New York, says it "has the feel 
of a classic Enya song, but it 
also has a hook that you can 
hum in your sleep." 

Similarly, Stella Schwartz, PD 
at KOST Los Angeles, says, 
" 'Amarantine' will be right be- 
hind 'Only Time' for listeners." 

After the Oct. 10 single re- 
lease in the United States, the 
album received a high-profile 
premiere Oct 27 at the Vaux le 
Vicomte castle in France. WMI 
flew in hundreds of label exec- 
utives and media for the event. 

The single will be released 
Dec. 5 internationally. 

Reid says WMI plans to work 
at least three singles from the 
album, although he admits that 
Enya is not necessarily a sin- 
gles act. "We focused first on 
online marketing, and we'll go 
for TV and radio advertising." 

In Japan, Enya's music will 
be heard in a Panasonic com- 
mercial that will run leading up 
to Christmas. 

In the United States, TV ads 
pushing the album will appear 
on "The Today Show," "Good 
Morning America," "The View" 
and "The Oprah Winfrey Show," 
among others. 

Natalie Waleik, music buyer 
for the Brighton, Mass. -based 
Newbury Comics chain, says 
the album is poised to be a big 
holiday purchase. 

"Sfie has a huge gift market," 
Waleik says. "We've seen her 
get most of her sales in the 
fourth quarter." 

Online sales will also be im- 
portant, Reid predicts, as the 
label will offer bundled and un- 
bundled versions, as well as 
digital premiums. 
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Stapp Stands Alone 

Former Creed Frontman Aims For Name Recognition With Solo Album Bow 



The day after staying up until 3 a.m. to work on his solo debut, 
Scott Stapp listens to the raw recordings, laughs and says, "Wow, 
what was I thinking with that verse?" 

The laughter should come a.s no surprise: Stapp has a sense of 
humor — about himself, his journey with Creed, his strict child- 
hood and his religious beliefs. 

Also. contrar>' to his bigger- than -life, rock-star image, he is a 
goofbail — he will get up in a karaoke bar and sing a Prince song, 
complete with falsetto, while people boo him. And he loves to 
share the spotlight — with his new band and especially with his 7- 
ycar-old son. )aggcr. "He's much much cooler than me." Stapp 
says. "lagger will come onstage and tear it up." 

Stapp calls "The Great Divide." due Nov. 22 from Wind-up 
Records, a true expression of himself. But the problem he faces 
is that most people at radio and retail don"t know who Stapp is; 
they jusl know Creed. 

That is evident by radio's mixed reaction to the title track, which 
is No. 20 on the Billboard Mainstream Rock Tracks chart and No. 
35 on Adult Top 40 this issue. 

"Listeners think ifsthe new Creed record." says J J Morgan, PD 
at KFBZ Wichita. Kan. "They don't necessarily know the name 
[Scott Stapp], but they know he's the voice of Creed." 

That's not surprising, given that Creed sold more than 30 mil- 
lion albums between its start in 1995 and 2004. when the band of- 
ficially called it quits. 

Wind-up founder and chairman/CEO Alan Meltzcr was pre- 
pared for fans who may know the voice but not the name. While 
Alter Bridge — formed by former Creed memljers Mark Tremonti. 
Scott Phillips and Brian Marshall — did not use Creed's fame to 
promote its 2004 debut, Meltzer is putting a sticker on "The Great 



Divide' that reads "Scott Stapp: The Voice of Creed." 

"Whenever an artist and a band separate for whatever reason, 
[the solo project] is an extension of people's stereotypes." 
Meltzer says. "So, automatically, a Scott Stapp record is going / 
to be seen as a Creed record, which it's not." 

"Tlie Great Divide" will be part of Major League Baseball's 
"Best Records" campaign via its mlb.com Web site. Through 
Jan. 1 5, the site will feature an exclusive, two-song acoustic 
performance by Stapp. Additionally, fans who pre-order 
the album through the site will have access to five song 
streams from the new set. 

Meltzer plans an initial shipment of more than 1.5 mil- 
lion copies. In order for the album to sell, however, re- 
tailers say Stapp must have more radio exposure. 

"If that happens." says Carl Mello of Brighton. Mass.- 
based Newbury Comics. "I'll predict he'll sell 8 billion 
copies of it; if not, then 10." 

But, as the chart numbers indicate, the track is having 
some trouble, including in Fort Myers, Fla. "People seem 
to have some sort of preconceived notion about Scott 
Stapp," WRQC PD Lance Hale says, "and it's not positive." 

Maybe the fans have yet to forgive Stapp for mumbling 
lyrics and rolling on the ground during a Creed show in 
Chicago in December 2002. Some Creed fans were so dis- 
appointed that they filed a class-action lawsuit, which was 
dismissed in 2003. 

Slapp remembers that show well. In 2002. he injured his 
back in a car crash. Around the same time he developed a 
nodule on his vocal chord. To keep touring. Stapp says, a 
"rock'n'roll" doctor prescribed him the anti-inflammatory 
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Finns Grow On Women 

Female Perfornners' Tribute To New Zealand Siblings Nears Aussie Platinum 



Australians are having their 
way with "She Will Have Her 
Way," a tribute to New Zealand 
songwriters Neil and Tim Finn. 
EMI Music Australia reports 
that domestic shipments are 
approaching platinum status 
(70,000 units). 

The album features 16 Aus- 
tralasian female performers 
covering songs spanning the 
siblings' careers with Spilt Enz, 
Crowded House, solo and as 
the Finn Brothers. Artists in- 
volved include Natalie Im- 
bruglia, Kasey Chambers and 
Missy Higgins. 

EMI Music Australia manag- 
ing director John O'Donnell 
and A&R manager Craig 
Hawker came up with the con- 
cept earlier this year. All the 
artists approached signed up 
right away, O'Donnell says. 

The album arrived Sept. 28 
in Australia. A U.K. release on 
Parlophone is due in February, 
and 0'Donr>ell anticipates first- 
guarter releases in North 



America, continental Europe 
and Asia as well. 

-CHRISTIE EUEZER 

GOLD STAR: Universal Music 
India is weighing its inter- 
national options following an 
enthusiastic domestic recep- 
tion for Raghav Sachar's soph- 
omore album, "24 Carat." 

The Mumbai-based artist's 
smooth-jazz saxophone style 
has drawn comparisons to 
Kenny G. although his music 
also shows Bollywood Influ- 
ences. He plays two dozen 
instruments and also sings. 

An in-demand session player, 




Sachar calls his music a "cultural 
amalgamation" that aims to be 
"sentimental yet inspirational." 

"24 Carat," released Oct. 7 
in India, mixes self-composed 
vocal and instrumental num- 
bers. The video for song "Oil 
Hai Tanha," is in heavy rotation 
at MTV Irtdia and Channel V. 

Universal India says the 
album has shipped 15,000 
units. -NYAYBHUSHAN 

LONG LIFETIME: After two 
false starts, Swedish pop vocal- 
ist Emilia de Poret is reaping 
the rewards of persistence 
with debut album "A Lifetime 
in a Moment." 

De Poret signed to Edel Swe- 
den in 2001, then the label 
folded. A subsequent deal with 
Swedish indie s56 also failed to 
deliver any releases. De Poret 
left s56 this year and set up the 
Universal Music Sweden-dis- 
tributed Aristotracks imprint. 

The English- language "Life- 
time" was released in Sweden 



Oct. 12 and entered the GLF 
chart at No. 20. Aristotracks 
reports shipments of 10,000 
so far. 

Before recording the album, 
de Poret spent two years press- 
ing fellow Swede and BMG 
Music Publishing songwriter 
Jdrgen Elofsson to work on it. 
"The greatest person I could 
have ever imagined to work 
with was Jdrgen," de Poret says. 

Elofsson has written hits for 
Britney Spears, Bryan Adams 
and Kelly Clarkson. He eventu- 
ally penned all 11 of de Poret's 
album tracks with U.S. tune- 
smith Dan Hill or British veteran 
Nicky Chlnn. "I'm an admirer of 
the type of person that never 
gives up on their dreams," Elof- 
sson says, explaining why he 
chose to work with de Poret. 

Aristotracks CEO Linus An- 
dreen reports that continental 
European and South American 
indie labels are interested in 
licensing the album. 

-JEFFREY de HART 



STAPP 



steroid Prednisone. 

"I thought they were trying to help me." he says. "I was in a lot of 
pain. I didn't find out until months later, when I was bloated and 
losing my mind, that the Prednisone was killing me." (The doc- 
tor who prescribed the dmg to Stapp has since lost his license.) 
That was the Stapp who lay on the ground during that 
Chicago show. Perception is a ftmny thing, he says. 

The audience thought they saw a man giving up on tliem. 
But Stapp says what he saw was tlie world giving up on him. 

" I asked the band, ' Do you have my back?" I asked my busi- 
ness associates in the audience. 'Do you have my back.^" 1 
felt no one had my back. That's why 1 laid down on my back. 
1 sang the rest of the song with all my might, because I'd 
never let the fans down. 1 felt alone." 

With "The Great Divide," Stapp says he has once again 
channeled his darkest moments into rock songs. 

Stapp also invests his spirituality into 
his work. In fact, his first solo outing 
was ** Releam Love." a track he recorded 
for "The Passion of the Christ: Songs." 
a collection inspired by Mel Gibson's 
2004 film. 

" 1 am a Christian. But isn't all music, 
all art. spiritual?' he says. " I don't have 
an agenda in my music to make peo- 
ple believe what I believe. I'm just shar- 
ing my life experiences." • 



Label: Wind-up 
Management: Sanctuary 
Booking: William Morris 

Publishing: Jagger Michael 
^iihi =;hing, administered by 
Wailachi Music Publishing 

'BMI) 

Best-selling album: 

"Human Clay," Creed 
(1999), 11,5 million 

Last studio album: 

"Weathered." Creed (2001). 
6.3 million 



Additional reporting by Joy Mitchdl in 
Los Angeles. 
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A GRATEFUL HUNTER 




"Grateful Dead l>Tics can con- 
tain the world," editor/exposi- 
tor David Dodd writes in his 
introduction to the newly pub- 
lished "The Complete Anno- 
tated Grateful Dead Lyrics." For 
the most part, this world was 
created by longtime Dead lyri- 
cist Robert Hunter. 

The elusive collaborator fur- 
ther graces us with the 480- page 
tome's erudite forward. It is a 
discourse on the philosophy of 
songwTiting in itself worth the 
S35 price, in which Hunter 
expounds upon his assertion 
thai a song is a "series of tones 
enhanced by metaphor" that 
"coalesces into a visage in the 
act of performance." 

Hunter offers such useful — 
i if unexpected — songwriting 
i tips as "deadlines are for dum- 
I mies" and "remember, you're 
! an artist and it's your proud 
'■ tradition to be difTicuU." 
! Songwriting. he writes, is 
, "above all else and beyond all 
I else, a language of direct emo- 
; tion"; hence he did not allow his 
' lyrics to be printed with Dead 



recordings initially, preferring 
listeners to mistake the words 
to their own liking. 

"i never foresaw the day 
when someone would jimmy 
those words apart and do an en- 
cyclopedic search of their mean- 
ings." he tells Billboard in a rare 
interview. "Maybe it's my age. 
but a lot of those [annotations] 
seemed obvious to me — but it 
occurs to me now that they 
might not be evident to suc- 
ceeding generations." 

Indeed, he points to a line in 
Dead classic "Truckin' ": "She 
lost her sparkle, you know she 
isn't the same/Living on reds, 
vitamin C and cocaine." 

"What suggested that was a 
[1950s] Pepsodent commer- 
cial." Hunter says. "I thought a 
few people would pick up on it, 
but. of course, no one did." 

Hunter'^s chief writing 
partner, of course, was jerry 
Garcia. "I wish he'd hung 
around a bit more," Hunter 
says of his late friend, recall- 
ing one of their last collabora- 
tions. "Days Between." 



"I wanted to write some- 
thing completely different," 
he says, "so I wrote down ran- 
dom numbers to correspond 
with each line [such that] the 
first would have three syl- 
lables, the next five, then 
eight — or whatever. Then I 
took that format and wrote the 
words, and then wrote another 
verse to match. So I chose to 
obey a different numerical law 
than the usual type of rock 
song structure, and it came 
out as one of the strongest 
songs I'd ever written." 

Garcia's death unfortunately 
curtailed continued experi- 
mentation .but Hunter has 
since worked with country artist 
Jim Lauderdale on his 2004 
album. "Headed for the Hills." 
Now, however, his attention is 
on fiction. 

"I enjoyed writing the intro 
to ' Lyrics' so much that I started 
a novel," he says. 

"Doppelganger." about an 
autistic hero dispatched to save 
a parallel world, is now in the 
hands of publishers. • •- 
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Countdown Conflict 

ABC Radio Replaces Longtime Host Kingsley With Kix Brooks 



In a move that took the coun- 
try music industry by sur- 
prise, ABC Radio Networks 
will replace longtime "Amer- 
ican Country Countdown" 
host Bob Kingsley with Kix 
Brooks of Brooks & Dunn at 
the beginning of next year. 

Kingsley, who has hosted 
the show since 1978. says the 
two sides failed to come to 
terms in a renegotiation. 

While Kingsley did not 
own the show's name, his 
Weatherford, Texas-based 
company KCCS Productions 
produced the show, and had 

sales and distribution 
agreement with ABC. Kings- 
ley and his team plan to con- 
tinue the show— with a new 
name— either with another 
syndicator or on their own. 

Kingsley sent an urgent 
memo to his more than 400 
affiliates Nov. 9 informing 
them of the change and ask- 
ing them to air his new show 
when it debuts in the begin- 
ning of the year. "Hopefully 
everybody will stay with us," 
Kingsley tells Billboard. "So 
far the response [from affili- 
ates] has been really good." 

But the situation is shaping 
up to be a bit of a battle. Affil- 
iates say ABC is telling them 
that if they want out of the 
Brooks-hosted show to stay 
with Kingsley, they are re- 
quired to give 90-days notice. 

"American Country Count- 
down" uses the Billboard 
Hot Country Songs chart as 
the basis for its countdown. 
Brooks spoke with Kingsley 
Nov. 8 and told him the four- 
hour, weekly show would be 
recast from an "artist's 
perspective," according to 
Kingsley. 

In addition to its affiliate 
stations, the show is heard on 
American Forces Radio Net- 
work and internationally 
through a joint venture with 
Radio Express. 

ONGOING OPRY: Scripps 
Networks' Great American 
Country and the Grand Ole 
Opry, owned by Gaylord En- 
tertainment, have signed a 



multi-year deal extending 
GAC's TV broadcast rights to 
air "Grand Ole Opry Live." It is 
GAC's highest-rated show. 

The new agreement gives 
GAC rights to telecast an 
increased number of "Grand 
Ole Opry Live" shows each 
year, and makes provisions for 
the development of several 
new Opry-related programs 
on the network. 

The Opry moved to GAC 
from its previous cable home 
at GAC rival CMT in October 
2003. GAC claims distrib- 
ution in nearly 40 million 
households. 

ON THE ROW: WyattEast- 
erllng resigned as president 



Nashville. Wichmann previ- 
ously worked for Sony Music 
Nashville, starting as promo- 
tion coordinator at Epic and 
later serving as a regional 
promoter for the Monument 
and Columbia labels. He cur- 
rently works for Jim Beam as 
a tour manager overseeing 
the company's road sponsor- 
ship of Columbia duo Mont- 
gomery Gentry. 

Singer/songwriter Kevin 
Denney has signed with Dis- 
ney Music Publishing Nash- 
ville. He released one album 
on Lyric Street Records in 
2002, which included the 
top 20 hit "That's Just 
Jessie." He is no longer on 
that label's roster. 




of Independent label Splndle- 
top Records to launch Wyatt 
Easterling Productions, where 
he will pursue his songwriting 
and producing careers. 

SIGNINGS: Sam Bush has 

signed with Tim McFadden 
Management. Bush, a multi- 
ple Grammy Award-winning 
acoustic artist and onetime 
leader of New Grass Revival, 
had long been self-managed. 

Wix Wichmann has signed 
with Universal South Records 
to do a comedy album, set to 
be recorded Nov. 29-30 in 



Combustion Music has re- 
signed Biair Daly to a multi- 
year publishing agreement. 
Daly's songs have been re- 
corded by the Backstreet 
Boys, Rascal Flatts, Faith Hill, 
Big A Rich, LeAnn Rimes, Van 
Zant and Keith Urban. 

Songwriter/guitarist Dri- 
ver Williams has signed with 
BMI for performing rights 
representation. He is lead 
guitarist for the Nashville- 
based band Bush Hog and 
also works as catalog man- 
ager and songplugger at 
Jody Williams Music. 
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Steering A Growing Ship 

Jorge Pino Becomes VP Of Music At Venevision International 



With his recent appointment 
as VP of music for Venevision 
International. |orge Pino be- 
comes the latest top Latin 
music executive to migrate 
from a major record company 
to an indie. 

Other high-level executives 
who have made the move in re- 
cent years include former Sony 
Discos chairman Oscar Llord 
and Warner Music Latina pres- 
ident George Zamora, both of 



eludes film and TV production, 
distribution, advertising and 
theater, cable and music oper- 
ations. In scope, it comes close 
to Mexico's Televisa Croup. 

Pino moves into a new posi- 
tion, generated from the in- 
creasing growth of Venevision's 
music label. Vene Music, which 
launched nearly three years ago. 

Vene Music was initially dis- 
tributed by EMI (both compa- 
nies have offices in the same 
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evision International, 
the relatively new 
label division of the 
Venevision entertainment 
conglomefate, 




Exciting and unique programs 
focused on songwriting and 
composing include: 

Panels ^WoHfshops 

Master Classes J Keynotes 

J^Mentoring/Song Critiquing 

^ State of the Art Technology 
Demonstrations 

^"^Performances and More, 

Panelists currently scheduled 
to participate Include: 
Marilyn Bergman, Glen Ballard, 
Stephen Bray, Bruce Broughton, 
Desmond Child, Hal Oavid, Mike Elizondo, 
Michael Glacchino, James Newton Howard, 
Jimmy Jam, Johnny Mandel, Rick Nowels, 
Rudy Perez. Linda Perry, John Rich, 
Stephen Schwartz. John Shanks, / 
Timbaland, Jimmy Webb, 
Matthew Wilder, Paul Williams, 
John King, DJ Quik, 
Obie Bermudez, 

EXPO open to 
all music creators. 




i 



I 



1 



whom started their own labels. 

Pino, the former presi- 
dent/CEO of EMI Latin USA. 
is different in that he is leav- 
ing to head an already estab- 
lished operation. 

Further, he is joining a com- 
pany that employs close to 
1 ,000 people worldwide. As the 
entertainment division of the 
powerful Cisneros Group of 
Companies, Venevision in- 



Miami Beach building), tlirough 
a deal that was cut during Pino's 
tenure there. Now. Vene Music 
has distribution deals in place 
with two other majors as well in 
an effort to tailor the distribu- 
tion to its product. 

"The company will now be 
fully dedicated to signing acts," 
says Luis Villanueva, presi- 
dent/CEO of Venevision In- 
ternational. In the beginning. 



Vene Music only released com- 
pilations, and its sales were 
helped by Venevision's alliance 
with Univision. which allowed 
it to have TV spots on the Uni- 
vision channels, including 
Univision. Telefiitura and cable 
network Galavision. 

That changed when Vene 
Music signed a one-album deal 
with tropical star Juan Luis 
Guerra to put out his first 
Christian music album, "Por 
Ti," last year. It did so well that 
Guerra told Biiiboard he will 
also release his 2006 album 
through Vene Music. 

Following Guerra's success, 
Vene Music signed three other 
acts to its roster: Chichi Peralta, 
Hector MonUner and Tcggaeton 
artist Delfin. 

Pino says the company will 
grow in a measured way. aim- 
ing for four to five new acts by 
mid-2006. His sights are set on 
some regional Mexican acts and 
two reggaeton producers based 
in Puerto Rico. Major Latin acts 
will be scooped up "if the pos- 
sibiUty arises." he says. 

Vene Music's current staff 
will remain in place, but Pino 
has plans to "beef up" the op- 
eration gradually, with staff in 
Los Angeles, New York and 
Puerto Rico. 

Immediate plans call for the 
launch of a publishing arm 
and to increase use of the syn- 
ergies available to the label by, 
for example, placing more 
Vene Music artists' songs in 
Venevision soap operas. 

"This is a time for independ- 
ents." says Pino, who neverthe- 
less admits his budgets won't 
be the same as those he oper- 
ated with on a major label. 

"I'll have to adjust myself, 
but I will have other resources 
at my disposal, like television," 
he says. 

LACA UPPED: Universal 

Music Latino, which has seen 
sales exceed expectations for 
2005, has upped senior sales 
director Eddy Laca to VP of 
sales. According to Universal 
Music Latino president John 
Echevarria, Laca helped the 
company "achieve a banner 
2005 year." Laca will continue 
to be based in Miami, report- 
ing to Echevarria. 
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St. James Speaks Out 

Singer/Songwriter Returns To Rock Roots To Share Her Message 




NASHVILLE— Rebecca St. lames is a self- 
declared woman on a mission with a lot to say on 
her ForcFront Records release "If I Had One 
Chance to Tell You Something." due Nov. 22. 

The project is St. )ames' first collection of new 
rock material since 2O00's "Transform." Not that 
she hasn't been busy: She released "Worship God" 
in 2002, a hits collection in 2003 and a live wor- 
ship album last year. She has also written three 
books and filmed a movie. 

"I have come into the album with such a fresh 
perspective and outlook on life," says the Aus- 
tralia native, who makes her home in Nashville. 
"I 'm more excited about making music today than 
ever before." 

St. james, 28, has been making records since 
she was 13, and says she has learned the import- 
ance of taking time for herself Last year she 
attended a retreat at L'Abri in the Swiss Alps. "It 
was one of the most empowering journeys I 've 
been on in my life and in my walk with God," 
she says. 

St. James feels the songs she wrote for the 
album ofTer a mix of "reality and hope." The title 
comes from a line in the song "You Are Loved." 
It was inspired by hearing about a childhood 
friend from Australia who had turned from his 
faith and fallen into drug addiction. "1 thought. 
'If I had one chance to tell him something, what 
would I say to him?' ' St. James recalls. "So 1 wrote 
'You Are Loved." because I feel like, with my 



music, I'm a woman who wants to share God's 
hope through music, through books, through my 
life and everything I do. That's my goal. So the 
song is really a song of hope, because we all need 
to be reminded of God's love.** 

Retailers fee! the album is coming at the right 
time. Tower Records Nashville GM Jon Kcr- 
likowske says St. James' new release will likely 
sell well because of her high visibililv. and strong 
fan base. "She's always had a steady following," 
he says, predicting her fans will be looking for 
the new record. 

ROCKIN' RETURN 

St. James says the new project marks a return to 
her rock roots. 

"One of the things 1 reallywanted todoonthis 
album is to let people experience the passionate, 
rock part of me. My "God' album set that scene 
for me years ago." she says of her 1996 project. 
That title has sold 373.000 units, according to 
Nielsen SoundScan. "And 1 really wanted this 
album to be a comeback towards that. I am a rock 
chick at heart." 

St. James says one of the cuts she is most 
"pumped about" is "Thank You." an urban-leaning 
track that features tobyMac. Fervent trio Barlow- 
Girl, with whom St. James will tour next year, join 
heron another track. "Forgive Me." 

In addition to writing the popular book "She" 
and the youth-targeted "She Teen." St. James 



recently completed a role in the film "Unidenti- 
fied." due in February. She also edited and penned 
the forward to the book "Sister Freaks." which 
came out Oct. 5. Additionally. St. James will co- 
host the Gospel Music Assn. Awards next April 
with Kirk Franklin. 

PENT-UP DEMAND 

"The marketing plan has been built around an- 
ticipation of the new record," says Bryan Ward, 
director of artist development at ForeFront par- 
ent EMI CMG. "It's been five years since her last 
record of all-new music, so our pillars are build- 
ing anticipation, maximizing holiday trafiTic and 
awareness, and showing the new. unguarded, ac- 
cessible Rebecca." 

The label began preselling St. James' new set 
two months before street date. The album will be 
available in two versions: a regular CD and a spe- 
cial limited edition that includes a bonus DVD 
and an expanded booklet with St. |ames' com-, 
mentary on each song. The limited edition will 



retail for $22.98 and will be available to Christ- 
ian and mainstream retailers. 

Consumers purchasing the special edition on 
musicchristian.com receive St. James' previously 
released Christmas album. 

Ward says ForeFront has been streaming St. 
James' new music at a variety of outlets, and she 
has been performing new songs during her con- 
certs since the summer. The weekend before street 
date, she is slated to perform before 8.000 youth 
pastors at the Youth Specialties conference in 
Nashville. Plans also call for street-team mem- 
bers to host album-release parties where they will 
issue discount coupons to drive fans to retail. 

The first single. "Alive." went to radio in Sep- 
tember and is No. 24 on the Billboard Hot Chris- 
tian Songs chart. 

The push will continue in 2006 with the set 
being featured as album of the month at the Fam- 
ily Christian Stores chain in January. The label 
also plans promotions around St. James' 40-city 
tour, which kicks offin February. • 



fW Rhytlim & Blues 

^ GAIL MITCHELL gmitchellSJbillboard.com 

Amos Shares His Musical Legacy 

Artist/Exec Releases Personal Tribute To His Late Mother, '60s Singer Shirl-ee May 
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Then stiirlee Ellis 
J Amos died in 2003, 
f singer/songwriter 
f Shawn Amos dis- 
. covered a whole new 
side to the woman he called 
mom. He shares those revela- 
tions in the engaging multi- 
media package "Thank You 
Shirl-ee May (A Love Story)" 
from Shout Factory. 

Working under the stage 
moniker Shlrl-ee May, Amos" 
mother was a club singer and 
Mercury Records artist in New 
York during the '60s. But 
Amos didn't learn about his 
mom's singing career until her 
suicide at 66. While rummag- 
ing through her effects, he 
came across a cache of pho- 
tos, sheet music, acetates of 
her demos and the Mercury 
contract. 

"It wasn't an 'aha' moment, 
because there was so much 
other stuff going on in my 
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head," Amos recalls. "Later, 
relief came because I found 
there was a time when she 
was happy, healthy and had 
control of her life. The woman 
I knew didn't have any of this." 

Ellis Amos married cookie 
entrepreneur Wally "Famous" 
Amos (then a booking agent 
at the William Morris Agency) 
in 1967. They divorced when 
Shawn was seven. In the en- 
suing years, he wasn't around 
his dad much. But he did 
watch his mother struggle 
with mental illness. 

In trying to understand her 
life and death. Amos— who 
has released two critically ac- 
claimed solo albums— found 
himself compelled to aban- 
don a planned third album in 
favor of writing and produc- 
ing "Thank You Shirl-ee May." 
which came out in September. 
The n-song audio portion of 
the DualDisc package is di- 



vided into three acts: his 
mother's arrival in New York 
and early success; the unrav- 



eling of her marriage and 
onset of mental illness; and 
the ravaging effects of that ill- 




ness. The video half Includes 
an animated photo gallery, 
live performance footage and 
a mini-documentary. 

Together with snippets of 
recordings by his mom 
(whose urban pop stylings he 
likens to Nancy Wilson), 
Amos adopts most of the 
character voices for the songs 
he penned for the tribute. 
Guests include alternative 
country artist Garrison Starr, 
Ray Parker Jr. and blues icon 
Solomon Burke (whom Amos' 
dad represented during his 
William Morris tenure). 

The styles on the CD range 
from soul, gospel and jazz to 
country and Brill Building pop. 

"My mother lived in a par- 
ticular time and place that 
was a great point in American 
music history," Amos says. 
"Music was mutating; rt was 
the birth of civil-rights music. 
With everything I do. I try to 
find that point at which black 



and American culture inter- 
sect. I'm obsessed with find- 
ing ways to bring that to a 
wider group of people." 

Aside from his recording 
career— he released "Harlem" 
(2000) and "In Between" 
(2002) on the e-label Un- 
breakable Records— Amos is 
VP of A&R at Shout Factory, 
where he has overseen 
projects by Burke, Herb 
Alpert and William Shatner. 

BET on Jazz plans to 
broadcast a documentary 
about the "Shirl-ee May" proj- 
ect during the first week in 
Decemtier. The album is also a 
featured selection in Sony 
BMG Sales Enterprise's spe- 
cial fourth-quarter urban retail 
program. 

"This is my inheritance." 
Amos says. "My mom died 
broke and alone. But she left 
me this amazing key to my 
past— and how and why I do 
what I do." 
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Alejandro Sanz For Record Of The Year & Song Of The Year - Tu No Tienes Alma 
Bacilos For Best Pop Album By A Duo Or Group With Vocal - Sinvergiienza 
Laura Pausini For Best Female Pop Vocal Album - Escucha 
Luis Miguel For Best Ranchero Album - Mexico En La Piel 
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Mendes' Sweet Return 

Brasil '66 Leader Will Have A New Album For Valentine's Day 



Although it's still three months 
away, it's never too soon to start 
thinking about Valentine's Day 
and chocolate and your loved 
one and chocolate and roses and 
chocolate. Competing with the 
Cadbury's Feb. 14 will be Sei^o 
Mendes, who is releasing his 
first album in the United States 
in 10 years. 

With his Brazilian-flavored 
light iazz. the pianist/band- 
leader and his group Brasil '66 
ruled the charts in the late "GOs 
with such hits as "Mas Que 
Nada" and his cover of " Fool on 
the Hill." 

On his new recording, appro- 
priately named "'nmeless." he's 
paired with a slew of artists, 
most of whom weren't even a 
twinkle in their parents' eyes 
during Mendes' heyday. 

The Concord Records/Star- 
bucks Hear Music release was 
produced by Black Eyed Peas' 
Will. i. am. Among the guests 
are Erykah Badu. Jill Scott. 



John Legend. Q-Tip and Ste* 
vie Wonder. 

The album includes re- 
worked versions of Mendes' 
hits, new tunes and updates of 
Brazilian standards. The sound 
combines classic Brazilian 
samba and bossa nova rhythms 
with American hip-hop. 

"Sergio is a legend. This is 
music we've all grown up 
with," Starbucks Entertain- 
ment president Ken Lombard 
says. " 'Mas Que Nada" is just 
an incredible release, and 
when you hear it today it gen- 
erates the same type of excite- 
ment as it did when it first 
came out. so the opportunity 
to once again join forces with 
Concord to co-release Sergio's 
new album is an incredible op- 
portunity, and our customers 
are going to love it." 

Like the Ray Charles and 
Herbie Hancock albums 
issued recently by Starbucks 
and its partners, this release 



will be available to all retailers 

simultaneously. 

MAGIC NUMBERS: Looks 
like Universal Records knows 
how to play the numbers. The 
label and its Republic imprint 
are breaking its first rock band 
since 3 Doors Down with 
Knoxville. Tenn. -based 10 Years. 
The hard rock group has its 
inaugural hit with "Wasteland." 
The track is No. 4 on Billboard 
Radio Monitor's Active Rock 
airplay chart and No. 19 on the 
Modern Rock chart. 

Dave Numme. PD at KUFO 
Portland, Ore., has been spin- 
ning the song since July. "The 
quality of the song lis] why it's 
connecting," he says. 

He predicts a strong future 
for 10 Years, "if they can cut 
through and become a band 
people can recognize." 

"From the first time I saw 
them in Knoxville, I was like a 
heat-seeking missile." Repub- 
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lie Records president/Univer- 
sal Records senior VP Avery lip- 
man says. "It wasn't like these 
guys need to develop, it was like. 
'These guys kill it.' " 

As soon as recording fin- 
ished, 10 Years went back on 
the road. "It was to get their 
chops, to get their crew to- 
gether," Lipman says. "They'd 
never been on an extended road 
tour — they'd done regional 
things. We wanted them to get 
together and do a test run." 

The single comes from "The 
Autumn Effect." the group's Re- 
public/Universal debut, which 
came out in August. The album, 
produced by Josh Abraham, 
peaked at No. 72 on The Bill- 
board 200 but is beginning to 
rebound after having fallen off 



the chart. The title has sold 
82.000 units, according to 
Nielsen Sound Scan. 

Lipman admits that the 
label is "concerned that sales 
success has not [yet) correlated 
with radio play," but adds that 
"it's rare for a rock band to 
take off immediately, so we're 
patient. We're anxious, but 
we're patient." 

The band is on the road with 
Breaking Benjamin and will 
tour with Mudvayne to close out 
the year. 

UPDATE: After seeing Run 
Run Run at Billboard Under- 
ground/Live From the Knitting 
Factory in Los Angeles in 
August. Magic Castle/Univer- 
sal Records has signed the band 



Knoxvflle- based 10 YEARS 
is wasting no time climbing 
the Active Rock and 
Modern Rock charts for 
Universal's Republic 
imprint. 



for Australia and New Zealand. 
The rock act continues to be 
courted for a U.S. deal. Bill- 
board Underground exposes 
new talent to top-tier industry 
tastemakers. The showcases, 
which take place monthly, 
started in New York earlier this 
year and expanded to Los Ange- 
les in July. 

After nine years, London- 
based Eddy Leviten is leaving 
his post as head of communi- 
cations for Sanctuary Group, 
effective Dec. 23. Philip 
Ranger, director of corporate 
and investor relations, will take 
over his duties. • •■ 

Additiom^ reportinghy Todd 
Martens and Joy MiuMcU in Los 
Angeles. 
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Micro-House Is In The House 

Pier Bucci's 'Familia' Mixes Blips, Bleeps And Feelings 



What the heck Is micro-house anyway? Em- 
braced by the cool kids who congregate in 
Montreal each June for the tech-nerdy Mutek 
Festival, the new term might loosely translate 
to "moody techno" for older dance fans. 

The style is defined by the usual blips and 
beeps, with k>ts of air in between. But it also svraps 
settings, from the booty-conscious dancefloor 
to the subconscious mindscape. 

Yet, if you're going to use the 
word "house" in a new genre's 
name, there has got to be 
something in it that feeds the 
body and soul as well as the 
brain. Which is why Pier Bucci's "Familia" (Cross- 
town Rebels) could be the first classic micro- 
house album. 

With Ricardo VHIalobos and Luciano, Bucci 
Is part of a triumvirate of Chilean producers mak- 
ing ethnic-tinged, minimalist records that are 
rocking the global underground. 

Each of the 10 tracks on "Familia" resonates 
with so much direct emotion that the set might 
as well feature full vocals (only a handful of 
tracks have even the slightest vocal snippet). 
It sounds like Art of Noise, Juan Atkins, maybe 
even a bit of Ron! Size, but Bucci Is very much 
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his own artist. "I don't buy records. I don't listen 
to music," he says from his home in Berlin. "I 
don't have a turntable at home to listen to 
records. Lately everyone is sending me demos, 
a bunch of music from my friends, and 
really, they are still in their packages. 

"Familia" is the first full-length re- 
lease for U.K. -based Crosstown, the 
pet imprint of rising electro DJ star 
Damlan Lazarus. Bucci will hit the 
road with his label boss later this ^ 



month for a four-date American tour, during 
which he'll re-create the album's dewy sounds 
with two synthesizers and a laptop powered 
by Ableton Live software. Something tells me 
those shows should not be missed. 



FAB FABRIC; Techno pioneer Carl 
Craig's new compilation, "Fabric 25" 
(Fabric )-the 25th release in U.K. club 
Fabric's essential series— starts off 
with a bang, in the form of a whisper. 
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The Planet E label founder launches his set 
with a crunk radio anthem, Ying Yang Twins' 
"Wait (The Whisper Song)," mixing it into his 
own Doppler-effected track "Angel" in a rare 
moment of rap/dance unity. 

"I've always thought hip-hop is electronic 
music," Craig says. 'There are definitely a lot of 
connections between Detroit [techno] and 
what's been happening with crunk and Miami 
bass and hip-hop as well." 

For further proof, Craig points to Missy 
Elliott's upfront usage of what is arguably the 
first-ever techno record, Cybotron's "Clear." 
in her hit "Lose Control"; and "Shake," Ying 
Yang Twins' new single, which samples 
George Kranz's classic dance record 
"Din Da Da." 
"When I heard 'The Whisper Song,' i 
was like, 'OK, this is a hot record, it sounds 
like Snoop Dogg and Pharrell,' but there was 
something else about it that was really fan- 
tastic and fascinating to me," Craig says. "It 
definitely put me straight that we have simi- 
lar influences when I heard ['Shake']." 

"Fabric 25"— an awesome, multigenre party 
mix— hits U.S. store shelves Dec. 1 via Studio 
Distribution. ■ •• 
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Christian Acts Roll On 
Contest Bandwagon 



uch TV talent competi- 
tions as "American 
Idol" and "Nashville 
Star" have proven suc- 
cessful at launching 
new artists, but the pop and 
country communities aren't 
alone in utilizing that plat- 
form. There arc several con- 
tests in the contemporary 
Christian /gospel arena, 
among them the Gospel 
Dream contest, the Exalting 
Him National Talent Search 
and the Chrysler Financial- 
sponsored Vickie Winans Ris- 
ing Star Talent Contest. 

Exalting Him is providing 
a vehicle of exposure for rock 
group Julian Drive as the 
Georgia band targets a na- 
tional audience with its self- 
titled debut, due Nov. 22. The 
group, previously known as 
Refuge, won a contract with 
Vital Communications, a Day> 
wind label distributed by Word 
Distribution. 

After winning the Exalting 
Him regional competition in 
Atlanta, the band advanced to 
the finals in August 2004 and 
won the top spot. I have served 
as a )udge for the contest the 
last three years and have been 
impressed by the talent we 
have seen all over the country, 
but I'll never forget the first 
lime I heard this band perform 
in Atlanta. 

Lead vocalist Shane Bowers 
has one of those voices that im- 



mediately commands atten- 
tion. On the new album. Bow- 
ers and fellow band members 
Shaun Bennett, (esse Triplelt 
and Jonathan Waggoner have 
created a project that fulfills 
the promise i saw in that first 
performance. 

Bennett says tlicy entered the 
contest iust looking for feed- 
back, never expecting to win. 

"We're always open to crit- 
icism, especially from people 
in the industry who know 
what they are talking about to 
help us out." he says. "So we 
never really expected to get as 
far as we did. It was almost 
surreal when they called our 
name out." 

julian Drive, who began as 
a church worship band, has 
drawn comparisons to Cast- 
ing Crowns, as wt-ll as to 
MaroonS and Third Day. It 
had recorded two independ- 
ent CDs and started attract- 
ing a following around 
Athens. Ga.. but Bowers says 
the latest exposure has upped 
its national appeal. 

"Shane comes from a more 
of a country background, and 
I come from more of a jam- 
band background," Bennett 
says. "We take all these 
sounds and put them in a 
blender and come up with 
something a little more 
unique. We all have different 
styles and tastes, and I think 
that gives us an edge.' 



David ZafTiro produced the 
band's album, and the firs 
single. "Famous." is at Chris- 
tian radio. 

|ulian Drive returned to 
the Exalting Him stage this 
year as the reigning winner. 
It can be seen performing on 
the finals of Exalting Him 
2005, which airs on Trinity 
Broadcasting Network 
nightly Nov. 20-25. Bowers 
was also tapped to serve as a 
celebrity judge. 

Vital plans an album release 
party on street date at the 
band's home church, Corn- 
erstone Church of God. "That's 
pretty much the church [whcre| 
we all met and started our min- 
istry, so we still call that our 
home," Bowers says. 

It's that sense of home and 
the desire to stay connected 
to its roots that led the band 
to Its new name. When it 
began working on the album, 
it discovered there were sev- 
eral other bands named 
Refuge. So the group settled 
on Julian Drive, the name nt 
the street bassist Waggoner 
lives on. 

"We're from a smaller town, 
and we're just a bunch oi 
friends," Bennett says of their 
music ministry. "I drive by [the 
street] every day. so I'm re- 
minded every day how much 
the band means to me. I'm 
sure it means the same to the 
rest of the guys." 
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Youth Movement 

Concord Embraces New Wave Of Jazz Players 




Roll over young lions— the 
early-'90siazzers set on recy- 
cling bebop and championed 
by Wynton Marsalts— because 
the new generation is knock- 
ing on the door. 

Plaudits go to Concord 
Records for helping to usher 
in the youth movement by 
showcasing three of its new 
signings (trumpeter Christ- 
ian Scott, keyboardist Tay- 
lor Eigsti and vocalist Erin 
Boheme), first at the Mint in 
Los Angeles Oct. 25 and 
then at Dizzy's Club at Jazz 
at Lincoln Center in New 
York Nov. 8. 

At Dizzy's, Eigsti, 21, put 
an impressive punch and 
spark into his set, especially 
on his energetic version of 
John Coltrane's "Giant 
Steps." He also offered a fine 
duet, "True Colors," with 17- 
year-old guitar phenom Ju- 
lian Lage. Boheme, 19, joined 
the band for four songs, in- 
cluding her original "Don't 
Be Something You Ain't," a 
song that lyrically exempli- 
fied the evening's accent on 
subtly breaking out from 
neocon jazz tastes. 

The most dynamic of the 
trio was Scott, who ener- 
getically put funk and rock 
Into the mix, while blowing 
a soulful trumpet that 
pierced but also hummed. 
The title track to his new 
album, "Rewind That," set 
for a Feb. 28 release, got his 
set off to a hot start. Look 
for him to enjoy a career 
with long legs. 

BET Jazz, which has linked 
with Concord to present 
three 30-minute specials- 
one devoted to each of the 
fledgling artists— filmed the 
proceedings at Dizzy's as 
well as the triad's perform- 
ances at the Anguilla Tran- 
quility Jazz Festival the fol- 
lowing week. The specials 
will air in January. 

CRYSTAL BALL: Blue Note 
Records is filling up its 2006 
calendar with noteworthy 
CDs, including a solo piano 
outing by Gonzalo Rubal- 
caba— appropriately titled 



"Solo," arriving March 7— and 
a Wes Montgomery tribute 
by guitarist Pat Martino, out 
Feb. 7. 

Pianist Andrew Hill, who 

began recording for the label 
in 1963, has re-signed with 
Blue Note for the third time. 
Coming up is a quintet release, 
"Time Lines," out Feb. 21. And 

'^mpeter CHRISTIAN 
SCOTT Is part of a 
welcome youth 
movement Concord 
Records is pursuing, 



boardist Craig Taborn and 
the widely underrated gui- 
tarist Wayne Krantz. 

Telarc Records is looking 
ahead to two strong piano- 
based releases: Michel Cam- 
ino's "Rhapsody in Blue" with 
the Barcelona Symphony Or- 
chestra (Feb. 28) and HiromI 
Uehara's "Spiral" (Jan. 17), 




vocalist Cassandra Wilson's 
long-awaited project with 
producer T Bone Burnett, 
"Thunderbird," will finally see 
the light of day in March. 

At Verve, Roy Hargrove, the 
hardest working trumpeter in 
the jazz business, releases 
"Reflections and Distortions." 
a two-CD set. Feb. 28. One 
disc features his quintet, the 
other his funky RH Factor 
band. Also out Feb. 28, har- 
monica ace Toots Thielemans' 
"Over the Rainbow." 

Columbia's marquee jazz 
release is banjo master Bdia 
Fleck's "The Hidden Land," 
which will street Jan. 31. The 
CD reunites Fleck and his 
group— including bassist 
Victor Wooten, percussion- 
ist Future Man and saxist 
Jeff Coffin— after a year- 
long hiatus. 

Also on Jan. 31. saxophon- 
ist Chris Potter, a steady 
member of Dave Holland's 
quintet, releases yet another 
of his potent albums, "Un- 
derground." on Sunnyside, 
with a band including key- 
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the follow-up to 2004's 
"Brain." She delivers eight 
new compositions that range 
from funk to avant-garde. 

THREE DOT LOUNGE: 
Harry Connick Jr. will make 
his Broadway acting debut in 
"The Pajama Game" at the 
Roundabout Theater in New 
York Jan. 19 . . . The Kennedy 
Center in Washington. D.C., 
will celebrate alto saxophon- 
ist/NEA Jazz Master James 
Moody's 80th birthday Dec. 
10 at 8 p.m. at the Eisenhower 
Theater, also featuring fellow 
Jazz Masters Slide Hampton, 
Jimmy Heath and Paqulto 
D'Rivera . . . Mack Avenue 
Records' Ron Blake recently 
joined the "Saturday Night 
Live" band on baritone saxo- 
phone and flute, replacing 25- 
year band vet Lou Delgado . . . 
Eight-string guitar virtuoso 
Charlie Hunter makes his six- 
string Telecaster recording 
debut on drummer Bobby 
Previte's "Coalition of the 
Willing." out in February on 
Ropeadope. 
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The members of JULIAN 
DRIVE, who conne from 
country and jann band 
backgrounds, feel they 
have a distinctive sound 
that may set them apart . 
from the competition, i 
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SPOTLIGHTS 



Releases deemed by the review editors to deserve suecial attention 

on the basis of musical merit and/or Billboard chart potential 




SYSTEM OF A DOWN 
Hypnotize 

Producer: Rick Rubin 
American/Columbia 
Release Date: Nov. 22 
With Its second re- 
lease in a year 
(following "Mes- 
merize" in May). System of a Down has 
lost shock value. Not that the band's 
blend of metal; world music; jagged, 
breakneck rhythms; and non sequitur 
lyrics don't still connect, but it is nowhere 
near as dazzling as it was on its first two 
go-arounds. That said, there are still some 
great songs on '"Hypnotize." including the 
plaintive "Lonely Day," SOAD's most 
emotionally straightforward tune to date. 
The band can still dazzle with its odd 
blend of thrash riffs and catchy choruses 
C 'Tentative"), and "Vicinity of Obscenity" 
IS one of the most twisted, perverse and 
silly songs it has written. But (he band is 
nearing the oversaluration point: "Mez- 
menze" and "Hypnotize" might have 
made more impact if they were released 
at once instead of spaced apart.— S7 

VARIOUS ARTISTS 
In the Mix: Original 
^^^^ Motion Picture 
Q'^'^ ^y ^J Soundtrack 

■i. Producers: various 

US Records 
Release Date: Nov. 22 
Under the executive 
production of R&B kingpin Usher, the 
soundtrack to romantic action comedy 
"In the Mix" (the singer's first starring 
role) combines fresh talent with familiar 
faces. R&B chanteuse Keri Hilson chan- 
nels Beyonce's seductive soprano on 
"Hands & Feet." and tender crooner 




Robin Thicke reveals a subdued falsetto 
on the sentimental "Against the World." 
But since this is the debut from Usher's 
US imprint, his artists are the focus. 
Smooth-talking rapper Rico Love graces 
three tracks, including the gntty "On the 
Grind" with Juelz Sanlana and Paul Wall, 
and R&B quintet One Chance 
harmonizes succinctly in "That's My 
Word" and "Could This Be Love." 
Elsewhere. Anthony Hamilton ("Some 
Kind of Wonderful") and Christina Milian 
("Be What It's Gonna Be") lay down solid 
vocals to complete this nicely slocked 
collection,— CH 

TALIB KWELI 
Right About Now 

Producers: various 

Koch 

Release Date: Nov. 22 
Having acquired a 
slight taste of 
mainstream success. 
Talib Kweli seems trapped in musical 
purgatory— compelled to either conform 
to what's marketable or remain true to his 
underground fan base. His third solo 
offering leans more toward conscious than 
commercial. On the rock-influenced title 
track. Kweli slickly runs through his artistic 
history (label politics included) and 
present state of mind. He summons Black 
Star cohort Mos Def for the potent 
"Supreme, Supreme" and forms other 
sensible match-ups with lesser-known 
MCs, including a lethal Jean Grae ("Where 
Ya Gonna Run"), But the beautiful soul- 
sampled hook of "Ms. Hill," a platonic ode 
to the incomparable Lauryn. and the 
mellow RSB groove of "Two & Two" are 
more of what Kweli needs to ascend from 
the underground.— CW 
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KELLY CLARKSON 
Walk Away 

Producers: Raine 
Maida, Chantal 
Kreviazuk. 
Kara Dioguardi 
Writers: R. Maida, 
C. Kreviazuk. 
K. Dioguardi. K. Clarkson 
Publishers: various 
RCA (CD track) 

The unstoppable Kelly Clarkson has 
filled 2005 with honest-to-goodness 
songs. Ten years from now, we'll still be 
hearing "Since U Been Gone" and 
"Because of You," two of few pop aces in 
an arid year. Her fifth cunning hit from 
"Breakaway" again charges with a 
monstrous vocal, cool melody, crafty 
pop/rock production and a clear love- 
me-or-leave-me theme. Best yet, "Walk 
Away" is soaked with its own personality 
and refreshingly different from the 
previous four smashes. Her shout-out 
for empowerment toward the end is 
absolutely priceless. As is she.— CT 



NICKELBACK 
Animals <2:S9) 
Producers: 

Nickelback. Joey Mo/ 
Writer: Nickelback 
Publishers: various 
Roadrunner 
(CD promo) 
The United States is not the only country 
that loves fast cars and faster women. In 
a time when rock desperately needs 
some party songs, Canadian heroes 
Nickelback deliver a stroke of genius. 
"Animals" celebrates girls sneaking out 
of the house to go speeding and parking 
with naughty boys, and it's so dirty, 
funny and frenetic that it will corrupt 
kids on contact. The fuel is Chad 
Kroeger's lyrical delivery, which he fires 
off as fast as the song's adrenaline rush. 
He chatters. "Your mom don't know that 
you were missin'/She'd be pissed if she 
could see the parts of you that I've been 
kissin'." (Just wait till you hear the line 
about her hands on his gears.) A great 
dose of wicked fun.— CLT 
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ENYAd; 
Amarantine 

Producer: Nicky Ryan 
Reprise 

Release Date: Nov 22 

□ Having sold more than 
65 millionalbums 
filled with her chilled-out 
synth-pop. new-age 
vocalist Enya has little 
reason to change her 
sound. Her sixth album 
(and her first in five years) 
blends uplifting melodies, 
classical motifs and trance- 
like chants in a familiar yet 
distinctive fashion. The 12 
serene, synth-drenched 
tracks blur together as they 
float on predictable chord 
progressions and stacked 
harmonies, producing the 
perfect soundtrack to an 
epic historical film and long 
yoga stretches. On hyp- 
notic opener "Less Than a 
Pearl" and two other songs, 
Enya sings in an imaginary 
language, which gives her 
multilayered vocals an 
outlandish texture, while 
the quietly bombastic 
"Sumiregusa" shows off 
her fluent Japanese. This 
album is calm and relaxing 
almost to a fault. How 
much you enjoy the balmy 
sounds may simply 
depend on what kind of 
day you've had.— SP 



VARIOUS ARTISTS (2) 
Walk the Line: Original 
Motion Picture Soundtrack 
Producer: T Borye Burnett 
Wind-up 

Release Date: Nov. 22 
In the upcoming Johnny 
Cash biopic "Walk the Line." 
Joaquin Phoenix and Reese 
Witherspoon go where few 
actors have gone before: 
not only channeling musical 
legends Johnny and June 
Carter Cash onscreen, but 
also singing in the film and 
the soundtrack release. And 
while their spot-on 
renditions of classics like "1 
Walk the Line" and "Jack- 
son" steal the show, up-and- 
coming artists Waylon 
Payne. Tyler Hilton. Shooter 
Jennings and Johnathan 
Rice deliver equally con- 
vincing performances as 
Jerry Lee Lewis. Elvis 
Presley, Waylon Jennings 
and Roy Orbison. respec- 
tively. Producer T Bone 
Burnett brings cohesion to a 
wide-ranging set. with 
period-a p propr iate 



arrangements and con- 
sistently solid perform- 
ances from the actors, 
singers and musicians. It's 
easy to envision a big 
success story for everyone 
involved in this project.— 



PURPLE RIBBON 

ALL-STARS 

Big Bol Presents . . . 

Got Purp Vol. 2 

Producers: various 

Purple Ribbon/Virgin 

Release Date: Nov. 22 

□ After enjoying multi- 
platinum success 
alongside his eccentric 
rapping partner Andre 
3000, OutKast's Antwan 
"Big Boi" Patton hopes to 
spread his musical Midas 
touch behind the scenes 
on this compilation of new 
and old artists alike. The 
results are mixed, and 
surprisingly, it's the rap 
entries that fail to make 
the grade. A reunited 
Goodie Mob sounds dis- 
jointed on "Hold On." 
while Killer Mike's 
"Dungeon Family 
Dedication" never reaches 
its full potential. Luckily, a 
smattering of R&B gems 
help save this compilation 
from total collapse. 
Janelle Monae rebounds 
on the fun "Lettin' Go." 
while Scar shines on the 
upbeat "U Got Mel!" The 
whole roster comes to- 
gether on "Kryptonite," 
the album's infectious lead 
single. Though the album 
never reaches OutKast- 
style heights, it's a 
promising look at things to 
come.— /A/J 

VARIOUS ARTISTS 
Music From and Inspired 
by Get Rich or Die Tryin* 

Producers: various 
G'Unit/lnterscope 

□ Release Date: Nov 8 
With help from his 
omnipresent G-Unit crew. 
50 Cent presents an 
abrasive soundtrack that 
fits his hustler-themed film 
debut. Seeing no reason to 
mess with a winning 
formula, the rapper runs 
with the same production 
team, while the usual G- 
Unit lineup greets Mase 
and M.O.P. for 18 like- 
minded tracks. 50's 
cynical storytelling is best- 
heard on the hypnotic 
"Hustler's Ambition" and 
the reflective "What If," 



where he ponders emulat- 
ing other rappers ("If I put 
diamonds in my teeth like 
Baby, I wouldn't stand a 
chance of trying to sell 
like Shady"). Other catchy 
cuts pair him with Lloyd 
Banks ("You Already 
Know") and Mobb Deep 
("Have a Party"), as they 
depict their lavish 
lifestyles. Though 50's 
approach becomes too 
calculated by album's end. 
his ability to market his 
rags-to-riches story 
remains unrivaled. •-CH 



SCOTT STAPP 
The Great Divide 

Producers: John Kurzweg. 

Scott Stapp 

Wind-up 

Release Date: Nov. 22 

□ It has arrived late in 
the year, but Scott 
Stapp's solo debut is the 
surprise of 2005. The title 
track set expectations 
that "The Great Divide" 
would be another Creed 
album, but guess again. 
Stapp sheds that template 
for a rawer sound 
featuring catchy, driving 
guitar licks (the fierce 
"Reach Out," "The Hard 
Way") and experiments 
like the Johnny Cash- 
inflected "Justify." "Sub- 
lime" and "Soar" have 
sweet sentiments but are 
also strong on inspiration. 
For all the rock blaze, the 
set is meant to uplift, 
focusing on survival, 
redemption, forgiveness 
and thankfulness. Stapp is 
so confident that it's easy 
to call his messages smug 
and preachy. But gospel 
rouser "Broken," a praise- 
and-worship tearjerker, 
proves otherwise. As he 
joyfully sings, "I'm 
broken." you know his 
gratitude is sincere and 
that the man has truly 
become whole.— CiLT" 

JOHN MAYER TRIO 
Try! John Mayer Trio 
Live In Concert 

Producers: John Mayer. 
Steve Jordan 
A ware/Columbia 
Release Date: Nov. 22 

□ There is no "Your Body 
fs a Wonderland" in 
this current incarnation of 
John Mayer. The jazz- 
trained artist celebrates his 
roots on this collection of 
songs he took on the road 




this fall with drummer 
Steve Jordan and bassist 
Pino Palladino. The result is 
a heavily blues- and jam- 
based effort with an 
incongruous AC feel. On 
cuts like "Who Did You 
Think I Was" and a cover 
of Jimi Hendrix's "Wait 
Until Tomorrow," Mayer's 
voice resembles Stevie 
Ray Vaughan's in all its 
non-offensive arches. As 
a guitarist, Mayer spreads 
his wings with "Out of My 
Mind" and a version of 
Ray Charles" "I Got a 
Woman." While "Try!" is 
brimming with talent, it's 
not consistently 
compelling, with slow, 
grown-up numbers like 
"Gravity" weighing the 
generally congenial 
album down— KH 



THIRD DAY 3 
Wherever You Are 

Producers: Brown 
Bannister, Third Day 
Essential Records 
Release Date: Nov. 7 

□ Following up its 
brilliant effort "Wire." 
which pushed the envelope 
in a more mainstream rock 
direction. Third Day enlists 
veteran producer Brown 
Bannister and targets the 
church-going heart of its 
core audience. "Cry Out to 
Jesus ' is a poignant, 
powerful anthem that strikes 
a perfect chord in these 
tumultuous times. One of 
the best voices in any genre, 
Mac Powell has never 
sounded better "Keep On 
Shinin' " in particular shows 
his range and way with a 
lyric. Among the other 
highlights are "Mountain of 
God," "How Do You Know." 
"Communion," "Eagles" and 
■•| Can Feel It." From start to 
finish, this is a thoroughly 
satisfying collection that 
will be one of the year's 
best-selling Christian 
titles.— DfP 



CLASSICAL 



JOHN WILLIAMS, YO-YO 
MA, ITZHAK PERLMAN (4) 
Memoirs of a Geisha 

Producer: John Williams 
Sony Classical 
Release Date: Nov. 22 

□ After such recent 
successes as the 
scores for films like the 
"Harry Potter" series and 
"Catch Me If You Can." 
composer John Williams 
has entirely morphed his 
talents once again. For the 
film adaptation of best- 
selling novel "Memoirs of a 
Geisha." Williams, who also 
conducts on the recording, 
scatters traditional 
Japanese elements like gold 
dust over sweeping strings 
and thundering percussion. 
Tracks like "Going to School" 
and "Brush on Silk" glitter, 
while the beating drums and 
haunting vocals suffuse "The 
Fire Scene and the Coming 
of World." Itzhak Perlman 
injects a sparkling violin 
solo into "The Chairman's 
Waltz." while superstar 
cellist Yo-Yo Ma gives an 
achingly sweet voice to the 
film's young heroine, Sayuri. 
whose theme is artfully 
woven throughout the 
score's fabric— ^7 

SIN BANDERA 
MaAana 

Producers: Aureo Baqueiro. 
Brian McKnight. 
Soul Diggas 
Sony BMG 

Release Date: Nov. 22 

□ Sin Bandera's newest 
album is more R&B- 
and hip-hop-tinged than 
usual, only one of the 
elements that makes it 
broader and more alive 
than the group's previous 
efforts. The Mexican duo 
has also incorporated duets 
with Brian McKnight (the 
very soulful "La Razbn Eres 
Tu"), Laura Pausini ("Como 
Tu Y Como Yo") and Vico C 
("Junto A Tf"). Previously, 



Sin Bandera was able to sell 
tons of records with a 
blander approach, and it 
still sometimes drags its 
tempos down and over- 
emotes. But there's plenty 
of edge in "Junto A Ti" and 
"Lo Que Llamas Amor." and 
musically, this is a far 
superior album, often 
challenging (the first single. 
"Suelta Mi Mano," is an 
acoustic track built on 
piano and guitar alone) and 
full of surprising harmonies 
and arrangements.— tC 



SINGLES 



DANIEL ALMADA and 
MARTIN lANNACCONE (3) 
Tango Crash 

Producers: Daniel Almada, 

Martin lannaccone 

Justin Time 

Release Date: Nov. 22 

Aster Piazzolla fused 

his love of jazz and 

Argentina's national music 

to create the passionate 

nueva tango. Now a pair of 

Argentine musicians, pianist 

Daniel Almada and ceiiist 

t^artin 

lannaccone, 

have taken 

the sensi- a^^^/l I I 

bilitiesofthe ADDITIONAL 

style and REVIEWS: 

infused it with . jlmmy Buffett. 

subtle shades "Live at 

, , . Fenway Park 

ofelectronica. 

Their sound , peter 
has the nervy Malick Group 
feelofiazz S':i?„es. 
and the dark "New York 
colors of the City; The Chill 
. . Album (Koch) 

tango; their _ _ . 
. . . ' Ray Davies, 

deft use of "Thanksgiving 
programming Day" (va) 
and sound 

collage is the extra touch 
that makes "Tango Crash" 
a singular piece of work. 
Whether they're working 
the understated tango of 
"Milonga Para Alberto" or 
the sonic overload of "DJ 
Peron." Almada and 
lannaccone are wrangling 
rich and innovative 
musical ideas.— PWV 



■1 4^ ^ H ^ u I 

EDITED BY JONATHAN COHEN (ALBUMS) 
AND CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Leila Cobo. Deborah Evans Pr)ce. 
Katie Hasty, Clover Hope. Ivory M, Jones. Sven Philipo. 
Chuck Taylor. Bram Teitelman. Christa L Titus. 
Anastasia Tsioulcas. Phrlip Van Vleck. Paul Vorna. 

PICK A new release predicted to hit the lop half of 
the chart in the corresponding formal. 
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ctwrt potential, highly recommended for musical merit 

All albums commercially available in the United 
States are eligible. Ser>d album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taytor (both at Billboard. 770 Broadway. Sixth Floor, 
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priate bureaus. 
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LIFEHOUSE Blind (4:12) 

Producer: John Alagia 
Writer: 7. Wade 
Publisher: DreamWorks 
Geffen (CD promo) 

□ With its acoustic ballad 
"You and Me" still going 
strong after 40(0 weeks on 
The Billboard HotlOO-it 
peaked at No. 5— Lifehouse 
readies a follow-up that 
picks up the pace. "Blind" 
brings out thick layers of 
crunching guitars and a 
soaring chorus to remind us 
these guys were once 
considered an alt-rock band, 
before the pop urge became 
too strong. Jason Wade's 
trademark neo-grunge 
vocals are moody yet 
hopeful, a little too laid-back 
and. ultimately, lacking 
momentum. Unlike the radio 
perma-smash that is "You 
and Me." this midtempo cut 
is not instantly gratifying top 
40 material. But its guitar- 
driven chorus still manages 
to flex a raw melodic muscle 
that recalls the band's 
energetic debut. "Hanging 
by a Moment," radio's most- 
played song of 2001.-SP 

D.H.T. Someone (3:11) 
Producers: Flor Theeuwes. 
Jeffrey Vissers. Serge 
Ramaekers 
Writer: F. Prengel 
Remlxers: Flor Theeuwes. 
Thunder Deejay 
Publishers: EMI 
Blackwood/Edition No 
Access (BMI) 
Robbins (CD single) 
The follow-up to D.H.T.'s 
surprise smash cover of 
Roxette's "Listen to Your 
Heart" again offers 
programmers a solid ballad 
version and remixed high- 
energy, flame-throwing 
dancefloor toss-up. The 
ballad is an earnest plea for 
love, again ably sung by 
Edmee Daenen. with a 
crafty, cleverly rhyming lyric. 
The Furious F. radio edit 
inserts a frenetic pulse in 
front of the verses, but slows 
down at the chorus to let the 
message shine through. So 
often, such acts and their 
moment in the spotlight are 
Short-lived, but D.H.T. has 
the talent— and Robbins the 
marketing sawy— to vie for 
a second hit. We hope top 
40 recognizes how re- 
freshing it is to include some 
escapist uptempo music in 
the mix,— cr 

HILARY DUFF Beat of My 
Heart (3:10) 
Producers: Dead 
Executives 



Writers: Dead Executives. 

H. Duff 

Publishers. Vegan 
Boy/Hilary Duff(ASCAP). 
Dead Executives (BMI) 
Hollywood (CD promo) 
Hilary Duff's No. 1 platinum 
album "Most Wanted" 
certainly cemented the 
singer/actress in the 
current pop culture 
pantheon. But new single 
"Beat of My Heart" seems 
to toss her back to her 
Disney days. Pop music is 
always appreciated, but 
this is a kiddie anthem, 
plain and simple, so re- 
petitive and childlike in its 
lyric ("the beat of my heart" 
is repeated 44 times in 
three minutes) that it is 
hardly a contender for 
contemporary radio. We've 
come to expect better. Hil. 
what happened?— C7" 



ROCKIE LYNNE Lipstick 
(3:58) 

Producers: Tony Brown. 
Kevin Law. Blake Chancey 
Writers: R. Lynne, 
M. Prentice 
Publishers: various 
Universal South 
(CD promo) 

□ As his career takes off. 
this talented singer/ 
songwriter might appear to 
be an overnight success. In 
reality, Rockie Lynne has 
spent years honing his 
performing skills in clubs, 
and the seasoning shows. 
He makes his major-label 
bow with this impressive 
single. The lyric speaks of a 
man looking to take his 
relationship back to basics 
by hitting the road and 
letting romance unfold 
away from the pressures of 
the daily grind. He has a 
way of placing colorful little 
details in each line that give 
the song a personal, 
confessional feel. Beyond 
his obvious gifts as a 
songwriter. Lynne is also a 
potent vocalist with a 
smooth, confident voice 
that immediately lets the 
listener know this is a man 
who doesn't just write 
lyrics, he lives them,— DfP 
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PETER GALLAGHER Still 1 
Long for Your Kiss (3:57) 

Producer: Michael Mangini 
Writers: L. Williams. 
D. Jarvis 

Publishers: Casade 
DJ/Music of Windswept 
(ASCAP). Warner- 
Tameriane/Lucy Jones (BMI) 



Epic (CD promo) 
At face value, a record from 
Peter Gallagher appears to 
be a misguided vanity 
project in the vein of Minnie 
Driver and Robert Downey 
Jr. But the fine actor has 
appeared in more than a 
half-dozen Broadway 
musicals, and he recently 
sang Solomon Burke's soul 
classic "Don't Give Up on 
Me" on the hit series in 
which he stars . "The OC." 
Epic Records came calling, 
and the result is "7 Days in 
Memphis." an authentic 
enough rock-blues 
collection. Single "Still I 
Long for Your Kiss." co- 
written by Lucinda 
Williams, is an organic jam 
that hints at bayou blood 
flowing through Gallagher's 
veins. Radio will be a tough 
call, but fans have every 
reason to applaud.— C7" 

B3 

DESTINY'S CHILD Stand 
Up for Love (4:45) 
Producers: David Foster. 
Humberto Gatica 
Writers: y4. Foster-FiUes. 
D. Foster 

Publishers: vanous 
Columbia/Sony Urban 
(CD promo) 

Destiny's Child's farewell 
"#Vs" album leads off with a 
song that is anything but a 
chart-topper. "Stand Up for 
Love," deemed the 2005 
World Children's Day 
anthem, is a schmaltzy AC 
ballad aiming to display the 
individual talents of 
Beyonc6. Kelly Rowland 
and Michelle Williams. 
That's ironic, given that the 
disc shares space with 
"Bills. Bills. Bills," Booty- 
licious" and "Survivor." 
which were production 
triumphs that had little to 
do with vocal worldliness. 
Here's a group that 
managed to turn an 
overused rhythmic track 
into a relentless hitmaking 
machine. Only later did the 
threesome, one by one, 
prove that they could sing. 
We all know now that the 
members of Destiny's Child 
were more talented than 
their hits revealed, but this 
finale is a disappointing 
nonstarter.- C7" 



FOR THE RECORD 

In the Nov. 12 issue, the 
review of Melissa 
Etheridge's "! Run for 
Life" should have listed M. 
Etheridge as the writer. 
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Register Early and Save! 



"The Next Big Idea" conference attracts over 300 senior executives from companies including: Alliance, Allied Domecq Spirits, American Express, AOL, 
Armani Exchonge, Arnold Worldwide, Barnes & Noble, BET, Blockbuster, BMG, Carat USA, CBS, Clear Channel, Coca-Cola, ConAgra, Coors Brewing Company, 
Court TV, Creative Artists Agency, Davie-Brown Entertainment, Deutsch, Digitas, Discovery Communications, DreamWorks, EMI Music, ESPN ABC Sports, Forbes, Fox 
Broadcasting, GM Planworks, Grey Worldwide, GQ, GSD&M, Hewlett-Packard, Lifetime Television, L'Oreal, Major League Baseball, Mattel, McKinsey & Company, 
MediaCom, Mediavest, MGM, Motorola, MPG, MSN/Microsoft, MTV Networks, Notional Basketball Association, National Football League, National Hockey League, 
New Line Cinema, Nickelodeon, OgilvyOne Worldwide, Olive Garden, OMD, Optimedia, PepsiCo, Saatchi & Saatchi, Scout,, SI, Sirius Satellite Radio, Sony, SpikeTV, 
Staples, Starbucks, The New York Times, Time Warner, Toyota, Turner Broadcasting, Unilever, Universal Studios, Verizon, Visa, Wall Street Journal, Walt Disney 
Company, Warner Bros., and Yahoo! 



conference highlights 



include: 



HOSTED BY 



ODWEEK HUWHIffll MEDIAWEEK 

BilllK)«d. Mi 
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Nielsen 

Entertainment 



IN ASSOCIATION WITH 



UCLAAnderson 

School of Matugcmem 



ASSOCIATE SPONSOR 

Instgtitful interviews anywtiere. 
No travel costs. 



■ How to Measure the Deal - Learn from experts who have developed quan- 
titative and qualitative strategies to ensure that investments are well made 
and continue to pay off after the deals have been signed. 

■ Living in the Fast Lane: Lessons Learned from the Automotive Industry - 
Presented by Stephen Berkov, Director of Marketing, Audi of America, Inc. 

■ Marketing with Attitude - Experts reveal how the right mix of attitude and 
celebrity personality can bypass traditional marketing schemes v/ifh surpris- 
ing results. 

■ Playing the Tech Game to Reach Your Target - Learn about what's coming 
next on the tech horizon that will redefine how to make your message mat- 
ter. Presented by Hilmi Ozguc. CEO, Maven Networks 

Plus keynote presentations from Cindy Gallop, Former Chairman, BBH 
and Co-Chair, Branded Content Marketing Association and Ben 
Silverman, CEO, Reveille LLC 



For information and to register, visit www.thenextbigidea.com or call 646 654 5169. 

For sponsorship information, please contact Cebele Marquez at cmarquez@vnubusinessmedia.com or 646 654 4648. 



X 



To order DVDs of highlights from previous ' 
visit wvvw.thenextbigidea.com. 



'The Next Big Idea" conferences. 



Ovei' the Counter 



Plall Diamond's Rick Rubln- 
"iwoduced "12 Songs'* begins 
at No. 4 on The Biflboard 200 
with 9S,000 copies. The 
singer's 4Sth eppeerance on 
the big chart marks his 
highest rank since 1978, his 
bast opening total in the 
Nielsen SoundScan era and 
h|s best sales week since "The 
■Mngstmas Album" In 1992. 

w 

" WUIn « Yandei's "Pa l 
Mundo" becomes only the 
second album by a reggaetdn 
act to debut at No. 1 on Top 
Latin Albums. It opens with a 
career-best 30,000 copies 
and marks their first 
appearance on The Billboard 
9k 




Best Buy-excluslve DVD set 
-Usher: Behind the Truth" 
bows at No. 1 on Top 
Comprehensive Music Videos. 
The three-disc set Is the third 
Best Buy offering to lead this 
chart following ones by the 
Rolling Stones and Elton John. 



GEOFF MAYFiELD gmayfield^billboard.com 



Chesney, 50 Cent Can't Turn Tide; Madonna Vs. 'Idol' 



Kenny Chesney and 50 Cent earn brag- 
|j;ing rights with this issue's charts, yet 
their opening totals make each man a 
poster child for what is shaping up to be 
a fourth quarter of discontent. 

With 469.000 copies sold. Chesney 
notches his fourth No. 1 on The Billboard 
200 and his fifth on Top Country Albums. 
He also leads the new Top Digital Al- 
bums and Top Internet Albums hsts. 

The soundtrack to 50 Cent's acting 
debut settles for No. 2 on the big chart 
with 317.000, but it does reach No. 1 on 
Top R&B/Hip-Hop Albums. It is also No. 
1 on Top Soundtracks and Top Rap Al- 
bums at billboard. biz. Following a week 
in which 50 Cent appeared on most of 
the late-night talk shows and " Live With 
Regis and Kelly," his movie debuted at 
No. 4 on the box-office chart with open- 
ing-weekend sales of $12 million. 

Certainly 300.000-plus and 400.000- 
plus weeks still represent rich real estate. 
50 Cent's start would have been big 
enough to top The Billboard 200 in all but 
1 6 weeks of 2005, with four of those weeks 
belonging to his album "The Massacre." 
There have only been five weeks since the 
startoftheyearwhentheNo. 1 album ex- 
ceeded Chesney's opening sum. 

But. in a week when album sales are 
down by 1 3.7% from the same frame of 



last year, their numbers tell a tale of what 
might have been. 

Combined, Chesney's latest and 50 
Cent's soundtrack only sell about 10% 
more than Eminem's Encore" did when 
it led the chart a year ago during a short, 
rushed opening week. That same chart 
saw top five debuts from hits sets by Sha- 
nia IWain {529.000 copies). Toby Keith 
{435.000) and Britney Spears (255.000): 
every top 10 title surpassed 100,000. Only 
three are in that club in this issue. All 
told, the top 10 for the week ending Nov. 
14. 2004. weighed in at 2.8 million units. 
45% ahead of the new lop lO's volume. 

Moreover, while 50 Cent's soundtrack 
finished slightly ahead of where chains' 
first-day numbers suggested it might. 
Chesney's album lost momentum as the 
week played out. Where it once seemed 




a viable candidate to beat 600.000, new 
set "The Road and the Radio" falls shy of 
the singer's best week (550,000), which 
his album "When the Sun Goes Down" 
set in the Feb. 21. 2004. issue. 

Mind you. I'm not casting aspersions 
at either Chesney or 50 Cent. It is practi- 
cally certain the former will be the only 
country artist to place two different al- 
bums at No. 1 on the big chart in 2005, 
while the rapper's "The Massacre" will 
likely be the only album of the year to score 
a million-plus Nielsen SoundScan week. 

Rather, what I'm suggesting is that if 
artists with these credentials cannot wake 
up business, it is difficult to imagine that 
any of the big guns set to fire in the re- 
maining weeks of the holiday selling sea- 
son will make a difference either. 

PLUS BUSINESS: Kenny Chesney's 

new album benefits from the latest sig- 
nificant addition to Nielsen SoundScan's 
sample, the 11,000 fCPenney stores. 

Chesney's "The Road and the Radio" is 
the only title now stocked at the depart- 
ment store chain, but SoundScan elected 
to add those outlets when it learned the 
merchant will bring in a wider selection 
of albums within the next 60 days. 

SoundScan logs JCPenney's sales as 
nontraditional ones, the segment that 



also includes digital downloads, Inter- 
net-ordered albums and venue sales. 
Backing out the 13,000 units combined 
that Chesney clocked on the Top Digital 
Albums and Top Internet Albums charts. 
1 estimate that |CPcnney stores ac- 
counted for about 5.5% of his opening- 
week take. 

GIRL FIGHT: Two women, one a 
newer face, the other a dominant chart 
force for more than 20 years, are in a tight 
race for first place on next issue's Bill- 
board 200. 

The incumbent: Madonna, who has 
had five No. Is, including two of her last 
three full-length sets. The challenger: 
Carrie Underwood, the fourth-season 
winner of "American Idol," the TV tal- 
ent show that generated four chart- 
toppingalbums in its first three seasons. 

Tlie former has returned to her dance 
roots and has been engaged in a big 
media blitz since she appeared on " Late 
Show With David Letterman" Oct. 20. 
Underwood counters with a country- 
flavored set and a TV campaign from 
candy maker Hershey's. 

Chains' first-day sales put both on 
course for 300,000-plus weeks, with 
Madonna's appearing faster, but the race 
is too close to call. • *- 
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Mjum 


STORE 
SINCLES 


D16IT«L 

nwcKS 


Tills Week 
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63.000 


8,114,000 


Last Week 


10.898.000 


61,000 


6.434.000 


Change 


9.6% 


3.3% 


26.1% 


This Week Last Year 


13.833.000 


99.000 


3.381.000 


Change 


-13.7% 


-36.4% 


140.0% 



WEEKLY ALBUM SALES 



A Weekly National Music Sales Report 

YEAR-TO-DATE 



OVERALL UNIT SALES 

Albums* 530.512,000 479.250,000 

Store Singles 6,659.000 4.495,000 

Oigital Tractis 112,385.000 285.774.000 

Total 649.556.000 769.519,000 
'2004 data beginning witli w«eli Ending Jan. 4. 

ADJUSTED SALES ■- 

515,610,000 479.250,000 



-9,7% 
-32,5% 
154,3% 

18.5% 



For w«k «H»ng Nov, 13, 2005, Figures a/e rounded, 

Cornpiled rrom a rwllonal sampre or retail store and • • Nielsen 

rat* saies reports coHecled arxJ provided tjy SoundScan 

YEAR-TO-DATE ALBUM 
SALES BY STORE TYPE 

SOOmlllion untts 



35 million units 
30 



2004 
2005 




JFMAtMJJASOND 



Albums 515,610,000 479.250,000 -7.1% 

Albums w/TEA"* 527, 0-18,500 507,827,400 

"Z0D4 data beginning with week ending Jan. 11 tor a S2-w>et comiunson 

'"Includes track equnralem album sates (TEA) wn tfl track downloatts 

eqjivaient In one album sale. 

Digital Tracks Sales 
04 1 1 12.4 million 

SALES DY ALBUM FORMAT 

CD 517.017.000 463.159.000 -11 6% 

Cassette 8.014.000 2.242.000 -72.0% 

Digital 4.099.000 12.900.000 214.7% 

Other 1.382.000 948.000 -31.4% 




Non- Indies Mass Chain 
traditional Merchant 



Go to www.billboard.biz for coinplete chart data 
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CHART 
BEAT, 

READ FRED BRONSON^ 
EVERY WEEK AT 
^B1LLBOARO.COM/FRED^ 

>>"Run It!" by newcomer Chrli 
Brown runs all the way to No. 1 
on The Billboard Hot 100 In 
lust his 14th week on the chart. 
He becomes the first artist 
since Clara to take a debut 
single to the top, and Fred 
Bronion has all the details. 

>>AlonQ with (his new face, 
BUIboard's charts embrace 
familiar names, too, including 
'80s acts Kate Gush, 
Eurythmics and Cyndi Lauper, 
who each find Ink with their 
new albums. 



>>A veteran with an even 
longer dfscography, singer/ 
composer Neil Diamond, 
scores his best Billboard 200 
bow In decades. Fred's Chart 
Beat gives you ail the chart 
highlights of Diamond's long 
and distinguished career. 



Se« Charts Legend tor riMes and explanatrons. C 2005. VNU Business Media. Inc. and Nielsen SoundScan. Inc. All nghts reserved 
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FitFTVVLEN THE BULLETS silvioabillboard.com 



BROWN BAGS NO. 1 ON HOT 100 



Chris Brown makes his maiden vf>y- 
age on Hie Billboard Hot 100 an 
qtiahfied success as "Run It!" rist-s i 
No. 1. dislodging Kanj-e West's "Gold 
Digger" after a 10-week run at the top, 
Brown is the first male artist to take his 
first Bil/lwflrdchartingtitletothetopof 
Ihc Hot 100 since Montell Jordan did 




it with "This Is How Wc Do It" in 
April 1995. "Run" ups its weekly audi- 
ence impressions lo 1 55.7 million, the 
largest Hot 100 total ever for a new 
male artist. Only Ciara's "Goodies." 
with 1 57.7 million in tlie Oct. 16. 2004. 
issue, had a higher debut. 

— Silvio Pietn^uongo 



70 1 Go to www.bjllboard.biz for complete chart data Data for week of NOVEMBER 26, 2005 l CHARTS LEGEND on Page 82 
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Welcome To Jamrock 
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SOUNDTRACK 
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Album II 1 


1 




■» 


3S 




YING YANG TWINS 
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BLACK ROB 
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The Black Rob Report 
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MARY MARY 
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Mary Mary 
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Music Ot The Sun 
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MIKE JONES 
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DAVID BANNER 
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Certified 
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Africa Unite: The Singles Collection 
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In This Ule Together 
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EBONY EYEZ 
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7 Day Cycle 
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Illumination 
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CECE WINANS 
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Purified 
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Goodies B 
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Hurricane 
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P 


70 


53 




VARIOUS ARTISTS .j M Hjfl 

■:r..(.sAl :,nriV BMG.JDUBA IPUJCAI^IOI JIS 981 ' ~ H 




63 


62 
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Tha Trinity • 
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Africa Unite: The Singles Collection H 


n 


s 


30 
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BOB MARLEY AND THE WAILERS 
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Gold 1 
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SINEAD OCONNOR 
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ThriTW Down Your Arms ||^ 
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T.O.K. 
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Unknown Language 
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SOUNDTRACK 
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50 First Dates 
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WILLIE NELSON 


Countryman 
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SHAGGY 


Clothes Drtsp 
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Reggae Gold 2005 
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SKINDRED 

IilLLLn G^::. LAVA 933D.t AS 


Babylon 
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BOB MARLEY 


The Best Of Bob Marley 
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BOB MARLEY 

•.•(,[.1L' irir AL PflQDUCIS 505A1 MAOACV 


20 Best Of Bob Marley 
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Lava Ground 





BETWEEN THE BULLETS rgeorge a billboard con 

FLOETRY SEES ITS BEST WEEK 



Floeli^" earns its Iwst sales work tn date with 
its second studio album, 
"Flo'Ology." 

With street-date viola- 
tions barring Hot Shot De- 
but honors for the sound- 
track from 50 Cent's "Get 
Rich or Die Tryin'." the duo 
grabs the title at No. 2. At 
77.000 copies, the new set 
almost doubles the debut of 
"Floetic" in 2002. Helped by 




$9.99 sticker at Best Buy and Target. 

Floetry also earns its first 
look at the top 10 on The 
Billboard 200 (No. 7). 

The first radio offering. 
"SupaStar." peaked at No. 55 
on Hot R&B/Hip-Hop Songs. 
But the videoctip is tops at 
VH 1 Soul, which is supplying 
promotional support for the 
pair's national tour. 

— Raphael George 



Data for week of NOVEMBER 26. 2005 For chart reprints call 646.654.4633 



Go to www.blllboard.biz for complete chart data i 73 



aterial 



/HIP-HOP AIRPLAY. 





TITLE 

IRTISI rluraiNt PflOMOIlON LABai 


1 
■ 


1 


lii 


ii 


TITLE 

ARTIST iiMPBWT ■ P«0«OTlDN lAStl) 


1" 

si 


1 


10 


KB SOUL SURVIVOR 

laim Km ma. mm (COwomte thuc&dcf jaimombi 






[ss 


6 


KRYPTONITE (CM ON IT) 

Vinm HiSBDh tLl STAftS 1-IIRI-, E H!nB"'l. V.ic:i''u 






17 


RUN IT! 
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1 SHOULD HAVE CHEATED 
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PLAY 
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UNBREAKABLE 
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WE BELONG TOGETHER 
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ONE WISH 
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LOOKING FOR YOU 
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iniNA (EAT KELLV HOWUM ISllP-N'SilDt''ATUHnC| 


*' 


■ 


32 


13 


AND 1 

CldRA . tui NIIF[ MU^ir.iif*E ,aFACE,:OUliAi 




^1 11 


17 


STAY FLY 

IHKH b mitit, ■\---'l0mi MtNDS.'C0ltAIIBlA''5UMl 




B 


1- 


15 


1 WANNA BE LOVED 
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1 M SPRUNG 
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GOTTA GO 
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SHAKE IT OFF 
MAHUH UHli ':■ ■■: i:i 
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PRESIDENTIAL 
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THERE IT GO! (THE WHISTLE SONG) 
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FREE YOURSELF 
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DON'T FORGET ABOUT US 
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CAN YOU BELIEVE IT 
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MUST BE NICE 
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CAN 1 HAVE IT LIKE THAT 

PHAHREU f£AI GWtN SIEfUNl -i: ■.■ -."WMl: 
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L^^fTpY TAFFY 

Oil n 'LLlM.'ATLANIICl 




B 42 


18 


FIND YOUR WAY (BACK IN MY LIFE) 

«M Ml-!- 
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LIGHTERS UP 
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GO CRAZY 
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WE BE BURNIN' 
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I'M A KING 
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LIKE YOU 
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TURN IT UP 
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BE WITHOUT YOU 
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SLOW WIND 
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WINDOW SHOPPER 
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TOUCH IT 
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HEARD EM SAY 
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TESTIFY 
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GRILLZ 
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DRAPED UP 
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NAKED 
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i CAN T STOP LOVING YOU 
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IN MY MIND 
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WE CAN HANDLE THAT 
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MR POHJE '. ? ' ' II 




e 


• 


9 


HERE WE GO 
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BACK TOGETHER AGAIN 
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ONE WISH 
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SHE'S OUTTA MY LIFE 

DUIAH COU HRDWN M: ■ 








5 


DON T FORGET ABOUT US 
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GHETTO LUV 
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LAFFY TAFFY 
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GO CRAZY 
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STAY FLY 
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EVERYDAY 
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LIKE YOU 
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WE BE BURNIN' 
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LUXURIOUS 
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SOUL SURVIVOR 
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NEVER LET YOU GO 
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WINDOW SHOPPER 
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TURN IT UP 
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GOTTA GO GOTTA LEAVE (TIRED) 
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CHARLIE LAST NAME: WILSON 
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FIND YOUR WAY (BACK IN MY LIFE) 
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SHAKE IT OFF 
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6 


45 


1 CAN T STOP LOVING YOU 
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WE BELONG TOGETHER 
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MUST BE NICE 
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1 THINK 1 LOVE U 
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PLEASE 
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^R&B/HIP-HOP SONGS. 



esKib title 

■.■:tH (KlMGWRriERl 
IrUN IT! 

I THINK THEY UKE ME Dem Randize Boyz FeAxing Jeinone Dupii. Da Brat & Bow Wo/, 



SOUL SURVIVOR 



I SHOULD HAVE CHEATED 

UNBREAKABLE 



HERE WE GO 

J J0H5iH m 0 |T MOSiS J SCH£f ftB 0 SAwEH.J HARRIS ti 



STAY FLY Three 6 Mafka Featuring Young Buck & Eightball & MJG 

I'M SPRUNG T-Pain 

^-l>^.^H it PM^i QQ KOSVICT y\]Jl».'JIVE,'20MB* 



THERE IT GO! (THE WHISTLE SONG) 

■'M _ vuunu q JAMES.C YOUHCO JOSEPH HHDtRStWt 




Artist 

PflWOIlliX t*BEL 
Cliris Brown 
990 jiVFj;a».i.^ 



IHr J DUPBI.S HAflftlS J A1.S10M 



Young Jeezy Fealunng Akon 



■t lONES.D BUER.J SCKEf FEH M RILEY JA G SIO: 



Twista Featuring Trey Songz 



Keyshia Cole 



tLE *lS a 



Trina Featuring Kelly Rowland 




1: »HEVJ PUPBI e M COXJ AUStWi 



Mariah Carey HK 

> ISL«IIO;1DJIIltC 



Juslz Santana I 

i DIPUlMAIS'tlU lAM'ltUW I 



Kanyo West Featuring Jamie Foxx I 

"> HOC H-fEEE^OiF JAMftttWG | 



DOfJT FORGET ABOUT US 


Mariah Carey 






MUST BE NICE 


Lyte Jennirigs 






LAFFY TAFFY 


04 L 




90 LiSl Vr.'^iV I.:- VI IIM /.Il ISTli: 


LIGHTERS UP 


Ur Kim 




09 QUfEHeff ATlAHTlC 



^ neMuES^MVcaiui iHCUUMJiMCTirjwnsHC ctmNGHun 



:■ I -PIMlh *lS(m H dm K IHt-SVANII 

BE WITHOUT YOU 

>« J fluat B M COX,J PEBHYJ AQSUHl 



Bow Wow Featuring Ciara 

Mary J. Blige 
0 GEFftHWItRSCU l 



Kanye WesI Featuring Adam Levmi 



-o[)N, JR D IHOMAS.D BABBS.S RUSSELL A. Dl»[Jt 



Marques Houston 



23 
S 



V JB JSCHi;Ff{R.[iaA«ESCflfilfiGE3> 



Jamie Foxx Featuring Ludacns ; -. 



KRYPTONITE (I M ON IT) Purple Ribbon All-Stars '{^ 

in[ {If.'.- - ..II - '- ■■ -Il . i- i. u MftMocio A s*urti.ufttmtJtc mmvt^KPjuuity, Kianirt'.iw".in ip 



GOTTA GO GOTTA LEAVE (TIRED) 

■ . ■.[ ;i ::.-.vllVSGR£Eh.K PATRICK iVSGKECmjEIWICl 



Vivian Green 



-.IPAflA |L CHilWPW CRODWSl 



CHARLIE LAST NAME: WILSON 



WE BELONG TOGETHER 



Mariah Carey ^flu 

' LOOIONG FOR YOU 



Eric Benel 

9 fRIDAV;REPBlSF.'**RHFR BBTO 



PRESIDENTIAL 
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37 
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31 






66 
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39 






43 




■ir. 






44 




^3 53 


SO 






4« 






45 




j^Sj 70 


X 

ao 




EH 54 


n 




^9 55 


65 




■1 


i 
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YburtgBltiodZ 



CAN I HAVE IT LIKE THAT 



PtwreH Featuring Gwen SlefartI 

SIAB TRAK-WHtBSCOPt 



I •< >0N lUVlOA U SttilM! 



■■■lON.S CAflltn C MAYIlill(.B KflASSi 



Trey Songz 
Young Jeezy Featuring Jay-Z ^ 



CAN YOU BELIEVE IT 



r IP.tiJEFHreUUfMUffS.Bi'glWQ-ftfgifi 



Styles P Fc.iUjrifiy Akyii 



FREE YOURSELF 



HHQCKiUNHSIEWAflt) 



Fantasia 



EVERYTIME I THINK ABOUT HER 



FIND YOUR WAY (BACK IN MY LIFE) 



» 
S 

Jaheim Featuring Jadakiss ^||^ 



e Uiiirii 



I'M A KING P$C Featuring TL & Lil Scrappy ' 

J ic ^^wa:^xJ3att^lBH^AiJWl^LCl^^ll^^MSwmcl^^ ■■ ' <•■ 00 <■ - - 

Chamiilionaire Featuring Lil Flip 



T.nCHHSERtKIWWrATSOWt 



SLOW WIND 



R. Kelly 



11m K WEST.A BOHD.G JOHWSQH G WItHVt 



DRAPED UP 



I'LtMAN.S WILLIAMS! 



Bun-B 

O HAP-AaOT 4 llfi ASYlUH 



CAN T STOP LOVING YOU 



Kem 

O WDlOWH.'UMWn 



I 



.vrNllEA tVONSUVALEVAMORKflL 



IJVStfS SANDERS! 



Heather Head ley 



WHERE WOULD I BE (THE QUESTION) Kindred The Family Soul 

MM>.j. ji ta'.-i.v -.It. PHICE l> OANTai-H A <;HATI>DH.K I'BICt tt BtHSIJN) Q HIDDIN flhAi:'* F.Pll. .1 '.' 
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SI 

52 



I THINK I LOVE U 

M cm iM C ilYi 



FOOTPRINTS 

(1 Hf^NEIT iC- THOUPSOHRCLARKfK MVIOSON.A MCCAtLA.O BENNEII.N SIAFF.W MORRIS I 



Climbs 11-8 
on Rhythmic 
Airplay chart 
for her 18th 
lop 10 at 
the lormat. 
the most tor 
any artist. 



Bows at No. 
93 on Hot 
100 Her 22 
chart appear- 
ances are the 
most by a 
female at ttie 
format in tlie 
last 10 years. 
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TITLE 

i'FiaDUCER i50»S«Rir£Rt 


Artist 

aiPRHfT ( PflOHOTION LABEL 
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41 


YOUR BODY Pretty Ricky 

■ :WirMMi;CH"jftRCM*rM6JSCHEIFIR,0&AAERSUAJ0Ri,SGAR«rni ©AIlWI.C 


® 


60 


51 


WHEN WE MAKE LOVE 

' 1 ■ .■.'IN, 


Ginuwine 

e EPIC -:uM 




35 




FRESH AZIMIZ Bow Wow Featuring J-Kwon & Jermaine Dupn 

'2^''- - Ml - ©o ■■: ■- ■■' .I.- .1 II.' 


o 




:1b 


6 


MY HUMPS 

lifilL'NllWlUM v;i . 1 11.1 I'ftAOAMS O MyTONI 


The Black Eyed Peas 






■ 


D 


YOU KNOW WHAT 

■ " . I 1.1 CAP.UIil 


Av;i-' F. > . 




58 






HYPOTHETICALLY 


Lyte Jennings Fl.i: 












66 


76 




TRU LOVE III 


© 




, MAGIC 

■■ h- .. ifl*EU*i 


Charlie Wilson 
® .1 


© 


69 


77 




HUSTLER S AMBITION 

■ ■ "'i jri B HUGHES fBE^tR..Yi 


50 Cent 
0O G L),.i 'iT[F.L-:aPE 


as 




■t.i 




GROWN & SEXY 

DSlMMOHSl 


Babyface 

Q) AHISIARMG 


w 


i! 


59 




SOMEONE V/ATCHING OVER YOU Yolanda Adams 

..' rr^tQN iBJlASIMOKDCCHAHSERS PQALDStOHi 0 Elf KTflA AILANMC 


87 


M 


69 




YOUTH ARE SO COLD 


Rtchia Spice 

OO MASSIVE S 


b 


66 


75 




READY 

n ROSS 0 AKCJltrtiE.ROUMMen.M ^EMERk 


Black Rob 

OO BAD eov nuAijtic 
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74 




FLOSSIN- 


Mike Jones Featuring Big Moe 

SWI$HAt<0USLASYlUM,1NAH\:l i 




71 


US 




EVERY WOMAN DREAMS Shanice 




76 
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CANT LET GO 


Anthony Hamilton 

Qs:;:-r..i,r ■.■i.-. 


72 


w 






SO SICK 


Ne-Yo 






r^-Milll I( HEaWAriSEN M ERIKSENi 


aEt JAM lOJUG 




79 


83 




WHAT IT DO 

■ VlE';lOH BTMOMASl 


ur Flip Featuring Mannie Fresh 

O SUCKA FREE COLUMBIA SUM 




62 


67 




HAPPY HOUR 

■ in ICAlLArtAv; rtALLAa i 


Jazze Pha & Ceelo Green 

0 SHOKWf 'JAi Tui 


75 




6« 




TRIPPIN (THAT'S THE WAY LOVE WORKS) 

'.1 !.' Il • '1 1<1J AUSIIN.I BIAXtOMi 


Ibnl Braxton 
• BLACKfinOUHU.UMHG 


78 


74 


79 




THEY OONT KNOW Paul Wall Featuring Mike Jonee Or Bun B 

. 11 U' BERRTCEARLCflUFLERaFnEEMAIiia AEKEl OO SWISMHOUSt/ASVLUU 


o 


80 


62 




AIN T GON' BEG YOU 

THOMAS OBASnS A QI>0\| 


Fantasia 


79 


67 


57 




SUPASTAR 

J iiUSSSrOBCHLlVNNl 


FloBtry Featuring Common 
90 EflVINGrttMtOEfl &tFF£MA-[l .'Ii l 


79 


83 


87 




CRAZY LOVE 

■1 Liiil laiHDMPSDKN.MCRIttNEY) 


Will Downing 

0 .-.=i'.i 


mK 


75 


72 




YES I M READY 


JeRrey Osborne 

© ..1H..H 


01 


61 


63 




TAKE IT EASY 

11'. I-..-- i;; irt jEAtI JOUPLESSIS LHIIL PUlCHAt., 


Fugees 

0©0 cnciMbu Miv 


82 


73 


61 




STAY Ne-Yo Featuring Peedi Peedi 

nrtLMSTAn iS SMITH RFaMSTM.RBLAniXILSLRDQEJR.RUV«SMDEaAAGE ED JOftSA/^! OO Ot> ;X\.\ 1iMG 


B3 


S-1 






SOUL ON FIRE 

. v.-M.in ; ■ ■> " CtiARUSj 


KMC Featuring Beenie Man 

-ML FNI.i 


84 


»/ 






SO AMAZING 

1 i^jLV.; [HJPRI.PJ morioh.j rahosi 


Jagged Edge Fealuring Vollio 
©o ■■- I'.- 




93 


M 




TOUCH THE SKY 

.J_.I flLA:L I-, AiiT J &MltH JACD C MAVFIELDI 


Kanye WesI Featuring Lupe Fiasco 

0 ROC-A-FELLA'OtI jAU IDJMG 


e. 


i 




u 


OUTTA CONTROL (REMIX) 50 Cmt Featuring Mobb DMp 


m 






WE CAN HANDLE THAT 

" --1 -1 f Pa.DAON*.«> 


Slick 23 

O© Mt'JiTINI AEAR 


m 






COME GO WITH ME 


Rustic Featuring CROW 

9 -■ 


^: 


90 


87 




1 M TRYNA 

IM. 1 VlsDN JR DBABBS.DTIKWAS.JVAlFKTlNF 


Omanon 

A nuoM © ■ 1 ., . ■ ,1 '.■ 






wm 




DON'T TEST US Mr. Pookle Fealunng Mr. Lucci & Mr Montis 

■•1 1' -rui R PRICE IIKMSON) 9® :Mtf,'_ ? Enrt. f'r.s-". 








DIAMONDS ON MY NECK 


Smitty 






. ■.'-(> IJtAN ISMIIM C BHUADUS D lAMB.M CUHHTC WALLALtj C90 ■ 


m 


E 


1 




MY HOOD 

1... M c harris.l CRUMP» 


Young Jre^v 
©•COHPORAK iHuu;. ■■■■■ 


~w 


94 


91 




HOW U RIDIN" 


Webbie 


a* 


92 


89 




BACK TOGETHER AGAIN 

Vli.ME lJCASi 


Meli'sa Morgan & Freddie Jackson 

OO -J "'i'i i:i"''ttEJi 


se 


95 






DOT COM 


Usher 


M 


96 






SHE S OUTTA MY LIFE Dlllan Cole Brown Featuring Boin Scar 

-11 . . rtllSONH WlMltlDMHllL M SURIlAi 9 Mi tP." 
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GHETTO LUV 

I.-. :.-;i > - .V I'VftAHSHSWtlM.aFASARll 


Mike Watts Introducing Hasan 

9 .-..IK- 
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a 




SHELTER IN THE RAIN 


Slevie Wonder 

OO i.<oinA-i <.'UAC 


m 


82 
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PURE GOLD Earth. Wind & Fire 

. '.'Vi ..--.I.: - || .', , II n AVILA.IZ gnARRISIII TlEWI$.ITOl.BERT.B R AVILA 1 R AVlLAj Q :,ii^CIJAItY 
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EVERYDAY 

KVIIKIFIHCIUHILL (A DMINIFEE K A1NFIEL0 HHILL.C WlilAUS) 


AJA 

O MLAR 
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59 I 
M 
51 
62 

63 
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BETWEEN THE BULLETS rgeorge a billboard.com 

•HUMPS' JUMPS LATE AT HIP-HOP RADIO 



After five weeks of moderate gains, Black Fyed 
I'eas' "My Humps" jumps 13 places to No. 5y on 
Hot R&B/Hip-Hop Songs. 

Rising to more than 4 million in 
audience, the group makes its first 
showing on R&B/Hii>-Hop Airplay 
(No. 67) since tite bow oF"Weekend.s" 
in 2(X)0. SaJes are up 37% for the sin- 




gle's second-best gain at core R&B/hip-hop stores. 
Tlie track is no stranger to chart success, logging 
a 10th week in The Billboard Hot 
l(K)'s top 10 and its first atop Hot 
Digital Songs. The group's "Monkey 
Business" album has spent 23 con- 
secutive weeks in tiie top 10 of The 
Billboard 200. —Raphatl Geofge 



Data for WMk of NOVEMBER 26, 2005 I For chart reprints call 646.654.4633 



Go to www.blllboard.blz for complete chart data i 75 
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ARTIST 
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Title 


ill 


o 






7 Dlll'I'lVfll KENNY CHESNEY 


The Road And Hie Radio 






1 


1 


MARTINA MCBRIOE 


Timeless 




O 


3 


4 


RASCAL FLATTS 

L'BIC SIPIEI 1651149 MOLLVWMO IIB98) 


Peels Uke Today B 1 


o 


i 


3 


JOHNNY CASH 

■ ihLAWn ODHM'UME 


The Legerxi Of Johnny Cash 




o 


13 


14 


34 


USaM TRACE ADKIN5 

H< 1 H 1 1 1 1. USD 


Songs About Me 




8 


0 


S 




BILLY CURRINGTON 


Ooln' Somethin' Rbghi 


"j 


7 


' 


5 




GRETCHEN WILSON 


All Jacked Up 


■ 1 


o 


1 1 


•1 




SUGARLAND 


TWtce The Speed Of Life 


■ 3 


9 


S 


6 




FAITH HILL 


Fireflies 


■ 1 


10 


? 






MONTGOMERY GENTRY 

COlLWflJA \ \' MUSK 1 1 1 


Sonwthing To Be Proud Of: The Best Of 1999-2005 




<D 


12 


10 




KEITH URBAN 

Cil^lTQt 77489 .'H ho. 


Be Here 


B 1 


12 


6 


2 




JOE NICHOLS 

LiK'VE*'>^L 50UTH 004796 "3 ^b'- 


III 




13 


10 


' 




GARY ALLAN 

Wi; A hJa>H'< 'lU Lui.i."!' IJMGNl'19S[ 


Tough All Over 




14 




1? 




DIERKS BENTLEY 


Modern Day Dritter 


• 1 


15 








TERRI CLARK 

MCflCUBY "<? l.'VIGPi i"3 93i 


Ltfe Goes On 




IS 


IS 


9 




SARA EVANS 


Real Fine Place 




JSk 


16 


IS 




BRAD PAISLEY 

ARISTA NASHVILLE 6BM2>nL6 I'B Slii 


Time Well Wasted 


• 1 




11 


26 




TOBY KEITH 

DUUmORKE (102323/UMGN 111 941 


Greatest Hits 2 


a 2 


CT 


» 


17 




BIG a RICH 

WAflHEfiSftOS Jpli/c w«S ■ !# sai 


Horse Of A Different Color 


H 1 


® 


2? 


24 




LITTLE BIO TOWN 

EOU'IV 30'0 ■ ■ 


The Road To Here 




21 


i; 


16 




CHRIS CAGLE 

C*P!TCj1 7;3flO 8 '■^i 


Anywhere Bui Hera 




22 


IS 


22 




GRETCHEN WILSON 

EPIC 9CS03 SONY MUSIC iieflBi^-J' 


Here For The Party 


B 1 




M 


19 




TOBY KEITH 


Honkytonk University 


■ t 


24 


?3 


21 




JASON ALDEAN 

e«OKH. (-■■.'I 1 -. 


Jason Aldean 


• 6 


» 


26 


20 




BROOKS a DUNN 

AfilEU •id.S'tVlUE ■ ■■ HiG ltB9S) 


Hillbilly Deluxe 


• 1 




3i 


27 




LEANN RIMES 

CURB rS-SMl ■ ■ ■ 


This Woman 


• 2 


Mi 


2S 


13 




TRACY LAWRENCE 

MtflCUftY DflJfcU.UMGN r 


Then ft Now: The Hits Collection 




m 


27 


IS 




TRISHA YEARWOOD 

MCA NAE "VILLI 00232* "dUGN 1 : j Jl) ■ 


Jasper County 


• 1 


IP 


21 


23 




DOLLY PARTON 

BLLE E-E ;;i':7 :".UL- = S hill ilT.SBj 


Those Were The Days 






2S 


29 




RANDY TRAVIS 

ft'Oflo-CLjRe /.i-i'jui BROS iisimi 


Glory Train: Songs Of f^h. Worship And Praise 


2B 




3e 


37 




TIM MCGRAW 

CUHB TBSbB ill' NH. 


Live Like You Were Dying 


B 1 




29 


29 




CRAIG MORGAN 


My Kind Of Livln' 






30 


26 




JOSH GRACIN 

L'n L -.■•'-U] ■-.Hi- 'lilLL'-lf.OOO 'IB 9B) 


Josh Gracln 


• 2 


34 


32 


35 




MIRANDA LAMBERT 

tfif '■, ■ 1 a 


Kerosene 






» 


32 




SHANIA TWAIN 

MEflLUl" ■'•■i 


Oreatest Hits 


■ 1 
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34 


33 




GEORGE STRAIT 


Somewhere Down In Texas 


B 1 


-am 


41 


46 




KENNY CHESNEY 


When The Sun Goes Down 


B 1 


M 


40 


36 




GEORGE STRAIT 

MCA WASHVIllt ilGWiS.UMGN 


50 Number Ones 


a 1 


39 


37 


30 




MONTGOMERY GENTRY 

CCIUWBIA 9G5US0NV UUSIC r- - -N. 


You Do Your Thing 


B 2 


40 


35 


39 




NEAL MCCOY 

so:; Mu&ic 'O.t 7 


ThafsUe 






43 


41 




KEITH ANDERSON 


Three Chord Country And American Rock & Roll 






3g 


34 




GEORGE JONES 

11A^[)II r979r 7 


Hits 1 Missed.. .And Ofke 1 Didn't 


13 


43' 


3f 


31 




WYNONNA 

CURE ^tfl?C' ■ 'li'i 


Her Slory: Scenes From A Lifetime 




44 








VAN ZANT 

COLUMBIA Qi!>0O.'Smv MUSIC I'Mll'i S 


Get Right With The Man 








42 




BLAKE SHELTON 

WAiNE'i en;;!, -isr^s win iiaSB) 


Blake Shellon's Barn & Grill 


• 3 


G 




48 




LEANN RIMES 

CUKH rrv:-. 


Greatest Hits 


• 3 


47 
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3e 




CROSS CANADIAN RAGWEED 


Oarage 




48 








LARRY THE CABLE GUY 

js:- ■ e.i!t:';. : ■ ■ .nh>. 118 sbi 


The Right To Bare Arms 


• 1 


49 








VARIOUS ARTISTS 

:-f S- ■ > ^iiHr.mG 118 98) 


Totally Country Vol. 4 


• 1 
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SHOOTER JENNINGS 

III. ■ ri|ilHOD3i16* 13 gsi 


Put TTW 0 Back In Country 
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LONE5TAR 

esA h'- 


Coming Home 
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REBA MCENTIRE 

MCA NAI^HMlU OOblS iiMGIl inM't M> 


Room To Breathe 


B 4 
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51 




ALAN JACKSON 

*R:St* f.'SM^ \\\ ■ I- r, 01 Ml 


Greatest Hits Volume II 


B 1 




51 


49 




COWBOY TROY 


Loco Motive 
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ALISON KRAUSS + UNION STATION lo„^ „„„ 


• t 



SAUS MT» COMPILED BY 
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WAYLON JENNINGS , . m™.. uii. 

■•l!MGSlR»ti5«;MlR<ni«5GllOlil'(l!9Bi 1 1. HlggSSl MItS 


44 




64 


57 




ELVIS PRESLEY 


^. ^1 Elvis; Ultimale Gospel 


31'^ 


96 


52 


SO 




VARIOUS ARTISTS 

'^T^l^^']l'^^J !^ ^^^^ ' ^" 


Country's Got Heart 
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68 


57 


53 




JAMIE O'NEAL 


Brav« 


■m 


ao 


55 


52 




JO DEE MESSINA 


Delicious Surprise e 


— 
1 








PATTY LOVELESS 


Dreamin' My Dreams 




62 


56 


60 




RANDY TRAVIS 


Passing Tlirough 


1 


63 


62 


63 




TERRI CLARK 


SiMMM HNa 18M-2004 m 


1 


64 


59 
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KENNY CHESNEY 


Be As You Are: Songs From An Old Blue Chair Bi 
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® 


70 


75 




WAYLON JENNINGS 

BCAil7$l , HfRittGE iiB 't 


Ultimate Waylon Jennings 


It 


06 


66 


71 




DWIGHT YOAKAM 

VI* 6:i'5 IJf A Af 5- 


Blame The Vain 




67 


65 


64 




DWIGHT YOAKAM 

RiPRI&t r^gfi iHi-M f. 


The Very Best Ot Dwight Yoaitam 


It 








LEE ANN WOMACK 

vt« ■ ■ ■ ' ■ 


There's More Where That Ceme From 




© 






JOHNNY CASH 


The Legend 












70 


69 


66 




CHRIS LEDOUX 

CAF;lC'i i-AHi • ; 


Anthology. Volume 1 




71 


67 


54 




MERLE HAGGARD 

MAG 


Chicago Wind 




72 


66 


67 




SHEDAISY 

LYRIC SlRtEI lEiDJJ HOLL^"*aOD l'^ ^E 


Sweet Right Here e 


J 


73 


74 


65 




WILLIE NELSON 

HiGHWiv ttiP-0 UTV CO;30O'UME ■ t3 pH 


Songs 


i 


74 


72 






RODNEY CARRINGTON 

e:afi';:, ^jit.j m 


Qrealest Hits % 


1 


75 


63 


61 




RYAN SHUPE k THE RUBBERBAND 

CAPIICL 3;i6M 18 .H 


Dream Big 
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BLUEGRASS ALBUMS 



si ARTIST 

BlflCKEL CREEK 



Title j 

Why Should The Fire Die? 



o 
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ALISON KRAUSS + UNION STATION 



Lonely Runs Both Ways 



JERRY DOUGLAS 



The Best Kept Secral 



VARIOUS ARTISTS 



Green Day Blue Grass: Pickin' On Green Day: A Bluegrass Tribute 



CHERRYHOLMES 



Cherryh<^mes 



OLD CROW MEDICINE SHOW 



THE DEL MCCOURY BAND 



The Company We Keep 



e 65 

10 9 



STEVE IVEY 
TIM O BRIEN 



20 Best Of Bluegrass Gospel 



Combread Nation 



RHONDA VINCENT AND THE RAGE 



THE OAK RIDGE BOYS QUARTET & STEVE IVEY 



© 



The Oak Ridge Boys Quartet & Bluegrass Favoritoa 



UNCLE EARL 



She Waits For Night 



VARIOUS ARTISTS 



Bluegrass Hits: Twenty Timeless Favorites From Today And Yesterday 



^ VARIOUS ARTISTS 

15 U S 



All Time Gospel Favorites 



TIM O BRIEN 



Fiddlers Green 



BETWEEf^ THE BULLETS w)e5sen q billboard com 

'HONKY TONK' GIVES ADKINS JUICE 



Tratf Adkins makt's an i^'yc-poppitij; leap with 
"Songs About Me." taking the Pacesetter flag 
with a 30% increase (13-5). 

The album jumps back into the top 10 
for the first time since its first two chart 
weeks in April. The most obvious factor is 
airplay for the quirky "Honky Tonk Ba- 
donkadonk." which hops 18-16 
on Hot Country Songs. 

The pulsating song about bar- 
room lust earns 15.8 million 
radio audience impressions dur- 
ing the tracking week while log- 




ging 85 vidt-o detect 1 OILS, according to Islictscii 
Broadcast Data Systems. VH1 Country- rolled 
the clip 50 times, followed by 25 at CMT and 
10 at Great American Country. 

Veterans Day holiday spins for previous sin- 
gle "Arlington" also drive demand. \\ peaked at 
No. 16 ill August, but has doubled its audience 
penetration to more than 2 million 
this week. Adkins performed the 
sobering balbd on Veterans Day 
during a memorial ceremony at 
New York's Intrepid Sea. Air & 
Space Museum. — Wade Jesscn 
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WHO YOU'D BE TODAY 
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COME A LITTLE CLOSER 
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BEST 1 EVER HAD 
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YOU RE LIKE COMIN' HOME 


Lonestar 
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Toby Keilh 
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SHE LET HERSELF GO 


George Strail 
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LIKE WE NEVER LOVED AT ALL 
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Tim McGraw 
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SHE DIDN'T HAVE TIME 


Terri Clark 
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NOBODY BUT ME 


Blake Shellon 
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tribute track 
gains notice 
witti spins at 
46 stations. 
New set will 
invade Top 
Country 
Albums 
next issue. I 
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DRUNKER THAN ME 
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THEY DON'T UNDERSTAND 
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Sawyer Brown 
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ATTITUDE 


Wynonna 
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LIPSTICK 


Rockie Lynne 
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LIVING IN FAST FORWARD 


Kenny Chesney 
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AIN T WASTIN GOOD WHISKEY ON YOU 


Trick Pony 
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Shania Twain 
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DOWN AND OUT Randy Rogers Band 
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HERE S TO YOU Rascal Flatts 
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Shannon Brown 
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AMERICAN BY GOD'S AMAZING GRACE 


Luke Stncklin 
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Brice Long 
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TRYING TO LOVE YOU 


Trisha YeanMOOd 
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Tracy Lawrence 
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SheDalay 
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WE RE MAKIN UP 


Hot Apple Pie 
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Sec ctian legend Inr nrtet an 
Indicates New Relesse. 



Who ViM'd aatDday m«|934| 
TequlU Mak«s Her Clolties FaH OR uMivfnuL south (W.9) 
Com* A unit Cinar capttoi (U.2) 
Skin (SaralMih) anic smv (8S.3) 
Gootf Ride Cowboy ltrk stmi t (89.2) 
Big Blue Hula SMW doc kashville (76 S| 

Musi B« Doln* Somethin Rtghl MeRCUFn(S8.1| 
She Let Heri«tl Go mca kashvou |S1 .0) 
Honky Tonk Badonkadonk CAmoi (78.0) 
My Old Frtentf uiM (80.21 



Jeun. Taka TIm WfcatI mvsta iiuhvu.le(91.9) 
lUss Me Batty Ctfim (76.S) 
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|l Nevtf Promistd You A) Rott (tardea flc* 190.8) 
Just MIghl (Makt Mc Balleve) krcurt (84 2) 

When I Get Where I'm Going UUSM 

Your Man hca mashyiue (76.7) 
SliB Oido'l Have Time mekurt (S6.S) 

Srie Oon't TflH Me To coiuiiBU(91.7| 
t Don'l Fee) Like Lovtti Vov Today inc (75.4) 




ChanRar* AHTtST/TiBa'uwfi. (Score) 




TTit DoIlM- BNAfflfi.fi) 

Motady Gonria Tell Me What To Do couiinia(77.8) 
Believe arista hashville|78-S) 
Kerosene epk|75.0) 
Chealm' nca(B7.3I 
My Kind 01 Music Warner «rds (78.7) 
Am I Waslin Good Wniiskey Or You utuim-cum f7S.7| 
Here's To You imic STnfET{fl3.B) 

Trying To Uve You mca iusHniu(86.4| 
It 1 Don t Make It BaU hbk:iirt(95.1) 
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Don't miss another important 



UPDATE 

Visit www.BillboardRadloMonitor.com to sign up to register for 
your free Country Radio Blast I 



Billboai'clRaclioMoiiitor.com 



HOT COUNTRY SONGS: 1 16 country stalKms are electtonK»lly monitored by 
NIetson B)CMidcn:it DAla Systoms. 24 hours a day, 7 days « week Atrpower award 
ed to songs appeanng m the top 20 on txith the BOS Airplay and AudierKe charts 
(or the first lime with increasas in tMth dalecttons and audierKe c 2005 VNU 
Business Media, inc. All rights reserved. COUNTRY SINGLES SAL£S: t 2Q0b 
VNU Business Media, Inc and Nielsen SourxlScan, Inc. All rights reserved 
HrrPREDICTOR; C 2005 Promosquad and HilPredictor ato iradomarhs ol ThinK 

I LC 

ALL CHARTS: See Chart Legend for rules and explanations 
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BETWEEN THE BULLETS wjcs^pn a billbo.vd com 

'BEER' TOASTS McCOY'S LATEST TOP 10 

Fan favorite Neal McCoy cracks llie top 10 
for the first time in eight years with 
"Billy s Got His Beer Goggles On." Its 21.2 
tnillion audience impressions make it step 
ahead 11-10. 

Reaching the lop 10 in 31 weeks, this 
marks McCoy's longest trek into the top 
10 to date and his longest-charting single 
so far. Of his eight prior top 10 songs, he 
reached that region of the chart the quick- 
est with "They're PI ay in' Our Song." 




which needed just nine weeks in 1995. 

Prior to the new track, McCoy's lengtlii- 
est chart run was 21 weeks for "The Shake." 
his most recent top 10 song. It peaked at 
No. 5 in October 1997. 

Also noteworthy is a sixth week at No. I 
rr>r Keith Urban's "Better Life.' which ties 
liis longest No. 1 run so far. He leads the 
No. 2 title by just 217,000 audience impres- 
sions, which suggests Kenny Chesney may 
top the list next issue. — \f/adc Jessen 
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All r>gnts '»:^ervecf TOP LATIN ALBUMS: See Charts Legend for rules and eiplviabons. c 2D05. VNU Business Media, ina and Nielsen SoundScan, Inc. AJi rights reserved. 
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1 


a 

9 




f, 
7 




STS Boiiita>{telChencMBHa«sPr««Siy^^ 

fEA EMtHALO 1056 UBO .9 9Br 


33 


27 
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VARIOUS ARTISTS Reggaeton Superstars 

11 7. vs. Hi 1. .|r.;i:i-. ilMvfHSAl lAIIfJl) (19 


99 


64 


53 




jlDiNi5Ti::E". v::h bptoMmntPnTi. RooarttM 


1 

1 


I 

1 


ANA GABRIEL Historia Oe Una Reina 

■ . ■■■ .Ifc <I'j902 110901 




34 


26 


26 




RBD En Vivo 


22 


99 

90 


55 

63 


66 

58 




LALO MORA La Me)or... Coleccion 


® 

11 


'4 
•D 


:4 




ALEJAfCSa FERNATOEZ Meiico-ltedij- Eti Cweclc Y Sin Escaia 






36 


42 




GRUPO INNOVACION Lagrimas Del Alma 


IS 
• 


ALEJANDRO FERNANDEZ A Corazon Abierto 

■ -.v, 'i; ■ T iic -w i::)VvDi * 






VARIOUS ARTISTS Chost;n Few El Documenlat 






41 


36 




VICENTE FERNANDEZ Tpsorcis De Coleccion 


•1 


53 


36 




AKWID Los Aguacates De Jiquilpan 

■1. ■■ uni'.i:;ilin 3iQ3a!'i;i; *• 
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IVY QUEEN Flashback 




37 


3? 


47 




A B QUINTANILLA '11 PRESEKTSKUMBiA KINGS Furgc 


2 


92 


57 


39 




VARIOUS ARTISTS Ljs Has BatalMi (M Pasta Dunrgume Vol 2 

iti'.'l W\ 






13 








;-fi.;. • E.; 9RiV0SDaN0flT£ AjiloiogaE^ -- 






38 
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ANGEL a KHRiZ Los MVP 


29 
33 
19 
40 


S3 


51 


48 
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CONJUNTO ATAROECER DmM USWrra D* Durango 

' ■ ^ ■■■ ('UNIVERSAL lAIiNO i17 9fl CrLIfi'tli * 


39 


37 






LAURA PAUSINI Escuctia Alenlo Q 


94 


49 


28 




GRUPO BRYNDIS Por Muchas Ra^ones Te Quiero 


i 




15 




e 




CHAYANNE Caultvo 

■ :iUG liC'p-t 116 96) n< 




40 


38 


23 




LOS BUKIS LOS VONICS Encuentro En La Cumbte 


99 


59 




VICENTE FERNANDEZ Mis Corndos Consentidos 






16 

® 


ir 


19 




ANDY ANDY Iroma 

.. ■ ! 'OTu.uB*! in ■*« !;ri nvii) ♦ 




41 


40 


52 




REIK Relk 


o 






GRUPO EXTERMINADOR 30 Recuerdos 


i 




JENNI RIVERA Parrandera, Rebelde Y Atrevida 

■■-■i UG in SBt ■* 


42 


39 


33 




LOS TIGRES DEL NORTE Us Mas PeOIOas 


< 


o 


71 


56 




VARIOUS ARTISTS Duranguense AJ Maximo 

ijj.' MAUACT (MM) 




23 


24 




AVENTURA God s Project 

■■ ..^i.'. OJMJ SO'I' OM&NOfiTE 113 9B. 


43 




30 




PESADO Tu Sombr.^ 


18 


99 


5-1 


44 




LIBERACION U Me|or... Cotscdon 


1 


■ 


IS 


16 


16 




REYLI En La Luna 

■ ■ ■ ■ ■■■"■■'i '-if* ')fii 




o 


53 


65 




LOS REHENES 30 Recuerdos 

■.. , . .1 Jj20D8.UG |10 961 


44 

1 


99 

70 


56 
47 


60 
40 




CHAYANNE Desde Siempre 




D 


20 


15 


13 




MARCO ANTONIO SOUS t PEPE AGUlUR Oos Idolos 






52 


41 




LUIS MIGUEL Mexico En U Plel r-| 

117 Mi ♦ 


8ET0 Y SUS CANARIOS Esto St Es Titrra Caliente 


■ 




21 


19 


17 




GRUPO BRYNDIS La Mejor... Coleccion 




40 


34 


32 




--:.:-"rS HwwflBanlwrilBiloPiWWlPSjrgrtitiwipr:"] 

■1 It MAS (LOW ISOOMUNtVERSAl. lAIINO 113M1 


■ 

12 


■Tl 


72 


64 




GRUPO M0riT£2. P^TR'J.LA ail056~ UH^Ot. ColKOOn 






22 


IS 


15 




LOS TEMERARIOS Sueno De Amor 

■. . . ■ 'jI' ■•.Uli (13 Ml ♦■ 




47 
49 


30 
46 


54 

45 




BIMBO Bimbo Presenta: Reggaeton 100X35 


72 
74 

o 


75 - 
67 67 




LUNY TUNES La Trayectoria 

MVIRStl LpIIINO lia 'JBi 


Hi'- 


1 


o 


U 

70 






BEBE Pafuera Telaranas 




(*C5iUSe»».3iH:«CStC«iB«UE'l3S«USa. U«v tm-.^ 


19 


CHALINO SANCHEZ Coleccion De Oro 


GRUPO BRYNDIS En Vivo GIra 2005 


20 


© 

SO 


48 


37 


12 


US3H BETO TEPRAZAS Ljs Om Cam Bt U Moiwla 

millll I H i 311?! IIJMI 


19 


PATRULLA 81 Oivirtas 


2S 


21 


20 




CHRISTIAN CASTRO Nunca Voy A OlvxUrte Los Exitos 

BMIiSOHlt see.!-' |17 m * 


EL GRUPO LIBRA El Grupo Libra 

Mi'"..-.RI f.t9 fiAlLiEiA ii: 


37 




VARIOUS ARTISTS Vive Al Maximo Con El Duranguense 
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LATIN ALBUMS 
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POP. 
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TITLE 

URTlST .IMP^iKI PnOMOTIOttVASEu 




m 


ii 


ARTIST 

TITLE . MPHINT 1 OlSTNieUTING USEL) 


1 




NO TE PREOCUPES POR Ml 

CHAYANNC '.- SWG HLi 


1 




RBD 

NUEGTRO AMW tM- LAIlItt 


2 






2 




SHAKIRA 

rUACIM ORAL VOL 1 lE^IDSOKY UUSlCj 


o 


6 


SUELTA Ml MANO 
SIHBAMOERA BMG'iOfllEi 




3 


RBD 

REBELDE iCMI L.lTINf 


o 




AMOR ETERNO 

CtlHISTUH CASTRO 'ir.-RSAL lATIFIOi 


' 4 


4 


ANA GABRIEL 

HISTOni* DE UMA HEIM -■W'"' BMQ 'iCRTt-'. 


o 


3 


NO 


o 


6 


ALEJANDRO FERNANDEZ 

MUICO NUORIO- EN OIRECr0 1 EIH ESCAUS ' .-C-IV BUG HiinTE , 


e 


■1 


LA TORTURA 

SHAKM funimw ALUMOM UH (EPICSOMV BMG HOfllE) 


B 


b 


CHAYANNE 

CAUnvO ; ■.- SUI^ .'JOr-TE. 


7 


3 


PARA TU AMOR 

JIMMEI ■■ 1 '. .--■.■L'-i'(M,i 


l' 


3 


REYLI 

EH LA lUMA ISOW 6M6 HOfllEl 


o 


1& 


ACOMPANAME A ESTAR SOLO 
nCAMM lAHMA . BUG -;'-|>-:T! . 


:• 




MARCO ANTONIO SOUS & PEPE AQUILAR 
DOSnOLOS 11. 


o 


12 


DARIA 

USA [STACION BMG '. ' ". < 


lO 


12 


BEBE 

PAFUfRATElAIIAMAS I" 


10 




NOVIEMBRE SIN Tl 

Htm . BMu 


10 


ID 


CHRISTIAN CASTRO 

HUMCA VOT * OLnDARTE LOS EXITOI < ^riK< 8MG SI^TFi 


11 


3 


ALGO MAS 

UtSA ESIACMM m.'.^ SMG 




9 


MARCO ANTONIO SOLIS 

U HISTDRIA COHTMUA PARTE II ' ' '> UGl 




11 


UN ALMA SENTENCIADA 
THAU* '■ ■■■UK 


r 12 




JUANES 
M SAMGRf 




10 


ESTOY PERDIDO 
LUIS fONSI TII'D 


o 


15 


LA 5A ESTACION 
ACUSnCO ■ 3MG '. .nti 


® 




MISTERIOS DEL AMOR 
lUISttNIUEL ' - - -< LATlNAi 


o 


17 


VARIOUS ARTISTS 

tATIM CRAMMT NOMiNEtS »H ' UKIVISIOM UG1 


15 


U 


SIEMPRE TU A Ml LADO 

HAflCO ANTONIO SOUS ' 


19 


U 


LA 5A ESTACION 

FIORES Of ALOUILER i ^OW riORTE) 










TROPICAL. 




TROPICAL. 


ii 


ii 


TITLE 

MTitT iiwnwt pmnntiON utaEu 




Jl 


ii 


ARTIST 

TITLE .lUFflliSt OISIRIBUIINC LAaEL) 


O 


5 


ROMPE 

3»O0T«N»EI i". ".-.flTE. irilEHSCOPE) 






ANDY ANDY 

iflOm* .,','11' iiir . 


2 


1 


AMOR DE UNA NOCHE 


i 


2 


AVENTURA 

GOO'S PROiECT LATHi'SONY BMG NORlEi 


o 


3 


AMOR ETERNO 

CHItlSllAH MSIRO .r-f-.i. ■.I,' '. "Ji 




3 


MARC ANTHONY 
VU.IOLAPEU 8MG^<<>''t< 


4 


6 


ELLA V YO 

AVENTUDA FLkTUfllNC OOH OMAR f : : V i " . < 


o 


5 


JUAN LUIS OUERHA 

PARA n i^EhEMUSiC'l^NiVEHSAL lATtNO) 


o 


14 


LA TORTURA 


o 




N KLABE 

ILOnSUSAI '. 'tl' BUG'.'''''" 


o 


12 


LLAME PA VERTE 

Wl^lK A >JNDEI . ■ 1 i ■■ 1 


o 




MONCHY a ALEXANDRA 
HASrAELftN ■'. BMG MRIi; 


7 


a 


TU AMOH ME HACE BIEN 

V»H(. »HmOltT .. ■■Ml. '. -Ii 1 


7 


4 


SOUNDTRACK 

El VADION SmNEMATOIHUnCO "X. lU: 


8 


2 


CUENTALE 


o 




VARIOUS ARTISTS 
■ACHATOHES :ii[i^ . ' ',11 V. MACHEU;, 


• 


7 


AY Ml VIDA 

JERH» RIVER* l :.0»fi 8M0 WWItl 




8 


BLACK:GUAYABA 
LODEMAS ES PLASTICO ULLi 


10 


4 


RAKATA 

W)£IN A TAHOCL :MA^ UOW.'UACHEIII 


;,o 


10 


VARIOUS ARTISTS 

SUPER BAatATAZDI ZDH ■-■OUt 




21 


ESTOY PERDIDO 

LUISfOHSI ■:\::' . '.l _ftJINOl 




9 


GRUPO MANIA 

LA HOn* DE U VERDAO UNIVERSAL LATINO^ 


® 


16 


TU NO ESTAS 

RIKIU t K!1' 


•« 


11 


VARIOUS ARTISTS 

mt m DE Exiiaa. uckata t wHtnauc lumRSAL latiwi 


13 


9 


UN BESO 

*V(H1URA -- -.'iri 


ID 


1! 


WILLY CHIRINO 

CUBANISIM " ■ HMG \.HIti 


14 


11 


UN ALMA SENTENCIADA 

TKALI* ..■■lit. 


14 


1.1 


VICTOR MANUELLE 

EH VtVO DEiDE CARNEGC HALL -.'Vi'- UK tmPJF 


IS 


10 


ESA BOOUITA 

iiioiWU V".,' jNivisJ.;.'* 1 




16 


INDIA 

QWtNDa EIITOS + {UNIVERSAL LATINO) 










REGIONAL MEXICAN. 




REGIONAL MEXICAN 


1 




TITLE 

ARTIST ilMmihl i-RDMOHON LAfiELl 








ARTIST 

imt ■m--'-\- l.I'^'H BiJII'IG LABEL! 


i 


1 


NO PUEDO OLVIDARTE 
SETO > SUS CANAKrllS .-. i 




1 


K.PAZ DE LA SIERRA 

HAS CAPACES QUE WMCA 


e 


4 


COSAS DEL AMOR 
SEKWVEU SQHTBMGMOnni 




2 


RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REV 


o 


7 


A CHILLAR A OTRA PARTE 

PfSAM .'. "=<'<Efl LATIMAI 






CONJUNTO ATARDECER 

DCSOE LA SIERRA DE DUHAMGO M JSiMEX/UK^VERSAL LATiSCi 


4 


2 


ERES OtVINA 

PHTRULLAII ■- 


o 


3 


JENNI RIVERA 

PARRHUDFRA ftnaOE T ATREVIO* .faHGVISA'U-Gi 


S 


3 


AUN SIGUES SIENDO MIA 
COHJUino PflMAVEPU jfONOUISAt 


B 


5 


GRUPO BRYNDIS 
U MEJOR ZOLKOfM 


e 




Ml CREDO 

K m ai LA VIHM 


8 




LOS TEMERARIOS 

SUENODEAMOn -|nuiSA.'UC^ 


7 


6 


NADA CONTIGO 

U» HUMCWKI OEL NHrrt <UNIU1S>0N» 


D 




GRUPO BRYNDIS 
EN VIVO OIR* zoos II ~ 


o 


15 


OIGA 

LOS NOflOSCOnS Of DUMMO i DIS A i 




6 


INTOCABLE 

K(EMi 


o 


8 


FRUTA PHOHIBIDA 

LOStLMi'UOS ' 


'■ 9 


7 


LOS CAMINANTES 

numi H cixfc:»ii n niuincc k ln cMnmt isoio uieiKi<ti{i 




9 


ES MEJOR OECIR ADIOS 
INTOCAME ' Ml UTIN) 


10 


a 


GRUPO INNOVACION 
LAGHIMAS Oa ALM* . ' < ' ' . ',:'.'I^A 


11 


10 


DUENO DE Tl 

URCID nOA . :.D»r BMO >tom 1 


<D 


11 


VICENTE FERNANDEZ 

TESOROS DE COLECCION . BMG'IORTE< 


o 


16 


LAGRIMILLAS TONTAS 
CnUKI MONTtl OE OURAMO i^l-.^' 


12 


9 


LOS BUKIS LOS YONIC'S 

EHCUEHTRO EN LA ClNMRt . Ub' 


® 


12 


QUE ME VAS A DAR 

JEMNI flIVEH* i ■. 


IB 


10 


LOS TIGHES DEL NORTE 

LAS MAS PtDIDAS ' 


o 


20 


PERO TE VAS A ARREPENTIR 

l-PU DE tA SIEIVIA WITH JOSE MANua UMACOW lUSA) 


14 


12 


PESADO 

TUSOMBRA LAtlHAj 


IS 


t1 


soctos 

LOS TKflES DEL NORn -'-^M'', 






LOS REHENES 
MRtCUaHS'i '.-iK^FOV-SViykUGl 
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TITLE 

AHTIJT "-'hilil ^ MUMBiH .' PflOHOHOH LABEL 

V^Ihung up 

UAnnHM WARNER B«OS *Zt*i \ 


!i 


is ss 

16 10 


TITLE 

ARTIST iMPfliNT & HUMBER / PROMOTION UUEL 
ALL ABOUT US 

TATU i-IIE^iLL^E PROMO 


m 


3 9 


FNn^ np THF FARTH 

sum .'- ---^ I".'. 


w.- 


31 4 


1 SHOULD HAVE CHEATED 

ItTSHI* COLE ^V.' "HOMO If^if SCdPf 


3 


'9 6. 


1 DON'T CARE 

RICM Vtr.lt. iEJtlJNiHQ jOE A ANERIf CGLUHeu SD^ 




29 t 


SHAKE IT OFF 

MARI AH CARET . --JD PRDMO-tOJMQ 




7 « 


CA I MMUM Ul PiMn T VYMT 

COMIUPE ONE ; "" .' ■>■ -"'RDMu 




2S 12 


THE CREEPS 

CAM'llE JONIS IllMV' JJY SILKE" .W'- 7m. IDMW. BH' 




9 8 


THE SOUND OF SAN FRANCISCO 

GlOilA; OEE.*'S '"^ (MP'IRI 


El 


37 3 


TWISTED TRAKSISTOfl IE KUMCR J- tURP^ 3UIIWES HiXESj 

lOfiH ',"^aiH PfiOMO 




4 9 


DDPPini IQ 

OIPECHEMQDE .1' - MlUt tj'fl )T RE^RI^E 


K 


25 12 


Vrft' Wli SHE M fCfl LOVP WSWM A C<liCWEliK£ll MSESt 

COIEHE OM m 


7 


13 5 


1 GOT YOUR LOVE 

DI)«N« SUMMER 1 '1. . ; II iiv PftOMD UM£ 




39 3 


SLEEPLESS 

S*lVlA TOSUH ni PROMO 




2 9 


NIGHT OF MY LIFE 

3ARSHA STRHSItND V^IA 


© 




ljilVi4:l HCfjSEtSKffkMKtllBMHLMMiBBt ■ 

[IIK9| DUOAMtCOIDEGDPMMiraBimUl 1 


9 


12 7 


1 STILL BELIEVE 

HACMEl PANJY -. ■ f . I'll 




6 


TOO FUNKY 

'ri[D^iC« FC=IO ■ ' "' . PLil.I 


■n 


23 3 


1 Vt GC" ; . FE l*S T-E CSi.'* THING THAFS MtNEl 

EUHrNiMulS 


38 


22 11 


FEELS JUST LIKE IT SHOULD 


w 


15 6 


NO MORE T YOUNG C. JACKTOMEfl 0- MIXES] 




M 2 


4EVER 

THE VtRONICAS tNGDlEROQM SIRE PflOMO WARNER 3R0S 


o 


19 4 


PERFECT LOVE 

SIHI>LT RIO ■ ■'■ :.f\l lEC'it fPf^sCAST OiiTDl VIBVE 




47 2 


CRAZY 

ANG» BELL :.',rii. M .mv nm 




to 10 


THE OTHER SIDE 

PAUL VM on FEAIURMG WtTM JACKSON mm $m Wn 


38 


35 5 


JUST LOOK AT YOU NOW 

MUW»MU laNIS ■ " ■((■1? 




17 6 


OUT OF MY MIND 




45 2 


1 WATCH YOU 




SARAH ATEHETH M ^ " : ' 




lEE-CABREnA FEAruRIHCMM r.UiTrj!,F ?knUO 


IS 


8 10 


COOL (RICHARD X PHOTEK MIXES) 

CWfH S:EF»NI ', • 1 ■ -.1' 




MAKE-UP SEX 1 

CLIAR ITATK MAVERICK (7S41'WARNER WOS. t 




20 5 


riDcr 1 nvp ii thf unvF^ iiif^Fi i n uivp^t 

rin^l LUiC ILCA 1 nt mUVCd Kvv&LLU WIACa) 

GOAPtLE ■ ■ . ■■ 1 111 1 


41 


3» 7 


FEJiPLESS ifliCHMD X R. VISION J. SANCHEZ HIKES} 

T>IE SflAVfOY ', ; lirT..r,^ lO.VJ 


m 


11 13 


NO STRINGS 




32 IS 


EVERYTHING U 

SUfEBCHUMBO .(hi Mu;i'. 


m 


6 10 


CLICHE 


4> 


33 13 


MOODY 

BPT fEAIUniNC DH BIMXHR I'^EEKD OCt^ 




18 7 


DESIGN 

OWiGfNf ■ iL.tflLSflEl i491,rOMMv6DV 




MEW 


POWER OF LOVE 

oomasumweh 


20 


14 8 


DEEPER LOVE 

D.VIOlDNCOHia FEMUmNGCECEPEWSTWri. 0^0 Jji::' 


© 


EH 


SEASONS OF LOVE 

C«S' Of fits: ,'. -■: 1 ■ ■ -H>VO 




20 4 


LOVE GENERATION 

IS M^' "J!L«t. J*, 






LOVE ME 




24 7 


ONLY THIS MOMENT 






BECAUSE OF YOU 

• Fit' ClAR«SOH i= "- ^ROMH mrS 




27 5 


DIRTY AND SWEET 

nm msTOL live od5 mlsic pla»7 


m 


40 10 


ONLY (RICHARD X/EL-P MIXES) 

*tiiE isrH NA Ll , 'JdNCi (Hi:ifi:i.if.TFRS;;OPf 




21 11 


WALKIN' i TALKIN' 

m CHARLES VS OH) 'It^V^Ub PROMO 


48 


36 13 


THE FEELING 

CHRIS THE GnEEK nUADW DJG 'mUC 


□ 


30 3 


1 AM THA 1 




43 18 


SAY HELLO 

OEEPOISHt ;[i' Dl;^- 5C':3t TMRIl.£ 



(top electronic 
'albums. 



ii ill 



-£ iSS ARTIST 



IM & MUMSER i' DISTRIBUTING LAB El 



1 




25 KIgORILLAZ 

ErRin I'AHLDPHONE 7MM*,\IRGIN 


■ l 


8 


2 


4 DEPECHE MODE 

p.tii\:-"t'. -I i5>ie «'*R'JtH WDi » 




ii 


3 


, IMOGEN HEAP 

' SflAt. HJH I^JKiLLI ■ :. iHCrOR 7?53? 


H 
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- VARIOUS ARTISTS 

' WSNEYFtEMIIHANIA .' /,T ? --irJE'. RMI-^l 


O 


5 
6 


, LOUIE DEVITO 

' NTC UNOfRCaOUNO MHTT VOL 7 I'tt .c- ' 


g JAMIROQUAI 

■ DiHAMiTt 1 ■ \- Mir-ii; D 


D.H.T FEATURING EDMEE 

IISTIV ID YOUR MEAnr ; '. --,1- ■ 




9 


,Q SARAH MCLACHLAN 

BIOHM H£MI1 AimiM ■ ■ ■ 




M 


S 


J MIKE RI2Z0 ST JOHN 


■ 

w 


10 


11 


5 VARIOUS ARTISTS 

' MIMSinr C>l iCiu'JD IH[ ANNUAL 200* ULIfll 'iii 


W 


E 

10 


■■the HAPPY BOYS 

10 DAKCE PARU iltKE "S lOW) RQesmS 75a&3 


B PAUL VAN DYK 

THE PD-L!!lCS OF DANCmC Z VANQII MUIE 




IS 


- LADYTRON 

° WITCHING MOUB 1 ■ ■ 1 :: jC USSJi 


i 


1 


12 

ie 


VARIOUS ARTISTS 

" MDTOWH REMI«OVrC'//Nr.339COJMt 




a- M.l.A. 




E 

13 


MADONNA 

id CDMFFtSIDm M A OUCE FLOMWMNCR WtOS AUH 


1 


w 


, BAD BOY JOE 


Ii 


14 

m 


g THERIODLER 

" THE RIDOLER PRIIEMTS UUM.mMCU UlIIU Mtt 


1 


f!|ATB 


■ 

1 

1 


M 




17 
20 


J. TIESTO 


• STEPHANE POMPOUGNAC 

■' MIELCOSTESVa .-rtARBRAH 


-B THIEVERY CORPORATION 

^ COSMIC CAME ElOHTitKIh SIREET LOUNGE O0S1 


E3 


^^3miEl°.^.'.'J: 


p 


ii 
■ 


19 
23 


THE HAPPY BOYS 

THANCi PAwr-- woi 5 i'. ^ 91 'iot; 




^ THE RIDDLER 8t VIC LATINO 

** IRIRAOANaMUUHA ';tu 
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) HOT 

DANCE AIRPLAY. 
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LAST 
WEEK 
WEEKS 


TITLE 

AHIiST ^I>I«}TI0N LAKE) 


o 


1 5 


KIhung up 

W^'lM HADONhJt .'. ARNER BROS 




2 12 


LOVE ON MY MIND 

FHEEMKOtia fEArUHJMQ MtAKI* W1U0II ULTRA 


3 


3 6 


HOUSE IS NOT A HOME 
OEMUHCOX DM..: Ml.vOlJ:7 


■i 


4 5 


BECAUSE OF YOU 
ULLY CURXSOR RCA.RUQ 




11 8 


MESMERIZED 

FMTH tVRKI CAPHOL 




Ii 


ISLANDS 


■ 


WW 


DREAMS 

DEEP OltH FEJETUniM STEVIE MICX8 HEP DI^H IHRI'VE 


a 


r 18 


NO STRINGS 

lOUl -jOai iMRNtfi BROS 


8 


9 211 


AND SHE SAID... 

LIlCAt PMIA IllTfiJ 


10 


10 21 


BE MY WORLD 
MLrr .ROBBIES 




5 le 


FEEL GOOD INC 

GORUAZ PARLOPHONL^RGUI 


"S 


12 14 


VlfHY 

EUSAMtTROBBIRS 


13 


1.1 11 


EVERYTIME WE TOUCH 

CAWIIIA ROBBItib 


© 


20 3 


MORE THAN WORDS 

ElUUtUEJ COLUMBIA 


m 


15 5 


THE OTHER SIDE 

PAUL VAN DTK FEATURING WAYNE MClSIM VANDTt^MUlE 


ID 


1; - . , 


SOMEONE 

D II t 'HIN" m, EOMEE 




17 8 


ENDS OF THE EARTH 

SUN p'.'. 


18 


8 5 


COOL 

CWENtTEtWHINIERSCOre 


ID 




POISON 

C'lOQ.t COVERAGE TQUEUH COVE 'RENEGADE UAOACY 




P.1V HUMPS 

THE BLACK EYED PEAS AlV INIERSCWE 


m 


19 


JUST LIKE THAT 
KMBiH .IMI - 1 . ,■, 1 J I.II..H1 


m 


21 S 


SUNSHINE 

CEOReiE POflCIF . l'_ II. PLANT 






TAKE ME AWAY 






ETOHEHIOGE FEATUfTIMO THERCIE ULTRA 


a*.'. 


l> 3 


WHEN THE BHOKEK HEARTED LOVE AGAIN 
DANKUI WUIMGCfl ESNTiaR SILVER EShTIDN 




22 2 


LOVE GENERATION 

■BMUBIUWBBNITWTEiai'Wi go Mi* .ULTDWlKn 
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JAPAN D ■ UNITED K INGDOM 

ALBUMS H ALBUMS 



GERM ANY 

ALBUMS « 



1 


KW 


ISOUNDSCIN JAPAN) HQVEHSER IS 2DD5 
nCMIJIK; If 

MPUU-DHrTHM »^0R IIFE 


2 
3 


JEW 
2 


■nTHIlr KJT UlUSAIlf n;/A Of D(AIH 


DESTINYS CHILD 

»1S 1-M ^ ii^MI. A- MUSIC 


4 


^ 


MILIYAH KATO 

FtOU S-.;fiT MUi:.i. 


S 




AYAKA HIRAHARA 

il>.l)M [0 1 " 


S 


1 


VARIOUS ARTISTS 

UOOlt Sf MSHI GJWUH SEED DCXTIIfr UltSIC tIAYN MC. 


T 


8 


KUMI KOOA 

HSI RHSI TMHfiS • DVD) AVtX TRAX 


8 


S 


ORANGE RANGE 

NAiunu. iONy wusic 


e 


10 


VARIOUS ARTISTS JPN 

DJUORrSimnx -i:.'Ik;-.;^ 


10 


7 


NOBODYKNOWS + 
HK » lOJ SONV MUSIC 




FRANCE 1 


ii 


ii 


ISNEP IFOF tin LIVtl HQVEMiER t6. 2V)i 


1 


HEW 


JOHNNY HALLYDAY 

■AVtlUTEUfnCURV 


2 


4 
1 


ROBBIE WILLIAMS 

IHKNSIVf CAM ChHVSALIS 


3 


LOR IE 

fllSIIR tA HtHt ',' BMG 




9 


VARIOUS ARTISTS 
Ml CHOROTEt AVEC i .'iWiM 




7 


ROBERTO ALAGNA 

noBEnro alasna CMim uiis mamamo universal 




3 


BENABAR 

REPfllSI DfS NEGOClAinNS .ffUE 




5 


EROS RAMAZZOTTI 
CAUU APPUUITE ARIOLA 




2 
NEW 


M 

EM mt Arm EMI 


TEXAS 

RED UOK UEKCtlRT 


10 


NEW 


IL DIVO 

AKOfIA STCIVSOITY BMG 




ITALY 1 

ALBUMS 


i 


if 


{flie/NIElSER) NOVEHSER tl. ID09 


1 


, EROS RAMAZZOTTI 

DUMAWrARDnE ARIGLA 


2 


NEW 
2 


CLAUDIO BAGLIONI 

TUTTI QUI COLUMSIA 


a 


ROBBIE WILUAMS 

MTEHUVECAMCHRVSAllS 


4 

■ 


NEW 
3 


ANASTACIA 
HECis Of A tinuM 1 1 ; 


DEPECHE MODE 
PUTW6 THE INGa MUTi 


s 

7 


4 
13 


SANTANA 

AU THAI 1 HI ARISTA 


RAF 

Tvrro RAf WARNER stnAiE;iri: marketing 


8 


5 


LIGABUE 

HME E COCHOME WMINER 6R0S 


• 

10 


NEW 

6 


KATE BUSH 
AMALEMI 


JOVANOTTI 

■OOM SAMM MERCURY 




NORWAY 


ii 
1 


ii 

to 


IVIROEttS GAMfi NDRWAT) MOVtllSIR 14. fOM 
HUNG UP 

MAOOMNA i.XHUiR BHO:^ 


2 


1 


DONT CHA 

IHt PUSSYCAT DULSrr BUSTA RHYMES 1'. - >".i' i ■ 


3 


2 


THE HJARTA & SMARTA EP 

UKI I-. .1 


4 


3 


PUSH THE BUTTON 
SUCAIABES 




8 


SO GOOD 

but; rock AMCEli 1 tilvERSAL 




NEW 


A-HA 

ANALOCUE UNIVERSAL 


2 
3 


1 

2 


VAMP 

Htn ITlill MAJOR 


KATIE MELUA 

IKClBTP«aOR**«AIICD 


4 


NEW 


KATE BUSH 

AtnULEMI 


• 


3 


ROBBIE WILLIAMS 

MTUtni OM CHRY$A1IS 



ii 


ii 


ITHE OFFICIAL W CHARTS CO | NOUEMIER n. 2IHS 


1 


NEW 


IL DIVO 

ANCDHA ti'[D.&CiS"Y BMQ 


2 




WESTLIPE 

f*C[ TO FACE ^ liClJflDS 


3 


Nti 


KATE BUSH 


4 


NE\ 


ROBBIE WILLIAMS 
IHTENSntE CARE CMHYSAUS 


' 6 


EURYTHMICS 

UlTUUR COILECTIIM HCA 


a 


NEV 


ANASTACIA 
PIECES OF A DREAM fPIC 




5 


THE PRODIGY 

TXEifl LAW THE SINGUS 1M ■ IM XL RECORmNGS 


8 


B 


JAMES BLUNT 

BACK TO BEDLAM ATLANTIC 


9 


3 


ROD STEWART 

THAMS FOR THE MEMOftV - SOWHH El J WCOHOS 


10 


n 


KATIE MELUA 

PUCE ST PSCE ORAMATICO 








AUSTRALIA ^ 

Al DliUC ^ 




ii 


ii 


lARIAl NOVEMSER 13 2IH>i 


1 


JEW 


IL DIVO 

ANCOflA H<X;: :^vH>- BMG 


2 


IJFiV 


JOHN FARNHAM 

r RtMEMBER WHEN 1 WAS VDIMG SONY BMG 


3 




BERNARD PANNING 

TEA AMD SYMPATHY UNIVERSAL 


4 


r. 


KELLY CLARKSON 

BREAKAWAY 




? 


ROBBIE WILLIAMS 

IHIENSreE CARE [ (•"¥:; flL;S 


B 


JEW 


HUMAN NATURE 

REACH OUT: THE MOfOWfl MCORO COLIMBU 


»7 


4 


BUNK 182 

GAUTtSIHITS GCFFEH 


8 




PETE MURRAY 

SEE THE SUN CaLLIMBlA 


9 


3 


WOLFMOTHER 

mLFHOTHIR MODULAR 


10 




THE BLACK EYED PEAS 
MOMKCT MISMm AWlNTtRSCOPE 




SPAIN 




li 
1 


ii 

NEW 


(PROHJSICAl'MEOU) HOVEHSU It. lOOft 

IL DIVO 

ANCOHA SYCOi'SONY BUG 


2 


? 


MECANO 

GRANOCS EXrrOI SONY BUG 


3 


1 

NEW 


BATUKA 

BATUKA LATW VALE MUSK 


4 


ANDRES CALAMARO 

ELRECnESO i" 




3 


ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 


e 


7 


IL DIVO 

IL DIVO ' . . ' &U0 


7 


mi 


DIRE STRAITS 

PRIVAn INVESTIGATIONS - THE VERY KSI Of MERCURY 


8 




EROS RAMAZZOTTI 

CAIMA APPAnERIE AH:OlA 


a 


5 


ANTONIO OROZCO 

EDICICN TOUR OS LSrVCRSiV^ 


10 


IB 


ALEJANDRO FERNANDEZ 

MEXICO - MADRID EN OIHECTD T SIN ESCAUS SONY BMG 



DENMARK -1- 


ii 

1 


ii (irPl KIEIIEH MARKETWe REMAIICH) MVIUIER IS. tOH 

^ HUNQ UP 

MAOONHA WARNER BROS 


2 


, MR. NICE GUV 

TmW DTIMWi CMD 


3 


, THE HJARTA A SMARTA EP 

UJII RC* 


i* 

ft. 


ARGHHH 

DOmW n. MT> EMI 


. PUSH THE BUTTON 

UI8A1AIO ISLAND 


1 


NEW 

OE FOnSTE KAEflEtTEN M HAINN EMI 


2 


, ROBBIE WILLIAMS 

INTERSIVf CARE CHRfSALIS 


3 


, KATIE MELUA 

PIECE IT PIECE nUAMATICO 


4 


■p., SIMONE 

ON A NIGHT LIKE mS UMC 


S 


^ DIRE STRAITS 

PRIVAU INVESIIGATIOM ■ THE WIT HIT OE MERCUftT 



ii 
1 


2 


(MEDIA CONTROL) MOVEMICfl 13. IMS 

HOBBIE WILLIAMS 

INTENSIVE CAJIE CHRYSALIS 


2 


1 


RAMMSTEIN 

ROSINROT 1 '.r;: ~ ^Al 






KATE BUSH 

ATRIAL CMI 


4 


NEW 


auSHIDO 

STAATSFOn NR. 1 URSAN 


8 


3 


DEPECHE MODE 
PUVINOTHANCa MI^IT 


8 


NEW 


A-HA 

ANALOCUE UNIVERSAL 


7 


NEW 


ANASTACIA 
PIECES OF A OREAM EPIC 


8 


4 


EROS RAMAZZOTTI 

CAAMAAPnUfllTE ARIOLA 


a 


7 


JAMES BLUNT 

BACK TO BEOLAM ATLANTIC 


10 


6 


SANTANA 

AIL THAT 1 AH ARtSTA 




CANADA □ 






(SOUKDSCANI mVEHfEn EE E«DS 


1 


NEW 


IL DIVO 

AJICORA SKC, SONV BUfi MUSIC 


2 


NEW 


SOUNDTRACK 


3 


1 


VARIOUS ARTISTS 

STAR ACAOCMIE 2D0S . HR. SELECT 


4 


2 


NICKELBACK 

ALL THE RIGHT n£*SCi; " 


5 


7 


iMiu nuu. FUT Tie curimtuMum JAZZ ancHESTm 

CHRISTMAS SONGS . : 


8 


lEW 


VARIOUS ARTISTS 
MUGHDAMCE 2Q0E SONY BMG V:l SIC 


7 


5 


THE BLACK EYED PEAS 

MOMUY BUSINESS il.T£RSCOPE tl-VlVERSSC 


8 


liEW 


THE TRAGICALLY HIP 
THIFAYORITES UNIVERSAL 


a 


6 


ROD STEWART 

n«MiiaiiM»nn.NNBWtMMtMtMn««LH .-.r.im.mex 


10 


8 


JAMES BLUNT 

lACR TO BEDLAM CUSTARD. ATLANTIC.'WARNER 




1 THE NETHERLANDS — 


ii 

1 


ii 

HEW 


(MEGA CHARTS BVI MVtHKR U rODS 
HUNG UP 

MAOONNA WARNER BROS 


2 


2 


LAURA 

JAN SWT ARTISTS COMRANY 


3 


1 


HET LAND VAN 

LARGE FRANS A HAAS B ^ iilMb.| . lAuSIC 


4 


6 


LOVE GENERATION 
BORSJMaARFrGAATPWI U..LIA PROOUCTtONS 




i» 


YOU'RE BEAUTIFUL 




1 


ROBBIE WILLIAMS 
WTINSIVE CARt CIIVSAUS 


2 


2 


KATIE MELUA 

PIECE BY PIECE : ^AMAHCO 


3 


NEW 


IL DIVO 

ANCORA SYCO.'SORY SMO 


4 


6 


EROS RAMAZZOTTI 
GAIMA APRAflUTE ARIOLA 


8 


3 


FRANS BAUER 

OM VAN TE DMHEM HOCKH 




PORTUGAL 

Al RUMS 


ii 
1 


3s 

1 


IHIM1 HOVEMBER IS. EBBS 
ROBBIE WILLIAMS 
IMTEHUVE CAfll CHRYSALIS 


2 


2 


D-ZHT 

o-lRT faroln; 


3 


4 


RITA LEE 
OMttHOROCRnALEEEWI 


4 


5 


CRAZY FROG 

CRAZY Hin MAChI RECORDS 


8 


s 


JAMES BLUNT 

BAn TO BfDLAM ATLANTIC 


8 


3 


DAVID FONSECA 

OUR HEARTS VnU BCRE IS 0«t MERCURY 




B 


DEPECHE MODE 
PLATING Tra ARGAL MUTE 


8 


10 


COLDPLAY 

K4Yrin.or..:s= 


8 


NEW 


DIRE STRAITS 

PRRIATE MVESTTGAT10HS - THE HRT KITCfttERCURY 


10 


24 


DIANA KRALL 
CHRISTMAS SONGS V:F.'t 



Dl( 










T 

1 


■ 


IHIELSEH SOUHDSCAH INTERHATIOMALI NOVEMBER 71 IBDi 
HUNG UP (RADIO VERSION) 

MAmiNNA 1 ' 1 " 


m 


2 


PUSH THE BUTTON 

SUCABAtES 




4 


MY HUMPS 

THE BLACK EYED PEAS lAM IHURSCOPE 


4 


3 


YOU RAISE ME UP 

msTiifi s 


8 


5 


1 BET YOU LOOK GOOD ON THE DANCEFLOOR 

ari:tii: wuNKds n '.■ 


8 


im 


DIESER WEG (RADIO EDIT) 

xAviEP hAipon ■ 


7 


8 


TRIPPING (ALBUM VERSION) 

ROBHE WHIUMS ' - 


8 


6 


GOLD DIGGER (EXPUCrT ALBUM VERSION) 

KANf E iNES" KATUR'NC JAMIE FOKX V-ii FHl' Pi' .!•>« 


9 


7 


YOU'RE BEAUTIFUL 

JAMES ilUKT :. . :il>'.>^tl'AUAHI(L 


10 


16 


sTiCKwmi 

THE PUSSYCAT KHIS A&UiNIERSCOPf 


11 


12 


BAD DAY 

niNifi POWTffl MH fiHi.is 


12 


9 


TRIPPING (RADIO VERSION) 

RO«BIE WIllI«*tS 


13 


10 


CAN 1 HAVE IT LIKE THAT 

PHAH(<ILL FEAT GiNEN STEFAHI . l SCOPE 


14 


13 


DON T CHA (ALBUM VERSION) 

THE l>IJSSrCAT UOLLS FEAI BUSIA HMYHIS AS,M iNTERSCOPt 


18 


14 


FIRST DAY OF MY UFE 

MELANIf C . I ; 


18 


WW 


DIRTY HARRY 

GC'IJLLAI ■ ■ 


17 


11 


NINE MILLION BICYCLES 

UT![ MflJA ■ - 


18 


NEW 


DONT LOVE YOU NO MORE (I'M SORRY) 

CRAiCCAVIO ■ ■■■ \"r.-:- 


18 


19 


DONT CHA 

THE PUSSYUT OOLIS fEAT SUSTA RHTHES *1M IVTERL,CC]---E 


10 


HEW 


WAKE ME UP WHEN SEPTEMBER ENDS 

GREEN OAT WtPH it 








AUSTRIA — 


ii 
1 


ii 

HEW 


[AUSTRIAN tFPL'AUSTHIA TOP 4«l NOVEMBER 11. 7m 
HUNG UP 
MADONNA F "". 


2 




PUSH THE BUTTON 

SUCABABfS l^-.i 


3 


2 


FIRST DAY OF MY LIFE 

MElAMlt C ■■- '.IKI "!i !■«:!.', 


4 


HEW 


DIESER WEG 

UVKR HAJUOO .1' . 


8 


4 


ALL ABOUT US 

JAT-U INTER5C0Pf 


■T 


3 


KIDDY CONTEST KIDS 

KIDD'r CQNILST V0L11 '. ^U(, 


2 


2 


ROBBIE WILLIAMS 

(MIENSitE CARf ■ ■ ■ : iLIS 


3 


1 


RAMMSTEIN 
ROSEHROT UN[VtK5*L 


4 


HEW 


ANASTACIA 
PIECES C» A DREAM tPIC 


8 


4 


EROS RAMAZZOTTI 

CALMA APPAREMTE ARIOLA 




GREECE m 


ii 

1 


3i 

1 


IIFP1 GREECE DELDITtE A TOUCHEl KOVEHBER it IMS 

PES TO MOU KSANA 

NIKQSBERTtS .M'.'fh-:i 


2 




POSTER 

HIRDS ZOUDIAIIII UMIvERSAl 


3 




EFIGES 

AGCELOS MIAHAM. MELON MUSIC 


4 


111 


POROSI 

UT1A M0HAIT1 MELON HUSK 




4 


TELIA 

VtCTOAA HAUOn HEAVEN 






DEPECHE MODE 

PIAYING TKf ANGEL MUTE 


2 


2 


ROBBIE WILLIAMS 

MnKSIVE CARE CKFIVSAUS 


9 


NEW 


EROS RAMAZZOTTI 
CAIAU AFMHENn ARIOLA 


4 


WW 


SANTANA 

Alt THAT 1 AM f.-:l ]!■ 


S 


5 


MADELEINE PEYROUX 

CAIttlESS LOVE ROUNDER RECORDS 
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EUROCHARTS 



SINGLE SALES 



7 

: Si 


Eg 
Ss 


EUflOCMfrrS m COMPatO IY BILLSOKflD FflOM THE HKTtOHAL SINGIIS MD AHUM 
SJtLfS CHARTS OF 20 EUROPEAN COUHTRIEG. HOVEMIER 16. !DtS 

HUNG UP 

MADOHMA WARAER &ROS 






DON T CHA 

THE PUSITCAT MUt R. Win nHYMIl ^ I M . T ( » - C n P : 






TRIPPING 

ROEIIE VnLtlAMS ["^'>ll r- 






PUSH THE BUTTON 

SUUBAIES ^.A'ln 


0 




YOU RAISE ME UP 


a 


4 


POPCORN 

C.WT FROG MACH1 RECORDS 


r 


9 


MA RELIGION DANS SON REGARD 

JOHMfV KALLmr WERCjRV 


e 


9 


YOU'RE BEAUTIFUL 

MMElilUNTJUlNTI'. 


a 


NEW 


DIESER WEG 

XAVItR HAUOO NAIDOO I'-'^'-iS 


10 


7 


ALL ABOUT US 


11 


e 


FIRST DAY OF MY LIFE 

MELUIfC '^■Z GIRL "ECDRDS 


i< 


NEW 


TICKET OUTTA LOSERVILLE 
SOR OE DOM MERCL'R" 


IS 


12 


LOVE GENERATION 

• CO SIRCIAH n CART mi i;.,OA 


14 


17 


JE NE VOUS OUBLIE PAS 

CaM DION COLUMBIA 


' IB 


NEW 


NO WORRIES 

IMDH WaU INNOCENT 




ALBUMS 


gi 


ii 


NOVfttlER II 1001 


1 




ROBBIE WILLIAMS 

NfnHinK UEflf CHRYSALIS 


2 


NEW 


KATE BUSH 

AERIAL ev 


[ • 


NEW 


IL DIVO 

AHCCRA SYCaSONYIMQ 


4 


2 


RAMMSTEIN 

ROSENHOT UNIVERSAL 


E- 


* 


EROS RAMAZZOTTI 

CALM* AP'ARiRTE ARIOLA 


a 


NEW 


ANASTACIA 
nEdtOIAOKAMEPIC 


\r 


3 


DEPECHE MODE 

PLATING TW AMa MUTE 


t • 


6 


JAMES BLUNT 

lACA TO lEOULM ATLANTIC 




5 


WESTLIFE 

FACE TO FACE b "f C"R?S 




7 


KATIE MELUA 

PIECE IT RIECl DRAMATICO 




h 


SANTANA 

AIL TTtAT ) ABB ARISTA 




NEW 


DIRE STRAITS 

PRIVATE INYISTIGATIONB • THf VllEY lOT Of UERC ^ -T ' 




WW 


JOHNNY HALLYDAY 

MAY£RnEL'tr.:,RV 




NEW 


EUHYTHMICS 

ULTIMATE COLLtCTI0« J 




9 


ROD STEWART 

THANAS FOR THI mORT > HMGIOOK IV J 




RADIO AIRPLAY .ii. 




§i 


RADIO AIRPLAY IHfORMATIOH FROM 1 7 tUROPfAH CEHJHTfllEI AS MONITORED AND 
TAIUTED IY NIELSER HUUC CONTROL 

NflVEHin II. IMS 




! 


HUNG UP 

MADONNA WARNER BROS 




1 


TRIPPING 

ROMK WILLIAMS CHRVSAUS 




» 


DONT CHA 

THE PUSSYCAT BOLLS ASM'INTERSCOPE 




4 


PUSH THE BUTTON 

sucaiabesillaf.: 




i» 


COOL 

GWEN STCFAHI INTSRSCOPE 




s 


YOU RE BEAUTIFUL 

JAMES blunt l-.J'.' 




> 


PON DE REPLAY 

RIHANNA -.^r [LF jJ".' 




10 


WAKE ME UP WHEN SEPTEMBER ENDS 
6Ka DAY REPRISE 




6 


DONT LIE 

THE BUCI EYED PlAB AiM STERSCOPE 


r,o 




WE BE BURNINI 
SEAN PAUL .1 ^T .;r.: ; 




11 


BAD DAY 

OABIKL POWTER AARNER BROS 


ii« 


12 


PHOTOGRAPH 

NICKELBACK " : a; - .'.'.Ln 




13 


PRECIOUS 

DEPtCKE MDOI M ' - 


1.14 


14 


LA TORTUHA 

BHAUUL FIAT. ALEJAHORO UNI EPIC 


h. 


16 


DONiT LOVE YOU NO MORE (llM SORRY) 

CRAM DAVID WARNER BROS 





Ii 

1 


St is 

1 z 


ARTIST 

IITLt (MJPlhT a NWBER .' DISTBiauTING L*BEL 
W!SW DIANA KRALL fVH THE aAYTDIIiMMiirON JAZZ ORCHESTRA 


& 


t - 


3 


« 


MICHAEL BUBLE 

IIS ■ J ■ . ^--T-h .vABssi: c":; * 


■ 




2 


4 


CHRIS BOTTI 

iou)VE»a«i'( iKtoutisciJLi.'.'OiA i-d;; ;ofi< w^iz o 






4 




THEI-ONIOUS MONK QUARTET WITH JOHN COLTRANE 

NT CMMOif HUl ■■-■.l-.-J.J^ 3:1-3 e,j£ NOTE 




B 


■» 


STEVE TYRELL 

itwss OF (iiurM -ia...-.'.:Go 'utis 




m 






DIANNE REEVES 

GODS NICK! AND GOOD lUCK ISHMimMX) COhCOflD JAU Z30r<CONCOnO 










CHRIS BOTTI 

WHEN 1 F*LL Ih LD"*! :"-.M=l.l SaN> MUS C B' 




o 


10 




VARIOUS ARTISTS 

nAfcm swum iivihc wusic i*zz fob thi Honours legac' epc STseasoMr wjsc 


B 


dO 




61 


MADELEINE PEVROUX 

CARtifSs LOVE ^;i -11*;. 




<D 




23 


PAUL ANKA 

HOCK SWHGS i" " Vj 




'B 


12 


4 


JANE MONHEIT 

IHE HASOH f' : ■■*-! ?ONY MUStC 0 


J 




9 


5 


JOHN COLTRANE 

ONE ODWH QME UP UVl 11 TM HALF MTI i.WOuls{) OOmO VG 


i 




13 


82 


DIANA KRALL 

THE GIRL IN THE OTHER ROOM VERi^E CC1B:$ V3 9 




ID 


14 


93 


HARRY CONNICK, JR. 

ONLV lOU LLi__VL' ■■■ ~jtz- v.; : 


■ 




9 


7 


MICHAEL FEINSTEIN & GEORGE SHEARING 

HOPELESS fiOMUNiics cl'.z^^d :t;; 




16 


IS 


4 


SHIRLEY HORN 

ILT (EtUTIfUL TIE lEST OF SHIRLfT HOM VtlVE ODJMB VG 






17 


7 


BRAD MEHLDAU TRIO 

D*T IS ODME ■. . > '^-l DWiRKE" BRDS 






H 


3 


JOHN COLTRANE 

PRESTIGE PROFILES SaMCONCfO 




It 


16 


22 


HARRY CONNICK. JR. 

OCCASlJN ■■■ ■ : >■■ ROUNDER 






19 


56 


VARIOUS ARTISTS 

30 lESI Of JW: - -■ ■ --iCiiL MOOUCIS iSJi ttAOACV 




o 


20 


11 


WYNTON MARSALIS 

Llit »T TM! MOUSE Of IfllBIS BLUE NOTE :71H 






22 


7 


THE BAD PLUS 

SilSPIC'OUS ACm;'»^ ^. t'fil* 5J:41 5Dt.y V.3IC 






23 


7 


DEE DEE BRIDGEWATER 

JAj CEJi AMOURS Gf; AflS's ISfi; 




1- 


21 


9 


DIZZY GILLESPIE CHARLIE PARKER 

TOWN MALL, NEW 13RH CfTY JUNE 21. 1445 i^TQ'.W JTi-i 




m 




ROBERT GLASPER 

CJUWAI B.UE NOTE 





TOP 

CLASSICAL 



iili 



ARTIST 

TITLI .V PRlUT & NUMBER . OtSTniRUTIMG LABfL 

Ql CECILIA BARTOU 

OPERA PflOIBIIAOEs 



2 


2 


7 


RENEE FLEMING 

SACRED SONGS :£CCA COSIBXUNIVERSAL CLASSICS GROUP 




o 


3 


7 


ANDRE RIEU 

THE fLTlHC C'JTCHNUUI OENON l"S70 




1:- 


4 


S 


HILARY HAHN NATALIE ZHU 

MOiART VIOLIN SONATAS : . .'tS;i. [^ijilCS liRC^' 




Rl 


B 


1 


LONDON PHILHARMONIC ORCHESTRA (MUTTER) 

MDIART VIOLIN CONCERTOS I B D3 COS07! UM'-£BSAL CLASSICS GROUP 




NO 


7 


a 


ANDRE RIEU 

HEW TEARS IN VIENNA DEKaN 1"57? 


il 


n 




ANNA NETREBKO ROLANDO VILLAZON 

VERDI LA TRAVIATA : 1 1- ,- - 




¥* 


e 


7 
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LIZZ WRIGHT 
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BRUCE COCKBURN 
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RICHARD ELLIOT 
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SOUNDTRACK 
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SARAH BRIQHTMAN 
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MORMON TABERNACLE CHOIR 
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HAYLEY WESTENRA 

OOTSSEV j.i^:;., .ERSAl CLASSICS GROUP 




7 


4 


VARIOUS ARTISTS 

IUATh4tTT\LAAT^VH«MiaC OAOIICAAfAVaVltinRIWWimnLllitCTUKCVTTCTiaWMME 


o 


g 


53 


ANDREA BOCELLI 
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THE EAST VILLAGE OPERA COMPANY 
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AMICI FOREVER 
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THE IRISH TENORS B 
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SOUNDTRACK B 
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17 


S) 


SARAH BRIGHTMAN B 
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ANDRE RIEU B 
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RONAN TYNAN B 

RONAN EEEE4 303553 LNevERSA. CLASSICS GROUP ^1 
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CLASSIFIED MSG DECCA 002332. UNIVERSAL CLASSICS GROUP wM 
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RENEE FLEMING B 

HAUNTED HEART CiCCA OOAAOG ONIVERSAL CLASSICS GROUP ll 
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Satra data oomplM tram a comprahaiM pool o( U.S. muaic merchants by 
SoundScan- Sates data for R&BTiifKhop ratai diarts is con^jMsd by NMsan 
Soi«idScan from a naiionai tubMt of cora atoraa thai apadaRza in Stoaa ganras. 

0 Albums with the greatest salaa galna tNs waak. 



Where included. tNa aw 
with ih« chart's isrgaat untl tn c raasa. 



I Where included, this award Indicates lha tlBe with 
I th« chart's biggest percentage gnmlh 



Indicates album entered top 100 of The Siltboard 200 
and has beert removed from Heataeekers chvt. 



PRICING CONFIGURATION 

CO/CaaaaOa pricaa are ausgaeted Hat or equivalenl prices, which are projadad 
from wholesale prices S after pnce Indicates album only avaUaUa on OuaiDlac. 
CD DVD after price Indicates CD DVD combo only available. 3 OuaBkK avall- 
abifi CD'DVD combo available * indicates vinyl LP Is a 
vinyl LP availability ara not <ncluded on all charts 



Compiled from a national sample of data supplwd by Niataan BroadcasI Data 
Systems Charts are ranked by number ol groaa audMiKa Itnpraaskms. comput- 
ed t>y cross-referandng exact Umaa ol afrptay wMh Arbltron iataner data. TTie 
excspeons are the Rhythmic Tbp 40. Adult Ibp 40. Adult Contemporary. Itodam 
Rock arxl Aduli R&B cfwts, which are ranliad liy total detections. 

0 Songs showing an increaae in audtenca (or de(ectwru| 
over the prevkKis week, regardleas of chart movement 

-''■i ,j; ■■- M J^HLE-. 

Songs are removed from Itw Hot 100 and Hot 100 Ajrptay charts simuRanaoualy 
It lhay have been on the Hot lOO lor nwre than 20 weeks arxl rank t»k>w 50. Songs 
are removed from the l-tol R&B.'Hip-Hop Singles & Tracks and Hot R&BHip-Hop 
Airplay charts aimuManaoualy If Ihey have t>oen on the Hot RA&>1ip-Hop Singles & 
Tracks for more than 20 weota and rank below 50. Songs m removed from Ihe Pop 
100 and Pop 1X Akplay charts slmuKaneousty if they have been on the PoplOO for 
more lhan 30 waaka and rank betow 30 Titles are removed from Hot Country Songs 
if they have tieen on the chart for more than 20 weeks and rank beicnv 1 5 m detec- 
tions or audience. prtMdad thai they are not still gaming enough audience points lo 
bulM Songs are removed from the Adull Too "K), Adutt Contemporary, Adult R&B. 
and Hot Dance Airplay tfiarts if they have been on tfie chart for more than 26 weeks 
and rank DekM 15 (20 for Modem Rook arxl Latin) 



The top selling sir>gles compiled from a nattonal eample ol retail atore, mass 
mercfunt and imemei sales reports colleclsd. compM. and provided t>y 
Nielsen SoundScan For R&BHip-Hop Sir>gles Sales, sales data is compiled 
from a rutxmaJ sut»et partel of core R&B.Hip-Hop stores t>y Nielsen Soundscar 
0 Singles with the greatest salea gains. 



9 CD single avallaMa. 9 OlgKal DownkMd avaiable. O DVD single avallabte 
O Vinyl hIaxl-Slnole avdtabte. 0 VInyf Sfeigle available. O CD Maxl-Single 
available. ConflguraOorta an not InohKM on al singles charts 

^ Indicates title earned HnPrechctor status in thai particular fomwt tiased on 
research data provided by Promosquad Sor>gs are bOni teelad online by 
Promosquad usirtg multiple listens and a ruttonwlde sample o( carefully proMed 
music consumers. Songs are rated on a 1-5 acaie: Anal reaulta are baaed on 
weaghted posrUves Sor^ with a score of 66 or more (75 or more tor oountry) are 
fudged to have HH Potential, although that berKhnurk numt>er can fluctuate per 
lormal tMsed on the strer>gth ol avatloble musk:. For a compMe and updated list 
of current aortgs with Hit PotontiMl. commentarY. poll* stkJ more. pMees vtsM 
www.hi^edfc t or.com. 



Compiled from a rutional swnple of reports from club DJs. 

9 Titles with the greatest club play increase over the previous « 



• Recordir^ Industry Assn. Ol Amenca (RIAA) certification tor net ahipmant of 
500,000 aibions (Gold). ■ RIAA certifKaUon lor net ShIpmenI 
kit 1 million units (Platinum) ^ flIAA certification tor rtat shipment ol 1 0 rNllkm 
unKs (Diamond). Numeral withm Platinum or Diamond symbol indicates album's 
mulU-ptatlrtum level. For boxed sets, and double altums with a rurtmng time of 
100 minutes or more, the RIAA multiplies shipments by the numt»r of discs and' 
ortapee. Certitica»on lor net shipments ot 100.000 units (Oro). : CertHlcaHon 
of 2X.000 units (PtaAmo). i Certification of 400.000 units (MuW-PtatIm). 



• RIAA certlflcabon for lOO.OOO paKl downk>ads {GokS). ■ RIAA ceilAcaUon tor 
200.000 paid downtoads iPtannum) Numeral wiltwi platinum symbol indicatee song s 
muuplatlnum level RIAA certfflcatlon tor net shIpmeni of 500^ singles (Qokf). 

9 RtAA gok) certmcallon for net shipment of 25,000 units for video 6ir>gkes. 

RIAA gold cemftcation for net shipnwnt of 50,000 units tor shorttonn or 
longform videos ■ RIAA platinum certmcallon for net shipment of 50,000 units 
lot vtdeo sir>gles. RIAA platinum certflcaUon tor sales of lOO.OOO units tor 
shorttorm or longform videos 



# RIAA gold certrfiCBtlon (or net shipment of 50,000 units or SI million in sates at 
suggested retail price. ■ RIAA platinum cettifk:ation for sales ol 100,000 units 
or $2 minion m sales at suggested retail price. IRMA gokJ certificaUon for a 
mintmum sale of 125.000 units or a dollar volume of S9 million at retail for theatri- 
cally released programs, o« of at least 25.000 units and $1 mHllon at suggested 
retail lor non-theatrical Wes, ; IRMA platinum cerlifkiatkwi for a minimum sale of 
250.000 units or a dotlsr volume of $16 million at ratai for thaaWcally raleaaed 
programs, and of at least. 50,000 units and S2 nvllion at auggaatad ratal tor non- 
theatrical title*. 
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TOP HOUDAY ALBUMS: All Christmai, Hanukkah. wid Kwanzaa coll*ctloni, includ- 
ing new ones and those released in earlier years, are eUolble to appear on the Top 
Holiday Albums. TOP INTERNET Reflects physical altxims onlered through Intamat 
nwrchants. based on data collected by Niejsen SoundScan. Catalog UUes are inctud* 
ed TOP DIGITAL Release sold as a complete album bur>dla through digital down- 
load services. BILLfiOARD.SiZ CHART See Chart Legend tor rules and explana- 
tions. £' 2005. VNU BLtsiness Media. Inc. and Nielsen SoLjndScan. Inc. All rights 
resen«d. 
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IL DIVO Tne Cttftstmas C<^j»c»on 

SVCO,'COLUWIA 9;7t5/SniT MUSfC 
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JOHMroaetiY tutlwigtadHmliitMWbMeFiQetr^MdaKaCaMMi 

FtHT<.5V 9686'CDKCOaO 
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SOUNDTRACK Fireny 
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NEIL YOUNG PrairwWmd 
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VARIOUS ARTISTS Now 20 
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I KENNY CHESNEY 
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SOUNDTRACK G«l Rich Ot 0« Tryin' 
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All Thit 1 Am 
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NEIL DIAMOND 
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IMOGEN HEAP 


SpeeK For Yoursall 
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SOUNDTRACK 


The OC Mix 5 
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SOUNDTRACK Harry Potter And The Gowet Of Fire 

iiy^\ ■ : ■ '.-.R 9B05 
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THE BLACK EYED PEAS 


Mwrkev Business 
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KANYE WEST 


Late Registration 
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BLINK.182 


Greatest Hits 
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FALL OUT BOY from Under The Cork Tree 
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JAMES BLUNT 


Sack To Bedlam 




1 


W 


3 


2 


THIRD DAY 


Wiierever You Ara 
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ARTISI iQifiiRinjTmi J 
Kl BEHIND THE TRUTH (BEST BUY EXCLUSIVE) 


■ 
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R. KELLY • TRAPPED IN THE CLOSET CHAPTERS 1-12 

B KtiLr . .L ;:va* 
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LIVE 8 

VAFUOUS AHntTS r^'-ir.JL 






THE CONCERT FOR BANQLADESH 

BEOfldE K*R«lSON *HD FP ENDS . j 








TOMMT AND QUADROPHEIUA LIVC Wim SKCUU. QUESTS 

TW WHO - ir.i 
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FAREWELL 1 TOUR: LIVE FROM MELBOURNE 

£ACLES ■■- '. J 
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SOLID GOLD HITS 

^fAsriE eois .'-'I' 






TOUR QENERACION EN VIVO 
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ROYAL ALBERT HALL: LONDON MAY 2.3-S.« OS 

CHEAM 








THE MASSACRE: SPECIAL EDITION CD/DVD 

soc«T ■,-:r.Li:aP: 








CARNIVAL OF SINS 

MOniTCmjI UltAR .:HA^•,:. 






1 


THE SILENCE IN BLACK AND WHITE 

iUWTHD(ir,E MEtCHrs . 








UVE AT THE RAINBOW 

BOI MANLEr Aha rHE WAIUIri : . . . 








LIVE IN CUBA 

AUDIOSLAVE Ef 


m 
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CHOSEN FEW: EL DOCUMENTAL 

CHOSEN FEW Ij-'jjbrr 'E'A' tVERALD 
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KH STAR WARS EPISODE III • REVENGE OF THE SITH fWOeSCflESI) 

Id ■ 


Hayilen QristensetVEwan McKVeDor 
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STAR WARS EPISODE 111 REVENGE OF THE SITH |FULL SCREEN) 
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HERBIE FULLY LOADED 

ULtM KISIA HOWE EKItRUihlMENI «tl591 i29S8l 
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OFFICE SPACE: SPECIAL EDITION (WIDESCREEN) 


Ron LfwiiQStOft'JwflilCT A/lt$lon 


■ 
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BATMAN BEGINS {WIDESCREEN) 
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STAR WARS: EPISODE l-THE PHANTOM MENACE 




■ 
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CINDERELLA: SPECIAL EDITION 




■ 

1 
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STAR WARS: EPISODE ll-ATTACK OF THE CLONES (WIDESCREEN) 


Ew3Ji McGrsQor,' Nat3!t8 Portnicin 


■ 




B 


4 


3 


BATMAN BEGINS <FULL SCREEN) 


Chnstisii Bftl&'Lum Nccson 




■ 


10 
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BEWITCHED: SPECIAL EDITION 


Mi/^nlA iCirtman.^Wii Forrofl 


1 


I 


m 
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DISNEY PRINCESS; A CHRISTMAS OF ENCHANTMENT 

',■ ■ - , ;■ - ,1938, 


Aiiini3t6(l 


1 


I 




13 


6 


FAMILY GUY STEWIE GRIFFIN'S UNTOLD STORY 


Anlinstcd 


1 


I 


1. 




THE PERFECT MAN (FULL SCREEN) 


Hflsry Dut1i'Hc3lfiCf LocWeSf 




1 
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THE PERFECT MAN (WIDESCREEN) 




1 
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HOUSE OF WAX 2005 (WIDESCREEN) 


Pans Killon'Chad Michael Murray 
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BATMAN BEGINS (DELUXE EDITION) 

,M,H;t-^ - ■.(-■Ell :,t;'6 ;30 9?i 


Christian Bale Ltam Neeson 
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THE WAR OF THE WORLDS (1953): SPECIAL COLLECTOR'S EDITION 


Gene Baif\ 'Ann Ftobinsofl 


1 
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ROBOTS (FULL SCREEN) 


Animated 






m 




STAR WARS TRILOGY (WIDESCREEN 4 PACK) 


Marli Hamill'Harrison Ford 


1 


■ 


to 


15 
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KINGDOM OF HEAVEN (WIDESCREEN) 


Orlanco Bloo^^'J«femy Irons 


1 


I 


*t 
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HOUSE OF WAX 2005 (FULL SCREEN) 


Paris Hilton Cliad Michael Murray 
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I 


tt 


18 
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ROBOTS (WIDESCREEN) 


Animated 
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BEWITCHED BEWITCHED TV SAMPLER 


Nicole Kidmaa'Will Ferrell 




M 


10 
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THE WIZARD OF OZ: 2 DISC SPECIAL EDITION 


Judy Garlan<l,'fl3y Bolger 




c 






OFFICE SPACE: SPECIAL EDITION (FULL SCREEN) 


Ron UvingstoaJefloiIar Amstun 
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1 1 Kl JAMES BLUNT 

BS9 '- '"ID MLAKtIC ItS-WI 




Back To Bvdiam 
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^ 6 ,9 MATISYAHU ^^^^ 




Live At Stubb's 




■■U|tj IMOGEN HEAP 




Speak For Yourself 
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O '° ^ [^i|p)^l|y ™^ CHEETAH GIRLS 




ChMlah-lldous Christmas 




7 96 BABY EINSTEIN MUSIC BOX ORCHESTRA 


Baby Einstein Lullaby Classics 





I PETER GALLAGHER 



7 Days In Memphis 




PANIC! AT THE DISCO 



A Fever You Cam Sweat Out 



NATALIE GRANT 



ANA GABRIEL 
AQUALUNG 



Historia De Una Relrta 



Strange And Beautiful 



LEELA JAMES 



A Change Is Gonna Coma 



ALEJANDRO FERNANDEZ 



Mexico-Madrxl: En Direclo Y Sin Escalas 



RAMON AYALA Y SUS BRAVOS DEL NORTE 



Antologia De Un Ray 



They're Only Chewing Safety 



CONJUNTO ATARDECER 



Desde La Sierra De Durango 



SUPERCHICIK] 
ANDY ANDY 



Beauty From Pain 



I 22 37 SHOOTER JENNINGS 

1 ■ ' . ■ '"-'03816* |13 SHj 



Put The O Back in Country 



JENNI RIVERA 



Parrandera, Rebelde Y Atrevida I 



HEZEKIAH WALKER & LFC 

; i- ■ I'jj* .''7 9ei 

THE FRAY 
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20,85 Tlie Experience 
How To Save A Life |||| 
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SHREK 2 

:"'>.V.Mjr'^aLHNW£A:STUD(OS gOt:< 
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r« 


3 
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SHARK TALE 
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DORA T>l{ EXPliWER DMCE ID THE RESCUE 


BARBIE AND THE MAGIC OF PEGASUS 

. - 1 114^5: 
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CIIIOERELLA: SPECIAL EDITION 

',• • iiiiFfu vi^-i . ; 




B 
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DOHA THE EXPLDRER; SUPER BABIES 




Ml 


I- 


10 
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REQUIEM FOR A DREAM 
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THE THREE STOOGES 12 PACK) 
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ROBOTS 
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DORA THE EXPIDRER: BIG SISTER DORA 
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N 
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10 


"DOHA THE EXPlflBER- DOSS WUOWQN 
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DORA THE EXPLORER: CATCH THE STAR 




M 
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1KMU DC 1M BOf 1 RBOS OUM Mi BOO 




m 
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THOUU m TANK ENGINE: M UST Of GORDON 




m 
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SCOOBY DDO 2: MONSTERS UNLEASHED 
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B 

16 


27 


CHRISTMAS! 
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DORA THE EXPLORER: ITS A PART* 

ir.l ^^,t,ij .,14 9«t 










MR. DEEDS 

. OLi.'-^ ■niS-4'1 6DCOflD7f9 98) 
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THE LITTLE RASCALS (2 PACK) 
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BARNEY LETS GO TO THE FMIM 
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now DC w« aoc HCmir Rn tiOM wm 
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n (no UMiuts uwei m sea isncM bntim) 
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HAHTY POTTER & THE PnSOfCH Of AZKABAN 
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UfltaSTBtniKGO m£&llLMM)!»nC 
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^^^1 S1W WM8 svooc 1 - RHBa or TW imi 




2 


2 


, BEWITCHED 

'.■-III LIS ENlEflUINMENI 
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3 BATMAN BEGINS 


m 
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2 HOUSE OF WAX 2005 
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, HERBIE: FULLV LOADED 
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^^|THE PERFECT MAN 


1 
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5 


5 THE INTERPRETER 
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J KICKING AND SCREAMING 


PS 
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, KINGDOM OF HEAVEN 
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, THE LONGEST YARD 






















^ TOP VIDEO GAME 
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^1 PS2: STAR WARS UTTlEFnONT II 
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XSOX STAR WARS BATTLEFRONT II 




3 


3 


3 PS2. TONY HAWK S AMERICAN WASTEUND 


r 
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,2 PS2: MADDEN NFL 2006 
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3 P52: THE WARRIORS 




a 
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, PS2: BLITZ: THE LEAGUE 

' V :,.ii. ii.-Et;;,iM,iE>ii 
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yj PS2: NCAA FOOTBALL 2O06 
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a 


E 


J XBOX BATTLEFIELD: MODERN COMBAT 




a 
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2 XBOX: THE WARRIORS 




10 
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3 PS2: SOCOM 3: U.S. NAVY SEALS 
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L STEVE TYHELL 
-'■■■^-J l-tMl 



Songs Of Stnatra 



Stories & Songs 



PLAIN WHITE T'S 



All That We Needed 



Extreme Behavior 



God's Protect 



REYLI 

ewi^ ^QHTE 93414 MS 



NICHOLE NORDEMAN 



RISE AGAINST 

iTiH^CLifj .9 98) 



Siren Song 01 The Counter Culture 



DEMON HUNTER 



Trtplych I 



B 



BEBE 



W-.g GRUPO BRYNOIS 
44 2 
24 ft 
40 5 



La Mejor... Coteccion 



fl 19 9Bl 



Pafuera Telaranas 



7 Day Cycle 



Nunca Voy A Olvldarle...Los Exitos ^ 



AIDEN 

VICTORy 259<13 98i 



Mghtmw* Anatomy 



M 19 3 

a» 20 3 

40 3d 6 

^ 36 3 

' 49 2 



MARCOS HERNANDEZ 



Straight To The Pros 



BROKEN SOCIAL SCENE 



Broken Social Scene 



CHILDREN OF BODOM 



Are You Dead Yet? 



LA 5A ESTACION 



37 45 LAMONTAGNE 
48 47 17 



I BLOC PARTY 



LA 5A ESTACION 
KIRK WHALUM 



Flares De Alquller 



Ktrk Whalum Performs The Babytace Songbook 



THE BA8Y EINSTEIN MUSIC BOX ORCHESTRA 
LOS CAMINANTES 
MARC BROUSSARD 



Baby EInsMn: TravfiNng MokxNes - A Conceil For Little Ears ] 
Tesoros De ColeccNsn: la RomanUco De Los Cemlnantes 



■ 
■ 



THE ACADEMY IS... 

■ - : ■ 071 111 9a, 



Almost Here 



Data for week of NOVEMBER 26. 2005 For chart reprints call 646.654.4633 



Film and TV actor Poter Gailocjhot, a cjst member of the series "The DC," debuts at No. 6 
on Top Heatseekers wiih -7 Dayi m Memphis." Discover developing artists maklrig their 
inaugural Billboard chart runs each week in Breaking ft Entering on bitlboard^om. 



The bebl seiimy a-lxitris Dy new a/ia Ufe^elopir-g acis, oefxieu as motu wtio have (levei appeared in Uie top ItX) ol The 8dltx>aid 
2iX) ir a Healseelters iille teaches That level, it and the act's suOsequenI albums are immedialely lr>el*gible to appear on the 
Meatseehers chart See Chart Legend Icr rules and explanations. C 2005 VNU BusineBs Media. Inc. ar>d Nlelsan SoundScan. kK- 
All ngntx feserved. 
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SINGLES & TRACKS 
SONG INDEX 




Chart Codes: CS (Hoi Counlry Songs); H100 (Hot 100 Songs): LT (Hot Ijtin Songs): POP (Pop 100 Song 
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org ) Sheet Music Disl., Chan. Position, 




ncDoicrnieiatts. 



S ^ — --sASC*P/tMI April, 

" ^' -^TO CiXnpan 
UtsftiVA 




CUEHnUIFilKBMIIJIO 



:km. BMIl li. rttM26 POf 20 
D«e :EMI SaooioM EW'Swlto BlWUWer- 
AriTOls ASCAPCir^is iAiflc. *SCtP). 

DHjM'rw'-V .i;r-M!i Tl 
OttMDNOS ON Mr NECK ' ; AhlfsUU, 

■ , .11 sESACWimr- 
r.VlTrBfto^tvMel- 

OIRTY LITTLE SECHETlSmellsIjIePllBEfl^ 
ooa ■ MMUMtlwRirkftickMijac 
. f 'ilSSSJj'Slom'Mrrt. 

DOESNT REMIND ME ' ■ ■ i 



THE DOLUfl , " 
DON! MTKEB 



■1 HLHimSl 



P,BMltMIA(jnl,ASCAP)lI 




OMCa (UMNZIII (ByMK Music 




ooin rCRGET ABOUTJJ|l^«S]ngBMlSxigs 



i:,:- M. ^ar« AStaPjOwaldMuac 

?Ml Ji^rcney, BMQenv Rnsi. BMI^udplione 
,ji n- Pjblohrg AHJP/Mltail, «C».Sas«a 
■v^Jkl^glAS5«5oii|^Aivll«l 
J.5CW,ajg$(]IUiiliBsS,aMll,5MH.H™ 

l'0P2B 

DOin 1I3T IB ISttmn Cnik Musc^ 
imroMfiuicEmTiic^ 
"§r'F??SSic'§bSJSMA^!!lSSSlt 



DRUNKER THAN ME 



BETTER LIFE d 
BEVERU 





aiQOMusoapsiic 

Hioose 

KAP^LA. aScaP), WSW, CS 15, HlOO 70, pop 

Hnrnwn ia^q a uui, ascap..^ 
ASCAP.KSjLti, SWAntaae, B*AU 

a«l'J»l Snjts MBic, ASCAP.W ASCAPI 
HJWBMHI0O3ZPWie 
imi ISOTK-'ATV Turies. ASCAP,Odwl, ASCAPI 



AS«P/Jjsnel)ijniil*»i:.A., 

-~ ^ Mi Music. BHWIB. ASCAPI. 

4UI*JSic, 

momered And 

';TalFfequ{r>MS. ASCAPI 



ASCAP;{)aMl!ITW1! U£JC. 
^^^MUSt ASCAP;Ta 




« cmLkn'A oim^ME Sr-a BU) u 14 
"^SKwAil^irasraft S!?'iS;s i. mas 

ASSRO K E »™. »SW;»i«< OaMy 



nam (EMI Acnl, ASCAI^^ianoh Cyinone 
A.7sCflPiXifgi»ol, ASCAP^jafTte. 
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I CHARTS LEGEND on Page 82 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



BillbMlll 



MARKIETPLACIE 



For ad placement call 1-800-223-7524 or write Jeff Serrette at classlfieds(a)billboard.com or fax 646-654-4798/99 



REAL ESTATE 



REAL ESTATE 



Manhattan's Finest In 
Uptown & Downtown Living 




Clask: 17 Room Home • WmI End Aveflua/Wut 74th StrMt • Phc« upon rt- 

quttl* The Beiaionle Apartmeni a unique & tare resKjence ol 17 
fooms isi oflenng in 46 years. Five classic great rooms Iw enier- 
laining 7 bedrooms, 7 baiKs ensu'ie and much more. Wel># 714194. 



Multl-IMla LoffSoho*S7,fl9S^* Amaaing & brilliant Steel, glass & 
wax) architect's space. 21sl cenlufy lechnoJogy! 3 bedrooms. 3 5 
bams, cast iron columns. 13.5 ft. ceilings Superb audio^sound & 
I 'ghting system Web* 709954 



lihhan/ Mmtiwr 212. 769.656.' • Mursa Paual 2 J 2. 769.9SM RUM Mortimtr 212.769.6562 • Uigh WiUiams 212. 769.9810 

Prudential Douglas Elliman Real Estate 

-wt i« P>udwM Mwwa CentitfiT iSt EiM ^ 



ECORDING 



OtiMiiVu Recording Studio 

M..iitH, i iL.nJa 1J144 



105-978. J892 



www.OctapVii.com 



Asking Price: Package Deal: 
S1.J5 M for Studio & Building 
lndividu:illv: SISOK Siiidio. 
SUM Building 



FOR SALE - OceanVu Recording Studio and Building 
Commercial Studio and Retail Building 

6.195 Sq. ft.. 2 firs.. 2nd ft. Studio, Isl floor 3 tenants: Cigar Rolling Factory-, 2 Medical 
Offices - 15 yrs iti business, owner relocating. Many international stars have recorded at 
OcKiiiVu incluiliiig Sliakiras "Pies Desciilzos" • Tnd>' Producers Great Sound ■ Mrtiaj- 
loiisi)' Hand Built. Studio rooms provide privac)' witli a cozy, creative, comfortable 
aDnosphere. full kitchen with dining table, lounge with Futon. 65-inch TV. video games, 
VCR/ DVD and cable. Fully equipped business office. See all the rooms, floor plan, equip- 
ment list, credits, and reviews at www.OceanVu-Com. Meanwhile ... we are still going 
strong with great rates. If yo»i are interested in recording here, we can work sonietliing 
out. Special Promo; 1st wng free* When you are here, you ovn\ the whole place. You are 
tlie King/Queen. Mi Casa. Su Casa. OceanVu Records/ Productions: Looking for talent. 
E-mail: Heilbron@hotmail.com 

If you have any questions or want further details, please feel free 
to e-mail me <§)Heilbroni^HQlmai).com or call Roy on my cell at: 
(305) 97&.389Z 



RECORDING 
STUDIOS 



RECORDING BUSINESS FOR 
SALE: Prime Manhattan location. 

fully equipped, unique 
construction, high-profile clients, 

views, light. Call 917-538-3444. 



MUSIC VIDEO 



BROADCAST QUALITY 
MUSIC VIDEO. 

mini-documentary, Electronic Press 
kit, Commercials, any budget. High 
quality Indie friendly prices. Call for 
more information ■ Abatwoir media 
(314) 486-9722. 



NTED TO BUY 



TOP $ PAID 

For: Cds, Lps Cassettes, 
Videos & DVDs 
CaU (201) 986-0909 
Fax (201) 986-7755 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1-B00-223-7S24 
OR 

646-654-4697 



Luxury Real Estate Superhighway 



www.LuxuryHomosNctwork.com 
310 - 777 - 6296 



NOTICES/ANNOUNCEMENTS 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

CaU Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 
Billboard @ musician.org 
1-800-223-7524 

Reach all the movers S shakers every week through 
the pages of Billboard 
a force In the muslc/entertalnment 
Industry for over 100 years 



LISTENING STATIONS 



CD & DVD Sampling Stations 



Nakamichl - world-renowned for 

its high-end sound quality, state-of-the- 
art design and produn dependability in 
the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

• programmable first track 

• informative play coumer 

• auto standby function 
• dbi pro 705 headphones 
> other advanced features 



Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 



dbi international 

Tel. (807) 468-8494 
Email us at: info@dbiint.com 

Worldwide Distributor of 

r^Nokamichi* 

CD & DVD Sampling Stations 



r^Nakamichl 




We can customize your order 
to suit your specific needs. 




www.dbiint.com 
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Sotheby's 

INTERNATIONAL REALTY 



Southern California Properties 
i 



al Experts Worldwide 




61-AC EQUESTRIAN ESTATE $23,900,000 

Summerland CaliforniaWonterey-Slyte 6t)d,'5ba , 
'Greai' liv m w,'19' ceJ, gsl hse. 12-stall stable. 6Kar 
garage. 2 legal parcelsJIO ac S 51 ac. 

Suzanne Perfons 805.969.9S93 



PEN 1-4 11/20/05 



BAR Z RANCH $22,500,000 

Sania Ytiez Valley. 883»'-ac tan* on Foxen Cyn Rd ♦ 
addt'l frwitageon Zaca Station Rd in tieanof wine country. 
4t)di'3t>a famihouse, pool & oooi hse Tig paslures. 



OPEN 1-4 11/20/05 



G.W. SMfTH'S ROBLEDAL $21,500,000 

Hope Ranch 1928 renovated California HaoencJa of 
large proportloris, 7,8 ocean view acres, poo!, tennis 
court, guesi house, staff apis & pastures 

Harry m 805.969.9993 



G.W. SMITH RENOVATED $17,900,000 

Mooteotos mosl tjeautiful 1926 estates Er-tre propety 
restored Charmir\g guest cott^e & studio PocN 
pavilion and all 4 acres landscaped. Gated 

Harry Ko(b 805 969 9m 





109«ALTAVIEWDR. $4,375,000 

h.vd H.lls ReOuccO S575K! Pnvate estate */ 6tx), ms, 
designer done on major land. Pool, spa, S wateffalls. 
Also avail (or lease at $17,500. 

Re.'C,''ii/i3''A/,')«r;," 310 BS8 3S66 



8700 HOLLYWOOD BLVD $4,250,000 

Si.nse; Stnp '920& classic Spanish dazzling 
unobstructed vie»^ of ocean & city. Original fixtures, 
tile, infinity pool & spa. iM'iba 

Murray IVeisOerg 310. 48t.6260 



GORGEOUS OCEAN.MNTN VIEWS $4,250,000 

MontecitQ 55 acre pa''::el Minutes from Monleotos 
Upper Village. Some vineyard & olive orchards Quiet 
and serene 

Suzanne Partuins 805.959.9993 



1454 BENEDICT CYN DR 

BHPO --V3:. ■; ,=,v! 



$4,250,000 

at end of dnveway in lower 
e w/ 4l>dl4.SI>a. media & 
-ledidcom 

i:idRitdley310 345eri 




8000 WOODROW WILSON $2,595,000 

Hwd Hilis Reduced S355.00O to sell. Gated celetyiiy 
compound. Totally pnvate. gst hse,>pool. 3txJ,'3to. open 
fir plan Perfect for indoorfoutdoor entertaining 

PeetoS/oane 3(0724 7000 



ARCHITECTURAL OASIS S2.250.000 

Malibu Com!emporar>' 3E>d.'2.5ba home w,' sep 
guest lis on +''-5 acres. Custome details and finishes 
throughout. Breatfitaldng vie'AS Very pnvate. 

IWIiiamCWan 818 264 6330 



4060 l/ARINER CIRCLE SI ,999 0SO 

'.Ves'JaKe Village Beajt.f.l rain -inan-el la^efron; 4 
mountain vie-AS 4BR offering a lesiure lifestyle inherent 
to Ihis home s nalural surrourxlings. 

Renee Chandler 805 261. 1165 



3132KOLLYRIDGE 



$1.1149.000 



Hwfl Hills Stunning mid-cent modem pvt retreat ■: 
vistas, arcfiitechural deta is & integnty thmout. Pod, fiat 
grassy yd, gst su te Beach'AOOd Cyn Gem' 

Sterana Alpenn 310 888 3708 




SPANISH HACIENDA $1,495,000 

Palm Spnngs Old Spanish channer 2blks (m [fAntn. 
3t>di'3ba mam & 1 t)d pvl entry. Pool/spa. stone fpl. open 
Ititch, very pvl 

B(a;,riSven,Titer 765 327 37.?2 



17034 LIVORNO DRIVE $1,495,000 

Pacific Palisades Ntove-m conoiton 3M,'3t)a, high 
ceilings, hdA-d firs & granite kitchen Master opens to 
lovely yard . Great street, 

James fiespon** 310255 5411 



PRIVATE-GOLF-OESERT $1,350,000 

Palm Desert. Quite, peaceful location m the heart of 
Indian Ridge CC. Upgraded & finished to perfection. On 
the gotf course. Beautiful vu's. 

t/ta Bone 760 832 1517 



2245TALMAOGEST $1,249,000 

Los Feliz Remcoeled S drai-ianc 3t!<l'2 5ba loft-like 
arch 1 Open fir plan, hwd firs. 2 fpls. soanng ceilings & 
views. www,obeo,conV214615, 

»fcfiae'7u,iic* 310 888 3879 




19S63 LASSEN ST $929,000 

ChaU'Aorth Great house at a great price',5b<l/3ba. 
Gorgeous pool'spa! Granrte kitciien, fpl m den, huge 
living room, Enlenainer's dream 

Can3(Hos1on 310 922 6509 



911-13 MANZANITA ST $899,000 

Silver Lake Just reduced! SFR ♦ side-by-side units 
Many improvments Partial views Bonus studw Itieal 
situation for ownriuser. All vac @ COE. 

Andrsx hhrrison 323 270 2277 



3706 VIA DOLCE $789,000 

Manna Del Rey Beautiful tiMihm in Manna w Ig mst. w^' 
newly remnleled bath Ig walk-in closet Open ft ocr plan 
in kit and dinig room 

Murray Wsisljerj 310 481 6260 



5995 SATURN STREr $679,000 

Beveriywood Ad) Pnced to seH! Lg 2bdi'lba Faircresl' 
PiCkfair home w.'cooks kitchen. Ig living mi. grassy yard 
Great neighborhood! 

((evinS Jo Keyser 323 854 0381 



Beverly Hills Rodeo Beverly Hills Wilshire Brentwood Camarillo Hollywood Beach Los Feliz Malibu Pacific Palisades 

310.275.8686 310.724.7000 310.481.6262 805.987.1557 805.382.8200 323.665.1700 310.456.1511 310.454.0080 



socalsir.coin 




COUNTRY ENGLISH TUDOR 512,120,000 

Holmdy Hills lfnpo5ingcojnirvEngis''iTt,3or ■'•lacre, 
M.QQOK(tl built m 1982. 8Cx]'>7ba. slale roof, rare 03< 
panels, imkl heavy planked Ors 

ManmmpD 310 724.7000 



RANCHO FELICIA $7,775,000 

Santa Yne2 Valley, l97Pnmeacres. Vineyard poteniia!. 
C^ssic fTud-century afchil main hm ♦ addt'l houses. 
Bams & equestrian facilities 

8r3dy/Br3&/ 805.688.3757 



PREMIER LOS FELIZ SPANISH $5,495,000 

Lcs ^e.iz. C '925, Icvir.gly restored 6txli'5 1/2m + media 
rm. library, ofc. pl.'spa. gst hse,'pJ mi, 4fpls. stunning city 
vus, 

Rosemary Lm'Bfett Latvyer 323 665. 1 700 



COUG 6UR0GE r/EDITERRANEAN $4,495,000 
ra:' : -a\ SdJes t^ci'.s -.e Mac^sae enclave 
superDty detailed 51x3, lusn grounds & pi Ultmale So 
Gal experience Visit 'Awvsanycapeestale.com 

jSTies HesDonOek 310.255-5411 




1076 CARRARA $3,960,000 

BrenrAOod, Nev.iy built completed in 2O03, 
approximately 6 8O0 sqft. 6bd/6 5ba on 28700sqft, 
Elevator, feb mstr suite, www, 1 076cafTara.com, 

FRon Smith 310.481.4373 



N 1-4 11/20/05 



RANCHO MIRAGES' FINEST S3,785.0O0 

Rancho Mirage Private S gated Ttiis estate tias it all 
Come trnie to your cwn resort with mtn vistas and 
incredible outdc]or patios 

lis Bone 760,832,15)7 



UPPER EAST CLASSIC $3,300,000 

Santa Bart)ara, Beautiful turn of tfie Century tiome 
ofenng glonous craftsinanship. Large, secluded lot 
with pool, 

Man/ynftcJrani 805,969,9993 



OLD LAS PALMAS S2.995.000 

Palm Spnngs Former Donna Reed estate tn Old Las 
Paimas, Built m 1934, Itiis is a beautiful example of 
California Ntonterey style, 

Bar/Sum 760,327,9792 




7829ELECTRADR. SI. 788.000 

Hwd Hills, Stunning Medit w' 4bd.'3oa pool & yard 
Extensively re<Jor)e home is a tnje tieauty w/ big oly 
& ocean views! 

KenSM)s3f0.922.2901 



11718 FOLKSTONELN S1.695.000 
8«l Air Newty redone Cape Cod 3bd.'2,5b3 hrr a, all 
the Ininmings, beautifully landscaped bKyd w.' pool, spa, 
great community amenities 

KifSdner.OBrieri 3)0,260 8230 



1387 KATHLEEN DRIVE S1,S99,000 

Newfrjry Park, Unobstructed views of aty and rntns, 4 
car garage & roof top deck, 5BR. elegant master suite 
w,,' fireplace & walk-in ctosets. 

Dense WO 805,795 1377 



704OXFORDAVENUE S1.599.000 
Manna Del Rey Just 6 t>ocks tc the oeac-n Beajtifjl 
M'lba home w,'pool, spa, grassy ytd! Stunning 
shcywplace! Visit: www,oxfordav«nue,com 

Cart)/ Huslon 310,922,6509 




m 



ill ^ii 




SI .240,000 



6454 IVARENE AVENUE 

Holiywcod De: 192Ds Meditenanean fixer awaits 
yotjf architect Builder to restore rt to it's fomier glory. 
Includes seperale unit above garage, 

Tony Defranco 805.208.1904 



N 1-4 11/20/05 



3458 PRIMERA AVE. $1,195,000 

Hwd Knolls Charming 193B trad1 3l>di2ba » gst 
hse. Looking for 2nd owner to give much deserved 
makeover. See »ww,obeo,com,207089, 

TrsceyC/srke 3(0888,3828 



1305-07 EOGECLIFFE DR 51,149,000 

Silver Lake Reac-ie id oerfedion. This charming S,lver 
Lake 2bdi'l 5ba » den, Hdwd flrs. fdr. fat kit, ibd,'iba 
gst apt new kilba, Vus, 

Rosemoy Low 323.660. 5885 



4301 KINGSWELLAVE $1,099,000 

Los Feliz,Tplx all 2+1, w' 2 vacnt unls onplEly remdid, 
great owner.'user Custm kit. upgraded, bath, landscape 
design, vefy unique property, 

J Wn!e^ 323665 )703 




1801 LEMOYNE ST $625,000 

Echo Park, Each unit Ibd • ong char vintage tile, clawft 
tub vus & nice patio grdn area, 2 car garage, 

Josep/iL^/itfbol 323665, DOS 



22«)CAHUENGABLVD«202 $525,040 

Hollywood Hills Updatd 2>2 m hip oW hollywood Wdg 
Obi paned glass + stone fpl w easy access to all. New 
kiL balcony pod + savana Low HOD, 

Jsn,.ne.ior;es 323e65i700 



SANTA YNEZ VALLEY TOWNHOME $489,000 

Santa Ynez Valley, 2bd.''1,5ba twnhm in great location. 
Well-maintained complex in the heart of Solvang. Open 
kitchen into livingSdining areas. Altacbed.l-cai garage. 

ftaly/Brady 805688,3757 



8787 SHOREHAM 165 $349,000 

West Hollywood, Absolute rare opponunity to own a 
cofxlo in the prestigious Shofeham Towers, Full service 
building mins from Sunset Stnp 

Sftannof! I.klendon 3)0 48) 6276 



Palm Desert 
760.837.4300 



Palfn Springs 
760.325.9200 



Pasadena 
626.229.0909 



Santa Barbara 
805.969.9993 



Santa Monica 
310.260.8200 



Santa Ynez Valley 
805.688.3757 



Sunset Strip 
310.205.0305 



Westlake Village 
805495.200.0 ^ 



Julia B. Fee Presents... 



Magnificent English Manor SI 5,000,0- 

New Roch«lle. Outstonding 9,1 CO sq ft brick estate set on 8,65 acres 
at the end of a long drivewo/, 9 BRs, 6,2 battis, grand reception hall, 
elegant staircase, moldtigs- LR, family rm, DR and MBR oil w/fplcs. 
Sep 2,988 sq ft carriage house w/two 2-BR opts. Possible sub-dMsion. 
Scarsdal« Offlca 914.713.2108 



Purchase. Custom-built elegance. Stately 8 BR. 7,2 bath Colonial 
beautifully situated on 3+ acres In prestigious area. Exceptional 
archt'l detail and craftsmanship, 9 fplcs, lib. wine cellar, elevator 
Magnificent landscaped propty with 25x50 Wagner pool and spa. 
Rye onice 91 4.921 .951 9 



Modernist Archiitectu -„- 35.995 " 

Larchmont. Classic 5 BR, 6,1 bath Contemporary redesigned fc, 
modefnist architect Paul Rudolph set on 5 acres. Tiered levels In an cce'' 
floor plan create seating areas. Ideal for entertaining, A fully eq ^ Dcea 
guest house, indoor/outdoor pools, moke this a perfect retreat. 
Larchmont Off Ice 914.833.8415 




Turn-of-thie-Century Elegance $4,500,000 
Rye. Pristine and private 9 BR, 5,2 both Colonial set on 1,56 
acres offering 6.413 sq ft. beautiful moldings and details, high 
ceilings. 8 fplcs. custom bullt-ins and more. New kitchen and 2- 
car garage. Ideal for family living and gracious entertaining. 
Rye Office 91 4.921 .951 9 



Prestigious Locale 53.295,000 
Scarsdate. Gtorious 6 BR. 4,2 both Colonial set on a half acre plus 
wltti an amazing Shoreline pool and spa amongst lush gardens, Ttils 
Impressive home boasts MEIK leoding to a bluestone patio, paneled 
lib, 3 fplcs. midgs. new baths, and a wondeful layout. Crane Berkley. 
Scandale Office 914.713.2108 



Superior Croftsmanstilp 
Armonk. A serene 1,24 acre setting wftth a pond, gozeoo ar ^ 
walking bridge completes this Inviting 5 BR, 5,2 bath Victorian. Ever/ 
amenity and detail, mklgs. pvt decks. 3 fptes. fin walk-out bsmt, wrap- 
around rocking chair front porch, mohoigany fkxxs. Buldef's own. 
Armonk Office 914.273.8400 




^.'iTii '.jL'i- uiiei-itu run i: S2.450.000 
Mamaroneck. Beautifully maintained 7 BR. 5. 1 both Cokjnial on 
almost an acre In prestigious locale, Ttils special home offers LR 
and family rm w/fplcs, large EIK, lib. flexible layout, terrace, tennis 
ct and more. Expansion poss. Convenient yet private, A real gem, 
Larchmont Office 91 4.833.841 5 



Inviting Country Retreat 52,250,000 Build Your Dream : It.: 1 5999.?-- 

Brewster. Extraordinary 13 room antique Colonial on 7 serene Croton. Charming, cozy 3 bedroom, 3 batti Teatown retreat set 

acres. Highlights IncI LR/fplc. sunrm witti sliders to deck, DR. EIK. on 17.5 acres affording serenity, seclusion and open space. Walk 

4 BRs. 6,1 baths, paneled lib/fpic, updates ttiroughout. Enjoy a ttie trails, hike up Bald Mountain and enjoy spectacular sunsets, 

pool, pool house, 2 barns and tennis court. Escape from It all. The possibles are endlessi Great Investment potential. Rare oppty, 

Katonah Office 914.767.96«9 Chappaqua Office 914.238.6043 




RFEE 



ESTATE 



CHRISTIE'S 

GREAT nSTATES 



Armonk • Chappaqua • Katonah • Larchmont • Rye • Scarsdale 
SERVING ALL OF WESTCHESTER COUNTY 



Join Us Online lor 100% ol Local MLS Ustings 



D^ecffancfs 



/■ breathtaking views of the San 
/ \^ Gorgonio mountain ranges can be 
^^Xs— y seen from every angle of this 
impressive home. Enjoy the benefits of being 
high on the hilltop among the finest homes in 
Redlands with a touch of Tuscany. The prop- 
erty is located on approximately 3.5 acres of 

luxurious interiors and exquisite exterior. This impressive home is both a retreat and an 
entertainer's delight. Italian style decor adorn this warm and inviting home where an 
arrangement of aligned trellises lead you to the beautiful halfmoon arched door with 
mahogany color and leaded glass siding. This prestigious fully furnished beauty fea- 
tures 4 bedrooms and 3.5 baths gloriously remodeled with the finest materials, style 
and Tuscany character. All the finest features include a master bathroom spa with 
Thermosal steam shower, a lovely high-end kitchen with custom cabinets, granite 
breakfast bar, surround sound theater room, expansive private gym, elegantly 
landscaped patios throughout overlooking an infinity pool and spa, pool cabana with 
built-in wet bar and built-in stainless steel barbecue, private putting green lined with 

Three Rivers Gemstone, sports court, 
separate 1 bedroom guest studio, and 
separate maid/grounds keepers 
quarters and a few more surprises. 
Come relax and enjoy the tranquility 
where you will find a world 
of beauty and relaxation. You 
deserve it. 




Porchas Group Properties 
MGR Services 1-888-454-5550 • www.homesbyporchas.com 



HELP WANTED 



Interns Wanted 

lump-start your media career by inteniiiig at VNU Business Media. We pub- 
lish over 50 business publications, stage more than 50 trade shows and con- 
ferences and operate approximately 200 business-to business electronic prod- 
ucts around the globe, covering some of the most powerful industries in the 
world including entertainment, retail, media, travel and design. 

We currendy have intem opportimities in the following areas: Editorial. Sales 
& Marketing. Finance, Production, Operations, and VNU eMedia Information 
Marketing. 

Qualified applicants must be from imdergraduate or graduate institutions that 
agree to grant academic cTedit to stiidents in return for program participation 
for one semester The candidate should have a strong desire to pursue a career 
in the business-to-business arena. An interest in magazine publishing is a plus 
since many of tlie internship opportimities as-ailable at our publications, which 
include but are not limited to Billboard, Adweek, and The Hollywood Reporter. 
We seek candidates with proven records of leadership and achievement who 
demonstrate the capacit\- for continuous development. Also important is the 
ability to communicate ideas clearl)', and to work collaboratively. Additionally, 
candidates must have strong computer skills including Word, Excel, Access 
and PowerPoint. 

Interested candidates should e-mail a cover letter indicating their area of 
interest and a resume to: intemships@vnubusinessmedia.com. 
Visit our website: wT.s-w.vnubusinessmcdia.com. 

Only candidates selected for inter- 
views will be contacted. No phone calls 
or agencies please. 



^'vnu business publications 



Looking for a creative, intelligent, 
motivated young professional with at 
least 5 years of music business experi- 
ence. Management, hbe\ A&R and/or 

significant marketing experience a 
plus. We are an NYC based event and 
management company with a large 

profile and small business ethos. 
Mainly looking for someone to help 
expand our management business 
and participate in the marketing of 
our events. Please submit cover sheet 
and resume to: 
job ® supeH1ypresent5.com 



HEAD OF SALES AND 
DISTRIBUTION 

Tommy Boy seeks an innovative and 
entrepreneurial leader to run our nation- 
al sales and distribution department The 
candidate must have rdaoonships with 
all die national account buy'ers and must 
be able to bring in new business for 
distribution. A (Jiallenging and reward- 
ing opportunity awaits the ri^t person. 
Email your resume to: 

resume(S) tommyboy.com 



MUSIC 



STAR TALENT 

18 year old female rapper wanted. 
Looking for label or producers. 
818-789-5964 

jefcfa'pacbell.net 



BUY DIRECT AND SAVEI 

Whlla othar poopie aro rating Vntit prices, wo 
am stashing ours. Major lab«l CD'a. cataetMs 
and LP's as kww as 50(. Your cholc* fro<n lha 
most extensive listv>as avaitable. 

For frea catalog call (508) 890-eooo. 
Fax (609) m-0247 or wrtta 
Scorple Mnale, tme. 
P.O.Box A Tramon, N J. 08091-0020 



STORE SUPPLIES 



PLASTIC 

DIVIDER CARDS 

OR f=RINTED 

800-883-9104 

tamxasxoK&iccms) 



T-SHIRTS 



T-«hirfs 



3j.„ DCJU DIRECT 

firoaroind 718-726-8055 
500 Black f-sfiirfs 



'mMu 2 aim (tmri £ I aim karic 



www.l>ROTANYCu:imi 



MISCELLANEOUS 



UK GUY (45) SINGLE HONEST 
and sincere seeks lady penpals to 

exchange letters. My interests 
include Music, Travelling, Reading. 
Contact Robert Webster, 17 Francis 
Place, Longwell Green, 
Bristol BS30 9DR. UK 



BILLBOARD 
CLASSIFIEDS 

www.billboard.com 

for more info call: 800-823-7824 



PROFESSIONAL SERVICES 



Eto AlliancQ 

Waterless Grass 

Chemical Free, Maintenance Free Lawn 




Enjoy beautiful green gross oil year longi 

EccAlllin>MMmSmaloiib<iiidMiH»iMl|nm. 

ImoginQ, BO m ou mtm \n^ m dh g ai wcwtn j IV It , Tib »"WW,' . -Jf. 

hnixninlUih. hiPbrm L»Li 

Call Today for a FREE quotel r^^*^^^ 



NOW MANUFACTURING DVD'S IN-HOUSE 



300 P5i>.: 

iooOp5je. 



$775.00 
$1099.00 



Intlvdei I ioloi booklets 

1 iotot CD labef liom pitnl teady 
tUm, H'wefbo* \hiinkwiop 

Imludei 4 taht biwklet S. 

2 <oloi CD label iiom pimt-rMlfy 
fitm. icwciboK fheinkwiap 



D.J. VINYL RROMO 

too 12" vtHYi G799.00 Add.h<.'x,i ip\ $i jo.<i< 
SOO 12" viwri 51.243.00 utoaotii iA99 oo 
1 OOO 1 2" viNYi 77 S. OO iaoKD& sii99 00 

ffSl I^ESSINGS*? (OIOR UtnS('i<>^ lKi(kgtound)*!^ltlHnviUP*i)UI(KIURM MOUND 



0 



.•.av iW % ^ 9 . 



RainbO RCCOI*tfS cd*dvd* vinyl •cassftte 

I7J8 Berkeley St. • Santa Mon.ca. CA 90J04 • (310) 829.J476 
Faji:(ilO) 8 2S'B7tS ■ www rainborcrardi-cutn * in I o^'r ainborccords.com 
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T-SHIRTS 




BnOKSTMe 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

m.bseksfage-Mioii.eoni 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. -520443-0100) 



For Classified Advertising Rates 

Call JEFF SERRETTE - 646-654-4697" 
or 1-800-223-7524 



PROFESSIONAL 
SERVICES 



1,000 CDs 

in full-color jackets for just 

»990!'tiS5 



bail loaay lor 



your free catalog! ^^^^^ 

1-800-468-9353 

Kniiw.dlscniakers.com/bb 



) DISC MAKERS 



DUPLICATION/ 
REPLICATION.. 




NEED CDs? 

the ctiotce is 

CRYSTALCLEARU 




CD a DVD aiBHUIactHrlNB 



Onfir $1999 

InclMlat: On Ouc Prtatlna - tmr Code 
fmU Color PTiiHva Booklets - Collo Wr»piag 

1-877-633-7661 
www.OitilsOnflecoiiltng.com 
Mu • MaiUrcarri • Amnx • Diuwai 



PAY ATTENTION FOLKS!!! 
Billboard's "YEAR IN MUSIC 
& TOURING" EDITION 
IS A DON T MISS ISSUE 
FOR SURE!!! 
The most anticipated issue of the year 
will be closing soon. This is the 
biggest consumer issue of the year. 
On nev^'sstands for 2 weeks plus and a 
real keepsake & year round reference 
tool. Recap 2005 - forecast 2006 ■ Pay 
tribute to your artists, promote new 

releases and acknowledge your 
accomplishments in this special dou- 
ble issue. Read in over 110 countries. 

December 24th Issue • Closes 
December 12th 

Contact us today and res erve 
your ad mess age 

1-800-223-7524 
classifieds@billboard.com 
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NtclttKMKk v/tth pldques ^ 
celebrating the success of 2001 album 
'Sih/er Si(*e Op" <six-times plabnum). 2003 
album The Long Road" Ctriple-platinurn) and 
OVD "The Videos" Cpialinum) at the label's New 
York office From left are Roadrunner's Dove Loncao, 
Nickelback tour manager Kavtn "Chtef" Zaruk. band 
momDors Brywt Colaman and Ryan PmIw. Roadrunner 's 
Jonas Nachsin, band member Chad Knwger, Roadrunner 's 
Ron Bunnan and band members OanM Adair and 



Country artist Lm Am 
Wbmack. left, showed her susporl 
n Oie fight against breast cancer and 
dofTwstic vtotence tjy performing Oct. 25 at 
the Avon Foundation s 50th-annlversary 
cetGbratlon at New Vork's Amencan Museum uf 
Natural History. Womack is shown witl' actress Salma 
Hayak. who is an Avon spokeswcn^an 



'J 



5 



'^1 



songs from now 
ttw Ground Up" 
of "Emeril Uve." 
Oct 24. at the Food 
fretwork studio m Now York's 
Chelsea t-terket From left are band 
Dwia I^Mrirto and CaMidy. 
chef Emartl LagsiM aryj band 
Cathy .^(xl Krtsten Hendanon 



3. 



Big Mact>ine Records 
artist Jack Ingram recently played 
f some new tunes at Billtioard's Nastwille 

office. From left are Big Macnine's John ZarNng, 
Biilboara's Mary D«Cn>ct a-xJ Phyllis Stark. Jnqr-am 
and Billboard -: Deborah Evans Price <v>a Wade Jessen 



Artist Botmia Raltt was honored 
for her musical influence during the taping of 
tne "Decades Rock Live ' series Sept 50 at tho Trximp 
Tai MahaCs h»gh-definilion TV studrt in Atlantic City. N J The 
show premieres Nov 18 on VKI OassK From left are guest artists 
Keb* Mo' and Norah Jones, the show's ^cecutive producer Barry Sunnnters 
guest Ban Harper. Raitt and guest artist Alison Kraun. (psmo Sk>u< hwu.> 
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MESSAGE IN A BOTTLE 

Although no official details have been announced. Sting is 
at work on hts next studio album in Italy. Manning the drum 
kit is veteran session man Josh Freese, who held down the 
stool on Sting's most recent North American tour. That out- 
ing dispensed with the large bands Sting has favored over 
the past several years in favor of a stripped-down, rock-driven 
quartet, and finally reintroduced a number of Police favorites 
that he had not performed in ages. Freese ts also drumming in 
the new band Black Light Burns, 
which features Limp Bizkit guitarist 
Wes Borland and Nine Inch Nails collab- 
orator Danny Lohner. Their debut album is 
due sonit'time next year via GcfTcn. 



DISCO DIVA 

In the Big Apple for the Country Music Assn. Awards, Wynonna told 
Track's man-about-town that she wants to make more dance music. She credits this to the 
club remixes that were done for her cover of Foreigner's "I Want to Know What Love Is." 
Like Madonna, the country singer wants to carry the disco torch. "Just call me Wynonna 
'Donna Summer' Judd," she says. 



ONE NIGHT IN BANGKOK 

The Pussycat Dolls paid their first promotional visit to 
Asia Nov. 10-11. A highlight was a press conference in 
Bangkok, attended by 150 journalists from 10 countries 
including Malaysia. Hong Kong. South Korea and Singa- 
pore. The Pussycats also treated 500 fans to a perform- 
ance at Bangkok's Route 66 club. The group's A&M single. 
"Don't Cha." has sold more than 1 million copies world- 
wide, and is top 10 in many markets, including Australia 
and the United Kingdom. The Pussycats are now back in 
Europe on a promotion trek, having appeared Nov. 3 at 
the MTV Europe Music Awards in Lisbon. In this issue. 
"Don't Cha," which features Busta Rhymes, is No. 2 for 
the third consecutive week on the Billboard Eurochart Sin- 
gles tally. It can't seem to kick Madonna's " Hung Up" out 
of the pole position. 

OH, HAPPY DAY 

Denise Rich's fourth biennial Angel Ball, held Nov. 14 at the 
New York Marriott Marquis, raised $3.3 million for the G&P 
Foundation for Cancer Research. The fund-raiser attracted 
an eclectic mix of luminaries, including Jackie Collins, 
Natalie Cole. Nelly, Russell Simmons and his wife Kimora 
Lee, Wynonna. Montel Williams and Janice Combs. 

The evening came to a close with PattI LaBelle, backed 
by Stevie Wonder on piano, treating attendees to a beau- 
tiful version of "Over the Rainbow." 

Prior to her live performance, LaBelle shared a story with 
the crowd: During a recent mammogram, LaBetle's doctor 
told the singer that there were "calcifications in my right 
breast." Her response: "I can't have cancer. I'm diabetic. 
I'm menopausal. I can't have cancer." LaBelle reminded us 
that her three sisters all passed away from cancer. 

LaBelle went for another mammogram two weeks ago. 
While awaiting the results, her longtime friend/musical 
conductor James "Bud" Ellison died from the same dis- 



ease. Days later, the doctor told LaBelle she was OK. 
With tears In her eyes, she said, "1 am cancer-free. Miss 
Patti is cancer-free." 

THE PRYCE IS RIGHT 

After telling attendees at the two-day Hollywood Reporter/ 
Billboard Film & TV Music conference — presented by Audi 
and held at the Beverly Hilton in Beverly Hills. Calif. — that 
sending unsolicited material is probably the least likely 
way to land a film placement. Fox Music pre.sident Robert 
Kraft had to eat his words. "Actually, it just happened this 
past week. We're working on 'Big Momma's House 2,' an 
epic picture," he joked during the Nov. 1 5 Master Class ses- 
sion, moderated by Billboard co-execulive editor Tamara 
Conniff. "We had to replace a Black Eyed Peas song 
("Pump"!. It has a $400,000 licensing fee and no one can 
afford that." 

It turns out that Denver Broncos defensive end Trevor 
Pryce is an amateur musician and, over the years, had sent 
Kraft six CDs of music. One day. while listening to the discs 
in his car. Kraft heard something he liked. Fast forward to 
now and a Pryce song (" Private Dancer") is the film's end 
title. The price.' $10,000. 

"Trevor sent me an e-mail this morning saying he's con- 
sidering quitting pro football," Kraft said. Pryce wrote and pro- 
duced the song, which was recorded by his group Rap's Dead. 

IT'S A MIRACLE 

Christian comedian/singer/songwriter Mark Lowry is 
launching his own label. Lowry— who previously recorded 
for the Gatther Music Group— has plans to release a new 
collection of songs (titled "Be the Miracle") in January 
on the yet-to-be-named venture. Susan Puckett, who al- 
ready works for Lowry's Senior Trip company, has signed 
on as VP/GM of the new label, which will be distributed by 
New Day Christian Distributors. 
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EDITED BY SARAH HAN 

RECORD COMPANIES: Island Def Jam Music Group 

in New Yori< names Rick Sackheim senior VP of pro- 
motion. He was VP of rhythm/crossover promotion at 
Jive Records. 

RCA Label Group m Nashville promotes Wes Vause to 
senior director of media. He was director 

Last Gang Records in Montreal appoints Lenny Levine 
executive VP of North American operations. He was 
executive VP of marketing at DKD Entertainment Group. 

DISTRIBUTION: Alliance Entertainment Corp. in Coral 
Springs. Fla,. promotes Dean Tabaac to VP of vendor 
managed inventory sales. He was VP of sales and mar- 
keting at RED Distribution. 

PUBLISHING: BMI in Atlanta names Lynn Oliver asso- 
ciate director of writer/publisher relations. She was A&R 
director at Virgin Records. 

Murrah Music in Nashville names Doug Colton general 
counsel/director of international relations. He was an 
attorney at Sukin Law Group, 

Hotting Hill Music Publishing in Los Angeles pro- 
motes Qiana Conley to director of creative/A&R. She 
was creatfve/A&R manager 



II. 




HOME VIDEO: Universal Studios Home Entertainment 
Family Productions in Los Angeles promotes Patti 
Jackson to senior VP of live action production. She was 
VP of production. She is based in Universal City, Calif. 

Echo Bridge Home Entertainment in La Crosse. Wis., 
appoints Madeline Di Nonno head of marketing. She 
was executive VP at Nielsen EDI. 

MUSIC VIDEOS: MTV Networks Music/Logo Group in 

New York ups Nancy Newman to executive VP of strat- 
egy and organizational planning. She was senior VP of 
human resources for MTV and MTV Networks. 

VH1 Classic in New York ups Michael Garvey to VP of 
music programming and production. He was senior director 

RADIO: The Marketing Group/Impact Radio Networks 

in Nashville names Seth Necessary affilliate relations 
associate. He was radio marketing manager at Huntsman 
Entertainment. 

Send submissions to shancoibillboardxoni 
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GOODwiiKKSi 

HELPING HANDS 

Beyonc^ and the Knowles family, along with sister-in-song 
Kelly Rowland, have donated $1 million through the Survivor 
Foundation to St. |ohn's Downtown and the Bread of Life in 
Houston. The money will help develop transitional living 
apartments for the homeless. 

GIVING THANKS 

The city of New Orleans is saying thanks with Down by the 
Riverside, a free afternoon concert Nov. 26 at Woldenberg 
Riverfront. Kermit Ruffins & the Barbecue Swingers. ]on 
Cleary. Waller "Wolfman" Washington and other artists are 
scheduled to perform. Co-sponsored by Putumayo World 
Music, the concert will be broadcast live on local community 
radio station WWOZ. 
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^ I WANT TO SAY 

CONGRATULATIONS TO THE 
GODFATHER OF GODFATHERS. 

:^QyiNCY JONES ^ 

IS THE ORGINATOR. HE IS THE- . ... 
MAN BEHIND ALL OF WHICH 
IS GROWN AND SEXY. 
YOU HAVE PAVED THE WAY FOR 
US TO FOLLOW AND CONTIND 
TO BLAZE NEW TRAILS. 
CONGRATULATIONS TO YOUR 
MANY GROUNDBREAKING YEARS 
I LOVE YOU. 





